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lo fast SO” Stree 


Avira, PERC AAG, 


SANDWICH MAN—The strike that closed New York newspapers spurred Jobs Un- 

limited, employment agency, to this approach in an effort to let admen know of 

current job openings. The agency hirec a model, fitted him with the boards, and 

had him parade up and down Madison Ave. JU is now touting the media merits of 
the sandwich sign. 


$3.75 Wage Hike for Photoengravers 


Brings Newspapers Back to New York 


‘Times’ Estimates Lost 
Revenues at $10,000,000 
in Christmas Advertising 


NEw York, Dec. 9—New Yorkers 
found their favorite newsstands 
piled high with their favorite 
newspapers this morning after an 
11-day photoengravers’ strike that 
killed an estimated $10,000,000 of 
Christmas advertising ended at 
3:53 p.m. yesterday. 

A compromise formula plotted 
by three federal labor officials 
brought the strike to an end. The 
terms: The engravers get $3.75 
more a week retroactive to Nov. 1, 


No Pain at All— 
Ads Help Dentist 
Build Big Estate 


SAN FRANCISCO, Dec. 10—Adver- | 


tising was credited here this week 
for building up an estate of almost 
$400,000 for Dr. Painless Parker, 
who built his fortune and nation- 
wide fame operating a chain of 
dental offices. 

Dr. Parker, who died last year 
at the age of 80, left property 
worth $391,898, according to an 
inventory of his estate filed in su- 
perior court. 

The dentist, who legally changed 
his first name to “Painless,” pio- 
neered in advertising dental serv- 
ices and throughout most of his 
life was a storm center of contro- 
versy over the ethics of such ad- 
vertising. 

Paying no attention to critics, 
he continued to utilize every pos- 
sible medium, ranging from 24- 
sheet posters to newspaper and 
magazine space and radio and tele- 
vision time, to advertise his serv- 
ices. 

As a result of these methods, he 
built-up a chain of offices which 
continues to thrive. 


and a three-man fact-finding com- 
mittee (George Meany, AFL presi- 
dent; Richard W. Slocum, general 
‘manager of the Philadelphia Bulle- 
|tin, and Ralph T. Seward, Wash- 
| ington lawyer and professional ar- 
| bitrator, president) will determine 
‘whether the engravers should get 
more or not. The committee’s rec- 
-ommendations will not bind the 
union men nor the publishers. The 
publishers had offered a $3.75 
package from the outset. 


'a The union viewpoint was sum- 
| med up tersely by Denis M. Burke, 
president of Local 1, who told 
his members that they would not 
have to “stay on the job” if they 
didn’t like the results of the fact- 
finding committee report. Mr. 
Burke expressed the hope that the 
findings of the committee might 
be ready by Monday or Tuesday of 
next week. 

The photoengravers—whose 400 
‘striking members idled 20,000 
newspaper workers—said other 
unions had watched the negotia- 
tions closely. In a masterpiece of 
enigmatic reply, Mr. Burke told 
reporters that the other unions had 
| said they would not be “offended,” 
_if the photoengravers accepted the 
‘compromise and went back to 
work. He also said the publishers 
had “agreed to give to the other 
‘unions the same terms they gave 
us.” 

In the event that the settlement 
may set a pattern for the succeed- 
ing union negotiations, here’s the 
'way the $3.75 increase breaks 
down: $3 is a straight wage raise; 
50¢ is the equivalent of an extra 


| 


Erwin, Wasey 
Gets Tintair, 


New York, Dec. 10—Ruthrauff & 
Ryan this afternoon resigned the 
|Bymart-Tintair account—worth| 
about $300,000 in billings. The ac-| 
tion was accompanied by the wry 
comment that the step was de- 
cided on “after it became obvious 
that the difficulties in views on 
matters of advertising policy could 
no longer be bridged.” 

R&R said its resignation would. 
be effective March 1, but an an-| 
nouncement made almost simulta- 
neously by Martin L. Straus II, 
board chairman of Bymart-Tintair, 
said that effective Jan. 1, the new 
agency would be Erwin, Wasey & 
Co. 

The Tintair-R&R alliance was! 


first made last January, after the| 
hair tint company went through} 
a financial upheaval. R&R re- 
placed Cecil & Presbrey. At that 
‘time, Mr. Straus said Bymart was 
getting $300,000 additional finan- 
cial support. The money, he indi-| 
cated, was coming from himself | 
and his partner, Carl Byoir, and 
from a stock offering to original 
stockholders. 


# Launched in the fall of 1950, 
Bymart rose rapidly in the hair 
treatment field, and indicated it 
would spend $4,000,000 on adver- 
tising in 1951. By June, 1952, By- 
mart-Tintair reportedly owed $1,- 
000,000 to Cecil & Presbrey, Amer- 
ican Broadcasting Co., Anchor 
Hocking Glass and others. 

In January this year, Mr. Straus 
said all creditors’ claims had been 
settled, and he announced the com- 
pany had been operating at a prof- 
it for about five months. 


Pontiac Budget to 
Be Bigger in 1954 


DETROIT, Dec. 10—Pontiac will 
spend more on advertising next 
year than this, AA learned today. 
The GM division is banking on the 
“huge purchasing power” of the 
American consumer, and is adding 
a new and as yet unidentified en- 
try to its line, AA was told. 


increase in advertising expendi- 
tures planned for 1954: 

1. Pontiac’s budget is being in- 
creased 15%. 


|division has not actually spent all 
the advertising funds allotted to 
,it, and these are available for use 
bee year. 


‘In Light of Recent Publicity’... 


| 


Four A's Reissues Standards Code 
Resigned by R&R “essing Opposition to Rebates 


NEw York, Dec. 10—-The Amer- 


‘ican Assn. of Advertising Agencies, 


which has repeatedly been pressed 
for a statement on the Biow and 
Duane Jones cases, today replied 
obliquely by reissuing the Four 
A’s “standards of practice” and 
pointing out the association’s views 
on rebating and fees. 

Neither Duane Jones Co. nor 
Biow Co. are currently Four A’s 
members, although the Biow agen- 
cy was briefly a member during 


the early 1930s. (Informed of the 
|Four A’s statement, Duane Jones 


Phe most famous whiskey | refused comment. But Biow issued 


| 


There are two reasons for the | 


container in the world... | 


Give Seagram's and be SUTE of the finest 


IT’S WHAT'S INSIDE—Seagram-Distillers 
Corp. disdains the fancy decanters being 
used by others to push holiday sales, say- 
ing: ‘It’s not the shape of the bottle. It’s 
not the design of the label. It’s what's in- 
side the bottle...that is the thing that 
counts.” This is one in a special series of 
holiday ads for 7 Crown scheduled to 
run in over 500 newspapers. Warwick & 
Legler is the agency. 


Schenley Admits 
Decanters Aren't 
Good to Drink 


a statement—see Page 4.) 
Specifically, the Four A’s an- 
nouncement said: 
“In the light of recent publicity 


|about payments by a non-AAAA 


agency to a person connected with 

a client company, the section on 

rebating is particularly pertinent. 
“It includes the following: 


a “It is also considered as rebat- 
ing to place men in the service of 
the advertiser at the agency’s ex- 
pense, or to assume all or part 
of the salary of any employe of 
the advertiser, or to pay any fee 
or compensation to anyone con- 
nected directly or indirectly with 
the advertiser for obtaining or 
holding an account.” 

The association recalled that the 
statement begins: “The standards 
cannot be enforced. Nor should 


NEw York, Dec. 10—The dis- 


“We wanted our competitors to 
admire us for our staunch pio- 
neering efforts,’ Schenley said in 
a newspaper ad headed “Please, 
please. We didn’t intend to hurt 


tiller with the fabulous decanter also repeated the closing 
was out today hunting competitors | tences: 
who throw rocks. | 


(Continued on Page 85) | 


they have to be.” The Four A’s 
sen- 


“Confidence and respect are in- 
dispensable to success in any busi- 
ness embracing the many intangi- 
bles of agency service and involv- 
ing relationships so dependent on 
good faith. 


(Continued on Page 8) 


Heap Big Smoke... 


Cause Sends Tobac 


ets as a cause of lung cancer again 
'this week, and stocks of leading 


| 2. Over the past few years, the; tobacco companies promptly nose- 


dived. Then two cigaret companies 
counterattacked, and market anal- 
ysts believe that tobacco stocks 
will show an improvement. 


| 


ARF Elects Harper, Manch 
New York, Dec. 11—Advertising 


Last Minute News Flashes 


ee and Seymour 
Research Foundation today elected 


New York, Dec. 10—Prominent, 
medical authorities blasted cigar-. 


New Blast at Cigarets as Cancer 


co Stocks Down 


The attack was launched Tues- 
day by medical specialists at the 
annual meeting of the Greater 
New York Dental Assn. Four re- 
ports were presented linking cigar- 
et smoking with lung cancer. 

Dr. Alton Ochsner, chairman, 
department of surgery, Tulane 
University school of medicine, said 
that medical men are “extremely 
concerned about the _ possibility 
that the male population of the 
U. S. will be decimated by cancer 
of the lung in another 50 years if 
cigaret smoking increases as it has 
in the past, unless steps are taken 


holiday a year, and 25¢ is an addi- | Marion Harper Jr., president of McCann-Erickson, as board chairman; 


tional welfare contribution. 


a The union leader said his local 


|Fred B. Manchee, executive v.p. of BBDO, vice-chairman, and Edward 
P. Seymour, v.p., Crowell-Collier Publishing Co., treasurer. Edgar Ko- 


_ bak continues as president. 


was not unanimously in favor of Procter & Gamble to Market Trio-Style Lilt 


|the compromise, but that he had) 


been for it, as was Edward J. Volz, 


‘in 


New York, Dec. 11—Procter & Gamble Co. will begin marketing Lilt 
the Toni trio manner, with special solutions for hard-to-curl, nor- 


the union’s international president. | mal and easy-to-curl hair, early next year. Biow Co. is the agency. 


| 


(Continued on Page 81) 


(Additional News Flashes on Page 85) 


to remove the cancer-producing 
factor in tobacco.” 


® Dr. Ernest L. Wynder of the 
_Memorial Center for Cancer & Al- 
‘lied Diseases, presented a report 

of 13 independent studies of lung 

cancer and smoking. The ultimate 

conclusion of the reports, he said, 
| (Continued on Page 81) 
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U.S. Liquor Industry: PartI... 


Treasury, Not Client, Has Last 
Word on Alcohol's Ad Programs 


Pre-Publication Screening by Federal Tax Unit 
Serves as Distiller and Brewer Insurance Policy 
By Stanley E. Cohen 


WASHINGTON, Dec. 8—When an advertising agency develops a new 
campaign for a distiller or prepares to compete for an alcoholic bev- 


erage account, chances are it will bring its ideas te Washington and for a 21” color television set seem | 


$500 Is Too Much 
for Color TV Set. 


Survey Discloses 
Los ANGELES, Dec. 9—Does $500 


talk them over with the Alcohol and Tobacco Tax division of the| too much to pay? The answer is 


Treasury Department’s Internal Revenue Service. 

No law or regulation specifically says these ads must be submited 
for pre-publication clearance. But 20 years of experience since Re- 
peal has convinced most industry members of the wisdom of entering 


the open door which ATTD’s basic permit branch maintains for those | 


who want to be sure their ads and promotions comply with the Fed- 
eral Alcohol Administration Act. 

Beyond doubt, the alcoholic beverage industry is the most regulated 
consumer goods industry in America. Besides ATTD, which watches 
every step from manufacturing through wholesaling, it must contend 
with hundreds of state and local | 
control units that restrict its mer- 
chandising to conform to 
conditions. 


most powerful agency ever created 
local | by this government to supervise an 
industry dealing with millions of 
consumers, it has continued to en- 
a While the industry chafes under | joy the support of the industry it 
the multiplicity of control (Na-_ regulates. 
tional Distillers Products Corp. | 
estimates it has 268 state and fed- | s As the single regulatory group 
eral permits, each subject to sus- with sufficient prestige to stimu- 
pension, recall or revocation) it|late a degree of standardization 
concedes, as it did when Repeal | among the regulatory agencies, 
came, that its product is some-| ATTD has pressed, with some suc- 


thing apart from other consumer 
items—that the industry itself in- 


~evitably would get into difficulties 


if its members were free to use the 
merchandising methods that are 
available to others. 

From the start, the alcoholic 
beverage industry has cultivated 


cess, toward universal regulations 
(on labeling and merchandising— 
‘though in many areas there are 
still additional rules tempered to 
‘local sentiment. 

It has been helpful particularly 
, to the industry in the field of prod- 
|uct control, for its quality stand- 


cordial relationships with the reg- | ards are accepted by all the lesser 
ulatory groups. Despite the fact control authorities. This eliminates 
that ATTD is unquestionably the (Continued on Page 32) 


ers 
eight 


Trade Show Exhibitors Get Pointers from 
a Purchasing Agent at New York Clinic 


8—The “how 
invaded the 


New York, Dec. 
to” movement has 
exhibit field. 

More than 750 exhibitors, show 
managers, display builders and 
exhibit service organization rep- 
resentatives discussed the funda- 


mentals of their trade at the Ex-) 


hibitors Advisory Council’s Fifth 
Annual Trade Show Clinic ending 
here today. 

Sessions were built around the 
“how to” theme under the head- 
ings of “how te buy a show,” “how 
to make exhibits click,” “how to 
get results” and “how to get coop- 
eration.” 


Stanley W. MacKenzie, director | 


of purchasing, United States Rub- 
ber Co., talked from the viewpoint 
of a buyer who attends many 
trade shows each year. 

“Many of you exhibitors are not 
hitting us,” he told his audience. 
“In fact, some are missing by a 
mite. You’ll never attract us to 
look for something new in your 
booth if you are exhibiting with 
the same old exhibit background 
that we've seen at a half dozen 
shows before.” 


@ Quality of personnel in attend-| 


ance at some exhibit booths came 
in the line of Mr. MacKenzie’s 
fire. 

“The first day,” he observed, 


“every man in the booth is wide) 
awake, anxious and smiling. The) 


second day he is off his feet, list- 
less and yawning. The third day 
he is either down the aisle trying 
to make time with the girls pin- 
ning on roses, or slouching in the 
booth just daring you to come in 
and disturb him.” 


ws Richard H. De Mott, president, 
SKF Industries, analyzed what top 
management looks for in the trade 


show exhibit. 

“Rarely does the modern exhibit 
operate as an independent factor,” 
he noted. “Most exhibits are ex- 

_pected to supplement and be sup- 
,plemented by the efforts of the 
‘sales and advertising force.” 

Paying tribute to the service to 
be supplied by EAC through its 
| Exhibits Attendance Audit Bureau, 
Mr. De Mott said, “Attendance 
audits will supply precise informa- 
tion... As this work progresses, 
we believe it will serve to 
strengthen management's confi- 
dence immeasurably in trade 
shows and show exhibits.” 


Joins Boating Club PR Staft 


Kevin B. O’Brien, formerly pub- 
licity director and assistant in 
public relations at DePaul Univer- 
\sity, Chicago, has joined the p.r. 
staff of Outboard Boating Club of 
America, Chicago. Mr. 


S. Spanke, director of p.r. for the 
club, the Outboard Motor Mfg. 


and editor of Outboard Boating. 


‘New Agency Adds Red Top 


| Dec. 7), has announced its second 
|acquisition: Red Top Brewing Co., 
|Cincinnati, a beer account that 
|may bill about $400,000. Red Top 
|was formerly handled by Cecil & 
Presbrey. Last week the agency re- 
vealed that it has added Mac- 
fadden’s True Story Women’s 
Group. 


Hallstrom Joins Lavenson 


Mrs. Alice E. Hallstrom, for- 
merly executive secretary to the 
president of Conde Nast Publica- 
tions Inc., New York, has been 
appointed assistant publicity di- 
'rector of the Lavenson Bureau of 
Advertising Inc., Philadelphia. 


Assn., Chicago National Boat Show | 


The new partnership of Reach, | 
| Yates & Mattoon, New York (AA,| 


“yes,” according to 2,500 tv set 
owners questioned here. 

The survey, conducted by Hal 
|Evry’s Tele-Census, also disclosed 
that 64.2% would not purchase 
color television if it were placed 
on the market by January. A total 
of 54.4% indicated they preferred 
a 20” or 21” color television set, 
with only 10.9% expecting to buy 
a set with a smaller screen. | 

Sports led the favorite viewing | 
list with 24.9%, trailed by variety 
programs with 17.2%. | 


@® An overwhelming 82.5% said) 
that keeping football games off tv) 
screens has not brought them out, 
to see games more often. But! 
59.2% answered “yes’’ when asked | 
if they would pay $1 to view the. 
Notre Dame-University of South-| 
ern California game on home tv. 
The $1 fee system was endorsed | 
by 63.3% for watching first quality | 
movies on home tv. In fact, 62.6% | 
said they would prefer to pay for) 
first quality movies on home tv) 
rather than at a movie theater. 
Of those questioned, 14.9% 
owned RCA television sets, fol- 
lowed by Hoffman with 12.4% and 
Packard Bell with 11.4%. 


SALES DROP FORECAST 

IN APPLIANCE INDUSTRY 
Cuicaco, Dec. 9—A 6.5% decline 

in dealer sales of appliances, radio 

and television sets is forecast for 


keting economist. | 

The report, aimed at helping | 
dealers do a better job of sales | 
planning, estimates that sales will | 
fall from $4,069,000,000 in 1953 to! 
$3,806,000,000 in 1954. The 1953) 
estimated sales figure is 11% | 
greater than actual sales the pre-| 
vious year. 

Copies of the report, “Estimated | 
1954 Sales Potentials for Appli- | 
ance-Radio-TV Dealers’ in 
Metropolitan Areas,” are available | 
at $10 from Mr. Snyder at 11 S.| 
La Salle St., Chicago 3. 

| 


CBS Appoints Lasley | 


David Lasley, who has _ been 
central division sales manager for 
the DuMont Television Network | 
in Chicago, has joined CBS Radio| 
spot sales as a salesman in the) 
San Francisco office. 
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ee . Hearst to Have 
WAY ~} eace ! x =,8 
is Ge Competition for 


LoVe-is hate. i 
aaa, Milwaukee Video 


|petitive fight was shaping up this 
~~ comme >| week for the new “low” band tv 
- 3s |channel which the Federal Com- 
: munications Commission has made 
“c=.= | available in the Milwaukee area. 
The decision to assign Channel 
“= |6 to Milwaukee was made at the 
: | suggestion of Hearst Corp., oper- 
> |ator of WISN. But as soon as FCC 


Se = —— x = 


-|agreed to assign a Milwaukee sta- 

FOR PEACE—United World Federalists oim| tion to the channel, Hearst found 

to build a list of interested people with itself in competition with other 
ods like the above being offered to local | 4Pplicants. 

chapters. Hearst suggested that the addi- 

tional channel be assigned to Mil- 

® waukee after it found itself locked 

World Federalists in a struggle with the City of Mil- 

° waukee for Channel 9. Since that 

Offered Ad Series channel was earmarked for a non- 

BALTIMORE, Dec. 8—Local chap-|commercial educational _ station, 

ters of the United World Federal-|Hearst’s application faced stiff 
ists are being offered a series of | Opposition. 

ads promoting world government| On Friday, after FCC agreed to 

for insertion in newspapers all provide another low-band channel, 

over the country. WMIL-TV, Milwaukee, which had 

Prepared by Robert Nyburg,|a@ permit for a new station in the 

chairman of the UWF publicity | high band, surrendered its con- 

committee and a v.p. of Mahool Ad-| struction permit and filed for 

vertising here, the ads vary in size Channel 6. In addition, FCC has 


from two columns to full pages.| received an application from 
They are being offered at nominal | Cream City Broadcasting Co., 
;which is also interested in the 


mat prices to the UWF groups. 
Along with the ads, Mr. Nyburg Channel. 

also prepared a detailed guide, 

sheet to help inexperienced mem- Jaeger Warns Admen 


bers pick media, negotiate con-| 


tracts, prepare follow-up advertis- to Beware of the 
ing, etc. . p 

‘Professional V. P. 
w All ads in the series are pent 


poned, but readers are asked only | Hartrorb, Dec. 8—Advertisers 
to seek more information rather | WeTe warned here to beware of the 


than membership by returning the | “Professional v.p.”—the vest poc- 


SpE” SENOS! No 


170 


coupon. 

According to Mr. Nyburg, the 
series is designed to build a list 
of citizens sympathetic to the 
UWF cause and to stimulate pub- 


later be called on by UWF mem- 
bers in their cormmmunity who wil! 
answer questions about the pro- 
gram. 

Tagged “Operation Newsprint” 
by Mr. Nyburg, the suggested ads 
represent the organization’s first 
attempt at advertising on a nation- 
al scale. They are being run here 
in the Baltimore Sun. 


Three Citrus Drives 
Slated tor Next Year 


Three big citrus promotions are 
planned for 1954, according to Rus- 
sell Z. Eller, advertising manager 
for Sunkist Growers Inc., Los An- 
geles, who is serving as 1953-54 
chairman of the National Citrus 
Merchandising Committee. The 
first will be “Eat, Drink and Be 
Healthy,” Jan. 14-23; the second, 
“Citrus Sunshine Roundup,” March 


|18-25; the third, “Summer Citrus 


O’Brien | 
will serve as assistant to Edward | in, Typographers, St. Louis, as 


| 
| 


| 


Cowen Joins Warwick 
Arthur Cowen has joined War- 


an account man. 


DON 


BLAUHUT, 
radio-ty department of Raymond Spector 
Co., has been named director of radio and 


formerly head of the 


Edward Kletter Associates, 
New York. 


television for 


Picnic,” June 10-19. According to 


Mr. Eller, the committee will work | 


to enlist the support of all segments 
of the jobbing and retail trade for 
the three promotions. 

In the past this has been done 


by the use of industry-wide display | 


material. This year, display mate- 
rial will be furnished solely by in- 
dividual groups featuring state of 
origin or brands. Sunkist Growers 
(Foote, Cone & Belding) and the 
Florida Citrus Commission, Lake- 
land, Fla. (J. Walter Thompson 
Co.), will support the drives with 
advertising in newspapers, maga- 
zines, radio and television, sup- 
plemented by promotion service. 


Publisher, Associates Buy 
Farm and Ranch Publishing 


Thomas J. Anderson, owner and 
publisher of The Arkansas Farmer 
and The Mississippi Farmer, with a 
group of associates, has purchased 
Farm & Ranch Publishing Co., 
Nashville publisher of Farm & 
Ranch-Southern Agriculturist. 

Ted Lord continues as advertis- 
ing director of Farm & Ranch. 


| ket account lad—by Harold Jaeger, 
|v.p. (vice-president) and general 
/manager of Geyer Advertising. 

| Speaking to members of the 
| Hartford ad club, Mr. Jaeger said 


1954 by Richard E. Snyder, mar- lic discussion. Respondents will | Vest pocket boys “sell themselves 


ito gullible clients as one-man 
|bands who do the whole advertis- 
|ing job for the client and in doing 
|so tear down the very real con- 
tributions of a score or more peo- 
ple who are probably doing far 
more to give that client good ad- 
vertising than Mr. Vest Pocket op- 
erator himself.” 


e Mr. Jaeger admitted to feeling 
'a great sadness when he hears of 
‘a v.p. operator moving to another 
/agency—‘“not so much for the men 
and women in his former organiza- 
tion who got his kiss of Judas, but 
for the poor unsuspecting client 
who was so unsophisticated as to 
believe that in this day and age 
of multiple skills and services in 
the modern agency any one ‘front 
man’ is the whole, the complete 
| solver of all his advertising needs.” 

“The advertising trade papers,” 
he continued, “should have a 
standard heading to put over the 
news of all such account changes, 
and Texas Guinan wrote the per- 
fect heading for such a column 
long years ago—‘Hello, Sucker.’ ” 

Mr. Jaeger sees today’s lack of 
personal salesmanship at the re- 


tail level as a “heaven-sent op- 
portunity” for advertising to sell 
the goods. 


Diamond Match Boosts Lowe 


R. L. Lowe, a field represent- 
ative of Diamond Match Co., 
Springfield, Mass., has been pro- 
moted to assistant promotion man- 
ager of the company’s book match 
advertising department. Mr. Lowe 
will headquarter at the Spring- 
field plant. 


Sage to H. B. Humphrey 
Albert W. Sage, former sales 
manager of Royal Jackson China 


Co., has joined the New York staff 


of H. B. Humphrey, Alley & Rich- 
ards. 


Bia sae wD Wi VO dels a Sa ee tI pe ea oS ah oe 2 he era Gah fy ge bet ial fr Spurned at all fe ARE ec CCE I SRE AS oe Mo Be sip eS ose nee) apes. 1 Se ot Jl eee ce Sne 
ha Ena eg 8 ME Sc DR et eR oa ce ain er eo pee cee pee A58 Ps ee he oe i Se amine, Se ee eR 8 
Me Se eee ea Ve Re WS oa geek tae CR SS ene: RO Sc cance i eae ae Sets ea coma a ay ee cae rere TNE Re co 6 ie x a ots Rak ee Sis 
Sat 2 i ee aa Mae PO a aS aa ae ee : ae q , - i aoe Mes: Sc F 3 ot ; e ; ee te # eye = ee cae Te kate = ee a ie! é io it SO GO See , a eins : at Tey AS "Sr a. 
a S : é : ‘ : so eere = ; ee aie & fia a eR EL Te . , vate 
one : Adv 
EEE 
or i 3 
ee Re 
“s , 
\J J 
\ 
ee ee 
aieeeeiliaiaaetitiieaticiniil = ] WASHINGTON, Dec. 9—A hot com- 
Pa Se a 
_ eee wurres wees repenausts =. 
’ of (STATE Seance) ~ 
P ee yon 
“ioe mart 
= a _ 
eau 5 w 
a flask 
Sa ae year 
ee e strat 
eS is 
ete C 
Se . . 
ee Fi 
= | 
- N 
ae: . 
ae bla: 
oe ing 
her 
, [ 
: der 
catatees dec 
aie: the 
der 
pete a 
Poh pul 
i‘ _ of 
i : 
eae 
es ps 
erates So'1> 
eS thr 
aes de! 
a tio! 
a ing 
: the 
ae he 
per da’ 
re inc 
“ai cal 
cs he: 
oS i 
is cu 
on bes 
>t col 
ee pe 
awe j 
oes int 
7 tea. 
coreg rs 
age Or 
a of 
ae He 
ore PO ( 
gy Ez 
Aeon cis 
a Re 
ee 2 
(pe Ss. a 
Pee 
an Kee 
Ba | es 
sa ie m3 ee 
ene Y NORE re ae 
ee E pene Peas - : 
; on | _ 
’ a i > 
A 
egal Zs V 
+4 JZ 
fi ie . 4 
alia . 
SI - 
= A x 
as eae i 4 4 ; : " i cae oa, : . ; sate Sa - “5 i ay eae a , Raleay DE hasan ~¥ = gee 5 Sema > “5 Pate \ : “ Sa a 


Advertising Age, December 14, 1953 


Golden State and 


| 
' 


ran alae | 


ae ge ae ew wenab eee 


HAPPY DAY—Calvert Distillers Corp. 

marked the 20th anniversary of repeal Dec. 

5 with this copy in business papers. Hip 

flask epitomizes ‘‘those 13 notorious dry 

years,” with John Held collegians demon- 

strating the product in use. Geyer Adver- 
tising is the agency. 


Another Blast at 
Toothpaste Claims 
Fired by ADA Head 


New York, Dec. 8—Another 
blast at allegedly false advertis- 
ing of dentifrices has been fired 
here. 

Dr. Leslie M. FitzGerald, presi- 
dent of the American Dental Assn., 
declared at the opening session of 
the 29th annual Greater New York 
dental meeting that toothpaste ads 
are “undermining the American 
way of life by tending to destroy 
public confidence in the integrity 
of all advertising.” 

After years of doing a “magnifi- 
cent job in the public interest’ 
through the dissemination of sound 
dental health educational informa- 
tion” it is regrettable that advertis- | 


ing “is now being undermined by @ Richard St. John, Golden State 


the current wave of false claims,” 
he added. 

“False advertising,” Dr. Fitz- 
Gerald asserted, “may result in 
damage to the dental health of the 


individual who believes uncriti-| 


cally what he reads or sees or 
hears.” 

He told AA that he believes all 
current anti-enzyme claims are 


“unsubstantiated” and that reports | vision, with probably 80% of our 


concerning the efficacy of anti- 
enzyme dentifrices are based on 
inconclusive research. 


Headley-Reed Names Ellwell 


William E. Ellwell, formerly 
general manager of WTIX, New 
Orleans, has been named manager 
of the New Orleans office of 
Headley-Reed Co., radio-tv station 
representative. 


Kodak Promotes Zornow 


Gerald B. Zornow, manager of 
Eastman Kodak Co.’s San Fran- 
cisco branch, will return to the 
Rochester, N. Y., headquarters 
Jan. 1 as assistant general sales 
manager. 


idairy products company with an- 


| states. 


Foremost Dairies 
Plan Merger in ‘54 


SAN Francisco, Dec. 8—Direc- 
tors of Golden State Co. and Fore- 
most Dairies Inc., Jacksonville, 
Fla., have approved a merger and} 
stockholders will meet Jan. 27 to)| 
approve the consolidation. 

Merger terms were announced | 


here this week by Golden State 


President J. R. Little and Paul| 
E. Reinhold, board chairman, and | 
Grover D. Turnbow, president of | 
Foremost. 

Sales of Golden State fresh and 
manufactured dairy products this 
year are expected to top $122,000,- 
000, while Foremost’s sales volume 
is expected to total nearly $170,- 
000,000. 

The merger will create a new 


nual sales of almost $300,000,000, 
making it the third or fourth larg- 
est among U. S. dairy producers. 
The new firm will operate in 22 


® Foremost operates in 112 com- 
munities, as well as in Hawaii, 
Okinawa, Guam and Japan. Gold- 
en State, with 4,800 employes and 
sales of 86 products, will operate 
as an autonomous division of Fore- 
most. 

Mr. Little will continue as pres- 
ident and will also become execu- 
tive v.p. of Foremost Dairies. Carl 
L. Nelson will continue as Golden 
State advertising manager, and 
Guild, Bascom & Bonfigli, San 
Francisco, will continue as the 
Golden State advertising agency. 

Foremost advertising has been 
handled by Advertising Inc., 
Washington. There has been no 
indication that the merger will af- 
fect relations with either of the 
two advertising agencies. 


account executive for GB&B, told 
AA that the agency, which has 
held the account for three years, 
plans no change in campaign ac- 
tivities. 

“Although we have used prac- 
tically all media during the three 
| years we've had the account,” Mr. 
|St. John said, “there has been 
|an ever increasing accent on tele- 


| budget expended on tv shows.” 

| Golden State now has tv shows 
|in ten markets in California and, 
|in view of the greater marketing 
area to be covered as a result of 
the consolidation, may expand its 
advertising territory for manufac- 
tured dairy products. 


Becomes Kraft Export Assn. 
Kraft Products Manufacturers 
Export Assn., New York, has 
changed its name to Kraft Ex- 
port Assn. of the U. S. The milena! 


ization will continue to function 
as an export trade association in| 
kraft paper and tall oil exports} 
with headquarters at 521 Fifth! 
Ave. 


CHANGEOVER—A. C. Spangler (second f 
ment Assn. receives his gavel as new p 


Governmental Purchasing. Looking on at 


rom right) of the National Office Manage- 
resident of the National Assn. of Exhibit 
Managers from outgoing president Albert H. Hall of the National Institute of 


the event, which took place at the group's 


25th annual meeting in Chicago, are Chester L. Wells (bow tie) of the National 
Metal Exposition, who wos reelected secretary-treasurer, and Allen Ray Putnam of 


the American Society of Tool 


Engineers, who was elected v.p. 


eg Western Grocers 
60 Say Coupons Are 
Only a Nuisance 


- Los ANGELES, Dec. 8—Southern 

i Pa California grocers don’t like cou- 

rs "y : pons peddled by food manufactur- 
+ - nun | ers. 

Two-thirds (66.4%) of the su- 
and chain operators 
queried in a Commercial Bulletin 
|survey declared that coupons do 
/not help their business. Nearly 


2 : e 
ge is 7 


: woes | 
. =z | £¥ ae | permarket 


SPECIA 


HAAG, 


= wr oe 


‘7 F : a 7 FC hlorodent 
— m9) ait - =e Chiorseet Es |nine-tenths (89%) of the single- 

‘ | oe Prt} = ire | unit storekeepers agreed. 
ee i | Eighty per cent of the super op- 
orp ot WEKY erators and 92% of the indepen- 
Teen ‘dents said they want coupons 
_eliminated. Major reasons listed 
|for opposition to coupons were 
laxity in redemption, belief that 
_coupons do not contribute to prof- 
'its and opinions that they are a 
» {nuisance gimmick benefiting only 
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|—get one free” in newspaper 
/and on coupons and on Puro pack- 
| ages. 
|Chicago Better Business 


el 


IMPULSE BUILDER—Memphis druggist Walter Bolton uses this display rack to build | 
impulse sales. He displays 37 of Plough Inc.’s products plus 43 other nationally ad- | 


vertised items. Plough distributes the rack 
niques in their 


Plough Designs Display Case to Help 


Druggists Make Mo 


to help druggists use supermarket tech- | 
own stores. 


| 


re Impulse Sales — 


MeEmpuis, Dec. 10—One of the mote non-competitive products | 
nation’s largest drug manufactur- the same time. 


ers has adapted supermarket mer- 
chandising techniques to help 


The reason for this liberal atti- 
tude, according to Ray L. Sperber, | 


manufacturers. 

Both large operators and inde- 
pendents expressed strong. dis- 
satisfaction with redemption fees, 
asserting that the sums paid by 
manufacturers do not cover the 
grocers’ costs. 


# Comments of some of the gro- 
cers surveyed were: 

“Coupons are no good. Make the 
merchant an advertising medium 
at no cost to the manufacturer.” 

“I think we should accept them 
at face value without checking to 
see if they [customers] have the 
merchandise called for. I think 
that would soon eliminate them.” 

“We made a detailed time study 


druggists capitalize on store traf-| marketing manager, is the belief | and found that it costs over 3¢ per 
fic. At the same time it has per-|that sales of fast-moving items Coupon to handle. We make the 


suaded retailers to stock more of 
its products. 

Plough Sales Corp., marketing 
subsidiary of Plough Inc., offers 
drug store operators a 4’ long, five- 
shelf display. Plough designed this 
“self-service-impulse-merchandis- 
er’ to push its own brands—-St. Jo- 
seph, Mexana, etc.—but encourag- 
es use of the merchandiser to pro- 


placed on the Plough rack will 


‘help boost Plough sales. 


| 
es Development of the merchan-| 
diser started a year ago when 
1,200 druggists at the National 
Assn. of Retail Druggists conven- 
tion in St. Louis previewed the 
plan and proposed construction of | 
the plywood shelf case. 
In-store tests then were made 
in chain and 


soapers pick up and pay cash.” 

“I would like to drop a rock on 
the guy’s head who invented cou- 
pons.” 

Copies of the survey report may 
be obtained from Commercial Bul- 
letin by food manufacturers, agen- 
cies and grocers. 


KOA-TV Plans Debut 


’ : inde jent d | s ° 
FTC s Not Buying stores. Retailers’ scbanedal unaeanal This Month, D espite 


Two for 25¢ Offer 
Made by Puro Corp. 


WASHINGTON, Dec. 9—Where two 


| 
packages of a product are regular-| 


ly sold for 25¢, the seller may not) 
advertise that if one package is| 
bought for 25¢ a second package is | 
given “free” or “at no extra cost.” | 

This rule was spelled out in a} 
decision of the Federal Trade Com- | 
mission today, controlling the use | 
of the term “free” in advertising | 
of Puro Co., Chicago, for a water 
softening cleanser. | 

For several years, FTC said, the | 
company used the theme, “buy one | 
ads | 


After conferences with the| 
Bureau 
the company continued to repre- 
sent that Puro costs 25¢ a package | 
and that if one package is pur- 
chased, a second will be given free. 

FTC said today that ‘“‘the record 
discloses that Puro is regularly 
sold in retail grocery stores at two 
packages for 25¢. There is no evi- 
dence in the record that a single 
package was ever sold for 25¢.” 

FTC’s order stipulates that the 
company must stop representing 
that the customary price is any 
amount in excess of the price 
regularly charged. 


Serta Names Mitchler 


James P. Mitchler, 
advertising and sales promotion 
manager for Sears, Roebuck & 
Co.’s retail outlet in Augusta, Ga., 
has been named sales promotion 
manager of Serta Associates, Chi- 
cago bedding manufacturer. 


previously 


improvements in the merchandis- 
er; size, shelf angles and price tag 
locks were changed. 

Plough found that the average 
druggist sold $37.22 of goods from 
the rack each week. The most suc- 
cessful store hit $123.82 in one 
week. 

Tests also showed the impor- 
tance of proper position of the dis- 
play rack. Plough corroborated 
earlier customer behavior studies 
that found that the average person 
walks directly to prescription 
counter or to a clerk, asks for the 
merchandise he wants, pays the 
clerk and walks out. 


@ The Plough merchandiser was 
placed in front of the prescription 
center or next to a cash register. 
Customers were seen to slow 
own, examine the merchandise 
displayed and buy. 


Sales records showed that the 
display rack at the head of the 
main traffic aisle brings extra 


sales, Mr. Sperber said. The long- 
er time customers saw the display 
as they approached it seemed to 
turn the trick. 

Showmanship helped, too. Best 
results were obtained when mer- 
chandise was attractively display- 
ed with a continuity and associa- 
tion of items shown. Where items 
not related to traditional drug 
store lines were displayed, sales 
of all goods on the rack fell. 


@ Price tags were found to be 
important. Mr. Sperber said sales 
dropped when price tags were 
removed or only partly filled out. 
Interviews with shoppers, he 


(Continued on Page 6) 


Loss of 300’ Tower 


DENVER, Dec. 8- KOA-TYV, 
scheduled to becorne this city’s 
fourth operating tv station on 
Christmas Eve, swears it wil] still 
hit the airwaves on that date—in 
spite of everything. 

“Everything” refers to the 80- 
m.p.h. gale which wrecked the new 
Station’s 300-foot tower atop Look- 
out Mountain Sunday, fell across 
the six-bay antenna workmen 
were preparing to plant on top of 
the tower and tore a big hole in 
the transmitter building in {>« 
process. 


@ In spite of the disaster, Don E 
Searle, executive v.p. and general 
manager of the station, told Ap- 
VERTISING AGE that his station 
“will definitely be on the air as 
scheduled, Christmas Eve.” 

He pointed out that, miracu- 
lously, neither the 83-foot antenna 
nor the transmitter were damaged. 
Beginning the morning after the 
storm, he said, work was proceed- 
ing around-the-clock to repair the 
new building and build a tempo- 
rary tower for the antenna. KOA- 
TV even expects to get its 25-kw 
amplifier installed, so it can debut 
on a full power rating of 100 kilo- 
watts—storm or no storm. 


Field's Plans Third Store 


Marshall Field & Co. is planning 
its third retail expansion in the 
Chicago area, to be constructed in 
suburban Park Forest, 27 miles 
south of the Loop. Also in the 
blueprint stages are proposed 
branch stores in Skokie, Ill., and 
_in Milwaukee, Wis. 
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years ago as a consultant, heading 
_a California firm known to have 
a wide knowledge and experience 
in the field of liquor merchandis- 
ing. He was compensated by the 
_Biow Co. for his work as con- 
sultant, as an expert in the liquor 
field, a generally accepted prac- 


s a 
Explains Samish 
R ] 7 ~ 

e ationship tice by all advertising agencies for | 
consultants with specific knowl- 


New York, Dec. 11—F. Kenneth edge and experience—whether in 
Beirn, president, the Biow Co., in the fields of liquor, medicine, food 
a statement issued today, said he or any other advertising problem. | 
agreed in general with the basic. 
principles of the Four A’s (see s “Because Mr. Samish’s defense 
Page 1) and explained the rela- against government charges grow-. 
tionship of the agency to Arthur ing out of this compensation tried | 
Samish. The statement follows: _to becloud the true issue and facts, 

“The Biow Co. is not a mem-. the truth still remains and was so) 
ber of the Four A’s. It agrees,| proven. Nor will we tolerate any 
however, in general, with its basic inference to the contrary. 
principles. | “When Mr. Samish was engaged | 

“Since ADVERTISING AGE has spe- by us, his firm was, and still is, | 
cifically asked us about the rela- _a member of the Public Relations | 
tionship of Mr. Samish to this Society of America, the public re-| 
company, we have made available lations association comparable to 
to them, without reservation, all the Four A’s. Any alleged devia- 
facts pertinent to this relationship. tion by Mr. Samish or his firm) 

“To reiterate, Mr. Samish was from the principles governing) 
engaged by The Biow Co. many members of the Public Relations | 


Biow Statement 


Society of America can in no way 
be related to the work he did and 
was paid for by the Biow Co.” 


® Biow, in a memo to its own peo- 
ple, declared that the federal gov- 
ernment’s summation in the Sam- 
ish trial] contained the following 
statement by U. S. District Attor- 
ney John Mitchell: 

“. .. The Biow Co: was entitled 
to claim these payments as a busi- 
ness expense and properly de- 
ducted them as such in determin- 
ing their net taxable income, and 
the manner in which they charged 
it is immaterial if it was a business 
expense.” 


a The Biow memo also said that 


| Judge Oliver D. Hamlin, in charg-. 


ing the Samish jury, declared: 

“The law does not require that 
any taxpayer aggregate his de- 
ductible expenses in any way nor 
that any deductible expense be 
carried on the taxpayer’s books 
under any particular account 
name. 

“If an item of expense such as 
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Cancer blast staggers cigaret stocks. Tobacco shares reflect an attack 
by prominent medical authorities at the Greater New York Dental 
Assn. meeting. American Tobacco stock, down $3.75, was hardest 
es etre a RE ar gl ong haa eA a 6 dha aR SRR Aa ee 

Pay raise ends newspaper strike. New York dailies are back on the 
stands after photoengravers settle for $3.75 a week increase. Loss 
Gr Cristeias AGS if DUE At $10,000,000. «.... 6. cescsecvsedsececs 

Washington has last word on liquor ads. Powers and activities of the 
Treasury’s Alcohol and Tobacco division include pre-publication 
screening of ads, although not explicitly required by law ..... 

Look out for “vest pocket” men. Geyer’s Jaeger warns admen that 
the v.p.s who sell themselves as one-man ad bands tear down con- 
tributions of the people who do the work, leave the Judas kiss in 

| i SE Abe g-ai ene he sek o0s04 4d 0660500) 6 Kea NSS SOs RCN 

| Grocers don’t like coupons. Survey of Southern California food re- 
tailers discloses they think they don’t get paid enough to handle 
ae eee eR Te a ee ee ey are 

Supermarket techniques move drugs. Plough Sales Corp. devises a 

| shelf case to spur impulse sales, finds drug store sales rise 

ROR eee Oe Oe re aE ere Pe ee re me 

| Neither copy nor art stands alone. AA, in an editorial, agrees with Jim 
Woolf’s good wors for art directors, but goes on to emphasize that 
ONT Gi APU WANS GENIE 00 GEE 5 ok ons oc he cht tesinnnsicneua 

_Fifteen per cent commission outmoded? Emil Mogul says that 15% 
doesn’t pay for client demands on agencies, advocates a commission 


based on sales. Other admen disagree ...............20005 Page 36 
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commissions is included in the to-| All ordinary and necessary ex- 
tal deductible expense on any tax-| penses incurred in carrying on a 
payer’s books, it is immaterial un-| business, including compensation 
der which particular deductible for personal services rendered, are 
expense account it might appear. allowed as a deduction.” 


“This is the way we buy in the 
Growing Greensboro Market!" 


SATISFYING 700,000 APPETITES three times per day is big 
business in the Growing Greensboro ABC arket in the 
South’s No. 1 State. ... In 1952, food purchases in the Greens- 
boro ABC Market exceeded $129-million—1/5 of North Caro- 
lina’s entire food bill! . . . In many other spending depart- 
ments-—general merchandise, drugs, and furniture-household- 
radio—the Growing Greensboro ABC Market pulls more than 
its load in purchases, with 1/6 of the state’s 4,000,000 people 
accounting for 1/5 of North Carolina’s sales... If you want 
to raise the curtain on a series of sell-out performances of 
your goods or services, the place is the Growing Greensboro 
ABC Market, the time is now ... And the audience will be 
delivered by the 100,000 daily circulation of the GREENS- 
BORO NEWS and RECORD.... 


Wice A Mon; 
NTEED, 


” a. rn F 


Only medium with dominant coverage in the Greensboro 12-County 
ABC Market and selling influence in over half of North Carolina! 


Greensboro 


News and Record 


GREENSBORO, NORTH CAROLINA 
Represented by Jann & Kelley, Inc. 
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: 97th of a series 


MORE PROOF THAT 


=| QUALITY BUYS QUANTITY 


" sas at all price levels! 


2 The Herald Tribune has the The Herald Tribune is 24 


largest gain in New York in men’s clothing linage! 


re in men’s clothing linage!* .. with over 610,000 lines!* 


The newspaper that sells successfully gets the business! So the best 
proof that advertising in the Herald Tribune Quality Market pays out 


is in important classification linage gains! 


This potent Quality Market is an audience without waste... people with 
high incomes, more wants and needs... families that buy more often, 
spend more for all the things that mean better living. Today, the Herald 
Tribune Quality Market is at a new peak in purchasing power — Five 
and A Half Billion Dollars Big! Get all the facts...for profitable selling! 


NEW YORK 


Herald Tribune 


*First 10 months, Media Records 


LULL i 


9 out of 10 working members of Herald Herald Tribune families own more than More than 450,000 adults in Herald 
| Tribune families are in managerial, pro- 200,000 homes in New York City Tribune families have completed educa- 
, | fessional, or related activities! and suburbs alone! tion through college or beyond. 


-. 
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Eaton to Anderson & Cairns 

Baton Paper Corp., Pittsfield, 
Mass., has appointed Anderson & 
Cairns, New York, to handle ad- 
vertising for its letter papers, 
Berkshire typewriter papers and 
Nascon products. The appointment 
is effective Jan. 20. 


‘Garden Supply’ to NBP 


Garden Supply Merchandiser, 
published by Monumental Press, 
Baltimore, has been admitted to 
membership in National Business 
Publications, Washington. 


Plough Designs Display Case to Help 
Druggists Make More Impulse Sales 


(Continued from Page 3) 
said, indicated that complete price 


markings meant “bargains” in the, 


minds of customers. 

Products backed by national or 
local advertising sold best, the 
tests showed. Combination deals— 


Lubbock, Texas’ new ABC city 


105, 


796 


opulation is chinead ath 
[uBBOCK AUALANOHE SOUR 


shave cream with blades, powder 
with cream, two-for-one sales— 
did well. 

New sales promotion applica- 
tions are being developed for the 
rack. These include variations of 
price tag sales talk and banners 
across the top of the rack. 


ws Data on the effectiveness of the 


|oversize price tags has not been 


tabulated yet, but sales increases 
of as much as 69% have been re- 


ported for some tested items, Mr. 


Sperber said. 

The merchandiser carries a 
price of $100, but is sold to drug- 
gists only through a deal. It is 


shipped with Plough merchandise | 
_with a retail value of $167.58. The | 


druggist pays $160.55 for these 
products and the merchandiser. 
Plough studies indicate that the 
merchandise delivered with the 
rack should turn over in 16 weeks. 


Srason g 


Aw Ks ™ 


With appreciation to the 1953 Patrons of C. RK. 
LARGEST NUMBER OF SUBSCRIBERS 


(OVER 21,000 CURRENT ISSUE—ABC PAID) 
The 1954, 44th Edition, of Thomas Register 
is now on the press with by far the-- 


LARGEST NUMBER OF ADVERTISERS 


(OVER 10,750) 


LARGEST NUMBER OF ADVERTISEMENTS | 


(OVER 38,000) 


LARGEST NUMBER OF AGENCIES 


(OVER 1,600) 


Tops an already incomparable record of where-to-buy service 
to its subscribers and sales promotion service to its advertisers. 


We pledge an even greater sales producing service for 1954. 


Every copy ordered and paid for! 


THOMAS @ 
REGISTER 


96% PAID CIRCULATION 


Thomas Publishing Company 
461 Eighth Avenue, New York 1! 


Advertising Age, December 14, 1953 


CHILDHOOD ILES 


PRICE TAGS—Plough provides 
price tags to fit its merchandiser. Seasonal 
copy also is being tested. 


The company allows an addition- 
al 10 weeks before the invoice is 
due, giving the druggist a total of 
six months to pay. In this time the | 
rack is expected to pay for itself. | 

Four thousand merchandiser 
racks have been sold. 


a One of the first to use a Plough 
‘shelf rack was Walter Bolton of 
Memphis, v.p. of the Tennessee 
| Pharmaceutical Assn. 

| “The Plough merchandiser is 
\the best selling display in my 
|store,” Mr. Bolton said. “I have 
isold a great variety of articles 
|from it. Starting with the original 
|layout, I have changed the fea- 


|tured items every week. Thirty-| 
'seven Plough products are selling | 
good now and I don’t recall reg- |} 
ularly displaying any of them be-| 


hard-sell | 


fore the merchandiser proved 
they would sell in my store.” 

The company has found that the 
average druggist now displays 26 
of Plough’s 42 products on the 
merchandiser. To assure trial 
showings, it offers to swap any of 
its products for any of its items 
that fail to sell after six months’ 
display on the rack. 


| Sunkist Citrus Sales Rise 


Sales of citrus fruit, fresh and 
processed, through Sunkist Grow- 
ers, Los Angeles, rose $6,000,000 
for 1952-53 over the previous year, 
according to Paul S. Armstrong, 
|general manager of the coopera- 
tive. Total sales amounted to 46,- 
000,000 boxes of citrus, with an 
f.o.b. return of $172,000,000. Fresh 
fruit accounted for 76% of the to- 
tal. Sunkist, which has members 
in California and Arizona, market- 
ed 73% of the citrus fruit mar- 
keted in the two states. 


‘Midwest Publicity Bows 


| Midwest Publicity Service has 
established offices in the Keith 
Bldg., Cincinnati. Heading the 
| organization is Silas Shulman, 
'who is associated with WCKY 
and International News Service. 


Free & Peters Names Muth 


Arthur E. Muth, formerly of 
Weed & Co., has joined the tv staff 
of Free & Peters, New York radio- 
tv station representative. 


MAGAZINE FOR SALE 


Lack of capital makes available young 
how-to-do-it monthly. Low editorial cost, 
high single-copy profit. Can go in black 
in few months in tested and proved sub- 
stantial market. Unusual annual earning 
potential without advertising revenue. 
Sacrifice price. Box 711, Advertising Age, 
|| 801 Second Ave., New York 17, N. Y 


fit 


demands the utmost skill and 


constant application of a wide vari- 


ety of techniques: here at WASHINGTON 


every job, big and small, gets the bene- 


of our unmatched skill. 


PHOTO ENGRAVING 
COMPANY 


118 S. Clinton Street 
Chicago 6, Illinois 
FRanklin 2-6343 
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Young people are like adults... except in one important 

respect. Like adults, they want to be strong and 

healthy, smart and popular (add other successful 
advertising appeals) . . . but they're much more receptive, more easily 
told and sold. Equipped as they are, with both the wants and the where- 
withal, they constitute a mighty market today . . . and promise to be 
continuing customers tomorrow. Incidently, their hold on their parents’ 
heart-strings gives youngsters a mighty grip on the family purse- 
strings, too! 


There’s probably a proper place for your product in their favorite 
reading material . . . the comics books! 
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three years in prison and ordered nounced plans for an immediate York ad agency. 


(Continued from Page 1) 
“These standards are based on 


jhis resignation from Babbitt. He 
was then v.p. in charge of sales. 
‘a broad experience of what has He said there was no connection 
‘been found to be*the best adver- between his resignation and the 
tising practice.” trial testimony. 


|@ Mr. Samish has been free on 
bail since Nov. 17 when a jury) j | 
| found him guilty on eight counts of # The reissued booklet is being 


R at Pe ri ans seem evading $71,878 in income taxes| sent to all members, with the sug- 


a In the Biow case, Milton H. 
Biow, chairman of the agency 
bearing his name, testified as a 


a 


to prefer to get their favorite magazine at their 
homes where they can read it leisurely .. . relaxed 
. unhurried .. . uninterrupted. Perhaps that's 


*hotarian 


why advertisers in 
The Rotarian usually 
35 €. WACKER OR., CHICAGO if, tkL. 


get such excellent 
results. 


301,885 ABC net paid, June 30, 1953 


penalty possible was 40 years im- 
| Pessonenent and $80,000 in fines. 


the basis of 39 checks totaling 
$110,000 given him by Biow Co. 
The checks, Mr. Samish contended, 
| were given to him as political 
‘contributions and gifts 
| friends. The jury, however, appar- 
/ently believed the government’s 
/assertion that the checks were 
commissions to the political king- 
pin for his influence in obtaining 


from 1946 through 1951. Maximum gestion it be given “wide circula-_ 
'tion” among advertisers and me- 
dia. 

It was reissued on the recom- 
mendation of the Four A’s com- 
mittee on advertiser relations. The 
committee is headed by James M. 
Cecil, chairman of Cecil & Pres- 
brey, which designed the new 
booklet. 

The booklet covers advertising 
copy, rebating, undisclosed income, 
speculative materials (i.e., presen- 
tations), offering credit extension, 
and unfair tactics. | 

Here is the full text of the | 
standards as applied to rebating: 


Mr. Samish was convicted on 


to his 


the huge Schenley Distilleries ac- 
count for the Biow agency. 


“The advertising agency should | 
conform to its agreements with | 
media, and retain the full amount 
of compensation granted by media 


‘It’s not the size, 


it’s the FEROCITY!’’* 


Copyright 1948, The New Yorker Magazine, Inc, 


owners without direct or indirect. 
rebating. | 


w “A. Rebating is generally de-| 
fined so as to include supplying | 
materials for advertising on any 
basis that can be considered as 
direct, indirect or secret rebating. 

“B. It is also considered as re- 
bating to place men in the service 
of the advertiser at the agency’s 
expense, or to assume all or part 
of the salary of any employe of the 
advertiser, or to pay any fee or 
compensation to anyone connected 
directly or indirectly with the ad- | 
vertiser for obtaining or holding 


government witness in the federal 


| tax evasion trial of Arthur Samish, 


political boss in California and a 
dominant figure in the liquor trade 
of that state. Mr. Biow testified 


| his agency paid Mr. Samish $100,- 


000 to get and hold the Schenley 
Distillers account. The agency head 
also testified that the commissions 
paid to Mr. Samish amounted to 
one quarter of the agency’s profits 
on the account, about 3% of the 
gross advertising billings from 


| Schenley. 


The payments amounted to 
about $10,000 in 1946, $2,500 in 
1947, $15,000 in 1948, $20,000 in 
1949, $20,000 in 1950, and $28,000 
in 1951. 

Mr. Samish was convicted and 
yesterday was sentenced to three 
years in prison and $40,000 fine. 


Data on Minn. Papers Issued 

The Minnesota Editorial Assn., 
835 Palace Bldg., Minneapolis, has 
published a 3l-page rate and data 
booklet on the state’s 428 weekly 
and daily newspapers. 


TOPNOTCH ART © 
AT SCISSOR-TIP 


Quality art creations, every one 
ORIGINAL, designed for flexible ap- 
Plication in preparation of creative 
printing, Nothing canned, nothing 
stereotyped—instead, fresh, dynamic, 
idea inspiring—that’s the monthly 


e 


an account. | 
“C. It is also considered as re-| 


bating to agree to allow cash dis- | 
counts not earned.” 

The Four A’s statement makes 
no reference to any particular 
agency, but “recent publicity” was 
taken to mean the Jones and Biow | 
cases. Im the Duane Jones trial, 
Mr. Jones testified he had paid Sight concerns renew year after 
“finder’s fees” of “$500 to $1,000) 


year! 
a month or at a time” to Louis J. | ° a! 


Gumpert in 1948, when Mr. Gum- Write FOR FREE SAMPLES 


pert was sales manager of B. T. 
Babbitt Inc., maker of Bab-O and 9UTUIB¢my.¥ee348 414 +e oe 
Glim. A couple of months after 105 Walnut St. + Peorta, Illinois “ 


the trial, Mr. Gumpeit announced 


ART SERVICE 


300 SUBJECTS, 1000 PRINTS 


More than 300 subjects, more than 
1,000 reproduction prints every 
month, more than 20 ‘“‘How to 
Use"’ samples. No wonder top- 


“Well, by gad, Madam, something nipped me !”” 


* Reaction to advertising in The New Yorker is immediate and 
often startling, Two advertisements ran in The New Yorker 
for The Chase National Bank and opened up a potential of 
$5,000, 000 of investment funds for them within a few weeks, 
Write us for other examples of The New Yorker's vitality in 
our new brochure "It's not the Size, it's the Ferocity," 


when time is important—get 
newspaper mats from 


| | LAKE SHORE ELECTROTYPE DWV. 
A sii w vv waensr_cncaco a SEeley 8-1010 


NEW YORKER 


No. 25 WEST 43n0 STREET 
NEW YORK CITY 
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With more than two million 


j [ A y/ passenger car and truck registrations 
He . * . 
les. — and automotive sales exceeding a 
tion Nn OS ng e es billion dollars annually, Los Angeles 


———----------- County is the prime market in 


the World's Greatest 


H. 

: l advertisers in automotive 
| | 
eee eee eee a ee aa 


and allied fie!ds. 


: Automotive Market eee 


This is the Paper for You 


The Los Angeles Times is first in its field — publish- 


ing more automotive advertising than any other news- 


paper. Other firsts for The Times include: Total 


_ Advertising, Display, Retail, General, Department Store 


and Classified Advertising, as well as 


total daily and Sunday and home- 


delivered circulation. 


REPRESENTED BY CRESMER AND 


ATLANTA AND SAN FRANCISCO 


WOODWARD, NEW YORK, CHICAGO, DETROIT, 
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AT LOWEST PRICE 
IN TV HISTORY / 


keep our costs and the saving is 
on to you With our 35 years of 
now - How, we showmanship 
into your TV spots af economy rates. 
Send in your Storyboards for quotes. 


FILMACK STUDIOS 1323 SOUTH WABASH AVE., CHICAGO 


Appoints Kerker-Peterson 


Red Wing Motor Co., Red Wing, 


Minn., maker of marine diesel and 
gasoline engines, has appointed 
Kerker-Peterson & Associates, 
Minneapolis, to handle its adver- 
tising, public relations, media re- 
search and literature preparation. 


Previously, Faber Advertising, | 
Minneapolis, handled the account. 


Mes Schmidt Joins PR Staff 


Mrs. Victoria Schmidt, formerly 


a a 


Advertising Age, December 14, 1953 


| Boosts Rosenblum to PR Head 


Horace L. Rosenblum, editor of 
Woodmen of the World Magazine 
for the past 20 years, has been 
promoted to the new post of pub- 
lic relations director of Woodmen 
of the World Life Insurance So- 
ciety, Omaha. 


| 


‘Red Lion Names Nelson-Willis 


Red Lion Industries, St. Paul, 
‘has named Nelson-Willis, Minne- 


Initial Drive for 
86-Proof Old Crow 


Spurs Record Sales 


New York, Dec. 8—While re- 
turns are still incomplete, evidence 
indicates that the 90-day intro- 
ductory promotional campaign for 
its new 86-proof bottling of Old 
Crow bourbon whisky has scored 


with Woman’s Day, has joined the apolis, to handle advertising and a major sales success for National 
publicity staff of Owens-Corning marketing for its new product, 


Fiberglas Corp., New York. 


'Pop’n Serve popcorn. 


4 
4 
4 
a 
4 
4 
1 
‘ 
, 
3 


BOUND IN BOYS’ LIFE 
EVERY MONTH 2 
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MEN! THERES GOIN’ 
70 BE MORE CHANGES 


IN THEBOVS LIFE 
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COMIC SUPPLEMENT / 
y 
Uy, 
‘ nena Zan 
. EACH ISSUE TAKES FOUR (<a Ve 
F ADS, AS BEFORE, BUT THE wn, 
fe . AD SIZE HAS BEEN ei 
F INCREASED, ~ Ss, 
g FROM ¥3 To 45 PAGE yg 
: AND, NOW GET THIS, 
Gy THE RATE REMAINS 
& THE SAME! 


RAR 3 


Boys Life 
FOR ALL BOYS 


published by the 
Boy Scouts of America 


DON'T NEED AN INTERPLANETARY 
COMMUNICATION SET-UP FOR 
THIS ONE! JUST PICK UPA < 
PHONE AND CALL A BOYS’ LIFE }} 
SPACE REP TODAy. HE'LL 


HUSTLE OVER 
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: 
YOU MIGHT LIKE TO KNOW THAT | 
POST CEREALS DIVISION, 


2 PARK AVENUE, NEW YORK 16, N.Y. 

@ WEST WASHINGTON STREET, CHICAGO 2, ft. 
8O BOYLSTON STREET, BOSTON 16, MASS. 
2412 W. SEVENTH $T., LOS ANGELES 5, CAL. 
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(2) 98% 
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Distillers Products Corp. 

Eric Stainton, v.p. of the com- 
pany, happily reported this news 
yesterday and said that a follow- 
up advertising program is being 
considered. 

Old Crow 86-proof was intro- 
|duced in September after two 
years of market testing to estab- 
lish that there was a broad demand 
‘for a milder and less expensive 
‘Kentucky bourbon (AA, Sept. 7). 
Fourteen magazines and 125 daily 
newspapers were scheduled for the 
| drive. 

Results so far attributed to the 
advertising campaign by Mr. 
Stainton include: (1) Equivalent 


: |of a year’s sales ordered and ship- 


|ped into California and Illinois; 
distribution within 10 
|days in Texas; (3) in Minnesota, 
| Nebraska, North Dakota, South 
Dakota and Wisconsin, six times 


| as much Old Crow was ordered 


/and sold in 30 days as in any pre- 


‘| vious year; (4) 50% more than 
| | their four-month quotas was ship- 


| ped in the first 30 days to Arizona 
|}and New Mexico; (5) in Washing- 
ton, the wholesaler ran out of Old 
Crow three times, and (6) in 
Memphis, according to Mr. Stain- 
ton, Old Crow 86-proof has. be- 
come the No. 1 brand. 


a “We were forced to take news- 
paper advertising space in Kan- 
sas,’”’ Mr. Stainton said, “to offer 
an apology to consumers who were 
inconvenienced by shortages oc- 
curring when demand ran ahead 
of our brightest forecasts. Other 
places suffered similar shortages, 
such as New Orleans where our 
wholesaler also bought advertis- 
ing to ask consumers to be patient. 

‘When such a whisky for which 
there is a demand is backed by a 
sound and thorough promotional 
campaign to invite attention of 
consumers to its availability,” Mr. 
Stainton said, “success is quick. 
We expect,” he added, “Old Crow 
86-proof to become one of the top- 
selling prestige bourbons in a short 
time.” 

Lawrence Fertig & Co. 
agency. 


is the 


Visking Names PR Board 

Visking Corp., Chicago, has 
named the Public Relations Board, 
Chicago, to handle p.r. for its three 
divisions and its Canadian subsid- 
iary. The company’s clearing divi- 
sion in Chicago makes sausage 
casings; non-woven fabrics at the 
Little Rock, Ark., division, and 
polyethylene film at its Preston 
division, Terre Haute, Ind. Visking 
Ltd., Lindsay, Ont., makes sausage 
casings and is Canadian distributor 
for other company products. 


Mary Dunlavey Joins Town 
Mary Dunlavey, formerly radio 
and tv media director of Harry B. 
Cohen Advertising Co., New York, 
has been named radio and tv di- 


! |rector of Town Advertising Agen- 
' |ey, Philadelphia. 


om fer ie 4 
New Sales Opportunities 
‘for Fishing Tackle and 


Equipment Manufacturers 


raking ee. EWS 


Wilmette iilinois e@ Phone: Wilmette 4714 
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Every month, month after month, more and 
more Country-Side people—men and women 
—are finding that TOwN JOURNAL serves 
them as nothing else does. 


The same is true among advertisers. 
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Demonstration for Newspapers 


The New York newspaper strike, which has just ended as this is 
written, was tragic. But at the same time it was the most potent 
demonstration yet of the place in American life which the American 
newspaper occupies. 

The shutdown of the New York papers, which normally circulate 
somewhere near 6,000,000 copies a day, left New Yorkers more frus- 
trated, and more “lost,” than anything which has ever happened in 
the city. The strike was certainly a high price to pay, but there can 
be no question that it has demonstrated the indispensable character 
of the newspaper in dramatic fashion. 

What the effect of the shutdown will be on retail business it is still 
too early to assess accurately. Perhaps, after an unusually slow fall 
because of the mild weather, Christmas sales will soar to new heights 
despite the lack of newspaper advertising for so many days. But 
certainly no one—and least of all the affected retail stores—will deny 
that the absence of newspapers set up merchandising hurdles of the 
most serious character. 

On the other hand, the New York newspaper strike might have 
serious nationwide repercussions. If the inability to promote Christ- 
mas sales during the strike period should result in a disappointing 
showing for New York area stores, the whole country might be ad- 
versely affected. The New York market is so vast a segment of the 
total U.S. market that any serious business upheaval there is bound 
to have important side effects on the whole business picture. 

Strikes are no new phenomenon to the New Yorker. The city is 
the most heavily organized, and the most intensely ‘‘cause-conscious”’ 
of any large American city. Tiny groups of strikers can, and fre- 
quently do, cause serious inconvenience to millions of people, as has 
been the case with strikes of elevator operators, truckers, and others. 

But probably never in history has so much disruption been caused 
to so many millions as the now-ended strike involving 400 photo- 
engravers, whose current earnings (including almost standard year- 
round overtime) are reported as approximately $10,000 a year. And 
certainly there has never been so graphic or so forceful a demonstra- 
tion of the essentiality of the newspaper in every facet of American 
life. 


The Art Director Gets a Hand 


James D. Woolf, AA contributor who makes more salesense in ad- 
vertising than practically any one we know, paid tribute last week to 
“the artdirecting adman.”’ Medals in recognition of exceptional ad- 
vertisements “are pinned on only partially deserving chests,” he said, 
adding that he, for one, has fallen into the habit of handing out too 
many orchids exclusively to copywriters. 

The “artdirecting adman,” he maintained, is every bit as creative 
as the copywriting adman, and frequently is the person who really 
deserves the medal. 

We agree. But we also suspect that there are still too many copy- 
writers who are entranced with the sound of their own words—and 
too many art directors who are entranced with art—to make the end 
product as effective as it might be if both sublimated their artistic 
and creative senses just enough to realize that what they are trying 
to do is to get a unified message across to a viewer, listener, or reader. 

Thirty years ago, the late A. D. Lasker, longtime head of Lord & 
Thomas, said of advertising art: “If you want just pictures for pic- 
tures’ sake and an art gallery, remember that advertising is commer- 
cial. Pictures should have the same relationship to the advertisement 
that a cartoon does to the editorial columns of a newspaper.” 

The same, of course, is true of copy. Art and copy must synthesize, 
must unite to get across a message. Neither makes any sense “for its 
own sake.” 
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Gladys the beautiful receptionis 


“He's a salesman for Fortune with time on his hands and a lust for life.’ 


What They're Saying 


Keep ‘em Short 

Can you say just what you mean 
and not use one long word to do 
so? Try it. 

You may not write as your main 
job, but it will still pay you to 
use lots of short, clear words. 

As one man says, “Pick the hard, 
small words that sting and burn 
and dive and swim and cut.” 

Tests of our own ads prove that 
short words are strong words. 
Some that win are: Look, act, fast, 
now, safe, half, stop, gas, fun, buy, 
you, new and free. 

There are times when a long 
word is best. It may take the place 
of two to ten short words. It can 
help you be more clear. It can give 
you a new pace. It can make a line 
“sing.” 

But just to see if you can do it, 
take the last thing you wrote. Then 
say it all in words as short as this. 
It is hard but it is fun. 


—Robert T. Colwell of Sullivan, 
Stauffer, Colwell & Bayles, New 
York, in an agency memo. 


Land of Opportunity 

Over the past 60 years, the pro- 
portion of the population aged 14 
to 17 years that was enrolled in 


secondary school has increased: 
1890 71% 
1910 15% 
1930 51% 
1950 84% 


Thus, in half a century, the high 
school has changed from a prepar- 


something almost as universally 
attended in this country as ele- 
mentary school. Over the same 
period college enrollment has 
grown even faster, with college 
graduates increasing steadily from 
9,371 in 1870 to 432,058 in 1950. At 
the present time, in proportion to 
the population of the two coun- 
tries, there are as many college 
teachers in the United States as 
there are college students in Brit- 
ain. 

—"Is America Still the Land of Op- 


portunity?" by William Petersen, in 
“Commentary,"’ New York. 


One Picture Worth... 
What is all this balderdash about 


one picture being worth a thou- 
sand words?... 


by visualizing an artist in the act) 
of drawing an illustration to re-| 
place one thousand words of writ-| 


ten salesmanship from the pen of | 


a writer salesman. What a task he 
would have! He would not be long 
in the discovery that his picture 
could not state facts about the 
product, or give reasons why it 
was superior to competitive prod- 
ucts, or instigate action towards 
the purchase of the product, or do 
a hundred other things that the 
words could do. We can imagine 
the expression of utter despair 
clouding his otherwise serene fea- 
tures. 


—York Trade Compositor, published 
by York Composition Co., York, Pa. 


‘Liturgy of Advertisement’ 

Heedless that his nature has 
God for its origin and destiny, and 
reason and revelation for its di- 
vinely commissioned guide, man 
will do what no other creature can 
—he will deny his true nature 
and will destroy all that is good 
within himself. 

Such a process of degradation 
is viciously at work in our own 
country, where the deification of 
the flesh continues to enlist new 
devotees. Through its liturgy of 
advertisement, entertainment and 
literature, this cult bids fair to 
corrode our national sense of de- 


cency. 
—From statement on “Dignity of 
Man” issued by Roman Catholic 


bishops of the U. S. after their annual 
meeting in Washington, D. C. 


The Pot and the Kettle 

...It might also be noted that 
Miss Emerson is the originator 
of the plunging neckline on tele- 
vision, which gained her consid- 
erable notoriety. Another parable 
seems to fit here—people who live 
in glass houses should dress in 


the dark. 


—Excerpt of a letter to the Columbus 
Citizen from Independent Theater 
Owners of Ohio, in answer to one of 
Faye Emerson’s newspaper columns 
concerning activities of movie stars. 


‘Sickening’ Ads 

...I should like to point out to 
this audience that a great deal of 
hypochondriasis is produced com- 
mercially. I am referring not only 


to radio announcements about lax- 


atives and laxative habits, but es- 
pecially to the vicious advertise- 


|'ments in comics books which make 


perfectly normal children and 


skinniness and obesity. 


Rough Proofs 


Those striking newspaper photo- 
engravers who deprived Christmas 
shoppers of necessary store news 
may have a lot of trouble squaring 
themselves with Santa Claus. 


Gladys the beautiful reception- 
|ist says she sees some of the agen- 
cies are having a lot of trouble 
with their mail-order accounts, 
and she wonders if they will be 
able to continue doing business 
with these clients by mail. 


The Federal Trade Commission 
is reported to be planning an in- 
vestigation of the hospitalization 
insurance companies which do 
business by mail. Some of the cus- 
tomers say they read the fine 
print and still couldn’t collect. 


That hot debate on television in 
the House of Lords has convinced 
Britishers that some members of 
the peerage are no longer satis- 
fied to be seen and not heard. 


Wallaces’ Farmer & lowa Home- 
stead reports that farmers are 
feeding extra proteins, vitamins, 
amino acids, antibiotics and min- 
erals to their pigs, and Notre Dame 
followers insist somebody must 
have been feeding them to the 
members of the Iowa _ football 
team. 


“Broadcasting research goes full 
year without having a major flare- 
up,” reports the world’s greatest 
advertising journal. 

That’s equivalent to saying Leo 
Durocher went through a whole 
season without being thrown out 
of a ball game. 


Jim Rowe was annoyed when 
Rhonda Fleming appeared on a 
tv commercial saying, “Yes, it’s 
me,” but think how many more 
people would have been annoyed 
if she’d said, “Yes, it’s I.” 


Victor LeBow thinks men’s wear 
advertisers should talk to women, 
because they decide what the boys 
will wear. 

And also what they’ll pay for it. 


A national magazine is looking 
for a young man “to write letters 
and short pieces, some of which 
may see the light of day.” 

That’s no way to encourage a 
budding genius. 


An account executive is offering 
himself “to hard-hitting agency 
with problem accounts.” 

Are there any others? 


“Times are going to get tougher 
for the agency business,” says 
Charles Dallas Reach, who may 
think clients are now planning to 
keep a box score to register the 
runs, hits and errors. 


| Signs of the times: A new or- 
| gunieation called the Advertising 
Media Credit Executives Assn. In- 


We have often amused ourselves adolescents hypochondriacal about ternational is getting under way 


for the purpose of exchanging in- 


—Dr. Fredric Wertham, in an address| formation on shaky financial sit- 
before a medical group, reported by | vations. 


The 
August, 


Review 
1953. 


of Gastroenterology, 
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Ever-widening frontier still open! 


Delaware Valley 
U.S.A. WORLDS GREATEST 


INDUSTRIAL AREA 


Exclusive Advertising Representotives: ROBERT T. DEVLIN, JR., 342 Madison Ave., N.Y.C., Murray Hill 2-5838; EDWARD J. LYNCH, 20 N. Wacker Drive, Chicago, Andover 3-6270; GEORGE S$. DIX, 
Penobscot Bidg., Detroit, Woodward 5-7260. West Coast Representatives: FITZPATRICK & CHAMBERLIN, 155 Montgomery St., San Francisco, Garfield 1-7946 * 1127 Wilshire Boulevard, Los Angeles, Michigan 0259 


Che Philadelphia Prguirer 


The Voice of Delaware Valley, U.S.A. 


They’re heading east to the frontier 
these days... east to the new industrial empire 
in Delaware Valley, U.S.A. 


Here’s where the growing’s phenomenal, 
where it’s boom time every day. Here, rising 
industry develops the world’s NEWEST 
business frontier. 


Industrial leaders earmark over $3 billion 
for expansion. New workers fill thousands of 
new homes. New income rings up nearly 

$5 billion yearly on retail cash registers. 

It’s frontier 1953 style... Delaware Valley, 
centered in busy Philadelphia. 


Constantly pointing the path to progress, 

THE INQUIRER extends coverage over this whole 
3rd market in America. A steadily growing list 
of advertisers testifies to the power of INQUIRER 
influence when Delaware Valley buys. 


USE THE FIRST NEWSPAPER 


By anybody’s measurements, THE INQUIRER 
rates top spot in this essential market. 

It’s highest in advertising linage.. . 

greatest in influence . . . with years of leadership 
behind it, years of growth ahead. 


Get set for selling gains in Delaware Valley, 
U.S.A. For the most advertising value 

at least cost, choose the Valley’s First 
Newspaper ... THE PHILADELPHIA INQUIRER. 
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THE NEW STANDARD OF] / 


..» AMONG NEWS AND § 


The fastest growing, and—by the votes of America’s most important 
people in America’s most important markets—the “most useful” 
news magazine published today, is ““U.S.NEWS & WORLD REPORT.’ It is 
setting new standards of advertising values in the strong field of 
news and management magazines. 


HIGH CONCENTRATION IN “BEST-CUSTOMER” MARKETS 


With net paid circulation now more than 645,000, “‘U.s.NEWS & WORLD 
REPORT” gives advertisers a rich concentration of America’s important people 
in business, industry, government and the professions. 

As a business market, four out of five of our subscribers hold positions in 
all phases and all executive levels of business and industry. They comprise the 
“decision team” that governs their companies’ plans, policies, and purchases. 

They live well, travel well, buy well. They’re the active leaders, in their business, 
professional and community circles, who set the pace for others. 

As consumers, these people have incomes that match their jobs. Family 
income averages $14,503—highest of all news magazines. Advertisers can buy 
more $5,000-and-over families, more $7,500-and-over families, more $10,000- 
and-over families per advertising dollar than in any other news weekly. 


CIRCULATION GROWTH —measure of reader acceptance ADVERTISING GROWTH —measure of selling power 
700,000 ue re rr “Iepe aaaa «pute Pi @ : 
sno | | 0 MN 215 paces 
10.0 | st IN 157 paces 
3000 eC eee 
200,000 
07 
100,000 1953 13% ahead of 1952>1st 10 months 
0 | 
1940 "41 '42 '43 '44 "45 '46 '47 ‘48 '49 '50 '51 '52 '53 0 500 1,000 1,500 2,000 2,500 
Steady growth, year after year, largest gain since 1946 of All news and management magazines have shown 
all four news and management weeklies. strong gains in advertising pages in recent years. Of di 
Note: The magazine that achieved the greatest growth is the total page gains for all six magazines for the first 
the one that employed the most voluntary circulafion 10 months of this year, 42% went to“U.s.NEWs & WORLD 
methods. Explanation: It supplies a new and needed REPORT’ alone. Only six other magazines in the U. S. 
kind of news information. now carry more advertising pages, as reported by 
Source: Publisher’s Statements to the Audit Bureau Publishers Information Bureau. 
of Circulations. Current delivery (October, 1953) ; F 
more than 645,000. Source: Publishers Information Bureau 


Americas Class News \- 
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=| ADVERTISING VALUES 


5 | MANAGEMENT MAGAZINES 


UNEQUALLED IMPACT—ON YOUR “BEST CUSTOMER” MARKETS 


Because “‘U.S.NEWS & WORLD REPORT” is the one magazine devoted exclusively 
to the essential news, the news of “‘pocketbook” significance, reported nowhere 
else, it has earned first-place preference in group after group of America’s 
most important customers. | 

Ten studies reported this year show how the leaders of American business we 
vote “‘U.S.NEWS & WORLD REPORT” the magazine “most useful to us in our 7 
work,” and “‘the magazine in which we place the most confidence.” 

Of the six major news and management magazines, ‘“‘U.S.NEWS & WORLD 
REPORT” consistently gets more votes on these two questions than any other 
magazine—a tribute to its stature as a publication, a mark of its power as an 
advertising and selling force. 


LOW-COST COVERAGE—NON-DUPLICATED COVERAGE 


Because the circulation of “‘U.s.NEWS & WORLD REPORT’ is so highly concentrated 
in business and industry, advertisers can achieve penetrating coverage of their 
prime “‘bull’s-eye” market without having to buy and pay for big masses of 
waste circulation. 

Thus, the advantages of both large space and frequency are available without 
prohibitive cost. Because of growing circulation and advertising volume, 
““U.S.NEWS & WORLD REPORT’S”’ premium coverage of a premium market. is now 
available to advertisers in 1954 at the lowest costs in our history. 

Best of all, it provides non-duplicated coverage. Subscribers to “‘U.S.NEWS & 
WORLD REPORT” do not, to any appreciable extent, subscribe to any of the 
other news or management magazines—a research fact confirmed by seven 
studies within the past five years. 


1954 PLUS VALUE:—“U.S.NEWS & WORLD REPORT” expects 
to average 700,000 net paid in 1954! Yet rates 
are based on a 625,000 guarantee. Here, then, 
is 1954’s best advertising buy as well 
as 1954's best advertising value. 


For full market and 
research data on the facts 
above, call or write 

our advertising office, 
30 Rockefeller Plaza, 
New York 20, N. Y. 
Other advertising offices 
in Boston, Philadelphia, 
Cleveland, Detroit, 
Chicago, St. Louis, 

San Francisco, 

and Washington. 
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you get 


Sites Motion 


in the Oregon Country 


y when you use Portland's 
_ ONLY home-owned ern 


pe eee 


.. the JOURNAL 


Member Metropolitan Comic & Pacific Sunday Mogozine Groups 


Get all the facts from 
O'MARA & ORMSBEE, Inc. 


Se Tr 


Advertising Age, December 14, 1953 
‘free’ or any other word or words 
of similar import, in advertise- 


\F TC Sets Standard 
|/ments or in other offers to the 


| ‘ ’ 
end Use of Free public, as descriptive of an article 


WASHINGTON, Dec. 8—The Fed- of merchandise or service which is 
|eral Trade Commission has framed not an unconditional gift, under 
a “standard” trade practice rule the following circumstances: 
‘for the word “free,” to be used| “1. When all the conditions, ob- 
wherever guidance on this word ligations, or other prerequisites to 
is appropriate. the receipt and retention of the 
| The standard rule follows the ‘free’ article of merchandise or 
philosophy spelled out last June service offered are not clearly 
in the Walter J. Black case and and conspicuously set forth at the 
| permits the use of the word if the} outset so as to leave no reasonable 
| conditions are clearly and conspi- probability that the terms of the 
_cuously spelled out “at the out- offer will be misunderstood, and 
‘ set.” regardless of such disclosure: 
Previously, “free’’ could not be) 
used unless the offer was without # “2. When, with respect to any 
qualifications. article of merchandise required to 
The text of the standard rule be purchased in order to obtain 
follows: | the ‘free’ article or service, the of- 
“In connection with the sale, of- ferer (a) increases the ordinary 
fering for sale, or distribution of and usual price of such article of 
industry products, it is an unfair merchandise, or (b) reduces its 
trade practice to use the word quality, or (c) reduces the quanti- 
| ty or size thereof. 


“(NOTE: The _ disclosure re- 
quired by subsection (1) of this 
rule shall appear in close conjunc- 
tion with the word ‘free’ (or other 
word or words of similar import) 


wherever such word first appears 
in each advertisement or offer. A 
disclosure in the form of a foot- 
note, to which reference is made 
by use of an asterisk or other 
symbol placed next to the word 
‘free,’ will not be regarded as 
compliance.) ” 


CED Names Cowles, Larmon 


Gardner Cowles, president of the 
Des Moines Register & Tribune 
and Cowles Magazines Inc., has 
been elected chairman of the in- 
‘formation committee of the Com- 
mittee for Economic Development, 
New York. Sigurd S. Larmon, 
‘president of Young & Rubicam, 
has been appointed to the informa- 
‘tion committee. Mr. Cowles suc- 
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Brann RE Farmer 
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NATLONAL BANK 


An invitation to write your 
own check for 1954 Midwest 


Farm Market Sales 


Our farmers themselves tell you what they want 
—and in what quantities! This 10th annual “‘Buy- 
ing Intentions’’ survey shows the 1,290,341 farm 
family subscribers of Midwest Unit Farm Papers 
are in the market for amazing totals of some 300 
different kinds of products and services. Go after 
bigger sales in the 8 Midwest states where— 


© Farm income is more than double the average for 
the remainder of the country. 

© Farmers are local dealers’ best customers. 

© Rural population dominates and 9 out of 10 of the 
best farm families depend on their Midwest Unit 
Farm Paper as their chief source of information— 
including buying information. 


Reserve your copy of “£1954 Buying Intentions”’ 
now. Then write your own check for next year’s 
sales to Mr. and Mrs. Midwest Farmer by deliver- 
ing your sales message to them through the Mid- 
west Farm Paper Unit— 
substantial saving in rates. 

SALES ae AT: 250 Park Avenue, New York 
Wass 
.«. Russ Building, San Francisco 4... 
1324 Wilshire Bivd., Los Angeles 17... 
505 Ervay St., Dallas 1. - 


|'ceeds Harry Scherman, chairman 
‘of the board of the Book-of-the- 
Month Club.Inc., chairman of the 
ee committee since 1949. 


: | 
i ‘Fawcett to Royal & deGuzman 


Fawcett Publications, New York, 
/has named Royal & deGuzman, 
New York, to handle all institu- 
tional and advertising promotion, 
|effective Jan. 1. The former agency 
was J. G. Proctor Co. 


American Vitos to Lowell 


American Vitos Co., New York 
agent for the Tricomatic household 
knitting machine, has named Mor- 
timer Lowell Co., New York, to 
handle its advertising. 


EUREKA 
knows all the 
profit-answers! 


@ EUREKA designs and prints coupons 
for the country’s leading users 

@ EUREKA coupons have that 
“valuable’’ look — printed on ESPCO 
safety paper 

@ EUREKA coupons are protected 
against counterfeiting 

@ EUREKA can serial number your 
coupons for added safety 


Enlist this EUREKA know-how for a successful 
coupon promotion. 
Write for samples to: 


one order, one plate ata 


59 East Madison St., Chicago 3 


nan need 


PRINTING 


WHERE FARMING IS BIG BUSINESS..-AND GOOD LIVING! 


COMPANY 
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Put it this way: The average half-hour nighttime television show 


(all networks) costs $40,797 and gives you three minutes of commercial time. 
The same money put in NBC daytime TV will give you three quarter-hour 
shows on three different days totalling nine minutes of commercial time. 

In the clear light of day, it’s obvious that Daytime Dollars Buy More 

when judiciously placed on NBC Television. 


NBC TELEVISION WHERE DAYTIME DOLLARS BUY MORE 


a service of Radio Corporation of America 


sources: Gross time cost: PIB January-April, 1953. Talent cost: Variety estimates November, 1952. 
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Advertising Age, December 14, 1953 


| Forms Church College PR 


Herbert H. Smith, for 27 years 
copy chief in the educational de- 
parcment of N. W. Ayer & Son, 
Philadelphia, is organizing a pub- 
licity service for the 43 Presby- 
terian colleges under the auspices 
of the Presbyterian Board of 
Christian Education, Philadelphia. 


Malcolm to Return to NBC 


Bill Malcolm, associate director 
of NBC Radio, New York, will 
return to his post the first week 
in December. Mr. Malcolm, who 
joined the staff in 1944 as a page 
boy, has been on a military leave 
of absence, serving in the Japan- 
Korea area with a psychological 


tailers, are Apex Hosiery Co., 
Philadelphia, and its distributor, 
New Way Hosiery Co.; Green Lane 


Stores in Drive on Hosiery Mills, this city, and Mar- 
_lon Hosiery Co., Milwaukee. 


Union Labei Socks Fred Elfman of New Way Ho- 


PHILADELPHIA, Dec. 8—Spurned |siery Co. said the plan is taking 
by retailers in the promotion of) hold, and apparently will be more 
union label hosiery, the American than a Christmas 


Locals Supplant 


Automatic silk-screen equipment for speed 
and economy. Specialists in short run, 
large surface printing for outdoor and in- 
door advertising. ; ; 


4-COLOR SCREENOLITH — 
| PROCESS . | 
SOLID COLOR PRINTING | 


Nsbelta dis, 
. ee DAY-GLO - ae 
7 ; 482-7 4: yh i 
The Sabet , lowest cost silk-screen printing 
avi fe manos Kise the largest printers of local 
and sectional 24-sheet posters in 
‘the United States. 


} 1570 S$. FIRST ST., MILWAUKEE, WIS. 

OFFICES IN: New York ¢ Boston 

Pittsburgh © Detroit ©* Chicago 

St. Lovis * Dallos * San Froncisco 
Seattle * Portland 


warfare unit. 


Ad Council in New Drive 


A campaign seeking $10,000,000 


_to help keep Radio Free Europe 
| operating will begin Jan. 1, under 
the auspices of the Advertising 
Council in cooperation with the 
American Heritage Foundation. 
| Leo Burnett Co., Chicago, is the 
| Foner agency. 


Backs Roses Tournament TV 


|geles, has signed to sponsor cov- 
‘erage of the Pasadena Tourna- 
/ment of Roses Parade on New 
Year’s day, over the ABC western 
| regional 


Geoffrey Wade Advertising, Los 
‘Angeles, is the agency. 


television network. The) 
| telecast will run from 9-10:30 a.m. | 


Federation of Hosiery Workers 
told them to lump it. 

Instead, the union’s president, 
Alexander McKeown, asked union 
locals of both A.F. of L. and C.1.O. 


if they would like to supply their 


members with nylon stockings, 
socks or anklets at wholesale 
prices. 

A union spokesman told ApvER- 


| TISING AGE that locals with a mem- 
bership of about 4,000,000 have 
See’s Candy Shops Inc., Los An- | 


either placed their orders for 


stockings at wholesale cost or are 


in the process of doing so. Mr. Mc- 
Keown estimates that 12,000,000 
union members will be using the 
plan in two months. 
Participating in the union-label 
promotion, which eliminates re- 
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1953 -$70,000,00 


1952 -%68,000,000 


THE MOST : 
IMPORTANT CORNER 


San Biego Union 


and 


idea. With 
|tongue in cheek, he said retailers 
don’t seem to mind. 


ws However, a survey of retailers 
in this area indicate they mind it 
plenty, but just don’t seem to know 
what to do about it. One buyer for 
a large department store said he 
didn’t consider it important at 
first, but that all hosiery depart- 
ments in union centers will soon 
feel the reaction. 

| Retailers also were asked if they 
intended to take revenge on man- 
ufacturers who participate in the 
program. None would = answer 
directly, but one said “time will 
tell.” 

Mr. McKeown told AA the plan 
was evolved chiefly because re- 
tailers would not take advantage 
of the union label. 

“Make no mistake in underesti- 
mating this,” he said. “Unions are 
coming to our support in droves, 
and retailers are being hurt 
plenty.” 

Two retailers here said they 
had removed Apex-made stockings 
from their shelves, but the Apex 
distributor said this was not di- 
rectly traceable to the union-label 
plan. He admitted he had heard 
some stories to that effect, but 
insisted they could not be con- 
firmed. In fact, Mr. Elfman said 
his Christmas sales from retailers 
are expanding almost daily. 


Pushes Air Conditioning Ads 


Mitchell Mfg. Co., Chicago, ig- 
noring seasonal factors in air con- 
ditioning promotion, has scheduled 
quarter-page ads in Life, News- 
week, The Saturday Evening Post 
and Time for its air conditioning 
equipment. The promotion aims to 
establish the Mitchell name among 
consumers and create an off-sea- 
son market for the Mitchell units. 
A. Martin Rothbardt Inc., Chi- 
cago, handles Mitchell air condi- 
tioning. 


Pliweave Names PR Firm 


Regal Door Co., El Monte, Cal., 
| has appointed Ross-Gardiner-Mil- 
len, Los Angeles public relations 
/consultant, to handle p.r. for its 
newly established Pliweave divi- 
sion. The division will make a new 
wood specialty material fabricated 
on cloth backing. An agency will 
| be selected when national distri- 
bution channels have been estab- 
lished. 


Ott Joins H. G. Munger Co. 


Frank D. Ott, formerly sales 
promotion manager of William H. 
Frear Co., Troy, N. Y., has been 
appointed advertising manager of 
H. G. Munger & Co., Herkimer, 
N. Y. department store. 


"YONNE SAYS:— 


THANKS AGAIN 


| THE BAYONNE TIMES ~ 
NATIONAL LINEAGE 


a 


uP and UP and UP 


| she goes and it's THANKS to 
you advertisers and agencies 
who tried us .. . found that we deliver . . 

and have again made this the BIGGEST YEAR 
IN OUR HISTORY . - FOR CONTINUED 


| RESULTS ADVERTISERS HAVE FOUND . e- 


& IN THE U.S.A. 
- | 


ae EVENING TRIBUNE eA TROM THE-OUTSIDE” 
: CALIFORNIA THE BAYONNE TIMES 


BAYONNE, NEW JERSEY 
NATIONALLY REPRESENTED BY 


a REPRESENTED NATIONALLY BY THE | 
: ‘BOGNER & MARTIN 


WEST-HOLLIDAY CO., INC. 
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It’s also higher than the average for any 6 months’ statement 
ever issued. Newsstand circulation now 871,085...a gain of 31,180 
over the first 9 months of 1952. 


This constant growth reflects the increasing vitality of Redbook’s 
impact upon the Young Adult market... the “eager-to-buy” 
18 to 35 age group. 
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Mrs. Raven Joins PR Firm 
Consultants Inc., San Francisco 
public relations consultant, has 
named Mrs. Charles H. Raven an 
account executive, effective Jan. 
1. Mrs. Raven, who has been ac- 
tive in charity drives, Children’s 
Hospital and Junior League activ- 
ities, will specialize on women’s 
activities for Consultants. 


_Treganowen Boosted to S. M. 


William J. Treganowen, since 
1947 an account executive of Fos- 
ter & Kleiser, San Francisco out- 
door plant operator, has been pro- 
moted to sales manager of the San 
Francisco branch. Mr. Treganowen 
succeeds Robert E. Leonard, who 
has become company sales direc- 
tor. 


| ee 


WHBF 
+ CBS 


Adds up to — 
STRONGEST RADIO 
COMBINATION IN 
THE QUAD-CITIES 


? TELCO BUILDING, ROCK ISLAND, ILLINOIS. 
Represented by Avery-Knodel, Inc. 


New Group Will Pressure Radio, TV, Movies 


Not to Hire ‘Reds and Fellow Travelers’ 


New York, Dec. 8—Moving “to 
combat the communist conspiracy 
in the entertainment world,” a 
group, led by a New York lawyer, 
a radio-tv writer and an actor, has 
set up a new organization called 
Aware Inc. 

Its president is George P. 
Schmidt, lawyer and Fordham 
University lecturer. Mr. Schmidt 
said Aware will fight communist 
infiltration in all fields of enter- 
tainment—stage, radio, tv, variety, 
films, music, etc. He said activity 
will be concentrated in New York 
because it is the heart of the en- 
tertainment industry and the 
“headquarters of the American 
branch of the international ene- 
my.” 

Aware’s present membership 
was put at approximately 500 per- 
sons from within and without the 
entertainment and communications 


industries. The organization, which 


has not yet set up permanent of- 


fices, will be financed by contribu- 
tions and $10 arnual dues from 
members. Among the officers are 
Ned Wever, actor, Ist v.p., and 
Paul R. Milton, radio-tv writer, 
2nd v.p. 


# Among the goals the group has 
set for itself: Acquainting the pub- 
lic with Aware’s purposes; distri- 
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Advertising Age, December 14, 1953 


bution of material on the “nature ~ 


of the communist conspiracy”; 
study of publications on commu- 
nism; 


ploying communists and fellow- 
travelers and denying employment 
to non-communists”; 
tion of facts on specific 


communist authorities for guest | 
appearances on am-tv shows and) 
before organizations, and issuance | 
of studies exposing the misused | 
slogans of the communist conspir- 
acy, such as “thought control,” 


WE’VE HIT THE TOP! 


With a TV Antenna 1000’ Above Average Terrain. 


Michigan market except Detroit. 
We're Installing a 50,000 Watt RCA Transmitter. 


Actual height 925’. That’s as high as any in Michigan. 


Far higher than any commercial station in any 


The 10,000 watt component is already installed and operating — 
delivering 100,000 watts, e.r.p., video and 50,000 watts, 


e.r.p., audio. That’s more power output than any other station 
in the area delivers or plans to deliver in the near future. 

But, full power of 316,000 watts, e.r.p., video and 158,000 
watts, e.r.p., audio is scheduled for February 1, 1954. 

A.T.&T. Relay Service Comes to Grand Rapids January 1, 1954. 


and the top market to go with them.* 


WwOoOoD-TV 


GRAND RAPIDS, 
Grandwood Broadcasting Company. 


Reaches more people who have more and buy more 
NBC, Basic; ABC, CBS, DuMONT, Supplementary. 


Associated with WFBM-AM and TV, Indianapolis, Ind., 
WFODF, 


Flint, Mich., WEOA, Evansville, Ind. 


MICHIGAN 


Schedule your advertising on WOOD-TV, Grand Rapids’ 
only television station. The Western Michigan station with top 


technical equipment, top local and network programming 


*Primary service, too, to Western Michigan’s most populated area 


including Muskegon, Lansing, Battle Creek and Kalamazoo. 


dissemina- | 

| 
controver- | 
sies as they arise; suggesting antl 


“distribution of facts on the} 
organizations and individuals em- | 


VICTOR L. HANNA has 


been named a 
senior account executive with Ronalds Ad- 


vertising Agency, Montreal. Formerly he 
/was in charge of the Montreal office of 
Spitzer & Mills. 


“black-listing,” “private political 
| beliefs,” “‘guilt by association” and 
others. 


| 


_Manischewitz Wine Account 
Switches to Emil Mogul Co. 


Monarch Wine Co., Brooklyn 
|producer of Manischewitz wine, 
has transferred its account from 
Donahue & Coe to the Emil Mogul 
Co. 

A Monarch official said the 
/company’s record 1953 advertising 
|'budget would probably be doubled 
‘in 1954 to make Manischewitz the 
\largest selling brand in the U.S. 
/The Mogul agency, which de- 
‘scribed the account as “multi- 
-million dollar,” said “heavy use” 
‘would be made of broadcast media 
‘in 70-odd market areas. 


El Paso Times’ Buys KROD 
The El Paso Times has pur- 
‘chased both the radio and televi- 
/sion operations of KROD, El Paso, 
|from Roderick Broadcasting Corp. 
‘for $1,450,000. The transfer is 
/subject to FCC approval. More 
‘than 75% of the stock in both the 
newspaper and the broadcasting 
‘operation is owned by Dorrance 
'Roderick and family. The consoli- 
‘dation of the two corporations, ac- 
cording to Mr. Roderick, will facil- 
itate the operations, improve over- 
all service to the community, 
simplify tax returns, tax problems 
and record keepings. 
! 


Plans Production Course 

Under the direction of H.C. Lat- 
_imer, New York University will of- 
fer a course in the production of 
‘offset printing. The class will meet 
Thursday evenings between Feb. 
'4 and May 21 at the university’s 
| Washington Square Branch in New 
York. 
| 


KBID-TV Names Meeker TV 


| Meeker TV Inc., San Francisco, 
|has been appointed to represent 
the new John H. Poole station, 
/KBID-TV, Fresno, Cal. 
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F{[ere’s a case where moncy talks sales sense 


Canadians pay more 


a ° 
\d- 
of 
or Ihe Star Wee y 
id 
yn T 
an tor ANY other publication 
m 
ul 
he 
ng 
ed 
he 
Ss. 
e- 
Li- 
e 
lia 
AL READERS PAY MORE FOR THE STAR WEEKLY BECAUSE 
“ THERE IS MORE FOR THE WHOLE FAMILY TO READ... 
‘is No other Canadian publication offers such a big reader-interest 
.. “package’’— Rotogravure Section —-two big Magazine Sections — 
ng Comic Section—and Novel. That’s why The Star Weekly has 
ce more readers . . . over 2,930,000 every week! And that’s why, put 
~ them all together, Canadians pay out more for their Star Weekly 
1- than they spend to buy any other publication in Canada! 
Y, 
ns 
it- 
yf - 
= FOR INSTANCE, THE LARGEST BUNDLE OF PAPERS 
“x IN PRACTICALLY EVERY CANADIAN DRUG STORE 
Ww IS THE PILE OF STAR WEEKLIES. 
The reason is, The Star Weekly is one of the druggist’s 
(and the stationer’s) “best sellers’. Here, where people 

‘0, buy only what they want to read, this publication far out- 
4 sells all others! 
y SY EEO ELT ETI DES A IELESE TO CMe MEI SAE TE LES RE TOE NCEE AEE gE ME MEINE Cen 
} MORE STAR WEEKLIES ARE DELIVERED DIRECT TO CANADIAN 

HOMES AND PAID FOR IN CASH... 
In every Canadian centre where there are 60 or more English-speaking 
. families, there is a Star Weekly carrier boy. And remember, practically 

nobody “‘subscribes” to The Star Weekly. Whether they buy it at the 

newsstand, in the store, or from the carrier boy, 99.3%, of all Star 

Weekly readers pay cash each week. If you want your advertising to 

“cash in’? on Canada’s largest reading audience, it makes real sales 

sense to use The Star Weekly. 

Your advertsine talks to 
ce ¢ 7) = 

more paying customers 1n 
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Industrialists at NAM Meet Call for More 


Markets, Ads, Research and Foreign Trade 


New York, Dec. €—Highlights of | faster than the population, because 
the National Assn. of Manufac- it must grow not only with the 
turers’ 58th Congress of American people but also with their steadily 
Industry held here last week in- improving standard of living.” 
cluded the following: He predicted a rise of 120% 

in industrial capacity by 1975, and 
e J. Warren Kinsman, v.p. of E. a total cf gocds and service then 
I. du Pont dz Nemovr; & C>., de- of $709 bill.on compared with $370 
clared that “advertising in all of! billion today, cn the basis of to- 
its productive forms must be em- | day’s prices. 
ployed increas:ngly to arouse in- 
terest and create a demand among; Leon A. Bekazert, president of 
mcr2 people for the preducts of | the Federation of Belgian Industry 
American industry. | said that becauce of U.S. trace and 

“Industry is well equipped,” he! tariff policies there is a niazked 
said, “to produce quality goods in 


|trend in Europe toward re-estab- 
lishing trade equilibrium by re- 
ducing imports from America. 

“The time is near,” he said, 
“when we shall have to choose 
between a world-wide liberaliza- 
tion of trade or a world-wide re- 
cession. The only realistic solution 
which would help Europe increase 
its production, to earn dollars 
which it needs for purchases in 
the U.S., is an increase of its ex- 
ports to the U.S.” 


e S. C. Allyn, president of Na-) 
tional Cash Register Co., also em- 
ohasized that forcign trade is one 
of the keys to world peace. “When | 
people of different countries are 
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associated in a mutually profitable’ e Harold C. McClellan, president Co 
enterprise,” he said, “they fre- of Old Colony Paint & Chemical Jr 
/quently overcome traditional ani- Co., Los Angeles, was elected So 
| mosities.” president of NAM for 1954. He is Ri 

He expressed doubt, however, the first Pacific Coast business Co 
\that lowering American tariffs _man ever to head the organization. Sv 
_wili sclve any basic problems. He succeeds Charles R. Sligh Po 

Jr., president of Sligh Furniture 
e Arno H. Johnson, v.p. of J.|Cos., Grand Rapids, Mich., who | 
Walter Thompscn Co., stressed the becomes board chairman. Jo. 
point that the key to a strong de-| National v.p.s include: Edwin H. 
fense and a balanced fedezal budget Arnold, president, Arnold Hoffman mi 
lies in a hicher standard of living & Co., Providence; H. C. Ramsey, St 
for the American people. He said president, Worthington Corp., New = 
that buying power is sufficient to York; F. H. Klein, president, Orr & Ck 
| provice immediate oppcr.unity for Sembower Inc., Reading, Fas R. 
,a 10% increase in sales of consum-/| V. Mitchell, chairman, Harris-Sey- Ww 
e2 go-d3; and services, and thus in' bold Co., Cleveland; C. Arthur | 
/our standard of Living for 1954-55. Bruce, executive v.p., E. L. Bruce SW 


fabulous quantities, but the prob- 
lem is to seil and to maintain or 
create use or consumption.” 


@ Don G. Mitchell, board chair- 
man of Sylvania Electric Products 
Inc., stressed the necessity for 
carefully conceived and expertly 
directed market research in the 
months ahead. 

“In conducting such research,” 
he said, “you can proceed on the 
basis that the consumer has pur- 
chasing power and that he is will- 
ing to spend it. The question is 
when and at what rate.” 


e James B. Lee, president of 
Frank H. Lee Co., predicted that 
retail sales of men’s wear in 1954 
should rise above $6 billion. “The 
American man is now out of the 
rut in regard to clothing,” he said, 
“and is buying vests of satin and 
tartan, ties that shine in the dark, 
and sportswear that reflects a 
growing good taste.” 


e Earl Bunting, managing direct- 
or of NAM, told the 3,000 indus- 
trialists at the conference that “it 


seems highly probable that our in- 
dustrial capacity will grow much 
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aad The Crest Plus Market. 


Here’s a growing, buy- 
ing market, now more 
important to your 
schedule than ever. 
For the first time 
S. M.’s Survey of Buy- 
ing Power hes desig- 
nated Bloomington cs 
a Stendcrd Metropcel- 
itan County Area.* 
Sell this great po'en- 
tial with the only 
media offering com- 
plete coverage!!! 
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Never before such 
exciting portrayals 
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dramatic talent! 
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d — 
oo Co., Memphis; Charles C. Haffner Berry Joins W. Wallace Orr 
ied Jr., chairman, R. R. Donnelley & Mort Berry, formerly director of. 
is fe Sons Co., Chicago; Walter M. sports publicity at the University 
Ringer Sr., chairman, Foley Mfg. Of Pennsylvania, has been appoint- 
ness Co., Minneapolis, and Ernest G, ©4 Public relations director and 
ion. Swigert, president, Hyster C * head of the copy staff of W. Wal-| 
ligh Putna Gre ios °» lace Orr Inc., Philadelphia. Mr.| 
ture ’ g Berry succeeds Richard Arm- 
who Strong, who has been named p.r. 
Johnson Joins Sarra Inc. baie see of the Baltimore Orioles 

1 H. ga 3 di ee Sogunerty ani- | aseball club. WHOPPER—This new Atlantic Coast Line spectacular at Port Tampa, Fla., thinks Gen- 
nan mation director for George Pal eral Outdoor Advertising Co., qualifies for “the world’s largest electric sign.” | 
sey, Studios, has joined the creative Phoenix Promotes LeSac dimensions: 38712’ long and 76’ high. The sign is caviniad oth an slndenaaed 
lew and film planning staff of the| Joseph F. LeSac has been pro- clock which automatically turns on its lights when it turns dark. 
r& Chicago studio of Sarra Inc. moted to director of merchandising 
| R and sales for the women’s hosiery | 

. WXEL Switches Channel ‘division of Phoenix Hosiery Co., U.S. Library Gets PR Data gress by the American Public Re- 
ey- s ___ Milwaukee. Mr. LeSac, who has A collection of public relations lations Assn. When organized, the 
hur WXEL, Cleveland tv station, been with Phoenix for 25 years, case histories, representing suc- materials will be available to re- 
uce switched from Channel 9 to Chan- succeeds John H. O’Toole, who has cessful p.r. programs, has been search workers in the library’s 


nel 8 on Dec. 10. |joined General Electric Co. 


ders have 
sane tae 2ND YEAR! 
© BLATZ Beer in 3 markets! 
e DREWRYS Beer in 9 markets! 
© OLYMPIA Beer in 6 markets! 
© GENESEE Beer in 5 markets 
e SCHAEFER Beer in New York City 


GREAT YEAR 


TOP RAT ; 
NCbw IN PRODUCTION! * SEAT Ta Poet er mak 
Sat. eve . 
*@° Beats Ro 0 meee ~ Telepulse, June 
ind # new total of 78 magnificent half-hours. rie Car, Ford ea, Myf te Nor 


POLPHE 


Talent ‘Geeun. Theatre 
aug. 1953, 
of 
Y ‘omery: 
OUR HOST AND ST aN naa 
A I N ee Ployhouse 9 Place! 953 
= % 1 
SAN A ONIO - 4 Telepuls®, ek Kraft 
Tues. eve. - FON Date, Burm Bich, G. E 
Beats Suspense: of t beg PO Video Theatre 
WwW Thooteeipert were rh 
paps e G 1953 
PORTLAND ty 58.5 - Telepultes SEP. ‘piay. 
bn ae “yhe Bonk, Cree gt, Big Story: 


i By Planned for 3 Full-Length 


Commercials Plus Opening 
and Closing Sponsor 
Identifications! 


Nii 


CENT STORY A COMPLETE AND CAPTIVATING 
HALF-HOUR DRAMA! 


ZIV TELEVISION PROGRAMS, INC. 
1529 “a ROAD, CINCINNATI OHIO 


Y 


| presented to the Library of Con-| manuscripts division. Each case 


| 


25 


history is the entry of an organ- 
ization in the annual APRA 
awards competition during the 
previous calendar year. The col- 
lection will be supplemented from 
year to year. 


Wanamaker Backs Retail Study 


John Wanamaker, Philadelphia, 
will award a scholarship of $1,000 
annually for a year’s profession- 
al graduate study leading to a 
master of science degree in retail- 
ing. The course will be given in 
the New York University School 
of Retailing, New York. To select 
the recipient, competition will be 
run among students at 11 universi- 
ties. 


Newton to Western Machinery 

William H. Newton, formerly 
with Jeffrey Mfg. Co., Columbus, 
O., has been named general sales 
manager of the WEMCO division 
of Western Machinery Co., San 
Francisco. 


Cornuelle Heads Dole PR 
Herbert C. Cornuelle has been 
appointed public relations director 
of Dole Hawaiian Pineapple Co., 
Honolulu. Mr. Cornuelle succeeds 


® William J. Gaskill, who has re- 


signed. 


SHE MAKES WISCONSIN 


CREAM 


OF THE 


MARKETS 


Wisconsin milk production 
exceeds 15 billion pounds a 
year—73% more than any 
other state. Income from 
dairy products alone is more 
than $560,000,000. 

It’s because Wisconsin 
farmers welcome new meth- 
ods and new products—and 
have the cash to put them 
into use—that Wisconsin 
continues its Dairyland su- 
premacy. Their chief source 
of information, of course, is 
the editorial and advertis- 
ing columns of the “Ag”. 
Use it to deliver your sales 
message to 9 out of 10 of the 
state’s best farm families. 


SERVING 


WISCONSIN 
FARM FAMILIES 


THROUGH 
104 
YEARS 


Write us for 
latest market facts 
of particular 
interest to you. 


WISCONSIN 


griculturist 


AND FARMER 


Dente M. Pierce, Publisher 
Racine, Wiscensin 
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Tribune. 


Chicago Tribune Magazine coverage of 
the key Chicago market dwarfs that of any other 


METROPOLITAN CHICAGO CIRCULATION* 


CHICAGO TRIBUNE MAGAZINE—1,034,637 | 


a PARADE—494,593 
AMERICAN WEEKLY—478,449 
ee THIS WEEK—448,184 
LIFE—200,146 

LADIES’ HOME JOURNAL—180,573 

GOOD HOUSEKEEPING— 144,807 

POST—139,456 

LOOK—139,443 

BETTER HOMES AND GARDENS—134,115 


TIME—69,790 C 


*L atest available circulation figures for Chicago and suburbs—May, 1953 


regional or national medium! 


HICAGO’S big volume of sales will continue to 
gain in importance to national advertisers as sell- 
ing competition stiffens in 1954. And as indicated by 
the chart, no national medium—no other regional 
medium—can give your advertising the powerful im- 
pact in this key market provided by the Chicago Trib- 


une Magazine. 


When you use this dynamic new selling force, you — 


reach 48% of all the households in 840 midwest cities 
and towns of 1,000 or more population. On a reader- 


ship basis, you reach virtually three out of every four — 


adults in Chicage and suburbs.** 

Readers of the Chicago Tribune Magazine are the 
best prospects for practically everything sold by retail- 
ers in Chicago and the midwest. Their spending, which 
attracts to the Tribune year after year the largest adver- 
tising investment placed in any newspaper in the 
world, is too important to ignore in any national 
advertising program. 

More than any other medium, the Chicago Tribune 
Magazine can help you build a strong consumer fran- 
chise for your brand that will increase your sales and 
earn more support from retailers in Chicago and the 


midwest. Ask a Tribune representative for the full story. 
“Chicago Tribune Consumer Panel 


si ie st 


Invaluable to any national |é 
The new Chicago 


|! 
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| Magazine 


the dynamic new editorial formula of the 


Chicago Tribune Magazine delivers unmatched 


depth of penetration! 


IN TUNE WITH SOCIAL 
AND ECONOMIC CHANGES! 


More money to spend has broadened 
greatly the average family's horizons. Read- 
ers of the Chicago Tribune Magazine are 
exceptionally responsive because this new 
medium provides richer satisfaction of their 
new desires, ambitions and interests. 


ADVERTISING SALES 
REPRESENTATIVES 


KEYED TO THE PATTERN 
OF SUNDAY LIVING! 


Because Sunday living is easy-going, Sun- 
day readers are attracted most by relaxed 
and entertaining reading that is keyed to 
the Sunday mood. The Chicago Tribune 
Magazine, predominantly pictorial in for- 
mat, 1s in effect, Sunday in print. 


THE WORLD'S GREATEST NEWSPAPER 


Chicago 

A. W. Dreier 

1333 Tribune Tower 
SUperior 7-0100 


New York City 
E. P. Struhsacker 
220 E. 42nd St. 
MUrray Hill 2-3033 


Detroit 

W. E. Bates 
Penobscot Bidg. 

W Oodward 2-8422 


MEMBER: FIRST 3 MARKETS-GROUP AND METROPOLITAN SUNDAY NEWSPAPERS, INC, 


MIDWEST IN 
APPEAL AND CHARACTER! 


People’s primary interest in things that 
affect their own family, town or region adds 
to the strong reader appeal of the Tribune 
Magazine. In subject matter and point of 
view, it is edited with the midwest reader 


in mind. 


San Francisco 
Fitzpatrick & Chamberlin 
155 Montgomery St. 
GArfield 1-7946 


EDITED FOR 
PARTICIPATION BY READERS! 


The editorial content of the Tribune Maga- 
zine has an emotional appeal for readers 
which results from its dynamic technique 
of reader participation— the presentation 
of ideas with which readers can more 
closely identify themselves. 


Los Angeles 

Fitzpatrick & Chamberlin 
1127 Wilshire Bivd. 
Michigan 0259 
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“The fact that this increase be-'tising dollar. | 


Newspapers to | die apparent not too long after | “Advertising problems are not) 


|we embarked on a completely | solved,” he said, “merely by call- | 

new advertising program can hard-|ing in an advertising agency. The | 

Carr $300 000 ly be coincidental,” Mr. Lyon said. primary concern of an agency is| 
/ “We began advertising directly to do an outstanding job of adver- | 


man, New York Port Authority, D 
continues as chairman of the 

board, and Eugene L. Raymond a V 
managing director. : ; 


Long Offers Bakers Ad Drive ge 


and objectively to the right kind |tising your product in commission- | W. E. Long Co., Chicago con- Te 
Ci ar Cam al ‘of people in the right kind of me- able media. It has the right to as- | angen Bf pl ewaeer gama th. 
g p gn dia with the right kind of place-|sume that you are taking care of) and merihendictes eommeaan tn bu 


ments. It paid off—and still is' the manufacturing, sales promo- | 

ATLANTIC City, Dec. 8—The Ci- paying off.” tion and merchandising problems | 
gar Institute of America will ex- Discussing new merchandising —all non-commissionable activi- | 
pand its institutional advertising methods, Mr. Lyon said packag- | ties. Unless the manufacturer faces | 
program for 1954 with a campaign ing has played an important part his responsibility, his ad expendi-| 
in the Sunday sports sections of|in building sales. Multiple packs tures through an agency may do) 


independent wholesale bakers not 
affiliated with any group promot- ce 
ing a common brand name. Fin- ‘ 
ished newspaper, poster, point of la: 
sale, radio and television advertis- 
ing has been prepared which per- , co 


97 newspapers in 94 markets. The and special holiday packaging is his brand no good at all.” | ' free teeny > eee ag $8 
institute’s advertising budget has the rule rather than the exception) Insisting that the finest product NEWELL H. HARGRAVE JR., formerly ad- | ae Sert his own trade be 
been boosted $50,000 to $300,000|now, he said. New packaging, he | will not sell unless it . — por nay my sg" ak pre assem — Re- | ‘ ar 
for 1954. added, has helped the sale of ci- and merchandised at the point of) corder Co., has join @ account man- Rei 

Announcement of the increased| gars materially in supermarkets.| purchase, Mr. Teich listed three 99ement = o pars Wynes & Wih- ee O. lo 
advertising program was made by|He predicted that before long su-| primary factors in moving mer- Se ee ee has issued a 36-page booklet on ov 
Eugene L. Raymond, managing! permarkets will have complete|chandise: (1) The responsibility | 'the uses of gummed-label paper 
director of the institute, at the| tobacco departments with cigar | of a manufacturer to produce a elected officers of the institute in- designed as an aid to printers and * 
fourth annual joint convention of} clerks in attendance. ‘quality product; (2) parte bape Frank Hopewell, executive lithographers. th 
the institute and Cigar Manufac- ‘of a competent sales force at all|v.p. of P. Lorillard Co., Ist v.p.;| ; in 
turers Assn. held here last week-|@ Julius R. Teich, president of levels of distribution, and (3) a Ralph Folz, v.p. of DWG Cigar Sepwinns Sate 2 Stations be 
end. Superior Display Co., Boston, told | professional merchandising and /Co., 2nd v.p.; William Best, treas-_ ms Ft gues pe ae ae lo 

Over-all expenditures of cigar, the joint conference that point of | promotion job at the point of pur- urer, General Cigar Co., treasurer, | Kevstone Redadesctins System a 
manufacturers in the U. S. on purchase advertising is getting too ehase. and Samuel Blumberg, attorney, bringing the total number of Key- to 
brand advertising, in 1953, he es-|small a share of the total adver-| In addition to Mr. Lyon, newly secretary. Howard Cullman, chair- stone affiliates to 681. m 


timated, will reach about $11,500,- _ 


000. This includes $5,500,000 in 
newspapers, national and _ local; 


$4,000,000 in national magazines; 
$1,000,000 on television; $800,000 
on radio and $200,000 on displays 


of various kinds. 0 MEME 


= The institute’s advertising ¥ 
theme, “After a Meal, Only a Ci- the mos 
gar Will Do,” has been extremely 


successful, Mr. Raymond said, and 


lle its use will be continued in 1954. ° 
The institute advertising is a 
pie continuing campaign in Sunday 
3 newspaper sports sections. It was 
started in 1952 following a survey , wwe 
made for the institute by Benton) 


& Bowles, which handles the in- 
stitute’s advertising. Previously, 
the organization’s advertising was 
conducted in magazines, notably 
Life and The Saturday Evening 
Post (AA, June 2, ’52). 

Walter K. Lyon, treasurer of 
Penn State Cigar Co. and new 
president of the institute, told the 
meeting that the cigar industry 
during the past three years has 
added about a quarter of a million 
new cigar smokers. This increase, 
he said, “can be attributed to a re- 
vamped advertising program and 
modernized marketing methods, 
coupled with a critical self-ap- 
praisal and re-evaluation of our 
product, including American smok- 
ing habits and the’ attitude of 
American women to cigar smokers. 


More than 


65,000 


Negroes 
in New York buy 


every month! 
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(entire station on the air with black 
and white,” Mr. Bergmann contin- 


DuMont's Bergmann Says Color Television 


* 15,000 \ 
" CIRCULATION 


Won't Amount to Much ‘for Several Years’ =“. 


Dayton, Dec. 9—Ted Bergmann, 
general manager of the DuMont 
Television Network, is not one who 
thinks cclor television is going to 
burst into full bloom right away. | 

Mr. Bergmann aired his views on 
color tv during a speech before the 
Dayton Advertising Club here 
last week. 

He predicted that penetration of 
color sets, which will cost from 
$800 to $1,000 at the outset, will 
be much slower than that of black 
and white. 

The money problem, he said, 
looms even larger for the station | 
owner. 


a “Some 25 or 30 stations around 
the country reportedly are prepar- 
ing to place orders so that they’ll 
be equipped to telecast color as 
long as they are content to take 
a network feed. They will be able 
to do that with only a relatively 


moderate financial outlay. They: 


As for advertiser-agency activ- 


pregram on the air with their | 
own money... The reason for this | 
reluctance is simply the lack of, 
a color aud‘ence in the foreseeable 


_ program. 


von’t have to put much more than ity, the DuMont executive had future... We at DuMont are con-| 
$35,000 into new equipment to this to say: 
transmit a suitable color signal,” 


Mr. Bergmann asserted. vertising agency and sponsor exec- | 


vinced that color will not amount | 
“We in New York find that ad-| to much fer several years.” | 


29 


WHAT KIND § 
OFARULER § 


“But here is the vital point: Just utives are quite alert to the prom- Names Beaumont & Hohman | 


remember that on such an invest-/| ise of color but only to this extent: | Meridian Co., Beverly Hills, 
ment they could not so much as| They want to determine how their Cal., manufacturer and distribu- 
insert a dealer’s card into a color | logos and trademarks, their pack- tor of a new line of hardwood “do 
;ages and their general products,| it yourself” furniture, has ap- 
“Even to tie a local identification) would show up on color tv. They, pointed Beaumont & Hohman, Los 


‘into a network program or to run| want to know how much redesign- Angeles, to handle its advertising. 


: ts : pd To be purchased individually or 
a color film locally would call for,ing will be necessary ani how | in suites, the furniture will consist 


an additional outlay of $75,000 to) much overhauling of their mer-| of living room, dining room and 
$100,000, or a sum total of $110,-| chandising techniques will be re- bedroom pieces in unfinished 
000 to $135,000 to do just a modest quired. hardwood. Media will include tv, 
color job. | poe ay supplements and home- 
a “This move, it scems to us, is Maker magazines. 
a “If a station were a little more wholly defensive. Agencies realize | 
ambitious and wanted to originate that they can’t be caught without Jones Agency to Bow Out 
a live program in color it could answers as to color if their clients Wylie B. Jones Advertising 
easily sink $500,000 to $600,000 in are interested. Asency, Binghamton, N. Y., 47 
equipping just one studio for such) ‘“But—and I want to emphasize Years old, will go out of business 
- ; > pew Paes geet at the end of 1953. For the past 
a purpose. In this connection, just | this—we have yet to detect any of ©. “he th h 
; i ; any of these S¢veral years the agency has op- 
let me make it clear that the equip- | these agencies or any oe 1 erated as part of Clark Associates 
ping of one studio for live color sponsors either ready cr w-il-ng to inec.. owner of WNBF and WNBF- 
would cost more than to put an sign to underwrite their own color TV, Binghamton. 


GUARANTEED jx 
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st OW 
lication 


More than 8 million “new” electric customers in the 
states served by SOUTHERN APPLIANCES. This area accounts 


for 35 to 40% of the nation’s unit sales of appliances. 


Seldom before in U. S. merchandising history has a market grown 
at such a fabulously rapid pace. No other region in modern times has 
offered appliance manufacturers similar opportunities for additional mass 
volume and huge profits. 


Last year, dealers of the South-Southwest sold 39% of U. S. refrig- 
erators, 35% of the washers and freezers, 43% of the electric ranges, 
39% of the water heaters. They accounted for well over one-third of all 
U. S. appliance sales. A market of such outstanding proportions can best 
be served with a “home-town” type publication geared to the special 
needs of the South and Southwest. 


SOUTHERN APPLIANCES meets that need. It is published by the 
W. R. C. Smith Publishing Company which for more than half a century 
has served southern industrial and commercial markets. This new maga- 
zine, now weil established, is the result of 32 years experience in electrical 
trade publishing. 15,000 copies monthly guarantee you essential Southern 
and Southwestern coverage of appliance retailers and distributors, utilities, 
radio-TV stores, department stores, hardware and furniture stores, plumb- 
ing and electrical contractor-dealers engaged in selling major appliances 
and electrical housewares. Not only does SOUTHERN APPLIANCES reach 
the big city retailers and distributors, but it saturates the small towns and 
rural communities, where 70% of this market’s population lives and buys. 


The vast potential of the still growing Southern and Southwestern 
market is not in sight. Of the 8 million new electric customers since 1940, 
nearly half have been added since 1950. SouTHERN APPLIANCES invites 
you to share this market’s prosperity. Place this magazine on your major 
business paper schedules for 1954. 


Southern Appliances WW. 2. C. Smith Publication 
806 Peachtree St., N. E., Atlanta 5, Ga. 


eee a | 
Hay [1000 | 
DO YOU USE? 


Vel oe not talking about inches and 
feet, we're talking about the standard you 
use in buying photoengravings. Just what 
do you look for? 


SIZE? Pontiac has over 40,000 square 
icet and over 200 people devoted exclu- 
sively to servicing the adver- . 
lising profession. Modern 
Progressive Management? 
‘We've played a considerable 
part in developing many of 
the newest plate making tech- 
niques in use today; in fact 
over 3,500 visitors in the 
Graphic Arts Industry have 
toured our plant in the past 4 years. 


EQUIPMENT? Just imagine a plant with 
over 20 proofing presses ranging from two 
—4 color Vandercooks on down. Plus the 
largest installation of electric etching ma- 
chines and strip film 
cameras in the U.S. 


SERVICE? We've had 40 
years’ experience in serving 
the advertising profession 
with not one, but six unified 
services! 


QUALITY? Our growth 


and the hundreds of cus- 
tomers who have done busi- 
ness with us from our first day is the best 
testimonial to the quality of our work. 

No matter where you are or what you 
buy you owe it to yourself to inquire into 
Pontiac's wonderful service. Drop a card or 
write and let us tell you more. 


PHOTOGRAPHY 
TYPOGRAPHY 


Riess Seg Mi aii Pig Vik! a Cer ois atc, Nea teh fs. oak Se Sree emer 3 aaa PATE tae ome tge a 2 pane ase oped MR rio = RR Eo ea re Maney pathc © ot Ae Pg ae pees sual cae teotaria . § ges: Ged ne} 
er ee A FE Oe es Ore cette: A Ps ON RS Oe A Se ee cal 
eee: ‘ BOG NA a ae ROD gate Ree re So ey ane eee, Pease J8. eis i. ‘2 ‘ eae i : Spiga ia 5 aR a : F aS : eae “ees ay ayer ai 
poo - ~ : . : : f ; : ies 
Se ae a PY ae — —— = : 
53 a = 
he 
n- es 
ry, 
ng 
for 
10t 
ot- 
n- 
of 
is- 
-r- ; 
wn 
de 
a 
on Y ete 
nd -_ 
eer. 8 
™ oo 
he | tt im 
m, | Ce 
y- . ek 
ee Boo on 
: 
: : < ‘ ‘ Xs cs ee sf 
s. Peles a \#) eke 4 
R etd ET er 
- ef, eee 
at et : ahs 
&; ee. 
. ais 
ae 
j * BS eu eks 
vechembe® ae 
| ee ; 
i \ “a : 
a a \ , se 
i a\ oe = 
KE ovse™™ eRe rs 
wie bath ee ‘ | Os" os ee 
ies dei : BS the | oe ie pore” hace 
g * Ma: covo® . pie 
| m ee ee 
Ce ee GO Mes es ee 
" go A oy qi aS ae 
1 Or 
fe a eh oe ae Ty ae 
4 \ . * 2s ; bs 
Z ee 4 \ ¢ We. : «eco eieuy 
#f Ss nD ty te AY c Ny; Ss r ‘ a a5 ote 
’ ray, ~s en \ | Sel Toe a ah 
We 3s | | Gq AN. Bw 7. Ae 
A* ZB = SSS 7 ree ; 
Roda’ —* ~ bes YY a 
A ees P| | ‘fine’ sm 
- =e a! Wi af 9 “a > she ee \ call Or, r : 3. 
7 Sid Cieihlian. aaa ae HA 1-1000. us 
‘ : ‘ : ' e 


How to get a 
ood grip ona 


Join the advertisers who know from 
profitable experience that Elks give 
preference to products advertised in 
The Elks Magazine. For $2.25 per page 
per thousand you can come to grips 
with this mass market of men 


with class incomes. 


THE MAGAZINE 


great male market! ) 


Promotes Garden Hoses 


Boston Woven Hose & Rubber 
Co., Boston, is launching an exten- 
‘sive campaign to promote its gar- 
den hose. Boosting both rubber 
‘and plastic hose, ads will run in 
| trade publications and in consumer 
‘magazines including American 
|Home, Better Homes & Gardens 
and The Sat :rday Evening Post. 
‘In addition, there will be direct. 
mail to dealers and consumers, | 
plus display pieces and jobber and | 
‘dealer sales aids. Radio and tv) 
spots will support the other media. 
The New York office of Brooke, 
Smith, French & Dorrance is the 


Skye Opens Sales Office | 
Skye Publishing Co. has, 
‘opened its own advertising sales | 
department at 270 Park Ave., New | 
York, under the direction of Ray | 
|Peck, formerly with Interstate | 
| United Newspapers. Skye publi- | 
‘eations include the Skye Men's | 
‘Group (formerly Best Detective 
Group), Skye Screen Group (for- | 
merly Movie Fan Group) _and | 
Skye TV Group. Space Associates | 
Inc. formerly represented the) 
/publications. Arthur Bernhard is 
publisher. 
Names Howard R. Smith Co. | 


Spring Air of the Northwest, Ta- 
coma maker of the Spring Air 
sleep line in Washington, Oregon, | 
western Montana and Idaho, has} 
named Howard R. Smith Co., Ta-| 
| coma, to handle its advertising and | 
| promotion, effective Jan. 1. | 


Knaub Heads P. J. Ritter 


' Glenn E. Knaub, formerly gen- 
eral manager of Venice Maid Co.. 
‘Vineland, N. J., has been elected | 
president of P. J. Ritter Co., 


, , ‘Bridgeton, N. J., maker of Ritter 
aoe New York e Detroit « Chicago « Los Angeles ‘catsup, pork and beans and chili 


'sauce relish. 


Things have changed 
in ARKANSAS, too! 


Five-figure incomes may once have been rare in 
Arkansas, but believe us, times have changed! 
The State has recently made spectacular eco- 
nomic advances -— Farm Income, for example, 
is 132.3% greater than it was ten years ago... 
Retail Sales are 251.7% greater*! 


Radio in Arkansas has also taken giant strides 
forward, Almost all the State can now be cov- 
ered with one radio station—50,000-watt KTHS 
in Little Rock — CBS Radio, and the only Class 
1-B Clear Channel station in the State. KTHS 
gives primary daytime coverage of 1,002,758 
people, more than 10% of whom depend upon 
KTI'S exclusively for primary daytime service. 
KTHS actually delivers an interference-free 
daytime signal to 3,372,433 people! 


Talk with your Branham man, soon, for all the 
KTHS facts. 


*Sales Management figures 


50,000 Watts °° * CBS Radio 


Represented by The Branham Co. 
Under Same Management as KWKH, Shreveport 
Henry Clay, Executive Vice President 
B. G. Robertson, General Manager 


BROADCASTING FROM 


LITTLE ROCK, ARKANSAS 


it siatiaaien NE OR ARRON FES 
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Getting Personal 


Bill Power, ad manager of Chevrolet, gets a lot of fun out of 
kidding Joe Hartigan, space head at Campbell-Ewald, about his nor- 
mally serious mien. “Jovial Joe,” Bill tagged him, for the benefit 
of the press assembled at the 
Chevrolet preview in Chi- 
cago .. 

The airport may be named 
after him, but W. E. Fish, 
general sales manager of 
Chevrolet, told Babe Meigs 
of Hearst Corp. at the Chi- 
cago press preview for Chev- 
rolet, that the GM execu- 
tive’s plane is not allowed to 
land at Meigs Field on Chi- 
cago’s lake front... 

Pictures by three adver- 
tising artists were chosen for 
exhibition in the 17th annual 
Dayton and vicinity show at 
the Dayton Art Institute. 
The artists are Paul Samuel- 
son and Laurence Brinkman, 
art directors of Kircher, Hel- 
ton & Collett, and Lyman 
Brockway of Ohio Art Serv- 
L. _— 

Philip B. Merryman, pres- 
ident of WICC, Bridgeport, 
Conn., has been elected to 
the board of directors of the 
Greater Bridgeport Heart 
Assn. ... In Buffalo, Michael 
F. Ellis, president of Ellis 
Advertising Co., is chairman 


= 


PROUD—It’s a striped bass and it weighs 
30 pounds. The place: Montauk, Long 


Island. The fisherman: Fred (Bud) Walsh of oa muscular dystrophy 
of the Fawcett Women’s Group advertising appeal... James A. McGar- 
sales staff. ry, assistant to the president 


of Batten, Barton, Durstine & 
Osborn, heads the professional, publicity and advertising committee 
of the New York Arthritis and Rheumatism Foundation, which is 
aiming at a fund cf $500,000 to carry on its program .. . 

Elaine Camire, who is on the staff of Hugh H. Graham & Associ- 
ates, New Britain, Conn., ad agency, is engaged to Albert Turner 
of Station WHAY, New Britain... 

The 30th anniversary issue of “The Nielsen Researcher,” pub- 
lished by A. C. Nielsen Co., Chicago, carries, among its pictorial 
highlights, a photograph of a 1929 “convention” of Nielsen em- 
ployes. Among those in the picture is W. B. Murphy, now president 
of Campbell Soup Co., Camden, N. J.... 


MILESTONE—Will J. Feddery, center, Cleveland district sales manager for Hardware 

Age, receives congratulations on the completion of 40 years with the publication— 

and in the same territory. At left is Joseph S. Hildreth, president of Chilton Co., par- 
ent company, and at right is L. V. Rowlands, publisher of Hardware Age. 


Time magazine’s project, co-sponsored with the San Francisco 
Chamber of Commerce to select 100 young business and civic lead- 
ers of the city, wound up with several admen picked from a list 
of 3,300 nominations. Among the “Newsmakers of Tomorrow” are 
Philip S. Boone, partner in the Elliott, Goetze & Boone agency; 
Llewellyn A. Jones, media director, Foote, Cone & Belding; L. W. 
Lane Jr., sales manager of Sunset; Robert R. Gros, manager, ad- 
vertising department, Pacific Gas & Electric Co.; and John H. 
Hoefer, v.p., Hoefer. Dieterich & Brown .. . 

Melvin Helitzer, p.r. director of the Toy Guidance Council, New 
York, is a busy man these days. Besides handling the annual Christ- 
mas hubbub, he’s just getting to know his new daughter, Deborah 
Lynn ... Robert F. Degan, account and merchandising executive at 
Ted Bates & Co., was guest speaker at the Archbishop O’Hara lec- 
ture series, Dec. 9, at Notre Dame. He spoke on “Use of Premiums 
in Modern Merchandising”. . . 

John Devol and Ray Rossi of Dancer-Fitzgerald-Sample head up 
the new camera club formed in that agency. Freeman Church of the 
Chicago office won a 35mm slide projector in a recent black & 
white contest ... Wedding bells have rung for Minerva Ellis of 
Compton Advertising’s radio & tv department and radio-tv writer 
and editor William Morwood .. . Joseph J. Lane, House & Garden 
ad manager, has received a citation of merit from The American 
Horticultural Council... 

Maurice E. Cox, editor and publisher of the Optical Journal, was 
honored with a dinner early this month by the Federation of Jewish 
Philanthropies ... 
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(ADVERTISEMENT) 


All Experts Look for Big 
Year in Building Again in ‘54 


From January of this year and! 
up to November, Practical Build- 
er editors have stood practically 
alone in forecasting that the build- 
ing boom would continue to bloom. 
Since January, and for many 
months before that, we continu- 
ously estimated that new home 
building would hit around a mil-| 


20% for 1954. Second mighty pil- 
lar is the commercial building seg- 
ment—shopping centers, office 
and store buildings, warehouses, 
etc. Now running nearly 30% 
ahead of 1952 in volume, commer- 
cial building is expected to in- 


crease another 12 to 15% in 1954. 


be avoided by 
chandising policies by the entire 


aggressive mer- 
industry—manufacturers, whole- 
salers, dealers and builders. 


Predict Record Sales 
For Top Products 

Even with building volume in 
1954 equal to 1953, competition 
among suppliers will be a lot keen- 
er because of considerably in- 
creased production capacity, Prac- 
tical Builder editors say. 

In spite of this, the market for 
the building products manufactur- 


lion units again in 1953, and that) ® Thus, any drop in new residen- ers who “have what it takes” is the 
other vital factors, such as remod- tial building, farm and industrial | greatest ever, PB points out. That’s 
eling and obsolescence, commer-| building, will be almost complete-| bécause builders—realizing that 
cial and public construction, “do- jy offset. And since, as either |home buyers now demand better 
it-yourself,” population increases, | Zuppke or Rockne cence remarked,| design, more “better-living” fea- 


standard of living demands, etc., 
would keep the building industry 
going at top pace. 

Meanwhile, from January to 
November, the concensus of major 
economists forecast a gradual de- 
cline for ’53 extending into ’54, 
and probably continuing thereaft- | 
er. Since the first of November, | 
however, there has been a decided 
upturn in the ’54 outlook, and the | 
majority (looking upon construc- 
tion as a strong support for gen-| 
eral business activity) are esti-| 
mating that the coming year will | 
be the second best in history for | 
business. The U.S. Commerce and | 
Labor Departments, for example, | 
predict 34 billion dollars in new | 
construction value for 1954, only | 
2 per cent below the anticipated | 
1953 figure—nearly 7% above 1952) 
—certainly another boom year. | 


e What’s behind this sudden 
change in sentiment? Close study 
of the January to November fore- 
casts show that there was really 
no pessimism even then. Predic- 
tions were sober, but not pessi- 
mistic. The building picture nev- 
er looked bad, it was just a “no 
frosting on the cake” attitude, 
brought on largely, Practical 
Builder editors point out, by a 
tight money situation that ap- 
peared to be spreading suddenly. 
Now, with reports from all sections 
of the country indicating mortgage 
money available, the “too cautious” 
have taken heart. 

Actually, the “slow” mortgage 
picture was not at any time as 
serious or widespread as _ it 
seemed. Tight money was a handi- 
cap principally to the big project 
builder with a large mount of pa- 
per to sell. The 1-to-25-homes-a- 
year builder (by far the majority 
in number and total output) never 
faced the almost complete halt ex- 
perienced by the “big fellows.” 
Nevertheless, the big improvement 
in the money market is a big factor 
in the rapid spread of the brighter 
outlook of recent weeks. And, 
while no one felt things looked 
really bad for building before, all 
seem to agree that things certain- 
ly look much better now. 


e So much for the economists. The 
facts are that builders, in general, 
are still moving with caution. 
There is no helter-skelter search 
for acreage and no great surge 
of “get-it-together-anything-goes” 
new housing demand. But this is 
not because the vast market is 
gone—only because the big market 
of today and tomorrow is much 
different than yesterday’s. 

The different building market 
for 1954 is supported by two 
mighty pillars, segments of the 
light construction industry that 
have already “stolen the show” 
from new residential construction. 
First, there is the tremendous Re- 
modeling, Repair and Maintenance 
business, accelerated by the rap- 
idly “growing obsolescence factor. 
Remodeling, Maintenance and Re- 
pair already accounts for better 
than 40% of the total light con- 
struction volume—a figure that! 
will amount to between $10 and| 
$11 billion for 1953, and is ex-| 
pected to increase between 15 and! 


“The best defense is a good of- tures and more value—will buy | 
‘fense,” any dip at all can asily products that... 
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(ADVERTISEMENT) 


1. Save money without lowering 
value. 

2. Result in a better house at the 
same cost. 

3. Cost less to install; even if 
priced higher. 

4. Have more consumer appeal, 
even at higher price. 

5. Speed building time to offset 
higher cost. 


Any product with any combina-_ 


tion of these benefits will enjoy 
record sales in the coming year— 
if it is aggressively promoted. 


Biggest Builder Market Ever 
With over 300 exhibitors set 
to display the greatest assembly 
of building products ever, the 
National Association of Home 


Builders Convention in Chicago, | 
| January 17 to 21, will be history’s 


biggest builder market place. Ad- 
-vance registrations indicate that 
more than 20,000 will attend. Two 
‘hotels, the Conrad Hilton and the 
new enlarged Sherman, are pre- 
paring to house the exhibits and 
handle the crowds. 

| The record turnout bears out 
observations made by Practical 
Builder editors in the adjoining 
‘columns—indications that: 

| 1. Manufacturers are confident 
of seeing lots of buyers. 

| 2. Builder-buyers are confident 
of big home and home im- 
provement markets—and are 
looking for products and 
methods which will help 
them deliver more value at 
lower cost. 

| 3. Competition is off to a sharp 
| start; merchandising effort 
already aggressive. 


(name on request): 


other magazine we 


on top of the list in 


Says a St. Louis advertiser 
“From my observation the 
results from your publication 
have been better than any 


Naturally you are right 


advertising programming.” 


have used. 


our 


If a man makes roofing, doors, windows, insulation or some other 


building product, what do you call him? A manufacturer ! 


Then why isn’t the builder a manufacturer? The things he buys are raw materials 


or parts. These he puts together to“manufacture” a home or other building. 


practical 


construction industr 


and encourag 


an the busines 


That's 


the 


builder is tie only magazine in the light 


why it is the only true builder trade paper 


wrgest builder-buying-power in America! 
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'y that has always recognized this... that has understood 


ed the true function of the builder-manufacturer. 


3: the paper that delivers to you, Mr. Advertiser, 


... Of the light construction industry 
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Last Word on Liquor 


(Continued from Page 2) 


Ads Held by Treasury 


ATTD regulations. 

If anyone wanted to go to court 
about it—and so far nobody has— 
ATTD could marshal an arsenal 
of Constitutional authority to back 
its activities, for Congress en- 


'dowed it with almost every power 


' provided in the Constitution. Be- 


which must be printed on labels, 


the jumble of labeling regulations spells out the sales practices which 


which might otherwise strangle are prohibited and reads 
national merchandising of alco-|to be sure no industry 
. holic beverages. 

As it stands todayWATTD’s au-| unwise under the FAA 
thority is truly impressive. Its. 


the ads 
member 


uses methods which are considered 


act and 


cause they collect about $2.5 bil- 
lion annually for the U.S. Treas- 
ury, ATTD agents are cloaked 
heavily in the tax clause. For its 
social purposes—the supervision | 


of labeling, sales promotion andj|ures,” 
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advertising—ATTD  supplements|tive secretary of Distilled Spirits pu 
its authority from the commerce Institute, “the industry, particu- su] 
clause, and even the postal power. | larly in acting through the Insti- an 
‘tute, has extended full cooperation Cu 

a While there is some feeling to the government in the enact- leg 
within the alcoholic beverage in-|ment of appropriate control laws mt 
dustry that existing regulatory'and has actively participated in its 
procedures could be streamlined,| perfecting every sound measure ter 
|the relationship of the agency and | of control.” ov 
‘the industry is devoid of the acri- Brewers are less cordial. While th 
mony which characterizes somany'!ATTD does not license brewers ca! 
regulatory situations. and has relatively little control Zr 

“With the exception of tax meas- over the labels and advertising of 

says Howard Jones, execu- most of them, it insists—for tax a 


agents actually hold the keys to 
distilleries and warehouses. Own- 
ers can’t operate distilleries or 
enter warehouses until ATTD un- 
locks the door. Grain for the dis- 
tilling process is weighed under 
ATTD’s watchful eye and bottling 
takes place under the supervision 


of the storekeeper gaugers it sta- 
tions in the plants. | i?__———™ 
s ATTD’s Washington office de- 
fines the various terms used to 
describe an alcoholic beverage, 


specifies the kinds of information 


Suppressed like sex before Kinsey, execu- 
tive salary bargaining is the most delicate 
subject in business. FORTUNE found very few 
businessmen who wanted to be quoted on 
the subject and none at ail who could resist 


BIG LINE! 


World’s largest variety. 
Many new action balloons. 


| 
OAK Sanitary Sealed 


Balloons individually pack- 
aged in cellophane. Can be 
enclosed with cereal, dog 
food, etc., or attached to 
any product package. 


OAK Giveaway Balloons 


Kids love them. Make walk- 
ing billboards. Ideal for 
store openings. 


OAK Decorative Balloons 


All colors and sizes. Tops 
for conventions, rallies, 
openings and displays. 


+ « WRITE 
TO OAK FOR SUG- 
GESTIONS ON MY 
OWN PROMOTION 


‘The Oak Ruaeer exe) 


Ravenna Ono 


talking about it. 


Sr 


om 
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How to Get a Raise 


by John McDonald 


The president of one of the country’s big chemical com- 
panies declares with pride that he never in his life asked 
for a raise. It is bad form, he says, and he means to keep it 
that way in his company. He did, however, a number of 
years ago approach the then president with the following 
remarks: “I am not asking for a raise. In fact, if after what 
I have to tell you, you give me a raise within the next year 
and a half, I will be embarrassed. I want you to understand 
that. But I have had an offer considerably above my present 
salary. I am not interested in it. I only want to ask you one 
question. Have I got a future in this company?” 

The strategy was magnificent and proves the man worthy 
of the presidency. He bargained not for a raise but for all 
the raises possible for twenty years ahead, all against one 
act of (not) quitting. He aimed at the supreme object of the 
game: not money, but the situation that produces money ; 
not one raise, but numerous raises. 

He also showed, although negatively, the first principle of 
how to get a raise, namely, to threaten to quit. And he 
showed, with rare delicacy and acute self-interest, his aware- 
ness that an open threat to quit is in some conflict with a 
widely held conception of loyalty. It is in the play between 
loyalty and quitting that executives find some of the most 
subtle and critical difficulties of getting a raise. 

It is in part just because the salary bargain does involve 
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the institutional and psychological complexities of loyalty 
that therc are no universal ways of applying the basic princi- 
ple of quitting or not quitting, that is, of selling or not sell- 
ing executive services. Not all companies make a mystique 
of loyalty. In some companies and between some men it is 
natural, acceptable, and even welcomed for one to ask di- 
rectly for a raise, and even to say, “I’ve got to have more 
money here or I’ve got to go somewhere else.” 

Yet, while executives are hired to bargain in a market for 
their company, their own bargaining is usually muted, 
sometimes silenced. In some companies the act of bargaining 
is considered prima-facie evidence of disloyalty, and the 
expected answer to the above straightforward statement is 
a straightforward “Goodby.” So there is not much point in 
talking it over with the boss; one might just as well go and 
get the raise somewhere else—if one can. A top executive of 
a steel company says, “To stir up a job offer in order to get 
a raise—why that’s blackmail.” Yet the strategy of getting 
a raise, even in a corporation run on feudal or welfare prin- 
ciples, involves the possibility of quitting. It is implied even 
in the assurance of not quitting. Such assurance is asked for 
on terms, and the act of accepting or rejecting those terms 
is bargaining. 

Executives generally know both sides of the bargaining 
table. As executives, they are bosses who give or influence 
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purposes—on maintaining close 
supervision over their production 
and the operations of their plants. 
Currently the brewers are pushing 
legislation which would eliminate 
much of this supervision. ATTD 
itself has launched a study to de- 
termine whether its rigid control 
over operations of all branches of 
the alcoholic beverage industry 
can be modified without jeopardi- 
zing the federal revenue. 


e Brewers are in a class of their 


‘federal law. 


own, so far as the regulation of most every instance where a beer 
alcoholic beverage advertising is ad is questioned, brewers have 
concerned. Under a special clause accepted ATTD’s advice. 
they induced Congress to insert in| . 
the FAA Act, beer ads come under Accept Need for Restraint 
ATTD jurisdiction only if the| The need for restraint within 
beer is shipped into a state with the industry to guard against 
regulations patterned after the questionable trade practices was 
‘appreciated in 1933, when the 
In practice, this means ATTD nation voted overwhelmingly to 
has legal control over beer ads in abandon “the noble experiment.” 
less than half the states. However,,The disastrous experiment with 
ATTD reads all beer ads regard- Prohibition had demonstrated that 
less of its legal authority. In al- the liquor business could not be 


suppressed in a society where there 
was widespread acceptance of its 
product. 

But the public and the industry 
also were aware of the Wicker- 
sham and Rockefeller Commission 
reports focusing attention on the 
social evils of the pre-Prohibition 
liquor business. There was sub- 
stantial agreement—shared by the 
industry——that the pre-Prohibi- 
tion saloon should not come back. 


ws Repeal came faster than anyone 
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“I am not asking for a raise, but. . .’ 


FORTUNE prog . 
rae Oduces doypi. 
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Lisew any Ww pay. 
trade in a market for P 
own account. Hence the ex- ‘ oe 
ecutive is more often the more often than not they p1 
salaried man than the man 
of property. 


It is a myth, however, that ordinary, 
salaried, taxable money does not count 
anv more. In the ribhoned professions, 

; -econdary : the 


te os roOM 
their own company. But how w get the raise without a 
threat, implicit or explicit, to quit? And where is the 


hiv tak 


had anticipated. Less than seven 
months after Congress took up the 
problem, the 36th state was ready 
to give its approval. Buf the Jus- 
tice Department suddenly realized 
Congress had adjourned without 
passing laws to control the re- 
juvenated industry. 

Stepping into this legislative 
void, the industry demonstrated 
its good intentions by organizing 
under the National Industrial Re- 
covery Act a code authority which 
specified a list of business prac- 
tices which were considered inimi- 
cal to the alcoholic beverage in- 
dustry. 

Typical among these were the 
so-called “tied house” practices 
pointed up by the Rockefeller and 
Wickersham Commissions—the 
system of benefits and _ conces- 
sions for retailers that left them 
under an obligation to build sales 
—even if it meant selling to minors 
and habitual drunkards. 


es Until early 1935, when NRA 
was declared unconstitutional, the 
government was content to let the 


Don’t miss it! 


With a 5-fold increase in power 


wowoe 
FORT WAYNE 


will soon extend its signal te 
cover 20 additional counties 
—1,700,000 more listeners! 


Our new quarter-million- 
dollar transmitter—now 
almost completed —will pro- 
vide blanket coverage of 69 
counties in the great, rich 
Midwestern market. Full 
50,000 watts will give 
WOWO greater intensity 
and clarity, too—greater 
value for advertisers—than 
ever before. Another great 
example of Westinghouse’s 
continuing faith in radio, 


yours for audience action. 
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industry regulate itself. With NRA|It reads the ads including all the 


gone, Congress, 
1935, rushed through the Federal 
Alcohol Administration Act— 
largely a restatement of the NRA 
code, minus the price provisions 
which were part of the recovery 
program of the early New Deal. 


How Agency Functions 
Originally, the control of the in- 
dustry was divided. One Treasury 
unit collected liquor taxes and 
fought bootleggers. An _ entirely 
separate group enforced the mer- 
chandising and labeling rules. In 
1940, however, the two groups 
were merged into the Alcohol Tax 
Unit. In a recent reshuffle—the 
same that changed Bureau of 
Internal Revenue to Internal Rev- 


in mid-August | 


enue Service—Alcohol Tax Unit 
became Alcohol and Tobacco Tax | 
Division. 

As control agencies go, ATTD) 
is a good-size organization with | 
nearly 1,500 people, most of them | 
“in the field’. where they are in| 
close contact with the industry. 
Washington headquarters is a 
tightly-knit group. Dwight Avis, 
present head of the agency, is a 


Dwight Avis 


John Huntington 


career man who came up through 
the enforcement organization, 
making his mark during the dry 
era as a leader of the Treasury’s 
prohibition agents. 


s Structurally, ATTD is a simple 
organization with three branches: 
Basic permits, permissive (reven- 
ue) and enforcement (anti-boot- 
legger). 

John L. Huntington, chief of the 
basic permit branch, is the indi- 
vidual most familiar to advertis- 
ing and sales people. His organi- 
zation—it has only four people 
in its advertising section and 14 
in labeling—reviews and approves 
all labels used on distilled spirits, | 
wines and imported malt bever-_ 


ages. It watches the merchandising | 


practices of the entire industry, 
including wholesalers and brewers. 


NATIONS LARGEST TRADE TERMITORY 


TELEPHONES 
IN EL PASO 
UP 192% 


1953 Toto! 51,754 
1940 Total 
GAIN 
“A Growing Market Is 
A Swell Place To 
Do Business"’ 


The F1 Paso Times 
An Independent Newspaper 
Morning and Sunday 


El Paso Herald-Post 


A Seripps-Howard Newspaper 
Evening 


TWO Separate Newspapers 
, 30¢ Line BUYS BOTH! | 


beer ads. 


Like Mr. Avis, Mr Huntington | 


is a career man, who participated 
in the drafting of the FAA act, 
and remained with the service 
from the start. Disputes over ma- 
terial in an ad or label go to him 
for decision. Many an adman has 
spent an uncomfortable hour as 
Mr. Huntington’s sense of duty 
ripped apart what had appeared 
to be a “perfect campaign.” 


® Key to ATTD’s power is, of 
course, the “basic permit” which 
it issues to distillers, 


wine call themselves), importers 
and wholesalers. Since the loss 
of this permit is a “death sen- 


'tence,” industry members are in-| 


rectifiers, | 
“wine growers” (as the makers of. 


clined to go along with ATTD 
| suggestions. 

Revocation is only part of AT- 
TD’s power, however. Under the 
law, no distilled spirit, wine or 
imported malt beverage may be 
sold unless the bottle carries a 
label approved by ATTD. 

ATTD’s disciplinary power is 
tailored to the need. In labeling 
and advertising cases—where 
“death sentences’ would not be 


appropriate—the power to levy, 


fines proves decisive. Since the 
penalty mounts each time the 


_disputed ad appears (ATTD can. 


exact as much as $1,000 per of- 
fense), distillers are quick to stop 
disputed campaigns. 


Four Vital Regulations 
In all there are four ATTD reg- 


Advertising 


ulations of significance to mer- 
chandisers: 

Regulations 4, 5 and 7 outline 
the labeling and advertising rules 
for wine, distilled spirits and 
malt beverages. Regulation 6 de- 
tails the types of inducements 
which may be offered to retailers. 


While the labeling and advertis- | 


ing regulations for various kinds 
of alcoholic beverages are varied 
to fit the special need of the three 
major classes 
principles of all three regulations 
are the same. 


ws Labels in all cases must be ap- 
proved by the agency and must 
provide adequate information as 


to identity and quality of product, 


alcoholic content, net content and 
identity of importer. or manu- 


of product, the) 
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facturer. Trade or brand names 
referring to existing organizations 
or living individuals are forbidden 
if the Treasury believes the pub- 
lic will be deceived. 

Ads must avoid any statement 


inconsistent with the official labels 


and must contain accurate state- 
ments of identity and quality and 
the name of the person responsible 
for the advertisement. Statements 
referring to age, manufacturing 
process, analyses, guarantees and 
scientific or irrelevant matters are 
prohibited, “irrespective of falsity” 
if the Treasury considers them 
misleading. No statement may be 
made which is disparaging of a 
competitor’s product. Advertise- 
ments for distilled spirits “shall 
not contain any statement, design 
or device representing that the use 


SSP Sas 


‘ ODAY’S most important 
industrial purchaser is the 
man responsible for the plant 


which can help them carry out 
their job. Here are some of their more 
important interests — 


To become an expert on all of these 
subjects would require constant read- 
ing of twenty to thirty trade papers 


companies use various titles . 


engineering function. Many 
.. but 


the function is the same. These key 


buyers are responsible to management 
to keep the plant operating at the 
highest productive capacity .. . at the 
lowest unit cost. To do this they must 
know a lot about all kinds of products, 


oe 


~— ney eA age 5 


Material Handling 
Production 

Power Utilization 

Power Distribution 

Plant Maintenance 

Heating and Air Conditicning 
Power Supply 

Lighting 


a month, each specializing in one of 
these subjects. Impossible? . . . of 
course it’s impossible. So how can a 
plant engineer keep up to date on all 
these important subjects? The answer 
is easy ... in one magazine, written 
and edited exclusively for the plant 
engineer... 


“Plant Engineering” 


The magazine that helps plant engineers with their everyday problems 


The editorial material is carefully developed each month by field check- 


ing editors, to present timely information to help the plant engineer 


with his problems. Each editorial is brief, concise and factual, boiled 
down for quick, painless reading. This is the only plant magazine in 
which all the editorial material is of key interest to all readers. 
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of any distilled spirits has curative 
or therapeutic effects, if such 
statement is untrue or tends to 
create a misleading impression.” 
No arms, crest or insignia which 
can be construed as relating to 
the armed forces of the United 
States or the American flag can 
be used. 


Regulating Competition 

In the sales field, ATTD rules 
attempt to maintain free and open 
competition among sellers. Con- 
signment selling and tie-in sales 
are prohibited. Exclusive outlet 
agreements are forbidden if they 
restrain trade. Bonuses, premiums 


and compensation to buyers—clas- | 


sified as 
are banned. 
But the most revealing of AT- 


commercial bribery— 


TD’s regulations are those out- 
lined in Regulation 6—“relating 
to inducements furnished to re- 
tailers.” 

Implementing the clear-cut 
congressional mandate to prevent 
industry members from exerting 
undue influence over retailers, 
ATTD has declared that industry 
members are not to furnish, give, 
rent, lend or sell anything of value 
directly or indirectly or through 
an affiliate to any retailer, where 
the inducement is made in the 
course of interstate commerce. 


a retailer and installed “if sold at 
a price not less than the cost 
thereof and the price collected 
within 30 days of the date of sale.” 

Signs: Signs, posters, placards, 
designs, devices, decorations or 
graphic displays, bearing advertis- 
ing matter for use inside a retail 
establishment may be furnished, 
given, rented, loaned or sold “if 
they have no value to the retailer 
except as advertisements” and if 
the total value of such materials in 
use at any one time does not ex- 
ceed $10. The retailer may not be 
credited or paid for displaying the 


ws The ban on aid-to-retailers has | material. 


been modified as follows: 


Supplies: Carbonic acid gas or 


Equipment: Tapping accessories, ice may be sold to a retailer, if 


such as rods, vents, taps, hoses, sold at reasonable market price | to a retailer for unconditional dis- 
washers, couplings, vent tongues and the price is collected within tribution te the general public if. 


and check valves may be sold to 30 days. 


35 


Coil cleaning service: This ser-| in any manner directly or indirect- 
vice may be furnished, given or ly. 
sold to retailers of malt beverages. Retailer advertising specialties: 
Advertising service: Names and | Trays, coasters, beer mats, menu 
addresses of retailers selling an cards, meal checks, paper napkins, 
industry product may be listed! foam scrapers, back bar mats, tap 
in an advertisement if such listing| markers, therraometers, clocks, 
is the only reference to any re- | calendars which bear advertising 
tailer and “is relatively inconspic- | and which are primarily valuable 
uous in relation to the advertise-| as point of sale media may be 
ment as a whole.” | Saeemenee, given or sold to a re- 
|tailer if the aggregate cost to any 
® Consumer advertising special- industry member of such special- 
ties: Ash trays, openers, cork-| ties to any one establishment in 
screws, paper shopping bags, 4 calendar year does not exceed 
matches, printed recipes, wine lists, $10. (ATTD is currently consider- 
leaflets, blotters, post cards and ing a proposal to increase this to 
pencils bearing advertising matter $30 in recognition of inflated costs 
may be furnished, given or sold Since the original regulation was 
issued. ) 
Samples: No more than two gal- 


the retailer is not paid or credited |lons of a malt product or a pint 
of any brand of distilled spirits 


| 
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here are five outstanding reasons for placing PLANT ENGINEERING 


on your advertising schedule 


Ve 


trade paper. 


Me 


Iné that he) : 
psf PTenzineers with t 


Reaches 36,000 plant engineering men... more plant engineers than any other industry 


Reaches over 24,000 key plants in the United States, which are responsible for pur- 


chasing 76% of the Country's industrial plant equipment. 


operating paper. 


4. 


at the lowest cost per thousand. 


Reaches more plants with 100 employees or over, than any other industrial plant 


heir everyday Problems 


For more detailed facts ... write PLANT 
ENGINEERING Technica! Publishing Com- 
pany, 110 S. Dearborn 5St., Chicago, Ill. 


Pin Points your sales message to your number one buying influence of plant equipment 


Guarantees editorial material in every issue of vital interest to all of its readers, 


These five statements cannot be duplicated by any other industrial plant 


magazine. Compare PLANT ENGINEERING with any other industrial magazine 


on these five points. 


may be furnished as a sample. 
Newspaper cuts: Cuts, mats and 

engraved blocks may be furnished, 

given, loaned or sold to retailers. 


| (Next week: ATTD and the Al- 
_coholic Beverage Advertiser.) 


| 
-MacManus, John Promotes 3, 
Opens Toronto Office 

Paul Foley and Hovery Hager- 
man, both v.p.s of MacManus, 
John & Adams, Bloomfield Hills, 
Mich., have been named to the 
agency’s board of directors. Both 
are associated with the Pontiac 
._ |Motor Division account. Robert J. 
L - Heckenkamp, a member of the 
agency’s media department, has 
been promoted to assistant media 
director. 

The agency has opened its first 
Canadian branch at 600 University 
Ave., Toronto. Fred J. Hatch, v.p. 
from the Bloomfield Hills office, 
will act as temporary resident 
manager until a local organization 
is established. 


Igleheart Names Smith 

C. Arden Smith, formerly man- 
ager of advertising copy for Proc- 
ter & Gamble Co., Cincinnati, has 
joined the Igleheart Bros. division 
of General Foods Corp., Evansville, 
Ind., as marketing manager for 
Swans Down grocery specialties. 
Before his 12 years in the adver- 
tising department of Procter & 
Gamble, Mr. Smith was associated 
with General Electric Co. 


Joins Meldrum & Fewsmith 


W. Paul Warren, formerly pro- 
motion manager for McGraw-Hill 
Publishing Co.’s petroleum publi- 
cations (National Petroleum News, 
Petroleum Processing and others), 
has joined the staff of Meldrum & 
Fewsmith, Cleveland agency. 
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e boost dealer and 
distributor enthusi- 
asm everywhere 


Because 


PIONEER Qualatex Balloons 


@ are inexpensive, easy to use 

@ have real toy value as 
premiums 

@ carrying printed adver- 
tising far and wide 


Get ideas, samples 
and imprint information 
Strom our Premium Dept. 


Write today to... 
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15% Commission Is ‘Outmoded., Illogical,’ 
Mogul Tells TV Men; Other Admen Disagree 


PHILADELPHIA, Dec. 8—An ad-| 


vertising agency cannot perform 
the myriad services that a client 
demands and requires of it and) 
do it on a 15% commission basis, 

That was the gist of a speech| 
made last week by Emil Mogul, | 
president of Emil Mogul Co., New | 
York, before the Television Asso- | 
ciation of Philadelphia. 

Mr. Mogul said he has three. 
clients with whom he has worked | 
out an arrangement to take a per-| 
centage of sales instead of 15% 
from media and on production. He 
believes the current method is illo- 
gical and outmoded because agen-_ 
cies should be paid by clients and | 
not by media. 

At a question period following | 
his address, the consensus of about | 
75 persons present seemed to be 
that perhaps the 15% system is 
outmoded, but that Mr. Mogul had _ 
not found the answer in the per-_ 
centage of sales plan. 


s Some members of the audience | 
were rather heated in their re- 
buttals. One agency head pointed | 
out that an agency could not in all 
fairness ask for a percentage of | 
sales, since the agency is only a, 
small part of a company’s over-all | 
sales picture. If such arrangements | 
are accepted, he added, then every 
salesman should also ask for a per- | 
centage of sales, whether he con- | 
cluded the sales or not. 

Agency men, according to an 
ADVERTISING AGE survey of the 
house, seemed to lean towards con- 
tinuing the 15% commission from 
media. They agreed with the 
speaker that agency overhead has 
increased, but most felt that agen- 
cies should ask for additional fees | 
from their clients for such services 
as marketing, research and mer- 
chandising. 


es Mr. Mogul began by saying he 
cannot understand why the adver- 
tising industry hadn’t done any- 
thing about the outmoded 15% 
before this. 
He said the present system is. 
“outmoded, archaic and illogical.” | 
He explained that the agency per- 
forms no service for the media. 
Hence, the advertiser should pay 
for his services, not the media. 
“An agency is as good as what 
it produces,” he said, in advocating 


. 
GAS HEAT CONTROLLED CIRCULATION 
REAC {ES THE RIGHT PEOPLE 
GAS HEAT during the current period is reaching 
7,500 to 8,000 dealers {depending on gas restric- 
tions) many of which are bulk subscriptions 
bought by local gas companies to help educate and 
Stimulate the local dealers to sell more equipment, 
So more gas will be consumed. Also 1,200 gas com- 
panies; 700 wholesalers; and 1,600 manufacturers 
of equipment and accessories. Here is 
a@ group selected for their undivided interest in 
one subject . . . heating by gas. There is no waste 
here for advertisers, for GAS HEAT has the editorial 
content, the active atmosphere that interests its 
teaders. Your advertising will supplement this 
editorial content and attract the same interested 
attention from the men who are members of the 
ever growing gas heating industry 
SPECIAL ISSUES 

March Statistical and Review Issue 

June “Convention in Print” Issue (National Gas 
Heating Dealer Convention sans-travel expense) 

August Directory issue (All manufacturers of 
equipment parts and materials) 
October Convention Issue (AGA and GAMA) 


GAS HEAT 


HEATING PUBLISHERS, Inc. 


2 W. 45th St., New York 36, N.Y. | 
(MUrray Hill 2-4786) 


a percentage of sales method of 
income. Another alternative, he 
suggested, would be a fee basis. 


® Noting that the only other in- 
dustry which uses this commission 
idea from a third party is the in- 
surance business, Mr. Mogul added 
that “They are wrong, too.” 

It is natural, he said, that the 


/agency should be interested in the 
commission. Hence, it can’t help 
but be interested in the media at 
the expense of other services 
which are not so profitable. 

“This 15% problem,” Mr. Mogul 
told the tv men, has been brought 
into sharper focus by the advent 
of television because of the tre- 
mendous costs involved in doing 
“an honest TV job.” 


@ As an example, he pointed out 
that there are virtually no agency- 
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created shows, because an ad agen- 
cy cannot earn a profit that way. 
Hence, they lean towards packaged 
shows. 

In fact, Mr. Mogul told AA that 
some agencies with clients on the 
Arthur Godfrey Show merely let 
Mr. Godfrey do a commercial as 
he sees fit, and offer no assistance 
with sets, etc. 

“Mogul Co. has three people on 
hand to aid with a Godfrey com- 
mercial,” he said, adding that his 
clients pay for these people. 


Two Name Gray & Rogers 


Tasty Baking Co. and Tasty 
Sales Corp., Philadelphia, have ap- 
pointed Gray & Rogers, Philadel- 
phia, to handle their radio and tv 
promotion. The companies direct 
their other advertising themselves. 


Beaumont & Hohman Names 2 

Ted White, manager of the San 
Francisco office of Beaumont & 
Hohman, and Wendell O’Neal, ac- 
count executive in the Chicago 
office, have been promoted to 
V.p.s. 


Te ae 


PRS RNS SS aR SPA a Beith g ES Si Se ae Wort . ~ 
a Sree ene cane XSi here meg amamee tin!) Ss Se Rn ge Wes ETS a ane Ny Ci ae Seah a Ris du aie ae PRE Rg hong lg Ya Le 3 
Die figs ci oN ROO AO AILS oe, Se es oe MO Wap nmeaeget® varmiecs ot peice t Sovpeee imap etal Lu at hig Bagi ane ag BF yh lady VAR Wale A. gai NS eg” tm ish ue _ eee” fe 
Cideh Faas Sees ielag Sie, fo Od Fotne a emeatin oc ant ae aie Be cc ol a ne es Lt ye 5 eee tee Tene LeteRE eee Pea A = 2 » 1 a Mires 15 ae Sees EEN wr ay Re a DP . Peta EON Cieainc ml> WO Beers tc SG hi oedema Nea J r. 
ip er ae Ces oi pai deere) i eae she a aS Sia Penge ween ns 0 Grams Sina! «9° E Bs aren RI gh Si oO, See te eat incaeld Hos | PR io pe bee ae tegen eeu pea ak Uh Ra? '> Sethian Ct ae aS PEON; ol aa he Bm oe ee SOF RR VE fede eM pai _ 5 tee Wei. See ae < gall eee Sok ¥'s 
ae ee : Sees ae yee : Ri ayes ae eet es earn =): sagen Soe ta hey iS il i Cie 95 alee ae eae ie ioe fet ri a phe 2 yD Fle oe eet ice SA bearer bectngrs; Wt seme «See Eee GEES 
See aa : Boe eh de se area . Mt see a a patie Sabla, eee PRET emai ematina tamer aes 1° 0 sie CIP erat ata eS, La al eee eae Bi 8 rs sie i 8 Sn aS aR IRR ck | >. SOPRA or PAs 
ake oe nascame ee a ne eS ye 4 a 7 RR aaa ee ae 
i por) oe an Se er Peer Ree Rica Sc. Pty a ee Meets 
iy Bes ae i aks as Sh aie ate tra a eee . Fig? dad Saas ax 
+ ~ eal oe RIE pee Samet ey eae 
= ™ nies —, 
i N. 
sf Pr 
1c¢ 
ee s 
Po mt 
———————————_____ _ _ 
7 - . oo. 7 , 
i ec: 
- has * ie, ‘ Pa a 
si i * , re 
op a = 3 be ‘ ere. : 
oe oan One a nha eS 4 ae ea 5 tek. 4 j ue 
ete ae sailing Onan soe weer. “eee an eee ee a ee eee ; i 
ae oe rw as ceumal aa. aaah Abies uml aces Sasa get ietat > Se Ns OM town iis bal at te pay Sa sett F 7 ; ena 
Dae age aii a eee ee eRe ee Soe Oe Se a 
pe vee 5 Med uM See eae, Ra bail see cle oe oe RT Pea DONE eins iret ge aoe Roce se Sos ce shee ee ao ha erieles: Bh ee a Na ers 
SC Sa Rs ae i eee neh gS Uae pea Nie ah ec aa CUR ey cece ne fee Bt ae a =e roe 
esa ee Shae bea i eat, tral ahh sich aula SoS Aa ek : Tago ip eae ashe trace FNP y i eae oe " 
: ig Berke Nee ae nee are Satraer bah aoe silts . eG a Mee net PRIN Lh 2 Raa aes Rott 7 ain Sell giv 
i rt Se an a no a pee ee rcp eet e ts 2 Beer te aa ae Re Deen D Soar atk. 4 ‘ 
wen mane sa Aas 0 arts ier ai ee tall } ae {i ae eg 
te as Meee) Mc ee EL EN Ce a = ad Foe Miia . aa , 7 
beens ote ee aN age ene ren ys ai Sin ee nae Beep eee Se eee ; Tr 
erat SMM sr en SE ea a a by carat hr cnn MOE) ee = oh ; 
= . a ETS A ice” SN Mg Wr ieee ae a a pied sh ok c rs ? ¥ } 
Se Fe Ee Ne Ce Sage ere a es ST ou aa PE Ge REE. ees é | 
eae aes rene Bien Ss vn ae ks 3 or 2 ae Oe caplet rere - PF x p } 
eae arg MORES MOOS cr er se haa Lame ie 2 eee pores — bi 
eer eT Ree Se gS al Beas aN 5 peal Ce ae ria a r os P 
bee ae Lone Bente sh 65 0S PR Mee ae ee eke fia” hey 
se | cians ean meat eae Se a geese ae Sa a a ee eee " ? ! 
ep uh ates Per Het Raper fe oy tae eer 2 be a eka ; 
eh 5 ae aa eT pu pc a rears ie a nee ates mee. i ' 
ep Teh cs Re tee A : ix j } 
ainsi + hoes ae ee t 
fragt a os ES SERS eee Me. 2 = — | 
sues Seeger ea ss 
eee LP ge eae 
aii ale rene a) pew by aot eer” o Ik qo pee - . 
ae: Soe Oe et eet aR RE SRE ; ; D } 
Bi es eke ar a. eh PEI ie 1 Fs We Same we eae esa bere: Ae anes ee Se See 3 ae 
Pe Set EERO aR | Ras so mT ak se ie ees as 
a Pa SE TE PS Ee ee RE ee a be Re SS “a 
f < oa ica hep uta eee? ey : Biro ee Vea > } < 
: . ‘jie ; ve a ; eae 
ri . al adj 
104 oa # si os 
3 ne y. + 4 "ies e 
= : i : ba ee 
: . * ‘ a a a a 
: i eee as 
tt = : fa a gt 
: Ee ema ee ME aa, oy Ae De ie bi _ , te} ae 
Pe iar ee aS A ate OS Rae Ls Sea > eae ee eee = Ue 
: fe-s: re eee 5 i ees . ars iu eas 6 rae ii at ee i aes 
Pre ra ee 3s eer a : e a 3 Wale oat Se! 52 
. M i. ae . 
ata Sey Pe ere 3 Se ey ey haan « 1 , ie ie a) ae 
cles 2a a eae ae es ae " eee kes Gat; mance 
i as EEN Sa pep speiet Peat eae. 5 4 i Jie ieee if ole See ~ Rc ites Ps a é Janke ; 
eee Sige Sg ol, epee, a SOC Les ago a PP ge oe if = ieee Sees : 
er) CLA: eR te Mae aed Sprain cs Ree ist tu alee Sele Biber ate ys aera 
Pitts Be 5 a er Re De ek te ee ame eae ees : “ Fike aT aR Ry oe eer ieee 
rey See, ee Ee oe eh aN ‘feats ee ee ie SS ‘ See st : Were ce 
; Pueaiciask ard >" ig cnc ead fon fh Noe a ER Re og — toy. | Sonera i Se 
: : E 2 a) eo. ee 25 is oe ae | ee 
st ; arn nee = ai ee Oe eS See \ ae 
ay a tA Ee ines Ca, : J : ae ee Agta} es foe er Rs 
“ae 4 Ties fie le.” ioe fees a ee . a is OR aes . Baas 
ee : : ene a eet eo 3 he OF te ‘ eo bee 60k. eae aa ee ee 
eetaed | Meo ee Paks aa) Bere ts oad ; een Z (te (are Ae eae “; 3 secs | Bee 
Lee ak ae eter enone Dic ai - ig a eee ae. i. % e* = ee . CRC) paces «Sas 
itty: enti oh ort Sactaivimer ee a 0 Seen ye ee p> co ie ofa Saeco a ER a cuae > Beat 
Vues ae ea Auer are coh hee any 2 , Bea : ie Cutt: lee, ao vate, 4 25. ; pay ciin (Bikar | os 
te <n Soa eats BS SOR Tete eames... sek ei” % “ie.” Mh ge oy ee ee ren Wn aN <8 ea 
ye. tas ne Bite Pai) Rg ak aie ite a a a BLL 59 sin Spa oe nga s re : ‘a ——— te aa tr Mors Tare : a 2 Ba . 
Th ne = ec nigh SE Bi ae ye haben ee i ag: A . re ee ee ee 4 r | i) eee 
. ae tates oe ee ce *: Bae oe Thy 2 sha #4 A P tg” 6 ae ea! = BROS ee : * 
: genus RS Ne psa tir ae _ Te ote ‘as Wig ng ac ae - == Bene hue, ee ce ae sia % is as 
grate aleiiar sty sean nes Ce aa + a eee. me 3 Peake Bae ae Sey => +e ee 
i cia Eh oe 25 NAR eam cot Ie. Sey, 4 § 2 , 4 i 3 ge ea ? , a Peas: 
; ae Ma Sei Selene ola + ee. es .. face ha . | ee 
¥ re ae sa peal J ; Sieg ‘ 4 Ey P = ‘ See, iz . a 4 a 
a a ne ? =e : af i. —— i , ! : 
MMi ek Ree ye ec rainy eae ; dx 4 Ta 4 se ta ot ae 7 ae eras” ; 
Pies gates we eeaeait SR ue wena herman st /- | Se iin. ae a yee.’ | 
a erase | " Be dpe tec Saas Ge ieee ae he Be a eae — jee hee - } 
i oe eg ge 5: aa ce eM gee ot ites ae ° ty ae 4a es <i ae rege) pee / 
e. ii 3 Pe dee OF rae Caan Bath if ee & a i. oe ee bo  e fee 
ia ee cAI aah aE hg Pe ‘ ae j Beas E. a ee oe ee Bay. ae oa 
eon ci ei SeO sitewaes ete a eins P aa oe ee of ee CIP aa eat ' 
ee Bea a Rea ed BU oe ria hee Pere *3 a copete a Bea Soe aes et . nde ) 
hc ae eaememacr aa hee Soe ea fp eke , = — lagele? fel ae , 7 
peek pee a Sean gy ies ” hag a ie ORS ae ' ie 
peer bee oa Rp coe ee ag ‘ a : eee , = Bie a ae ss 
ee Pee ee ee oe ee dee : me (- BS tm ee ee ee 
FA Sie eet oa ie ee am NE are Pe 4 4 neers, i er, ere ea ra Oe | 
Bn Bete eyes Recon a Et eae ie See eee Pee Geel ieee 4 
pk: Pe eee Se es 4 e : hi om eer pee ¢ Bie “ 
egg ioe it ee = frien 7 7 Om 5 a as Re 6 oe vee ae Vee © i 
eiaete iy en Mexyeatarnen A ee 2% SE og i iz Lae : i ee RS 0 eee an 
Ge SSS pice hee eo anak aes Nei hea a phe af” Se ae - Te es oie <li eae ee. Cw he 
Feces ae es ey, rae psc a Kins ’ E "ote. nom vs . 3 a ‘a Sr PRE ea eg ¥ ee z 
eae Lae ae On | per een wan a x ‘ Cae Fe as Be a eee tee =) ow eee ea / nln 
oe sca iat pte 4 4 ey 5 be va et es a ai apie oho no Stee eae ‘ 
¢ Scat ser 3 A J oil | OS a a HG Sct, Se as P 
¢ = y ieee e il % ? . ie & ‘ Y . > ae ii Gee : i“ 
* — es lig tall ; p 7 a —  — <r ES Seo: ded Sage 
. — eS cae 8 ate . = P “ aa Se bes aed ¢ ake nae lak i Se 
\ - F ae * . ia ey” eee a ee NY ote «ee ghee 
\ F * S y i ——— a ee ry Pa hae 
\ hiss ? : ; ae i i Roa Sh agg oe PB eR ces 
| ! 4 P ~ 4 pay” i ” : ee em, Be soo Hine bs tek th 5 
re \\ he he 4 . . ei fone ae ae : oe Sees het { J 
\ Z ‘ z Tuer an” ohh ae aM ca cia 3 ; 
aw . a y Ess Sk eee ae ee “ sas oe 
miner Maley WL | ? ight eee * ae ae ee. Mr : 
Mane! ag "ieee a Pete oa E acim 2 
sry | € “ ; ie teense Sane: * 5 Bat aa » teeta 
2S "! oe ‘ f he i “ + c. ae Ss : ¥ EF ia a Ph, % F * 4 J Dice 
as ings f ened Laie _ | oe 
cut 3 << dite i, ae Zs <3 ae i i tates = A e ; — y iJ ae 
, a a: mee Se ee a Ee — Pe. | tah 
Ota, | nt te payee’ Pe ests 
a e i a ii eae ore Canes ss) 2 eee | an 
24 . < of e | a Sta: eee eee se an * rae ieee” Noga 
‘ ere Ae a 4 ~ es iat. OSC eae oe ; 2 Ba aN ras 
: | Se “ a. a... -, ine... se Cnn: a ee 
) a ie fs = i. ane i Fe - a te ok oe “4s 
P e " a ae i i a - ite — ei. E een are S oe ts 
i ce gen ’ . SS iene ile oe : 2, Or eS en ee a & Bagel 
- 7 . : Re ae # i ih oa “9 Sty S/n ee ie ea “x Mie here 
se i) a a al — ee E See See 
sa - a -" + ae a Foe ee, “aan. ee ¢ en 
x 4 + wip SM pen eecinaa s eae: a > “Sena 
Fe ; ee al cas ee ee het aie pay chee: 
ats : f x = i was 2 eee ee, pane to 
sae a ” , °F ease och ere a Ye 
Axe : a . ; a eae : CAS a a ‘ia 
es : i . af Sa ‘ me 2 eS ‘ i awe fe Me eS 
ee bs I ee ae, OO aie : ey) ro ote a a paren 
a oa “og TS aati 3 a” Mile Sh aad 1 ie Ie ieee EN Se Sioa Welt tat st hee ae mee if aps cit 
Sat j wa * or 7 is RY © Bene, “ta.” a ae Popham 0 2 2 Nae : Ree es 
| 7 : SS ey ee aogees iyi") 
jks ie Mee. eee 
: . - , . 6 _ “Se Seis pve, as Wen 
F eo, at sm te, * we in le 7 ? a ae 2 - spite 
‘ a) ‘ me ae e Py, i - ee ».® * ee cee ae 
ag . — — oy . ~~ * ales aie . ts zs 
: A me A * ‘5 0] . i ekg ae 
; a. 7 “ jp ee cos 
ont, ’ , we iE 1. 
é Pd _ aay ro os ° a = See 
. ae zt . ~ _— 3 ee 
—— d 4 - . Sree i < ue 
al * 1 : ' ~ » . ae ie sae pen 
— ; ; . , : F 4 3 Ce ee eect 
~ < e.. - 7 c hee Fe bo ee 
Pa - - ad eee “ —— ee ee ee a i = ae 
‘ - 1 ~. —_— th yy ee ee 
‘ ¥ ‘ ~ a “~~, a ed = (- 
° - —_— J m 2 pies i 
; - * ~ eae j eS ley 
—— *; “er . ne i meee (otk 
: E ; ‘ i A te (oe 
; a . me. — > 4 ; eas OR 
; ot nee * Hs ee 
} - —s ~ ee: es 
| we ~~ vail *% > eae ‘ is . 38 a 
: atte Ye bea a — 
—. Cone Bee Auk 
| Rises , Be ae 4 ae 
e i a, ee 
e ee a satires ; Baton ! a > eee 
e | ioe Claes ees Die ee at eae ae ee eee P ses 2 ig Sesh ig ke oe. n ; Or Pox % fi: = 
meu eee alae am Pe iw eee 3 ee gc a 7. igh Spee ale a Sy oS ny Ae te alee en Pease eget or Meet eee 
ee = : : sm wa > ie. Benes | eae a ea cay See ; : ite, ee pope dears ; nied ee te * 
eye | poke Tae ceo sie Salli i te ae Seer wee > aes 3 pot oo cae oe ; a7 aS: et Ie eee eee 
. ink hehe Mats ie ime aes te > a ee iy eka ee Mier res ae. aa Ren se: earache : si Be es 
2 ea pub 2 pte Giesligh stat ee <bean raphe aks gn ; a i. ae : Lee g ae . re 
t a Pa ot see e we n aes rh P: 2 ae 
Viera, Bigue a! oe ae a ae — PSS ie eal em Gad ee : eae 5 a : om ae eter 
ee ys es ok <7 eee eee Te Pe eee De ee eh 
| : % PS pe ie Tape Tey Me pee ee N) Bee 7 
goes i ; i a % ie 
a ke 
2 o 
2 eo 
eet ae ; i 
‘ i ‘ 2 x * i ay 4 ‘ sal AR ge 4 i ‘ * . % : 
| er oe 1 oe ee > Ba =" : ila Sar Be. gree ae ey tee Silat: aga er ne eae ay “ea es ap agi ti Seek kl Ri end oe a a a: gles ayes {6 iter Be in oe Us ? Ra ee te eae * 
c 7 * t "EX, * > ne * : Bear ets “+ 5 ESahdiet 5 Sea © See ee "Vs an ae ay % é Ae Ae Pe de RPP ae ry es € tele se eee 
z Ps = haa pee eee Ls ibs, : ai eee ‘ a if se 1 os re 


Advertising Age, December 14, 1953 


Appoints Moran, Hedekin 

The News Reporter, Whiteville, 
N. C., winner of a 1953 Pulitzer 
Prize for meritorious public serv- 
ice, has named Moran, Hedekin & 
Fischer, New York, as its advertis- 
ing representative. 


Reardon Appointed A. M. 


Arthur Reardon has been named 
advertising manager of Program: 
San Francisco, which has been 
combined with the Program Guide 
published by KEAR, San Francis- 
co classical music station. 


Joins Typographic Craftsmen 

Frank L. Vander Heiden, for- 
merly advertising and _ public 
relations director of Encyclopaedia 
Britannica Films, has joined Typo- 
graphic Craftsmen, Chicago, as 
v.p. and manager in charge of 
sales and service. 


Durr Names Farquhar & Co. 

C. A. Durr Packing Co., Utica, 
N. Y., meat packer, has appointed 
Farquhar & Co., Utica, to handle 
its advertising. Radio, tv, newspa- 
pers and outdoor will be used. 


| Birdsboro Promotes Kline 

B. A. Kline, with the company 
for 30 years and assistant to the 
v.p. handling advertising since 
1945, has been promoted to man- 
ager of sales and advertising for 
Birdsboro Steel Foundry & Ma- 
chine Co., Birdsboro, Pa. 


Dalmotron Names Knollin 

Dalmotron Co., San Carlos, Cal., 
maker of intercommunication sys- 
tems, has named Knollin Adver- 
tising Agency, San Francisco, to 
handle its advertising. 


‘Allen Promoted to S. M. 


Richard L. Allen, acting gen- 
eral sales manager of Bridgeport 
Brass Co., Bridgeport, Conn., has 
been promoted to general sales 
manager. Mr. Allen succeeds the 
late Chester M. Adams. 


Horton Named Louttit V. P. 
John A. Horton, formerly an ac- 
count executive with MHorton- 


Noyes Co., Providence, R. I., has) 
been named v.p. and account eX- | 
ecutive of T. Robley Louttit Inc., | 


Providence. 
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CHESTER D. PALMER JR., formerly assistant 

advertising manager of Norfolk & Western 

Railway Co., Roanoke, has been appointed 

advertising manager of the Johnson Motors 

division of Outboard, Marine & Mfg. Co., 
Waukegan, Ill. 


Paddock Pool to Wade 


Paddock Pool Equipment Co., 
Los Angeles manufacturer of 
swimming pools, has appointed 
Geoffrey Wade Advertising, Hol- 
lywood, to handle its advertising. 


overt advertisement 
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ACB Newspaper Research Service 
brings you every advertisement 
you want to see that is published 
in daily or Sunday newspapers of 
the United States. You may have 
this service in complete tabulated 
and summarized report form; or 
you may make up your own reports 
from the full-page tearsheets we 
furnish you. 


With ACB Research Service, you 
know exactly what is being ad- 
vertised by your dealers; or your 
competitor's dealers; or the content 
and extent of releases by com- 
petitors in national advertising. 


ACB shows above how you can 
buy these services by markets; but 
you can order by your sales terri- 
tories; or even single towns. You 
may take these services continu- 
ously, or periodically. 

ACB Services are among the most 
useful tools in merchandising and 
distribution. They are so flexible 
that you can get exactly what you 


_ want in coverage —and induration 


Send today for catalog. 


Send for ACB’s Catalog. 48 pages. 
Describes each of ACB’s 14 Research 
Services. Gives many case histories; 
cost of service, or method of estimat- 
ing; complete directory of dailies; 
U. S. Census of retail stores. It’s 
free! Ask for it today. 


ACB reads every advertisement in every daily newspaper 


ACB SERVICE OFFICES 


79 Madison Ave. * New York 16 
18S. Michigan Ave. + Chicago 3 
20 South Third St. « Columbus 15 
161 Jefferson Ave. + Memphis 3 
61 First St. * San Francisco 5 
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FULL 1OOKw. POWER 
CHOICE CHANNEL 4 


CALL PETRY 


4 
NBC in DENVER . 


Caught in the 
MIDDLE 

on plate 

production? 


Let SUPERIOR 
Take Off the Pressure! 


HE deadline is on top of you . .. finished art 

has just arrived . . . there’s no time to make 
plates — but you must. What then? You simply 
call SUPERIOR, of course — because SUPERIOR 
has the big plant, the modern equipment, the 
90 expert craftsmen who can do the right thing 
fast, the full day-and-night operation that can drive 
your job through without sacrificing one iota of 
plate quality. Why not call or write SUPERIOR 
today? Try us on your current plate job! 


SUPERIOR ENGRAVING CO. ..,,, 


215 W. Superior St., Chicago 10, Illinois 
Operating day and night shops with the largest night photo engraving shop in 


OFFSET LITHO PLATES... Black and white or 4-color, 
offset litho results usually stand or fall on the skill and care 
with which the plates are made. SUPERIOR’S big staff turns 
out exceptional work which gives your offset printing fidelity, 
sparkle and depth. Send today for proofs which show the 
big difference SUPERIOR quality makes. 


LETTERPRESS ENGRAVINGS ... Illustrations fairly leap 
off the page when printed with sharp, clean, correctly etched 
engravings by SUPERIOR! Here you get all the quality that 
only years of experience and the most modern methods and 
equipment can produce. Let us help you boost the beauty and 
selling power of your advertising. 


A skilled 40-man night staff keeps 
Chicago's largest night shop hum- 
ming—takes the pressure off those 
ticklish rush jobs! 


E, 
e Telephone SUperior 7-7070 RVICE 


ee, Chicago! Complete “Superior Service” includes: Typesetting ® Black and White 
and 4 Color Process Engraving @ Black and White and 4 Color Offset Plate Making 


25-YEAR PLAN—Culminction of 25 years of effort to secure a permanent home for 
the New York School of Printing was realized last week when the contract for a new 
$6,000,000 school was signed at a luncheon given by New York Employing Printers 


Assn. Shown at the contract signing are 
| (seated) Morris Warshaver, secretary of 
|New York Board of Education, and B. 
| Sumner Gruzen of Kelly & Gruzen, archi- 
| tect. Standing are Charles E. Schatvet, 
| board chairman, New York Employing 
| Printers Assn., and Walter A. Curran, 
| president, Printing Pressmen’s Union No. 51. 


Dormeyer Embarks 
on Record Breaking 
Six-Month Campaign 


CuHIcaco, Dec. 8—Dormeyer 
Corp., manufacturer of small 
home appliances, will embark up- 
on the most extensive advertising 
campaign in its eight-year history 
during the first six months of 1954, 
according to Marvin E. Allesee, 
v.p. and director of sales. 

Mr. Allesee said the bulk of the 
advertising will be at the consumer 
level with special emphasis on the 
farm market. 

The magazine advertising sched- 
ule includes a b&w _ two-page 
spread in the January issue of 
What’s New in Home Economics: 
b&w pages in April and May issues 
of The Saturday Evening Post. 
the March issue of Jewelers’ Cir- 
cular-Keystone, and the January 
and April issues of Electrical Mer- 
chandising, plus one-third b&w 
pages in the March and May issues 
of Farm Journal. 

Dormeyer is advertising in 
newspaper Sunday supplements 
for the first time in its career. Half 
page b&w ads will run in both 
Parade and This Week on March 1 
and April 4. The company also 
plans insertions in 46 newspapers 
in all parts of the country in ad 
sizes ranging from 1,150 to 2,400 
lines. 

John W. Shaw Advertising is 
the agency for Dormever. 


Standard-Triumph Invades 


U.S. Sports Car Market 

Standard Motor Car Co., British 
‘sports car manufacturer, has 
formed a U. S. subsidiary in New 
York, Standard-Triumph Motor 
Co., to market its cars in this 
country. Roy S. Durstine Inc. has 
been named to handle the advertis- 
ing. A new sports model, the TR 
2, will be introduced here about 
the first of the year, and will sell 

'for about $2,345. 

Denton Massey, who joined the 
parent company in June, will head 
Standard Triumph. Previously, he 
had been director-general of 
European operations for Willys- 
Overland and before that held 
General Motors dealerships for 
Buick and Pontiac in Toronto. 
Two Buffalo Agencies Bow 

Two agencies have been formed 
in Buffalo. They are AAA Adver- 
tising Agency, which has offices 
at 49 Allegany St. in Buffalo prop- 
er, and Spencer & Gallineau, with 
headquarters at 77 Grafton St. in 
Blasdell, N.Y., a suburb of Buffalo. 
Principals of the latter are George 
Gallineau and Clifford Spencer. 


pen 
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Advertising Age, December 14, 1953 
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Circulation continues to climb. Now it’s over 700,000 
net paid—as compared with 581,000 average in 1952. 
and with less than 100.000 four years ago. Space sales 
have increased by 25°) and advertising revenue by 66°F 
through November, this year, as compared with the 
same period last year. 

Most important, up. up. UP has gone reader re- 
sponsiveness to a vital editorial and advertising program. 

Will you let us show you in very simple but effective 
terms what has taken place? 


SEND FOR OUR FACT SHEETS, Presbyterian 
Life Gets Results. They're stripped to bare but meaning- 
ful reports on cost per inquiry and sale... in the fields 
of investment, insurance, clothing, books, dinnerware, 
travel, and others. 

It’s a record of performance, not promises. And helps 
to show why so many new advertisers are coming into 
the magazine . . . people like Colgate-Palmolive, 
Bristol-Myers and General Mills. 

Your agency and clients should be alerted to Pres- 
byterian Life... should know what happens when you 
advertise to 700.000 families who feel a sense of owner- 
ship in a publication and a special loyalty to those who 


advertise in it. 
PRESBYTERIAN LIFE 
130°S. Juniper St.. Philadelphia 7, Pa. 


ARTHUR W. WILSON & ASSOC, JOUN B. RUTHERFORD & ASSOC, 
Wh. SOth St, New York 22, .N.). 230 be. Ohio st., Chicago 11, Ul. 
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Blab-Oft, Bane of TV Blurb, Hits. Big Time; 
Attacks ‘Corn Peddlers’ in National Media 


CINCINNATI, Dec. 9—“If the blah- 
blah-blah of certain objectionable 
tv commercials rouses your ire or 
outrages your taste, here is news. 
An ingeniously simple device now 
enables you to eliminate the sales 
harangue of any commercial which 
you object to—without ever getting 
up from your easy chair.” 

With this send-off in the Novem- 
ber Reader’s Digest, Blab-Off, the 
$2.98 device for switching off the 
sound track of tv shows during the 
commercial, seems to be hitting the 
big time and the national ad media. 

According to Audio Control 
Corp., which has been making the 
gadget during its few months of 
existence, sales had been running 
along at about 200 a day until the 
Reader’s Digest piece hit. Now, it 
says, daily sales are near 3,000, 
and the future looks bright: ad 
media, once afraid to touch the 
item, have now opened their doors 
to Blab-Off copy. 

Behind this advertising success- 
story-in-reverse is a curious his- 
tory. 


® Blab-Off came into existence as 
the “cure” for a certain Cincinnati 
ad executive who was suffering a 
bad case of “captive audiencitis.” 
So he simply devised a cut-off 
switch on the end of a long cord, 
the other end of which is hooked 
to the tv set. 

A flick of the switch from the 
viewer’s armchair cuts out the 
sound track of the offending com- 
mercial, leaving the picture as is. 
The resulting switch-and-cord is 
Blab-Off—it’s that simple. 

Not so simple was the problem 
of launching the new contraption. 
Not only the tv medium, but all 
others at first refused to touch any 
advertising for Blab-Off. 

Leonard M. Sive & Associates, 
which handles advertising for 
Blab-Off, tried 1,000-line ads in 15 
major-market newspapers, includ- 
ing the New York Times and Chi- 
cago Tribune—and got turned 
down by all of them. Magazines | 
were equally unavailable. 


s Then, after the Reader’s Digest 
plug, and as department stores and 
drugstores stocked the item, the 
ban was lifted. The Times recently 
ran a Blab-Off ad, as did Esquire, | 
House Beautiful and House & Gar- 
den. A sample is the 1,000-liner 
run by McAIpin’s department store 


Send for these FACTS 
before you ACT! 


it’s 


BUYING |: | 
POWER ot the ARTIST 


3 comprehensive surveys made by the 
Charles L. Rumrill Company and Kemp 
Research Organization, including what 
artists earn, what they spend, how, what 
and where they buy. 

Finger-tip FACTS highlighting the 
amazing pulling power of the AMERICAN 
ARTIST MAGAZINE, world’s most widely 
read art magazine, favorite periodical of 
the working artist and a $50,000,000 
class market! Paid distribution averag- } 
ing 48,000 copies per issue. Readership 
in excess of 300,000. 


| 
Yours for the Asking! 
1 — The Buying Power of the Artist. 


2 — The Buying Power of the Art Director 
and the Commercial Artist 


3 — The Artist as a Travel Prospect 


Write or Phone tor your 3 FREE 
surveys and sample copy of magazine: 


enn: wa... 


in the Cincinnati Enquirer. 
“Which of these tv commercials 


do you detest the most?” it asks. | 
“The phony doctor who peeks into. 
your bathroom, Bellowing Bill who} 


shatters your ear-drum, Confiden- 
tial Charlie who whispers his 
spiel, Drooling Dan, who slobbers 
on your living room rug...” 


“Keep these ‘Corn Peddlers’ out | 


of your living room,” the ad urges. 


@ TV set owners seem to be re-| 


sponding, and from all over. “I 
don’t know why,” says Audio Con- 
trol’s sales manager, “but Califor- 
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Behind the Blab-Off operation | and spice their spiels with variety, 
is a high, save-the-industry moral | listeners will ease up on them,” 
| approach which helps explain one} he maintains. “I’m not against ad- 
‘important inconsistency—that some | vertising, just against misuse of 


of the chief principals in the op-| it.” 
eration are also deep in tv com- 
mercial activities. Marketing Assn. Sets Meet 


The inventor himself has so far 
carefully concealed his identity to 
| protect his dealings, as an adman, 
with tv advertisers. 

Leonard M. Sive also has sev- 
eral accounts that use tv, includ- 
ing its largest—Reubel’s rye bread. 
Sive sees nothing “unethical” in 
this, points out that its tv com- 
mercials are of the type that will 
|“hold their own” against Blab-Off. 


@ In fact, the whole announced 


nia is buying more Blab-Offs than|aim of Blab-Off is not to kill tv 
any other state. And there’s a sur-/ commercials, but to improve them. 
prisingly large demand in Albu-| “Only the worst offenders will 


The American Marketing Assn., 
Chicago, will hold its 1953 winter 
conference at the Mayflower Hotel, 
Washington, Dec. 27-29. Central 
theme of the conference will be, 
“How Can We Market the Output 
of Our Growing Productive Capac- 
| ity?” 


3 Name Newspapers South 


Newspapers South Inc., Mem- 
phis, has been appointed national 
| SAErQremtatve for three newspa- 
|pers. They are the News-Chief, 
| Winterhaven, Fla.; Sun, Greene- 
| ville, Tenn. (effective Jan. 1), and 
|New Era, Hopkinsville, Ky. (ef- 


MONTE J. SANDERS, formerly publisher 
of Industry & Power and Consulting Engi- 
neer, published by Maujer Publishing Co., 
St. Joseph, Mich., has been named an ac- 
count executive of Klau-Van Pietersom- 
Dunlap, Milwaukee agency. 


querque and Denver—one-tv-sta- 
tion towns.” 

All in all, it looks as though 
Blab-Off’s $25,000 ad _ budget, 
which had lain untouched for some 
months. will now be spent with- 
out trouble. 


|be hurt,” the inventor believes.| fective Jan. 1). 

| “The advertisers who give you new 

pow a ways of using their| 4 A’s Elects Morey, Humm Compton Advertising, New 

| Products, new items to increase| norey, Humm & Johnstone, New | York, has resigned the account of 

\¥ our happiness—these sponsors | york, has been elected to member. |Southern Biscuit Co., maker of 

won't get Blabbed-Off. ship in the American Assn. of Ad-|FFV cookies and crackers. The 
“As the others mend their ways, vertising Agencies. resignation is effective Dec. 31. 


Compton Resigns Account 


FREE! Sead nomoneyt 
Privat pieinaly mal 


The above headline is merely an old advertising dee-vice 
to call your attention to Einson-Freeman’s annual Christmas keepsake... 
offered with good will towards men, and kindly feeling for other 


dumb animals ...if you ask for it on your business letterhead. 


The homely hombre in left field (se/f-sketched. 
so‘he can’t sue us for libel) is Ed Smyth. He hails 
from St. Louis which is Out West somewhere. 

He liked our 1952 keepsake, George Bellows’ 
“Gramercy Park,” and sent a hand-drawn letter 
stating same. He added, “Have you ever thought 
of doing a Russell or Remington one of these 
Xmases? It'd make lots of us ex-cowboy and 
Indian players mighty happy.” 

Mr. Smyth is not only an artist, but a good 
judge of character. Our character, anyway. 

For several years, our Christmas keepsakes 
have been reproductions of the work of eminent 
American artists, such as Grant, Waugh, Curry, 
Benton, Wood, Bellows. 

Now, Einson-Freeman has art directors who 
have convictions about art, salesmen who have 
convictions, lithographers who paint on Sunday; 
and Al Hailparn, our President, knows a couple 
of live artists personally. So the selection of the 
keepsake artist usually results in a rhubarb. Often 
to the neglect of our business—which is making 
superior displays for sophisticated advertisers. 

The Remington suggestion occasioned neither 
dissent, nor distraction from business—which is 
a nice compliment to Messrs. Smyth, Remington. 


Frederic Remington had advanced from 
popular illustrator to fine artist in his own life- 
time, and his repute has grown since his death. 

At first, neither publishers nor critics were 
much impressed with his work. In the eighties, 
the Noble Redman was a national nuisance who 
discouraged European investors. Remington’s 
crude subjects and realism were resented. 


Remington’s importance rests on his visual 
reporting of the pioneer West, a lasting reference 
of a race of men and a way of life irrevocably 
gone as the Aztecs. 


Born IN 1861 in Canton, New York, Frederic 
Remington later lived in Ogdensburg. He spent 
two years at Yale, in the newly established Art 
School; played football with Walter Camp, boxed, 
drew cartoons for the Yale Courant. 

Dissatisfied with conventional art instruction, 
he quit Yale. A small legacy from his father, and 
unrequited love sent Remington on the first of 
many Western trips. He worked as cowhand, 
wagon driver, or drifted. Later, he spent several 
summers with the Army, and among Indians. 


Tue Remington rated first by art critics is 
privately owned, and not available. But second in 
the consensus of critics is **The Emigrants,” and 
permission for reproduction was secured from the 
Museum of Fine Arts of Houston. 
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University Prof Is 
Rate-Making Chiet 
of Post Office Staff 


WASHINGTON, Dec. 8—A former 
professor of advertising at the 
University of Illinois has been ap- 
pointed director of the newly or- 
ganized rate-making staff of the 
Post Office Department. 

Dr. I. I. Raines, who is current- 
ly on the faculty of the college of 
business administration of the Uni- 
versity of Maryland, will be the 
department’s chief rate expert, 
Postmaster General Arthur Sum- 
merfield has announced. Dr. 
Raines will report to Assistant 
Postmaster General Albert J. Rob- 
ertson, who is in charge of postal 
finances. 

Dr. Raines was the author in 
1950 of a doctoral dissertation on 
second-class mail rates which 
traced the history of second-class 
mail and emphasized the need for 


authority to fix rates. It is de- 
voted largely to research on rate 
structures to provide the depart- 
ment’s policy-making officials 
with advice. 


Erects Cleveland News Sign 


North American Inc. on Dec. 10 
installed a 41’ Trans Lux sign 
to flash news bulletins and ads at 
E. Ninth St. and Euclid Ave., 
Cleveland’s chief intersection. The 
sign, which is installed on a 
third floor level, will operate 12 
hours a day. News will be flashed 
in two-minute takes from the 
news room of WSRS, Cleveland | 
Heights. Ads will be limited to, 
10-word messages between bul-| 
letins. } 


Isgrig New Zenith Ad V. P. 

Erik Isgrig, formerly director of | 
advertising, has been elected v.p.| 
in charge of advertising for Zen- 
ith Radio Corp., Chicago. 


Names Mortimer Lowell Co. 
Vasco Brand Yarns, New York 
|mail order company, has named 


Newsprint Consumption 
Report by American Newspaper Publishers Assn. 


October January - October 
Use by ANPA Papers Use by ANPA Papers Total Use 
Gain Gain Gain 
Tons over '51 Tons over 51 Tons’ over ’51 
1953 429,509 6.0% 3,852,461 3.5% 5,069,028 2.9% 
1952 425,981 5.9 3,747,637 0.7 4,931,101 2.8 
1951 405,277 — 3,720,411 — 4,927,697 a 


Stocks on hand and in Transit: 


Oct. 31, 1953———43 days’ supply 
Sept. 30, 1953———49 days’ supply. 
Oct. 31, 1952———46 days’ supply. 


Names Benham Advertising 


The Doctors Business Bureau, 
Philadelphia, has appointed Ben- 
ham Advertising Agency, Phila- 
delphia, to handle national pro- 
motion for its new “Taxwise 
Telephone-Engagement Handi- 
book.” The volume offers profes- 
sional men, executives, salesmen, 
and their wives, a system for keep- 
ing track of tax deductible items, 


simplified rate structures. 


, ‘Mortimer Lowell Co., New York,| providing proof of 
The new post does not involve'to handle its advertising. 


deduction 


claims. 


Morrow Buys Inland Reps 


Following the death of his fa-| 
ther, Arthur W., Bruce L. Cooley, 
president of Inland Newspaper 
Representatives Inc., Chicago, has 
announced sale of the company to| 
James H. Morrow and Mrs. Arthur | 
W. Cooley. Mr. Morrow was with | 
Inland for seven years, as secre- 
tary-treasurer and a _ stockholder, | 
until a few months ago, when he 
joined Greenlee Foundries, Chi- 
cago, as assistant to the president. 
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THE EMIGRANTS by Frederic Remington, litho 


In 1886, his work began to appear in the 
magazines, and thereafter was much in demand. 
He served as war correspondent during the Sioux 
uprising in 1890, and in Cuba during the Spanish- 
American War. He illustrated the books of 
Francis Parkman and Theodore Roosevelt; 

and was a successful sculptor. 

In 1903, Collier's Weekly began the 
publication of paintings in full color in 
double spreads, at $1,000 per subject; 
’ and ran as many as twenty reproductions 

a year. Reprints of the series were extremely 
“? popular and are collectors’ items today. 
Remington died suddenly, after an operation 
for appendicitis in 1909, in his forty-eighth year. 
The known total of his drawings and paintings 


i ag 


graphed full size 264 by 17°% inches. 


27 aaa 


totals 2,739, published in forty-one periodicals 
and 142 books. He was the author of eight books. 


Our reproduction of “The Emigrants” was 
made in our Fair Lawn plant this past summer; 
and became the almost personal project of our 
technicians. The lithograph is full size, full color, 
an exact and beautifui rendition of the painting. 

The edition is limited to 2,000 copies. Your 
request in writing on a business letterhead will 
bring one... with the season’s greetings of... 


Vingonefresman Co., uve. 


Artistic and altruistic lithographers 
Starr & Borden Avenues ¢ Long Island City 1, N.Y. 


in this man's 
briefcase... 


_ are the answers to problems solved 

| with recordings, custom-made by 

_RCA Victor. Some answers called 

for a record as a novel premium. 

Other answers were sales training 
programs—using slidefilms and re- 
cnn sound, Transcriptions, pro- 
motion records—sound answers to 
many problems—they’re all in this 

briefcase. Pick up the phone and 
ask a representative to bring it 
around to you. 


_ JUdson 2-5011 in New York 
630 Fifth Ave., New York 20 


| HOllywood 4-5171 in Hollywood 

1016 N. Sycamore Dr., Hollywood 38 
| WHitehall 4-3215 in Chicago 
| 445 .N. Lake Shore Dr., Chicago 11 
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WBBF Appoints Johnstone 


Claude A. Johnstone, formerly 
an account executive with Ed 
Wolff & Associates, has joined the 
sales staff of WBBF, Rochester. 


Eugene P. Thomas, formerly | 
with Goold & Tierney, has joined| New York, Dec. 8—Reports of a 
G. M. Basford Co., New York, as|pending merger between Piel 
an account executive. |Bros. and Rubsam & Horrmann 


‘Brewing Co. went unconfirmed last 
£ Ces St Me RS Heer ET Ce A ote yy 


/week, but AA iearned that negotia 
\tions are in progress which wil 
‘enable Piel to acquire R& H. The 


You Cover renee deal is expected to be closed 
shortly. 
In the meantime, Piel ha: 


made four major managerial shifts. 


% 4 QUAD-CITIES 
3 the * A George W. Davidson, general sales 


WHEN YOU USE THESE NEWSPAPERS! @ mcwce! tecoe names, ade 


| brewery; Thomas P. Hawkes, ad- 
Read by 57% of 


| vertising and sales promotion man- 

ager, succeeds Mr. Davidson; Cor- 
| nelius Braren, retail sales division 
manager, succeeds Mr. Hawkes, 
‘and Mortimer Yarny, retail pack- 
aging division manager, succeeds 
|Mr. Braren. 


I 


all Quad-Citians 


s Acquisition of R&H by Piel’s 
would eliminate the last small 


Advertising Age, 


Thomas Joins G. M. Bastord Ryubsam Brewery May Be Sold to Piel Bros. 


New York brewery still operating 
in the metropolitan area. In 1952 
it sold 263,000 barrels of beer com- 
pared with 285,000 in 1951. Vir- 
tually all of its distribution is 
local. In contrast, its four local 


sh pte a 


December 14, 195 


competitors were all among the] 


first 25 top producers nationally 
in ’52—Leibmann Breweries Inc. 


F. & M. Schaefer Brewing Co. 
ranking seventh with 2,400,000 
bbl.; Jacob Ruppert ranking ninth 
with 1,800,000 bbl.. and Piel Bros. 
ranking 18th with 1,200,000 bbl. 
No figures for ’53 are as yet avail- 
able. 

With R&H production facili- 
ties, Piel would be able to lift its 
barrelage figure to a minimum of 
1,500,000, it is estimated, and 
would place the Brooklyn brewery 
in a stronger position in the New 
York market. It increased its sales 
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Ue letterhead paper youll, ‘find. 7” oYfeces where decisions count 


Men who contribute to our way of doing things. present and future, know the impor- 
tance of selecting the proper letterhead to represent them. That's why thousands of 


progressive firms choose Cockletone Bond. Executives prefer its sturdy feel . . 


crackle... the rich shade of pure white. 


. its lively 


The moderate cost of Cockletone Bond will surprise you. Why not investigate 


the advantages of appointing this outstanding letterhead paper 
as your business representative ? 


You can obtain business printing on Hammermill papers wherever you see this shield 


JT uti 
"Sulu | on a printer's window. Let the Guild sign be your guide to printing satisfaction. 


j 


\ 


or 
\, PRINTERS 


1 


SEND THIS COUPON for the FREE Cockletone Bond Porttolio, It 
contains a wide assortment of good, modern letterhead designs. 
You'll find it helpful in improving or redesigning your present 
letterhead. We will also include a sample book of Cockletone Bond, 


Hammermill Paper Company, 1459 East Lake Road, Erie 6, Pennsylvania, 


Name 


Position 


(Please write on, or attach to, vour business letterhead, ) 


cere oo ee ee ee 


AA 12-14 | 
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ranking sixth with 2,900,000 bbl.:| © 


HENRY E. LEONARD has been appointed 
manoger of advertising and market de- 
velopment of Isthmian Steamship Co., New 
York, a U. S. Steel subsidiary. During the 
past two years he has been with the iron 
and steel branch of the National Produc- 
tion Authority in Washington. In his new 
position he heads a newly created divi- 
sion and will be responsible for all adver- 
tising and market development functions 
of the company. 


in ’52 by 110,000 bbls. and climbed 
from 23rd to 18th position among 
the top 25 producers. 


s Early in 1951 Piel, which 
started business in 1883, bought 
out John F. Trommer Ince., a 
local competitor founded in 1897. 
About the same time it started its 
advertising promotion _ stressing 
the theme that Piel’s beer has less 
non-fermented sugar. In less than 
a year, it switched its account from 
Kenyon & Eckhardt to Young & 
Rubicam, despite a 42% sales in- 
crease in ’51. No explanation for 
the change was ever given, al- 
though Y&R solicited the account 
after it lost Schlitz. AA was told 
at the time that the agency change 
“was a private matter between cli- 
ent and agency,” and that “it was 
against the company’s policy to 
discuss the matter” (AA, June 16, 
52). Its agency is Sullivan, Stauf- 
fer, Colwell & Bayles. 


® Piel’s currently markets two 
brands: Piel’s light beer. and 
Trommer’s White Label. R&H 


markets Crown Premium beer and 
R&H sparkling ale. 

Control of both breweries is 
‘still held by descendants of the 
‘founders. But none of the Piel 
family is active in management of 
the brewery. Henry J. Muessen 
succeeded to the presidency ear- 
lier this year following the death 
of William Piel. August Horrmann, 
board chairman of R&H, sstill 
heads management of the Staten 
Island brewery. William Lucoa is 
| president. 


| Offers Inexpensive 4-Color 


Shorecolor of Illinois has been 
formed at 21 W. Illinois St., Chi- 
cago 10, to offer advertising agen- 
cies and other print buyers a new 
four-color process service. The 
company will launch an adver- 
| tising campaign, mainly in trade 
publications and through direct 
mail, offering the new _ process 
which makes color available at 
“little more than _ [advertisers] 
now pay for ordinary b&w print- 
ing.” The campaign will originally 
run in Illinois, Indiana and Wis- 
consin, but the company plans to 
sell nationally through established 
printing companies which will act 
as dealers. Bob Saunders is sales 
manager for the new company. 


Worthington Boosts Bancroft 


Paul O. Bancroft, since 1952 ac- 
count supervisor for the merchan- 
dising division and supervisor of 
displays and exhibits of Worthing- 
ton Corp., Harrison, N. J., has been 
promoted to account supervisor of 
the company’s air conditioning and 
refrigeration division. 


Flint Opens Twin City Office 


Howard Flint Ink Co. has 
opened a printing ink plant at S. 
4th St. and Park Ave., Minne- 
apolis. The Minneapolis operation 
will be supervised by Waldo C. 
Line. Mr. Line has been with the 
|Flint plant at Chicago. 
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(AND BACK) 


: Picture in your mind’s eye a rainbow of 
; magazines reaching from the earth to the 
moon and back again—a half a million 
miles. An astronomical figure, yet each year 
there is produced in this country more than 
enough national magazines, laid end to 
end, to make this fantastic round trip. In 
1952 national magazine production rose 
— to 3,900,000,000 copies, the highest 
a | circulation in history. People want and 
-_— buy national magazines — and today they 
want more than ever. 


Fawcett-Dearing Printing Co. produces 
, over one-tenth of all the country’s national 
| magazines. 
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MAKE YOUR ADVERTISING 
COME TO LIFE WITH Color 


The impact which color lends to your advertising dis- 
pels distraction—draws and focuses attention on your 
message. Nothing can emblazon readers’ minds with 
a lasting impression of your product—your package— 
your service, as can the faithful reproduction of your 
advertising illustrations in color in national magazines. 
And as your advertising gathers impact through color, 
your sales will come to life too. Fawcett-Dearing has 
earned an enviable reputation for outstanding color 
reproduction in the national magazines it produces. 


HKawcett ‘Dearing Printing Co 


BROADWAY AT ELEVENTH ST., LOUISVILLE, KY 
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Just as a myriad of individual notes blend into the beautiful stirring strains of the - = 
symphony orchestra, so millions of tiny dots make up the brilliant color illustrations Hy 
which stir and attract the viewer in national magazines. Each tiny dot, like each tiny note, ag 
must do its job and do it perfectly, so that the effect of the whole will be pleasing. . Sc 


The master craftsmen at Fawcett-Dearing who are responsible for the faithful reproduc- 
tion of advertising art, work with the same meticulous care, the same pride and the inj 
same keen sense of perfection as the accomplished musicians of a symphony orchestra. ; 24 


THE SWEETEST MUSIC TO THE EARS OF THE BUSINESSMAN IS SALES . . . THIS, 
ADVERTISING IN NATIONAL MAGAZINES, CAN BRING YOU. oa 
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Annual Claims Art 
Advertising Turns 
Toward ‘Realism’ 


Lonpon, Dec. 8—‘‘Modern Pub- 
licity 1953-1954" (The Studio Pub- 
lications: Publisher, $8.50) repre- 
sents the 23rd issue of art and in- 
dustry’s international annual of 
advertising art, and as such at- 
tempts to span world trends in 
posters, press advertisements, di- 
rect mail, showcards and packag- 
ing. 

Editor Frank A. Mercer says in 
the introduction that advertising 
art is taking a more realistic ap- 
proach, as opposed to pure abstrac- 
tion. Claiming this principle is 
evolving because of a buyers’ mar- 
ket and need for the public to un- 
derstand the message, he has ac- 
cumulated 776 reproductions to 
prove the point. Of these, 113 are 
in color. 


e “Modern Publicity” takes 148 
pages to display the work of and 
for advertising people throughout 
the world. It attempts a “balanced 
survey” of “excellences worthy of 
study,” as well as a representation 
of advertising art work which “en- 
genders a train of thought.” 

A notable improvement over 
previous compilations is apparent 
in this issue, with the appearance 
of information about original size 
of the specimen, the printing pro- 
cess used, and often colors used. 

Worthy of note is Mr. Mercer’s 
claim that American poster work 
is the “weakest form” of U.S. ad- 
vertising. 


Kratt Details Hosiery 
Promotion for January 

Kraft Foods Co., Chicago, will 
launch a hosiery premium promo- 
tion in January, offering John 
Robert Powers nylon stockings at 
Jo¢ plus an end flap to purchasers 
of Kraft dinner. Ketail value oi 
the model 60 hosiery is said to be 
$1.65. 

The national advertising sched- 
ule will open with the main com- 
mercial on “Kraft Television The- 
ater” on NBC-TV in late January, 
followed by a spot on ABC-TV in 
February. Full page b&w ads are 
booked in the March issues of 
Farm Journal, Modern Romance, 
True Confessions and True Story. 
J. Walter Thompson Co. is the 
agency. 


Schedule Annual Outdoor 
Advertising Contest 


The 22nd National Competition 
and Exhibit of Outdoor Advertis- 
ing Art is scheduled to get under 
way shortly, with any design for 
24-sheet posters and painted bulle- 
tins posted or reproduced during 
1953 being eligible. 

Under the sponsorship of the 
Art Directors Club of Chicago, the 
award winners and “100 Best Post- 
ers” will be judged in February. 
Closing date has not been set. En- 
try blanks are available from 
ADCC, 400 N. Michigan Ave., Chi- 
cago 11. 


Holds Bra Contest in Canada 

Merry-Go-Round, Canadian 
manufacturer of Hidden Treasure, 
Inner Circle and Merry-Go-Round 
custom brassieres, is sponsoring a 
“Win a Trip to Bermuda for Two” 
contest through Dec. 25. The pro- 
motion, believed to be the first 
in the Canadian market, broke in 
the Globe & Mail and the Tele- 
gram, Toronto newspapers. Eight 
hundred-line ads are being used. 
It ig the first of a series of cam- 
paigns. Stevenson & Scott, Montre- 
al, is the agency. 


Wright National Boosts Six 

Frank Wright National Corp., 
San Francisco agency, has made a 
series of staff promotions. Perry O. 
Hatlen has been named v.p.; Lou 
Goldstone, service director; Trudy 
Tongray, production manager in 
charge of copywriting and public- 
ity; Mary Kidd, traffic manager in 
charge ef media records; Alma 
McGarrigle, comptroller, and Mar- 
jorie Moore, director of Southern 
California operations in the Los 
Angeles office. 


Olsen Gets Mactadden Post 


Macfadden Publications, New 
York, has appointed J. Kenneth 
Olsen assistant promotion mana- 
ger for its True Story Women’s 
Group. Mr. Olsen was formerly 
with the special products division 
of Borden Co. 


Berry Named Agency PR Head 


Charles L. Berry, for 23 years a 
Philadelphia newspaper man. has 
been named public relations direc- 
tor of Lohmeyer, Adleman & Mont- 
gomery, Philadelphia agency. 


Plan Chicago Show 
to Spur Art Sales 
to Business Execs 


CuicaGo, Dec. 9—Chicago artists 
are trying to persuade executives 
to bring art into business offices. 

The Artists Guild of Chicago and 
an employment agency will exhibit 
about 200 paintings Dec. 14-19 in 
Loop offices of Zinzer Personnel 
Service. Executives will be invited 


}to view the art and hear why the 
artists believe paintings will be 
appreciated by white collar work- 
ers. 


James Lentine, AGC president, 
summed up, “Because there is a 
very real pleasure derived from 
paintings seen on a wall—much 
like music—it is desirable that 
more paintings be hung where they 
can be seen and enjoyed.” 

Part of the price of the paintings 
has been earmarked for the Chi- 
cago Boys Clubs. 


‘Hablemos’ Moves 

Hablemos del Hogar y de la 
Moda, Latin American newspaper 
supplement, has moved to 551 Fifth 
Ave., New York 17. 


Injections are scary 
but often necessary 


There's a reason, too, for having the 
ad set... Right! — by WALK. Our 
before-and-after pamphlet should 
JAY P. prove this. Yours, with noobligation. 


WALK aovertising trpocrapny 


Telephone MO 4-6134011 €. Hubbard, Chicage 11 


M pulls in the mail for Martha White 


Mr. Wiiliams has said it better than we ever 
could . . . just one more example of WSM’s 
pulling power throughout the Central South. 
If your product could use a healthy upward 
push, contact Tom Harrison or any Petry Man 
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2 Name WerBell Advertising 


Dixie Paint & Varnish Co., 
Brunswick, Ga., maker of Duralite, 


SALES LETTERS 


Letters with “instantaneous appeal,” 
that beckon to be read, that impel 
and sell. One series 27 years old. 


“Saat Follew Wott” 


Leo P. Bott, Jr., 64 E. Jackson, Chicago 


has appointed Mitchell WerBell 
Advertising, Atlanta, to handle its 
advertising. Thomas Furniture Co., 
Atlanta, has named the agency 
also. 


Miss Fogel Joins ‘Living’ 


Irene R. Fogel, formerly sales 
promotion director for Kay Bee 
Co., New York, has joined the pro- 
motion staff of Living for Young 
Homemakers. 


Milton Heads McKinney Copy 

John Milton, formerly associated 
with Lewis & Gilman, Philadel- 
phia, has been appointed copy di- 
rector of Harris D. McKinney 
Inc., Philadelphia. 


2 Adclubs to Ad Federation 
The Advertising Club of Wheel- 
ing, W. Va., and the Advertising 
Club of Savannah, Ga., both or- 
ganized recently, have joined the 


Advertising Age, 


Advertising Federation of Amer- 
ica, New York. 


Ad Associates Names Two 


Wiiliam B. Propert, formerly ad- 
vertising and sales promotion 
manager of General Electric Sup- 
ply Co., has been appointed sales 
promotion manager of Advertising 
Associates Inc., Richmond, Va. 
Selma Segal has been named) 
general manager. 


Toronto represents the 


largest 


centration 


industrial con- 
of branch 


operations of companies 
of outside origin of any 
city in the world. (source: 
Toronto Industrial Com- 
mission) 


222,000 buyers in every walk of 
life read THE TELEGRAM as their 
only daily newspaper 


A recent 


*survey of Metropolitan Toronto and retail 


trading zone shows that 222,000 people, over 15 years 
of age, read The Telegram as their only daily newspaper. 
The Telegram alone can reach this exclusive number of 
prospects (more than the combined populations of Kansas 


City, Kansas and Portland, 


Maine.) So for maximum 


results in your Canadian advertising, be sure to use The 


Telegram. 


THE TELEGRAM 


E. Browning 
1106. Dominion Sq. Bidg. 
Moatreal, Que. 


DAILY PLUS WEEKEND 
TORONTO 1, CANADA 
O'Mara and Ormsbee, Inc 


420 in ton Ave., 
ew York, N N.Y. 


Lutz Co., 
435 loon we an Ave., 
Chicago, 


*Daniel Starch and Staff (Represented in Canada by Gruneau Research Ltd.) 
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Survey Lists What 
Kinds of Displays 


Jewelers Prefer 


New York, Dec. 8—Retail jew- 
elers spend the largest portion of 
their advertising budgets—nearly 
30% —in the Christmas season and 
nearly 60% is spent in newspapers. 

These findings are two high- 
lights of Jewelry Magazine’s an- 
nual survey of the retail market. 

Selling aids provided by manu- 
facturers rated by jewelers in or- 
der of preference are animated 
window display (81.8%), mats 
(50%), mailing pieces (27.3%) 
and stationary window displays 
(22.7%). 


| 

| Displays that hold merchandise 
| are twice as popular with jewelers 
as combination display and sell- 
ing pads, which in turn are liked 
twice as much as easel-backed dis- 
plays. 

Most effective displays range 
from 9x12” to 16x30” and within 
this range jewelers express no 
preference, according to the sur- 
vey. 

One-column by 6” mats are best 
liked with other one-column 
lengths popular. Most jewelers 
change window displays monthly 
,}and most buy window display ma- 
|terial every six months. 


# Other findings are: 

1. Watches now account for 24% 
of jewelers’ dollar sales. 

2. Of the rest of the sales, more 
than half are of women’s dia- 
monds, gold jewelry and cultured 
pearls. 

3. Diamond rings bring more 
than three of every five dollars 
of precious jewelry sales and ear- 
rings are the costume jewelry sales 
leader. 

The survey points out “it is evi- 
dent that some of [the] silverware 
business is being diverted to de- 
partment stores and other outlets, 
a situation which if permitted to 
continue can become serious.” 

Copies of the survey report may 
be obtained from Sumner Wyman, 
Ellis Publications v.p. 


“World Trade Data’ Issued 
“World Trade Data,” a 100-page 
booklet, is now available from Ex- 
porters’ Digest, 170 Broadway, 
New York 38, at 50¢ a copy. It 
presents in chart form informa- 
tion on mail, telephone, radio and 
cable message rates and regula- 
tions, conversion factors, overseas 
import control regulations, etc. It 
also contains the fourth annual 
survey conducted by the magazine 
of credit terms U. S. exporters are 
granting customers in world mar- 
kets. 
! 


|Sets Co-op Ad Contest 

| Moses Bros., midwestern sales 
|representative for housewares 
| manufacturers, with headquarters 
\in Chicago, has announced a de- 
/partment store advertising contest 
|for its field organization, which 
will award 32 prizes, totaling $1,- 
000, to salesmen submitting the 
greatest number of department 
store co-op advertisements featur- 
ing products of the companies 
Moses represents. The contest con- 
tinues through March 31, 1954. 


Form Diamond & Sherwood 
James Diamond, veteran San 
Francisco agency head, and Clint 
Sherwood, previously program di- 
rector for KULX, Oakland, and 
KSAN, San Francisco, have 
'formed a new agency, Diamond & 
|Sherwood, with offices at 821 
Market St., San Francisco. Ac- 
| counts formerly handled by Jim 
'Diamond Advertising Agency will 
be absorbed by the new company. 


Westmore Names KBH&éS 

| House of Westmore Inc., New 
York maker of Westmore Holly- 
wood cosmetics, has appointed 
Kiesewetter, Baker, Hagedorn & 
Smith, New York, to handle the 
entire line of Westmore cosmetics. 
'Previously, Harry B. Cohen Ad- 
/vertising Co., New York, had the 
| account. 
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2 very member of the Collins, Miller 


coy Hutchings organization ts proud of the 
fact that we are America’s finest photo- 
engraving plant. We know however that 
to retain this reputation we can never 
take things easy for even a moment. 

No plate we deliver can ever be just 
‘*good enough.” It has to be the “very 

best plate” that skilled craftsmen and 
fine equipment can produce. Every 

plate we make must stand on its own 


merit and not on our reputation. 


Collins, Miller 
& Hutchings INc. 


207 North Michigan Avenue 


Chicago | 
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Naegele Opens New Plant 

Naegele Advertising Co., out-.| 
door and electrical advertising | 
company, has opened a new plant. 
and office at 3338 University Ave., | 
S.E., Minneapolis. 


Lopater Joins Benton & Bowles 
Hans Lopater, formerly with 
Gould, Gleiss & Benn, Chicago 


Sales and PR Notions... 


Merchandising Devices 


marketing consultant, has joined|@ A unique (and low-cost) way Memphis terminals. The shipper 
Benton & Bowles, New York, as|to get color into a seasonal mail- simply pulls a tab to figure the 


research analyst. 


ELIZABETH 


NEW JERSEY 


One of the ion’s top 60 industria! arene 
wh is dominated by the 


ing is the contribution of A. Harris | shipping time for any day of the | 
|& Co., Dallas department store. For week. |: 


its Christmas gift catalog, Harris 
simply printed eight color circles 
on the inside front and back covers 
of its book, then dye-cut eight 


half-inch holes at the right places 


‘through the body of the catalog. 


ELIZABETH DAILY JOURNAL 


There are approximately 900 dij 
versified industries in the Elizabeth | 
Journal trade area who employ over 
69,000 workers. Over 277 new in 
dustries have located in Elizabeth 
during the past 5 years. 


by 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 
in oll principal advertising centers 


Result: a book in eight colors, and 
in the darndest places... 


e An intriguing slide rule “Sched- 
ulator” developed by St. Louis 
Southwestern Railway enables 
shippers and receivers of freight to 
tell at a glance when their ship- 
ments will arrive at main Cotton 
Belt and Southern Pacific points 
from the line’s East St. Louis and 


e Something else in the calculator 
jline is the “Family Freezer Re- 
| quirement Evaluator” developed 
by Amana Refrigeration Inc. Basis 
of Amana’s contraption is a list of 
17 questions which the salesman 
puts to his freezer prospects. An- 
swers to these questions are then 
automatically translated by the 
Evaluator into the size and style 
of freezer the customer needs. 


e “There’s just one thing wrong 
with Christmas cards—people get 
| too many of them.” On this theme, 
Van Dusen Aircraft Supplies, Tet- 
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| SCHEDULATOR—Cotton Belt Railroad’s new 

slide rule gimmick will give freight shippers 

the shipping time schedule, within 12 hours, 
between key points. 


cd 
> 


erboro, N.J., brought out its sea- 
/son’s greetings via a Thanksgiving 
card to aviation personnel. 

The card featured nine quatrains 


Property situated in earthquake areas requires pro- 
tection against possible loss. Products advertised in 
printed areas require protection, too. The protection 
of Reilly plates assures advertisers the highest qual- 
ity reproduction in all printed media. 


Use Reilly Plastictype 


s for newspaper advertising... 


use Reilly Electrotypes or Reillytypes (identical du- 
plicates of original engravings) for magazine ad- 


vertising—and you're 


assured of the finest printing 


impression possible. You'll get more for your adver- 
tising dollar in terms of sales appeal . . . in terms of 
your original investment for artwork, engravings 
and advertising space. 


YOU CAN REALLY RELY ON Reill 


———— your 


Pes. = 


but only 
REILLY 


gives you 
“reproduction” 
assurance 


advertising 


= dollars 
4 oat. 


MAGAZINE AND 


production, 
e@ Streamlined production 


WHY REILLY PLATES ASSURE THE BEST 


REPRODUCTION 


@ Skilled engravers painstakingly inspect each 
original for defects before molding. 

@ Exclusive Vinylite molding process assures ut- 
most fidelity down to the smallest detail. 

@ Unique check-control system incorporates 
teams of skilled craftsmen working with spe- 
cialized equipment to cover every phase of 


assure prompt delivery and careful handling. 


NEWSPAPER 


and service methods 


NEW YORK 


Y ELECTROTYPE 


Other Divisions of Electrographic Corporation: American Electrotype, San Francisco; Advance-Independent Electrotype, Indianapolis; Lake Shore Electrotype, 
Chicago; Michigan Electrotype, Detroit; New Haven Electrotype, New Haven; Reilly Plastictype, Los Angeles; The Wrigley Company, Atlanta. 


,of verse composed by the wife of 
the firm’s general manager. Sam- 
|ple half-quatrain: 
| “.. So we'll omit Santa and Ru- 
'doph and send along to you 

A message of Thanksgiving as 
| sincere as it is true...” 


_e@ Viking Air Conditioning Corp., 
|which has been working the 3-D 
|theme for a couple of years, has 
‘now put it into a sales brochure 
bona its Viking window fan. Viking’s 
/new 40-page book for its distribu- 
'tor salesmen contains no less than 
|a dozen full-page (8%x11”") 3-D 
| pictures, done in a peep-show vein 
|with a lot of cheesecake in evi- 
‘dence. 

| A special wrinkle: looking 
through the 3-D glasses, you wink 
the left eye for a green “after- 
cooling” shot. 


e One of the most gorgeous trade 
announcements yet to appear is the 
one being mailed by Wm. P. Gold- 
man & Bros., New York, for its 
spring line of  silk-combination 
GGG Clothes. Using a _ special 
handmade stock imported from 


IN PLAIN ENGLISH—Through courtesy of 

a UN translator, GGG Clothes got out 

this spring announcement with its “Silk’n 

Touch” slogan in Chinese on the outside, 

a silk-screened Chinese print on the inside 
over the sales message. 


Japan, Goldman’s agency, Rock- 
more Co., silk-screened a Chinese 
painting in five colors. 

For the cover, it used Chinese 
characters to spell out the GGG 
theme: “The Silk’n Touch is the 
Golden Touch.” The _ translation 
was provided by a United Nations 
interpreter. 


Renames Herschel Z. Deutsch 

Household Products Inc., Stam- 
ford, Conn., has reappointed 
Herschel Z. Deutsch Co., New 
York, to handle advertising for its 
'Sulfur-8 hair preparations. Pro- 
‘motion plans call for magazines, 
‘newspapers and radio on an ex- 
| panded basis. 


Appoints Smithson, Wyman 
Henkel-Clauss Co., Fremont, O., 
maker of Clauss cutlery, has ap- 
pointed Smithson, Wyman & With- 
enbury, Cincinnati, to handle all 
its advertising, beginning Jan. 1. 


You Can't Miss With 
THE GAZETTE 


in Haverhill, Massachusetts 


George McLaughlin, 
Advertising Manager 


will furnish ef- 
‘fective merchan- 
dising help for 
your product with the HAVERHILL 
GAZETTE and its 100% coverage 
of Haverhill, Massachusetts trading 
zone population of 110,488. 

Request more facts. It pays to use 
the Gazette. 

Nationally Represented By 


Lm, oe 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 


in alf principal advertising 


centers 
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Philadelphia Judge 
Sides with GE in 
Fair Trade Ruling 


PHILADELPHIA, Dec. 10—Propo-| 
nents of fair trade won a legal 
victory in federal court here. 

District Judge J. Cullen Ganey 
refused to dismiss suits filed last 
Oct. 23 by General Electric Co. 
against three appliance retailers to 
halt their price cutting on GE 
housewares. 

The judge ruled: 

1. Makers of trademarked or na- 
tional brand items have the right 
to sue anyone, whether or not he 
has signed a fair trade agreement. 

2. Even though a manufacturer 
may list the value of his patents 
and other assets at only $1, he can 
still claim that damage to good will 
could be at least $3,000 as a result 
of price cutting. 


® Defendants in the suit were 
Sabreen Appliance Co., Harry’s 
Sales Co., and N. Barsky & Son, all 
Philadelphia. 

Overruling the defendants’ mo- 
tions for dismissal of the suits, 
Judge Ganey ordered them to show 
cause why preliminary injunctions 
should not be issued against them. 

The three appliance stores were 
not challenging the Pennsylvania 
fair trade act under which GE filed 
its suits. The petition for dismissal 
was based on the contention that 
the court has no jurisdiction in the 
case. 


Caribbean Stations Unite, 
Open N.Y. Sales Office 


Three Caribbean broadcasters 
have set up a company called Car- 
ibbean Networks to act as their 
U.S. and Canadian sales office. 
Offices of the new company are 
located at 200 W. 57th St., New 
York. 

Stations to be represented are 
WAPA and WAPA-TV (latter is 
due on the air in January), San 
Juan, P.R.; YSEB, San Salvador, 
El Salvador, and RPC and Onda 
Popular Networks of Panama. Jose 
Ramon Quinones, owner of the 
Puerto Rican stations, is president 
of Caribbean Networks. 


Sperry Appoints Hazard 


Hazard Advertising, New York, 
has been named to handle adver- 
tising for all products and services 
of Sperry Products, Danbury, 
Conn., and its division, Sperry 
Rail Service. The account was 
handled by Hugh H. Graham & 
Associates, New Britain, Conn. 
Sperry manufactures testing de- 
vices and hydraulic remote con- 
trols; Rail Service operates a fleet 


of rail detector cars on a contract 
basis and also manufactures other 
products for railroad use. 


Carnation Backs Radio Show 


Carnation Co., Los Angeles, has | 
signed to sponsor “When a Girl | 
Marries” on the ABC radio net- | 
work, starting Jan. 4. The pro-| 
gram is a 15-minute series, Mon- | 
day through Friday. Products to 
be promoted are Carnation evap- | 
orated milk. and _ Friskies dog | 
food. Erwin, Wasey & Co., Los An- | 
geles, is the agency. 


| 
| 
| 


Changes Name to Haydon Co. | 


Haydon-Dukeshire, New Haven. 
agency, has changed its name to! 
Haydon Co. There has been no 
change in ownership or manage- 
ment. 


In CANADA 


31% of the sales made 


in retail stores are 


made to Families reading 
The STAR WEEKLY 
ask for information 


Nationally Represented by 


WARD-GRIFFITH CO. 
The Ward. Griffith Co. maintains offices 


in all principal advertising centers 


High Point Station Sold 


WHPE, am and fm, High Point, 
N. C., has been sold by the High 
Point Enterprise to Gary Davis, 
former manager of WMFR, High 
Point. The sale is subject to FCC 
approval, and Mr. Davis says he 
plans to build new studios and a 
transmitter, removing the station 
from its present location in the 
Enterprise Bldg. 


Berghotf Switches to Franz 


Berghoff Brewing Corp., Fort 


Wayne, Ind., has appointed Alex | 


T. Franz Inc., Chicago, to handle 
its advertising. Franz succeeds 
Rollman & Peck, Cincinnati, which 
had been named less than a year 
ago to succeed Hoffman & York, 
Milwaukee. 


Center Names Fairfax 


Fairfax Inc., New York, has 
been named to handle advertising 
and public relations for Cross 
Country Center, suburban shop- 
ping unit, which will open next 
year in Yonkers, N. Y. 


| 
| 
| 


| WILLIAM H. KELLEY, formerly v.p. in charge 

of sales of Motorola Inc., has been ap- 

pointed a v.p. of the Allen B. DuMont 

Laboratories Inc., East Paterson, N. J., ef- 
fective Jan. 1. 


Asher Joins KECA-TV 

John M. Asher, formerly direc- 
tor of promotion and advertising 
for Consolidated Television Sales, 


Hollywood, has 
promotion manager of KECA-TV, 
ABC-owned station in Los Ange- 
les. He was with CBS-KNX, Los 
Angeles, from 1945 to 1951. 


L. A. Agency Appoints Four 

Beckman, Hamilton & Associ- 
ates, Los Angeles, celebrating its 
first year of operation this month 
has made four staff appointments. 
John Ross, formerly with Tullis 
Co., Los Angeles, has been named 
an account executive. James 
E. Hamilton, v.p., has been named 
chairman of the agency’s plans 
board, with Emil Reigman as co- 
chairman. Donald J. Baxter was 
appointed assistant art director. 
| 
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LYNCHBURG 


VIRGINIA 


“Metropolitan” Lynchburg retail 

sales—88% HIGHER THAN THE 

U. S. AVERAGE! 

Only the News-Advance covers this 

basic Virginia market of over 

50,000 city zone population. 

ADVERTISE IN LYNCHBURG—GET OUR MARKET FOLDER 
Nationally Represented by 


been appointed 


WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 
in all principal advertising centers 


‘upeL 


‘SLANDER | 


ME LOL 


| 


— 


ADVERTISERS © AGENCIES @ CLIENTS 

are all exposed daily to claims for LIBEL, 

SLANDER, Invasion of Privacy, Viola- 

tion of copyright. 

INSURE THIS HAZARD! 

Our unique policy is adequate and 

amazingly inexpensive. Experience 
proves — it's smart to be protected. 


WRITE FOR DETAILS 
AND RATES , 


EMPLOYERS: 


REINSURANCE 
CORPORATION 


Insurance Exchange 
Kansas City Mo 


50% of the dealers do 92.8% of 
the business. 


Appliance specialty dealers ac- 
count for more than 50% of all 


for about 21% 


Appliance-Radio-TV sales account 


a” ; ‘de 
de A ae. 


of the consumers’ 


durable-goods dollar. 


50% of the 


dishwasher, room air conditioner 
and TV set sales. 


about Appliance — Radio 


All of this information, and more, appeared in the 


October 1953 issue of 


Electrical Dealer. All of the in- 


formation was obtained by personal interviews with 
dealers from coast to coast. 


The October issue 


is this — the editorial 


is now history. But the point 


material in this issue 


demonstrates how editors of Electrical Dealer dig 
for information of practical value. No cracker-barrel 


philosophy. No curbstone opinions. 


Readers get 


oe 


THE APPLIANCE-RADIO-TV SALESMAGAZINE 


a) way Ooo 


annual volume over $28,000. 


dealers have an 


tion is conc 


i 


ree? 


73% of the “dead” dealers had 
annual volume under $28,000. 


Rh 


Electrical Dealer’s retail circula- 


entrated with the 


“top-half” dealer group. 


THESE FACTS 


=—TV dealers? 


shirt-sleeve facts that are 


N . * 


as practical as shoes. 


Dealers know this. Distributors know this. Distribu- 
tor salesmen know this. That’s why your sales story in 
Electrical Dealer gets attention. It’s in the company of 
well-read editorial pages. It is in the company of edi- 
torial material aimed at increasing sales for everyone 
engaged in the selling of appliances, radio, TV and 
electric housewares. The Haywood Publishing Com- 
pany, 22 East Huron Street, Chicago 11, Illinois. 


SALES OFFICES: 


CHICAGO 11, 

22 East Huron St. 
WHitehall 4-0868 
Walter J. Stevens 
Orrin A. Eames 


MUrray 
William 


CLEVELAND 15, 
1836 Euclid Ave. 
PRospect 1-0505 
John E. MacArthur 


San Fra 


Los Angeles 


New Yor«K 17, 
101 Park Ave. 


Hill 3-0256 


J. H. Thomson 


G. Dunn 


West Coast 
McDonald-Thompson 


ncisco Seattle 
Dallas 
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A Noted Research Consultant Lists 
Some Key Liquor Marketing Factors 


By Benjamin W. Corrado 


| 


keters will bear certain important | 


SER aa ie 


Advertising Age, December 14, 1953 


| 2 The man of the house decides | does not apply tc the night-club’ 
on the brand to be bought, in from attendance for various reasons. ) 

70-90% of the homes. (Another | 
proven fact, easily corroborated capita than whites in the big north- 


4. Negroes buy more liquor per 


by your own inquiries among ern cities. Liquor wholesalers and 
women you know in various occu- their salesmen attest to this, and I 
pational or home groups.) have seen some good examples of 

3. There are more regular drink- this myself in city after city. Social 


Research Consultant 
Mr. Corrado is a nationally 
known liquor expert, whose 
clients include major distill- 
ers, brewers, their advertis- 
ing agencies, various publi- 
cations, and other groups. 


New York, Dec. 8—The day of 
the easy sell in liquor is past. From 
here on out, any distiller who 
wants a bigger share of the market 
must change his advertising and 
marketing pace. 

The reason for | 
this is that the| 
major brands. 
have become 
firmly entrench- 
ed over the pas’ 
five years. A 
consumer is not 
going to switch 
from what he has 
been buying for 
years, just be- 
cause an ad will 
tell him that the whisky is smooth, 
mellow, light, mild, the best ever 
bottled, and all the other words 
that have been whipped to death 
in liquor advertising copy in re- 
cent years. 

If most ads read the same, the 
consumer will only remain im- 
pressed by the most advertised 
brand, and such brands will natu- 
rally be the best sellers, which can 
afford to spend the most money. 


B. W. Corrado 


® This fall, distillers are putting 
out more decanters than ever be- 
fore, a record number of Christ- 
mas boxes, and more merchandis- 
ing ideas to go along than ever 
before. 

You can now buy decanters in 
fifth sizes, quart sizes and pints, 
and you can get decanters in 
blended whisky, Canadian whisky, 
bonds, straights, brandy and other 
items. You can get decorative box- 
es for all kinds of liquor, and there 
are two-bottle and three-bottle box 
combinations. There are special 
boxes for pints, for decanters, and 
even for wine. Only beer will go 
without holiday trimmings this 
year. 

But this is not purely a holiday 
development. It is part of a com- 
petitive effort by distillers to give 
consumers some visible reason for 
reaching for their particular prod- 
ucts. This will probably spread) 
over into reason-why copy, in spite | 
of the unreasonable limitations im- 
posed on liquor advertising. 


® The battle is the old story of 
the “ins” and the “outs.” The “ins” 
in the liquor field are the estab- 
lished brands enjoying high popu- | 
larity and peak sales, able to af- 
ford huge advertising expenditures 


for reminder copy. The “outs” are) 
the weak brands trying to increase | 
their business and seeking new | 
ways to interest the consumer, now | 
that they have established the fact | 
that reminder copy isn’t working. 

Most brands can be divided into 
either category, and the category 
they fall in determines how much 
extra effort will have to be put 
forth by the advertiser and his 
agency in the future. In facing the 
next few tough years, liquor mar- 


WHAT'S GOING ON? 


Clippings from the business press, 
farm papers and consumer maga- 
zines can keep you posted on what's 
going on. The 2,272 publications we 
read are listed in the 192-page 
Bacon's Publicity Checker in 99 
market groups. 

Ask for free copy of Booklet No. 50 
“Magazine Clippings Aid Business” 
Order Bacon's Publicity Checker on Approval 
Price $6.00—it will soon save its cost. 


BACON’S CLIPPING BUREAU 


342 So. Dearborn 5t., Chicago 4 


a 
w 


marketing factors high in mind: ers among men than women, ac-|factors may explain this, but no 


1. More men drink liquor than cording to unbiased surveys. (You surveys have been taken to es- 
women. This is an established fact! might keep a rough count of the tablish this impression. 
proven by unbiased surveys over male vs. female attendance at most, 5. The rate of Liquor consump- 
the years, and not a personal opin- bars you visit over the next few tion does not necessarily vary with 


ion. -weeks to give you an idea. This family income. A low-income fam- 


ily can be just as satisfied with a 
$3.69 bottle of a private label 
blend, as a high-income family 
laying out $7 for a Scotch. In the 
final analysis, liquor consumption 
per individual is limited by per- 


‘sonal capacity, whether the in- 


dividual is a high-income or a low- 
income person. 

Liquor consumption per family 
runs about 3.8 gallons annually, 
although a family of moderate 
drinkers buying one fifth a week 
could consume 10.4 gallons annual- 


“ALL THE WORLD’S A STAGE...” 


...and the ever-changing panorama of television entertainment is 
constantly reflected in WDSU-TV’s studios in New Orleans. Pat- 
terned after a Hollywood soundstage, the largest studio, by means 
of specially designed, electrically controlled folding doors, can be 
converted into 2 independent telecasting areas. Adding further 
flexibility is the recent installatién of the Cyclorama system of set 
design (one of the very few outside of New York), which permits 
local productions of network caliber. “All the world”... can always 
be found in the studios of WDSU-TV, New Orleans. 
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ly. Indications are that millions 
of low-income families, however, 
have been priced out of the liquor 
market by excessive taxes, and 
they are now bolstering the beer 
and wine business. 

High-income families generally 
can afford to buy the best, and 
people with high I.Q.s know more 
about liquor and gracious living 
than those in the lower income 
brackets. But when it comes to or- 
dering drinks at a bar, the low- 
income individual often tries to 


impress his companions by order-|states an inadequate number of| back to bourbon. The East used to 


ing the best. 

6. The liquor market is a region- 
al one. Consumption rates vary 
due to different social conditions, 
state liquor tax rates, the amount 
of bootlegging in the state, the 
strength of Dry forces, the national 
origin of the population, the type 
and number of liquor outlets and 
many more factors. 

In some states, restrictions that 
prevent sales by the drink hurt 


‘stores poorly situated may account 
for low consumption rates; in still 
another, excessive taxes will be 
the culprit, while in Washington, 
D. C., low prices make for huge 
purchases by out-of-towners, 
thereby running up D. C.’s con- 
sumption rate. 

7. Product preferences are also 
regional to a certain extent. The 
‘South, Midwest and Far West used 
‘to be bourbon markets before the 


_ Michigan. 
be a rye and a blend market, and|_ Brandy closely follows the rum 
today it is the stronghold of the market in its major strongholds, 
blends. except for Minnesota and Wiscon- 
Gin has good acceptance in big sin, which are also big brandy 
northern cities, but is also a strong markets. The latter two states are 
seller in some southern states. also good cordial markets, in addi- 
Vodka grew up in California over | tion to the big eastern states, Illi- 
the past four years and is now, nois and California. 
spreading throughout the country.| 8. Pints and half-pints are more 
Rum has been a traditional drink popular in some markets than 
along the Atlantic Seaboard, and | others. And small sizes of liquor 
has won acceptance in Illinois and| are more important in some types 


consumption; in some monopoly| war, and today they are swinging California, Ohio, Pennsylvania, and of liquor than in others. 
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9. If high taxes and bootlegging 
continue unchanged, the total liq- 
uor market is likely to remain sta- 
tic around the 190-200 million gal- 
lon mark. This means that gains 
won by one type of liquor will 
‘largely be at the expense of an- 
‘other type. Thus, the gain in 
straight bourbon over recent years 
-cut into the blend business, while 
'the more recent gains of bonded 
bourbon have cut into straight 
/bourbon and blend sales. Rising 
| vodka sales in some markets have 
‘cut into gin sales, since vodka is 
being used as a less expensive sub- 


181,640,000 
Spendable Income 
in Metropolitan 


ALTOONA 


The Stable, Isolated 
Buying Center Dominating 
Your Central Pennsylvania 

Picture 


Your sales potential in Altoona, Pa., is 
a giant growing mass . . . a mass meas- 
ured in millions of dollars in earned 
income paid to industrial and commer- 
cial workers, and in the gross farm in- 
come of Blair County. 


Potential is only half the story. Even 
more indicative of Altoona's impor- 
tance in any Pennsylvania market pic- 
ture is Altoona’s story of results. Retail 
sales over $91 million in the city alone; 
$132 million for the metropolitan area. 
RS per cap in the city a strong $1,192 
. «+ more than 16% higher than the 
national average. 


The figures prove the importance to 
you of Metropolitan Altoona's market 
story: 
Population 139,400 
Households 39,640 
Spendable income $181,640,000 
per household $4,582 
Retail Sales $132,159,000 
Food 41,844,000 
Drug 3,120,000 
Gen. Mdse. 16,869,000 
Auto 17,259,000 
Wholesale Sales 85,553,000 


Source: Consumer Markets 


In this vital Pennsylvania market, the 
dominant selling voice is the voice of 
the Mirror . . . the daily newspaper 
that goes into over 96% of Altoona’s 
homes every night. As the only eve- 
ning newspaper in Altoona, the Mirror 
has gained the confidence of its read- 
ers as well as the confidence of the 
advertisers who in 1952 placed OVER 
TWELVE MILLION LINES in the Altoona 


[toona 
Lrror. 
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stitute for gin. 

10. Most liquor consumers drink 
several types of liquor, and also 
drink beer and wine on occasion. 
Thus, a regular blend drinker can 


also take an occasional drink of 
Scotch or Canadian whisky, can 
enjoy a gin or rum drink in sum- 
mer, and delight in an after-dinner 
brandy or liqueur. 

The same individual can drink 


is that sales in such areas are de- 
pendent upon a greater degree of 
variables. The strength of a brand 
in an open state market depends 
to a good extent on the strength of 
its distributors and their ability to 


Even after a good agency has cov- 
ered its bases, and gcod distribu- 
tors have done their job, the dis- 
tiller must maintain the quality 
of the merchandise and support it 
with adequate and sustained ad- 


wen 


wait same! 
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plicates the marketer's job if he is 
trying to convince the consumer 
that his brand tastes better than 
the next fellow’s. 

15. The bar end ot the business 
(30% of the total) is the frustrat- 


J 
: 


beer or wine with his meals, or get maximum placement of a vertising. Poor aliocation of funds, ing segment for marketers of qual- G 
enjoy beer at a ball-game and brand. sporadic advertising, changes in ity products. Their bottles are nr 
PROMOTE YOUR FOOD OR champagne at a wedding. What- Without good or full distribution, the product in the bottle and price sometimes refilled with cheaper d 
DRUG PRODUCTS IN ever drink he selects will be at advertising is wasteful. Some at- changes have spelled disaster for liquors of the same type, and the h 
the expense of some other bever- tempts to force distribution hundreds of brands dotting the in- waiter may bring the consumer 5 
PEORIA, ILL. age. through consumer advertising have dustry’s graveyard of dead num- something else than he asked for. ir 
Few consumers are well in- failed when the trade did not co- bers. A poorly mixed cocktail made with ty 
BY CONCENTRATING IN THE formed about liquor. If they knew operate by stocking it. 14. Today’s liquors are general- shes ater a consumer ordered, 
MEDIUM REACHING MOST HOMES more about drinks and gracious Few customers will walk out of ly the best American liquors that right before his eyes, might well M 
THE JOURNAL STAR drinking, substantially more liquor a store without making a purchase have ever been available. Liquor cure him of drinking that brand. b 
could be sold to the American pub- if the brand he asks for is not in warehouses are jammed with more | Here again is a big educational job ir 
LINAGE TOTALS YEAR 1952 lic without exceeding its capacity stock. But once maximum distribu- aged whisky than in many a moon. that must be done by the industry. a 
RETAIL DRUG 499,468 for moderate living. tion has been achieved, you start That is why so many brands are 16. Trade papers should be used bd 
> Se ; 11. Monopoly cities are fine mar- worrying about the relative dis- now factually reporting that they to inform the trade of forthcoming N 
RETAIL GROCERS. -. 1,156,564 kets for testing. Liquor stores do play given to your brand, the re- are “the best ever bott!ed.” big advertising campaigns, product al 
Toons, Seteien no gg ly hg A 70% of the total liquor business tailer’s attitude toward it, how This makes it increasingly hard-| improvements, price changes, etc. al 
ence, that consistent advertising in the today, and in monopoly states liq- many “deals” or discounts are be- er for the consumer to differentiate They could be better used if in- Ww 
——S © ow Seen uor stores generally assure full dis- ing given fur competitive brands, from one brand to another in bars, formational and educational copy of 
ume at ~ #E, cost. tribution of a listed brand. If a how to get the bottle on all the | and permits some places to get is run, rather than the same ad 
Nationally Represented by campaigr moves cases of liquor in back bars in the market, how to away with serving you something that runs in the consumer press. fc 
oo a test city in a monopoly state, get your display material up, and cheaper than what you asked for— The retailer and wholesaler is J 
eae neil co. then it is good. how to keep the consumer loyal to of course, they bill you for the looking for sales aids and ideas, 
‘ -Griffith Co. maintains offices 12. O tate le liable the b d ‘ , . : ’ 
in oll principol advertising centers - Open states are less reliable the brand. brand you ordered. and he is all too often neglected. Cc 
test markets. The reason for this. 13. The distiller is a key factor. This general improvement com- Result: too few retailers ever make mn 
suggestions to you about liquor. of 
Contrast this with the average 
druggist! c 
17. The top-selling liquor brands : 
have excellent sales coordination. 
The elements that have to be co- O 
ordinated include the product that fo 
goes into the bottle, the design of Ni 
the package, its distribution, its er 
display in retail stores, its adver- 
tising in various media, its point co 
of sale material, and its market in 
research which keeps a continual, 19 
restless eye for the red lights that ar 
signal market weakness. th 
There is no excuse for a brand lis 
accepting a steady sales decline ne 
year after year without establish- 
ing a reason for it, and attempting of 
to correct the situation. Every liq- Cl 
uor advertiser should supply his pr 
agency with market-by-market be 
sales figures monthly for the agen- Cl 
cy to study and discuss problem Ne 
markets with the advertiser. be 
Where such data is considered top ac 
secret, then at least percentages he 
should be supplied showing the 
year-to-year change in various SJ 
markets. 
18. Liquor is a seasonal business. 
The smart liquor companies sched- Ne 
ule their advertising plans to allow col 
for heavy expenditures during the the 
seasonal peak. Ac 
Companies operating on a Mc 
month-to-month basis sometimes ne 
find they have no money left to 4 
advertise gin in the summer or Jol 
bonded whisky around the holi- Ing 
days. Sales comparisons should al- ad 
ways be made with the similar Bis 
month of a year ago, except with Sir 
a new brand. tisi 
age 
‘Plaskon to McCann-Erickson 
Advertising of Plaskon plastic JO 
products and resins will be han- P 
dled by McCann-Erickson, effec- Bo 
tive Jan. 1. The Plaskon division Di: 
of Libbey-Owens-Ford Glass Co., ing 
Toledo, was purchased in October J 
by the Barrett division of Allied : 
Chemical & Dye Corp., New York ufé 
’ ‘Doctor, can Linterest you in our Advertising presently is handled 
Sell the Doctor new vitamin combination?” a, Se, French & Dor- FR 
c ’ . } 
when his mind There is a time and place for everything. The time and place for your ‘Journal’ Promotes Gifford we 
‘ rtising »ceage re CC ‘e ated attenti . j ’ j : a. die 
is on medicine — *vertising message to get the concentrated attention of the ent siweriiaing anguenens af ’ 
doctor is in MODERN MEDICINE. Here is the one journal that takes the Portland Oregon Journal, has wit 
been promoted to promotion anc 


your product message not only across the threshold of the doctor's 


office but across the threshold of the doctor’s mind where sales are 


actually made. 


MODERN MEDICINE is the only journal that brings all U.S. doctors 


a CONCISE, complete, readable review of the latest world-wide 


medical developments—24 times a year. You can be sure that when 


the doctor reads MODERN MEDICINE he is seeking information that 


will be useful to him in his daily practice. 


Again in 1953 advertisers placed 


more pharmaceutical advertising 


Sell the Doctor when his mind is on medicine. 


manager, succeeding Vernon R. 
Churchill, who retires Dec. 31. 


| Business Is Better Than Ever. . . in 


ROCKY MOUNT 


NORTH CAROLINA 


Per capita food sales—$315.09, more than 
double the State average. 

Per capita Drug sales—$46.14, more than 
double the State average. 

One of the nine largest cities in the State. 
Sell in this rich market through advertising 
in one medium offering complete coverage. 
| THE TELEGRAM 

Evening and Sunday 
Write for new market data folder now available. 


in Modern Medicine than in ans 


other medical journal in the world. i Sa SP 


MODERN &} MEDICINE | tornngros | son tronic WARD-GRIFFITH CO. 
Chicago « In Canada The Ward-Griffith Co. maintains offices 


THE JOURNAL OF DIAGNOSIS AND TREATMENT Modern Medicine of Canada in all principal advertising cont>r- 


Sell 
ous 
new 
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Rls Hows «- 


Advertising Age, 


Agency President 
Wesley Gilman Dies 


PHILADELPHIA, Dec. 8—Wesley A. 
Gilman, president of Lewis & Gil- 
man, died sud- 
denly after a 
heart attack Dec. 
5 while hunting 
in Chester Coun- 
ty. 

Mr. Gilman, 
who started his 
business career 
in New England 
as a salesman, 
became a v.p. of 
N. W. Ayer & Son 
at the age of 36 
and retained that office until 1942 
when he joined Paul L. Lewis, also 
of Ayer, to form Lewis & Gilman. 

Mr. Gilman lived in Wayne, Pa., 
for 25 years. He was a native of 
South Berwick, Me., and attended | 
Berwick Academy and Amherst 
College. During the 1920s he was 
manager of Ayer’s New England 
office. 


Wesley Gilman 


CHARLES A. OTIS 

CLEVELAND, Dec. 9—Charles A. 
Otis, 85, investment banker and 
former publisher of the Cleveland 
News, died here today after sev- 
eral months of illness. 

In 1905, Mr. Otis, who had be- 
come a millionaire through his 
investment banking activities by 
1900, merged the old Herald-News 
and Evening Plain Dealer to found 
the Cleveland News. He was pub- | 
lisher until 1912, when he sold the | 
newspaper to Dan R. Hanna. 

Mr. Otis was a former president | 
of the Associated Advertising | 
Clubs of the World and was twice 
president of the Cleveland Cham- 
ber of Commerce. He was the first 
Clevelander to buy a seat on the! 
New York Stock Exchange and 
because of his wide range of civic 
activities was universally known 
here as “Mr. Cleveland.” 


SAMUEL N. HOLLIDAY 

New York, Dec. 9—Samuel 
Newton Holliday, 67, advertising 
consultant and former assistant to 
the president of General Outdoor 
Advertising Co., died yesterday in 
Montclair, N. J., after a short ill- 
ness. 

After graduating from Yale, he 
joined General Outdoor Advertis- 
ing Co. here. In 1939 he joined the 
advertising department of National 
Biscuit Co. and retired in 1951. 
Since then he has acted as adver- 
tising consultant to advertisers and 
agencies. 


JOHN F. BOYLE JR. 

JerSEY Citry, Dec. 9—John F. 
Boyle Jr., 57, v.p. of the H ‘dson 
Dispatch, Union City, N. J., morn- 
ing newspaper, and co-owner of 
J. F. Boyle Co., boxboard man- 
ufacturer, died here yesterday. 


FRANK A. CONOLLY 

New York, Dec. 9—Frank A. 
Conolly, 53, manager of the pack- 
age division of Oakite Products, 
died of a heart attack Dec. 3. 

Mr. Conolly had been associated 
with Oakite for the past 25 years 
and was a former v.p. of the Ad- 


SALISBURY 


NORTH CAROLINA 


MARKET 
MEDIUM 

cosT 

Sell the heart of the rich and prosper- 
ous Carolina market through its only 
newspaper—THE SALISBURY POST. 


Nationally Represented by 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 


in all principal advertising centers 


| paper’s 
er subsidiary. 


JOHN H. KEDZIE Dec. 6 after a brief illness. 


'Erwin, Wasey & Co., 


December 14, 1953 


vertising Club of New York. He illness. 
was also a member of the Sales Born in Cleveland, Mr. Wheeler 
Executives Club, Explorers Club joined his uncle S agency, W. N. 
and the Publicity Club of New Gates Co., in 1897. He moved to 
York. Chicago in 1904 as representative 
of the railroad publications until 
ill health forced him to retire. 
JOHN J. MEEGAN . ; 
He was a member and off 
BuFFALo, Dec. 8—John J. Mee-)| > ng Hee 


ang ‘ _the Western Advertising Golfers 
gan, 62, secretary and director of | assn., the Atlas Club and the 
the Buffalo Courier Express, died Agate Club. Until his retirement, 
yesterday. 


—, he was also a director and treas- 
Mr. Meegan was also secretary urer of Chicago’s Off-the-Street 
and a director of WEBR, the news- |! Club 
radio station, and of Nia-) j 
gara Photo Engraving Co., anoth-' A, N, COOKE 


Cuicaco, Dec. 9—A. N. Cooke, 
59, of the WLS sales staff, died 


Cuicaco, Dec. 9—John Hume} Mr. Cooke had been associated 
Kedzie, 81, a retired executive of with the sales staff of WLS since 


died yester- 1930. Before that, he 
day after a heart attack. 


EDWARD D. WHEELER 
Sanbusky, O., Dec. 8—Edward 
D. Wheeler, 75, western manager 
of Gates Railroad List trom 1904 to! 
1948, died here Dec. 


had been a 
member of Prairie Farmer’s circu- 
lation staff, later becoming its ad- 
_vertising representative in Indiana. 


HUGH L. IRWIN 
SyrAcuUSE, Dec. 10—Hugh L. Ir- 
5 after a long, win, 57, advertising salesman for 


55 


the Syracuse Post-Standard, died patch in 1923 and later served 
here yesterday. | with the News-Leader. When the 


|two newspapers merged in 1940, 
RALPH W. MOORHEAD 


|he joined the advertising depart- 
Des Moines, Dec. 9—Ralph W.. ment of Richmond Newspapers. 
Moorhead, 56, associate publisher | 
of the Underwriters Review, died McCormick to Screen Gems 
John McCormick, formerly gen- 


at his home Dec. 5 after a two-| 2) anager of WNBK, Cleveland, 


month illness. 
/has been appointed midwestern 
Mr. Moorhead had been with De) sales manager in Chicago for 


Puy Publications since August,| Screen Gems, New York tv film 
1920, and also was associate pub- | producer. 

lisher of the Northwestern Banker | 
and the Iowa-Nebraska Bank Di-| 


rectory, companion publications of | TORONTO, CANADA 


the Underwriters Review. Capital City of Ontario — Canada’s Richest 


| Province — Having One-Third of Canada’s 
AUGUSTUS SPONG JR. 


| Total Fapalaties and 42% of [= Sales— 
RICHMOND, Dec. 8—Augustus | 


nketed by the 
TORONTO DAILY STAR 

Marion Spong Jr., 68, a member of | — 400,000 circulation (largest in 

the advertising staff of Richmond | Canada ) 

Newspapers Inc., publisher of the | — 80% coveruge of Toronte 

Times-Dispatch and the News-| — 50% coverage of 45 prosperous 

Leader, died Dec. 3. Untarno centers 


Ss as is advertisi SEND FOR OUR COMPLETE DETAILED MARKET FACTS 
Mr. Spong began his advertising : ~ 


WARD-GRIFFITH CO. 


career with the Knoxville Senti- 
nel in 1908 and went to the Ports-| 


mouth Star in 1915. He joined the The Ward-Griffith Co. maintains offices 
staff of the Richmond Times-Dis- | in all principal advertising centers 


The Seattle Times —as always — is 
the best advertising medium in this 
important market of 675,699 people 
(latest A.B.C. City Zone Population). 
By all means, include The Seattle 
Times on your 1954 ‘‘A”’ schedules. i 
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CEPTED NEWSPAPER 


Represented by O'Mara & Ormsbee, inc. * New York + Detroit * Chicago * Los Angeles * San Francisco 
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THE ADVERTISING MARKET PLACE 


Rates: $1.00 per line, minimum charge $4.00. Cash with order. Figure all cap 
lines (maximum—two) 30 betters and spaces per line; upper & lower case 40 
per line. Add two lines for box number. Deadline Wednesday noon 12 days 
preceding publication date. Display classified takes card rate of $13.50 per 
column inch. Regular card discounts, size and frequency, apply on display. 


HELP WANTED POSITIONS WANTED 
ADVERTISING SALESMAN-—must have TO AN AGENCY WHO NEEDS 
proven ability, preferably experienced on A GOOD MAN IN SOFT GOODS 


business papers. Important territory Former ad manager wants account work 
(Cleveland headquarters) of leading trade with progressive agency. Nine years ad 
publication. Salary and Commission. manager and assistant sales manager soft 
Write fully giving age, salary, experience goods manufacturer. Extensive knowledge 


and other details. of retail viewpoints. Fiye years radio and 
Box 6073, ADVERTISING AGE publication promotion. Excellent speaker. | 
200 E. Illinois St., Chicago 11, IL. Good references. 
BARNARD Box 6063, ADVERTISING AGE 


A service for employers and applicants in 200 E. Illinois St., Chicago 11, Ill. 
the fields of advertising and publishing. | 8 ales personality and ability. 
Office and Professional CEntral 6-3178 A ge 26, Coll. grad., married, Vet. 
176 W. Adams Street Chicago 3, Ill. L ooking for intangible sales. 


Exp. as junior exec.—3'% years. 
nr eo A A ss S eeks commission basis. Will relocate. 
have Journalism education and some ex- | Pa itncan Gh Chines ae. 
perience in writing, production, photog- : tl : : 
raphy and layout. Merchandising back- TWIN CITIES OR ROCKY MT. AREA 
ground desirable but not entirely neces- preferred by capable, hard-working man, 
sary. Small organization with good record | 27, for job as asst. ad mgr. or asst. a.e. 


of growth. At present asst. ad mgr. large seed firm 

Box 6066, ADVERTISING AGE but can’t learn or earn more. 5 yrs. exp. 

200 E. Illinois St., Chicago 11, Il. |m.o. catalogs, farm and ¥ tg yr ater 

production, premiums. B.A. in jour. ar- 

ADVEREROIG . SUBLIGEING | ried. $6,000 up but opportunity more im- 

All types of positions for men and women. | P°Tt@#nt. 2 
185 N. Wabash Fr 2-0115 Chicago | Box 6069, ADVERTISING AGE 


ADVERTISING PRODUCTION TRAINEE | — 7°°_. Hlinois St Chicago 11, Til.__ 
If you are a young man desirous of inter- | YOUNG CREATIVE COPYWRITER with 
esting, profitable career with a nationally | background in retail, general, and indus-| 
known organization, and can operate a trial account supervision wants copy-con- 
typewriter, we'll teach you, pay you while | tact job with medium-size agency. | 


you learn and give you advancement. Box Box 6067, ADVERTISING AGE 
6074, ADVERTISING AGE, 200 E. Illinois | ___200 E. Illinois St., Chicago 11, Til. | 
St., Chicago 11, Ill. Woman's Editor Interested in Furthering 
MOLENE PERSONNEL Scope and Career. Fully Experienced. 
SPECIALISTS IN GOOD JUDGMENT Seven years as Home and Family Editor | 
ANdover 3-4424 of Large Mid-West Farm Paper, Radio 


BANKERS BLDG. CHICAGO 11, ILL.| Homemaking Program. Please state = 
Man LIPPING SERVICE DIRECTOR ee 
an or woman, thoroughly experience } 
in details of managing a newspaper clip- Ne er eee Aeon | 
ping service, offered opportunity to man- : St., ag mt 
age new service in New York. Give details | Have priceless contacts throughout NYC 


of experience and salary. ad business as result of years of space 
Box 5983, ADVERTISING AGE selling and services. What do you want 
801 Second Ave., New York 17, N. Y. sold? 


Box 6060, ADVERTISING AGE 
ADVERTISING & PUBLISHING 801 Second Ave., New York 17, N. Y. 


FOR ALL TYPES OF POSITIONS ¥. 
GEORGE WILLIAMS PLACEMENT Texan wants to go back to Texas. 7 years 


209 S. State Ha 17-1991 Chicago | director of Marketing Department. Ex- 
perienced in setting up department and 
POSITIONS WANTED all phases of marketing, MBA degree, age 


DOES YOUR PUBLICATION NEED | 32. Box 6068, ADVERTISING AGE 
art-production guidance? Young woman 200 E. Mlinois St., Chicago 11, Ml. 
with thorough background in offset and RTIST—ART DIRECTOR 
letterpress copy preparation can take the Desires — Saiien” in printing or 
ps job = poss Se ee do a manufacturing field. Over 10 years tho- 
po Re i wee. Rk agen an het i. rough experience in all phases from cus- 

8 4 y what she liomer contact to layout to finish. 


can't do, and how to get it reproduced 
right, and on time. Now on _ national Box 6072, ADVERTISING AGE 


magazine. $150 a week. 200 E. Illinois St., Chicago 11, Ill. 


Box 6070, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. REPRESENTATIVES AVAILABLE 


MISCELLANEOUS 
STOCK FILMS. Footage on pigs feeding 
for tv commercials and sales films. 
KEITH-MILLER FILMS 
1221 Farnam Omaha 2, Nebr. 


SALE or lease, 2 story drive-in, 20 foot 


celing. Mr. Rosenbaum, Maxwell Brody | 


aT Lexington Ave., N. Y. TEmpleton 


8-61 


One of the largest magazine publishing com- 
panies is looking for a young, aggressive 
magazine space salestmnan with minimum of 
* years successful magazine space selling: to 
travel out of Chicago office. Our organization 
knows af this advertisement, Write a short 
letter giving resume of experience and state 
sulary requirement. 
Box 712 ADVERTISING AGE 

200 F. Mlinois St, Chicago 11, Ml, 


ADVERTISING SALESMAN 
To sell advertising space on taxicab trunk 
decks for successful growing company. 
Man must have proven advertising sales 
experience. Car necessary. Salary, draw, 
travel expenses, plus liberal commission. 


THE MARVIN COMPANY 
1100 W. Washington Bivd., Chicago 1, Il. 


FARM AD WRITER 


Unusual opportunity with leading 
New York agency. Must have thor- 
ough, grass-roots knowledge of na- 
tional farm field. College degree in 
agriculture desirable. State fully ed- 
ucational and business qualifications. 
Age: under 35. Salary: $7,000-$9,000. 


Box 719 ADVERTISING AGE 
801 Second Ave. New York 17,N. Y. 


ART DIRECTOR — 
LAYOUT ARTIST 


Good opportunity for a young 
man who wants to grow with 
hard-hitting, fast-growing or- 
ganization. Must be able to 
make visuals, and render 
semi-comps. Join us before 
January 1 and share in 1954 
profit sharing plan. Box 721, 
ADVERTISING AGE, 200 E. 
Illinois St., Chicago 11, Til. 


Advertising Age, December 14, 1953 


“Our 43rd Year” 
ADVERTISING MGR. $12,000 
Top dept. store or furniture chain exp. 
with keen layout knowledge. 

3 COPYWRITERS for med. sized agen- 
cies in Midwest. 3 yr. min. agy. exp. 


$6,000-8,500 
ADV.-SALES PROM. Tech. knowledge 
eastern instrument co. $7,000 


GLADER CORPORATION 


Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn, CE 6-5353 Chicago 


AMA Announces 3 
Marketing Awards 


Cuicaco, Dec. 8—Robert E. Ses- 
sions, chairman of the board of 
judges of the American Marketing 
Assn.’s awards program, = an- 
nounced today that the AMA has 
made three awards for “signifi- 


cant and advanced contributions 


EXPERIENCED 
AGENCY MAN 


Excellent opportunity for account 
man who can write good copy for 
both consumer and industrial ad- 
vertisements and can submit ample 
evidence to prove it. Prefer seasoned 
man, but we are glad to hear from 
younger men who feel ready for 
greater responsibilities. 


THE GRISWOLD-ESHLEMAN COMPANY 
1410 Terminal Tower, Cleveland, Ohio 


to creative thinking, planning, ac- 
tivity or achievement in the field 
of marketing.” 

One award went to Richard D. 
Crisp, director of research for Ta- 
tham-Laird, Chicago, for his “Case 
Study in Copy Research” (AA, 
March 23). 

Another award, for a _ census 
monograph entitled “The Manu- 
facturers’ Agent as a Marketing 
Institution,’ went to Thomas A. 


CIRCULATION 
PROMOTION MANAGER 


This is a job for a man who can 
write good strong direct mail 
copy. Magazine experience es- 
sential. Not necessary to be a 
genius, but must be genuinely 
creative, able to organize and 
run a department. Some knowl- 
edge of production, ABC rules 
helpful. Write fully, including 
salary requirements. Box 718 


ADVERTISING AGE, 801 Sec- 
ond Ave., New York 17, N. Y. 


Staudt, now at Massachusetts In- 
stitute of Technology. 

Honorable mention went to Dr. 
Thomas E. Coffin and Jack B. 
Landis of National Broadcasting 
Co. for their study of ‘“‘Radio’s Ef- 
fective Sales Power.” 

Award certificates will be pre- 
sented to the winners at the AMA's 
winter conference in Washington, 
Dec. 28. 


3M’s Promotes Redpath 


Alan H. Redpath, since 1952 
in charge of merchandising for 


all tape products made by Minne- 


ADVERTISING AGENCY 


Requires services of two men 


for expanding Field Contact De- ~ 


partment. Knowledge of media 
essential. Must be capable of 
meeting people, planning ad- 
vertising schedules and free to 
travel extensively. Fine oppor- 
tunity for right men to become 
associated with reputable Mid- 
western 4A agency. Write, giv- 
ing details of experience, age, 
salary requirements, etc. 


Box 717 ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


sota Mining & Mfg. Co., St. Paul, 
has been promoted to general 
manager of the company’s ribbon 
division, a new post. 


| Bordley Heads WTOP Sales 


Robert A. J. Bordley, for the 
| past three and a half years in the 
| radio sales department of WTOP, 
'the Washington Post station, has 
'been promoted to general sales 
| manager of the station’s radio, fm 
/and tv operations. 


| 


Advertising and Sales 
Promotion Mgr. Available 


JR. ACCOUNT EXEC.-ASST. AD MAN-| Covering Ohio on commission basis for 


AGER More than three years experience | Pace, media, or displays wishes to add 


copy potential—B.A. degree plus con- | 5082, Columbus 12, Ohio. 


tinuing study of advertising and business Tr, ° 

ready to be put to work for your organi- MISCELLANEOUS 

zation, Age 28. Located Chicago will re- CANADA'S BEST MAILING LIST 
locate. Write for full resume. All replies 200,000 live names on Elliott stencils 
aswered. Box 6065, ADVERTISING AGE, Call your list broker - TO-DAY 
200 E. Illinois St., Chicago 11, ILL or Tobe’s - Niagara on the Lake, Canada 


the Brady Company needs... 


Art Director... Contact 


To handle contact and creative work on 
several high-potential art accounts. Full 
studio, production and administrative 
staffs. Key job with sweet participation 
financial arrangement. 


Layout Artist... 


With art director potential, to do original 
layouts and comps... some figure ability 
handy. Generous salary guaranteed payoff 
for versatility and real talent. 


Company Young agency, solidly set and 
growing just as fast as we can find the right staff addi- 
tions. Diversified national accounts and no organizational 
rigor mortis, 


Working Situation Exceptionally congenial 
young group just settling down into brand new, modern, 
top-floor offices in this attractive, lively Wisconsin cel- 
lege town. Housing available: wonderful family living 
just 3 hours from Chicago. 


Write — fully, frankly and factually, giving 


in all departments of top agency—proven additional clients. Write Post Office Box | 


Opportunity 


ested in expanding. 


801 Second Ave. 


for Small Advertising Agency 


in New York or elsewhere to merge with or 
sell out to established New York agency inter- 


Write Box 713, ADVERTISING AGE, 


New York 


after January Ist 


10 years experience, strong in art copy and 


production 5 years with large Supermarket 
chain 3 with well known Pood Agency. Salary 
and location secondary to opportunities. Look 
no more, if you are looking for the best in 


these lines. 


Box 715 ADVERTISING AGE 


200 FE. Iilinois St Chicago 11, I. 


ADVERTISING PERSONNEL 


Employer-Employee 
Investigate 
our active confidential service. 
B. CLEM 
DRAKE PERSONNEL 


| Suite 1009 


7 W. Madison + Financial 6-2100 + Chicago 2, III. 


CIRCULATION RESEARCH 


Statistical. Analyst, presently responsible for 
subscription sales analysis, and circulation 
premotion research and planning, for success- 
ful business publication, seeks further chal 
lenge > years circulation and research ex 


200 E. Illinois St. 


WANTED: A COPYWRITER THAT WRITES 


We have an opening, with plenty of elbow room, for a sea- 
soned copywriter that pounds out crisp, fresh, hard-hitting 
copy. We're young, aggressive, and growing in Chicago... 
that’s why we need you. You need us if you are anxious to 
work exclusively on outstanding sales promotion campaigns 
and sparkling selling literature for a variety of industries. 
You have solid retail and manufacturing level experience . . 
you don’t need agency experience. We're open on salary— 
depends on your ability, ambition, and initiative. Send de- 
tailed résume, no samples. We'll require references after your 
personal interview. (Join us before January 1 and you are 
eligible for our profit-sharing plan.) 


Box 720 ADVERTISING AGE 


Chicago 11, III. 


perience. Thoroughly familiar with direct mail 
techniques, mailing lists, production methods 


and costs, and circulation fulfillment. M.B.A. 
Ane 28 

Rox 716 ADVERTISING AGE 
ROL Second Ave New York 17, N.Y. 


TAKE OVER 
GOING AGENCY 


Here’s a golden opportunity for 
well rounded advertising man. 
Profitable, small, well equipped, 
growing agency in large eastern 
city. Accounts include light’ in- 
dustrial and consumer. Fast grow- 
ing radio-TV dept. Right man can 
step into full or part ownership 
with excellent immediate earnings 


on modest investment. Act’ im- 


complete job history, salary requirement, ambitions, 
military status, ete. Send proofs if you have them, but 
no original samples. Whether you're ready to move right 
now or not, let us hear from you. 


The Brady Company, Inc. 
12th Floor, Irving Zuelke Building 
Appleton, Wisconsin 


objective. 


200 E. Illinois St. 


TOP AGENCY CREATIVE DIRECTOR 
AVAILABLE SOON 


(New York or Chicago only) 


He has headed the creative departments—and plan boards 
—of leading agencies with success for many years. Also has 
been account executive on a number of multi-million dollar 
accounts. Long record of brilliantly successful campaigns— 
in food, drug product, electrical appliance, automotive, cig- 
arette, and other fields. Interested in new connection with 
an outstanding agency which understands, appreciates and 
wants superlative work—and makes this its Number one 


Box 722 ADVERTISING AGE 


Chicago 11, Ill. 


mediately. 

Box 714 ADVERTISING AGE 
801 Second Ave. 
New York 17, N. Y. 


‘i Walter Lowen 


PLACEMENT AGENCY 


° 
Headquarters since 1920 for 
ADVERTISING AND 


MARKETING PERSONNEL 


Executives @ Copy @ Art @ Office 
ublic Relations 
Please write briefly ovtlining your 
specific experience or personnel needs. 
420 LEXINGTON AVENUE 
NEW YORK 17, N. Y. 
MU 9-2630 
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C. E. VAN ANGLEN JR. has been promoted 
to the new post of merchandising manager 
for Canada Dry Ginger Ale, New York. He 
was assistant general sales manager of the 
company’s carbonated beverage operations. 
He will be in charge of a section of the 
company’s ad department and will direct 
merchandising, market research, packaging 
and new product promotion. 


$100,000 Contest 
Sparks Deepfreeze’s 
1954 Ad Program 


NortH CuIcaGco, ILuL., Dec. 8—A 
$100,000 consumer contest will 
kick off the 1954 advertising pro- 
gram of Deepfreeze home appli- 
ances, a division of Motor Prod- 
ucts Corp. 

A major portion of Deepfreeze’s 
annual magazine and radio adver- 
tising budget will be devoted to 
promoting the contest, which is 
slated to run from Feb. 15 to April 
1. Deepfreeze also plans an exten- 
sive outdoor campaign to publicize 
the contest in 100 key market areas 
where 24-sheet posters are to be 
placed along main highways. 

Contest winners will be awarded 
prizes—including home freezers, 
refrigerators and room air con- 
ditioners—from their descriptions 
of why they like a particular fea- 
ture of Deepfreeze appliances. 


s The contest will be advertised 
in American Magazine, Better 
Homes & Gardens, Capper’s Farm- 
er, Farm Journal, Farm & Ranch, 
Good Housekeping, Household, 
Progressive Farmer, The Saturday 
Evening Post, Sunset and Town 
Journal. 

Radio audiences will hear about 
the contest during Gabriel Heat- 
ter’s news broadcast, sponsored 
regularly by Deepfreeze over Mu- 
tual network stations. 


s During the unveiling this week 
of its new line of refrigerators, 
Deepfreeze displayed its special 
Imperial A-12 model, which in- 
cludes a tap that dispenses cold 
drinks while the door is closed. 
The dispenser, called an Aqua 
Tap, is attached inside the door to 
a plastic container which holds 
more than a gallon of water, fruit 
juices or other liquids. Milk is the 
only liquid that cannot be used. 
Roche, Williams & Cleary, Chi- 
cago, is the Deepfreeze agency. 


Rader TV Films Moves 


Rader TV Film _ Productions, 
Hartford, has moved to 647 Main 
St. 


DAYTONA BEACH 
Ter “Seed et Geert 


DAYTONA BEACH NEWS-JOURNAL 


1. Daytona Beach is an unusual test | 


market; its thousands of visitors 
come from all over the U.S., Canada. 
Cuba and South America. Its Sum- 
mer seasons now rival its Winters in 
tourist popularity. 

. Over $98,723,000 effective buying in. 
come. 

. Over $83,353,000 retail sales. 

. A quality market index of 127. 

. 1952 total advertising 13,711,789 lines. 

SEND FOR OUR ADVERTISERS’ MERCHANDISING PLAN 

Represented by V. J. Obensuer Jr. in Jacksonville 

Nationally Represented by 


Vew ww 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 
in all principal advertising centers 


Names Burlingame-Grossman | 


Bulk Petroleum Corp., Chica-| 
go chain of 19 gasoline stations, | 
has named Burlingame-Grossman, | 
Chicago, to handle its advertising. 
Local radio and tv, point of pur- 
chase advertising and direct mail 
are planned. 


Names Suzanne Sellemeyer 


Suzanne Sellemeyer, previously 
traffic manager for Erwin, Wasey 
& Co., has been named traffic 
manager for Fulton, Morrissey | 
Co., Chicago. 


Fleisher Fur to Adams 


Fleisher Fur Co., New York, has 
appointed A. D. Adams Advertis- 
ing, New York, to handle its adver- 
tising and publicity. Trade publi- 


Falvey Named Creative Head 


Hal Falvey has been named 
head of the creative department of 
the San Francisco office of Beau- 
mont & Hohman. He previously | 


cations are being used currently,| was creative executive for Fuller 


and consumer promotion is being 
planned for the first of 1954. 


Commercial Factors to F&S&R | 


Commercial Factors Corp., New 
York, has switched its advertis- 


ing account from George N. Kahn| market 


Co. to Fuller & Smith & Ross, ef- 
fective Dec. 1. 


& Smith & Ross, Cleveland. 


R. T. French Names Woods 


Charles T. Woods, formerly with 


New York research companies, has | 


been appointed manager of the 
research department of 


R. T. French Co., Rochester maker 


57 
Braun Joins Hicks & Greist 


Hal Braun has joined the copy 
staff of Hicks & Greist, New York. 
He was formerly with J. C. Pen- 
ney Co. and Abraham & Straus. 


TELL AND SELL YOUR STORY 
WITH GENUINE PHOTOGRAPHS 


. 8x 10's Post Cards — Tip-ons 
Miniatures—Porttolios—Business Cards 


THE GROGAN PHOTO. COMPANY i" 
1275 N. Bahls St., Danville, Hlinois 

sr fae CHICAGO OFFICE 

122 S. Mien gan Ave, 


Prone WEbster 9 32149 


of prepared mustard and spices. 


Memorable gifts from remembered pages 


xford Papers 
dp Build, Gols — 


OXFORD PAPER COMPANY, 230 Park Ave., New York 17, N. y.e OXFORD MIAMI PAPER COMPANY, 35S Last Wacker Drive, Chicago 1, Li, 


Miils at Rumford, Maine, and West Carro'iton Ohio 


Fulfilling the desire for gracious giving, the Jewelry Industry 
punctuates its colorful promotions with attractive, compelling 
printed material. And, for this industry in particular, the spe- 
cial ability of Oxford Papers to recreate the sparkle oi pre- 
cious stone and metal, to reflect quality and integrity, makes 
these fine papers fit foundation for pages that sell. 
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Black Joins Hicks & Greist Co., Detroit, has been appointed Austin to ‘Field & Stream’ 


_ to the public relations staff of the , 

Robert J. Black has _ joined ; "~ , | Frederic F. Austin, formerly 
Hicks & Greist as v.p. of the Detroit office of Young & Rubicam. circulation and business manager 
agency’s West Coast office in Los) _of American Girl, has been named 
Angeles. He previously operated Graham Named Ad Manager Circulation manager of Field & 
an agency under his own name. Durward (Dewey) P. Graham stream, New York. 


has been named advertising and 
Fenkell Joins Detroit Y&R sales promotion manager for Har- Smallen Advertising Moves 


Neal K. Fenkell, previously a per Electric Furnace Corp., Buf- Paul Smallen Advertising, New 
member of the public relations de-|falo maker of high temperature York, has moved to larger quarters 
partment of Packard Motor Car electric furnaces and kilns. at 551 Fifth Ave. 


THIS IS GEORGE GUNDLING (Another W-G Salesman) 


George Gundling, like many Ward-Griffith men, obtained his early experience with a 
newspaper, the Jersey Journal. He is well known among advertisers and agencies in 
New York and the Philadelphia territory. George, an active member of the Poor 
Richard Club, is Manager of our Philadelphia Office. George, or any Ward-Griffith 
man, will be delighted to help you push your product. Newspaper advertising gets 
results. It gets immediate action. Buy newspaper advertising! 


Please note individual advertisements of our newspapers throughout this issue. 


WARD-GRIFFITH CO. 


DAILY NEWSPAPER REPRESENTATIVES 


Park Lexington Building ... ; «+ eeseeeeees Plaza 5-7028 ; Ps .... NEW YORK 


Wrigley Building ; ....Superior 7-2485 ; ., CHICAGO 
General Motors Building ~~: Lo ere DETROIT 
Statier Office Building ... avd PD Seebas..svnie.. cteuesaewel BOSTON 
22 Marietta Street awe ... Walnut 1231 alee .... ATLANTA 
318 Addison Bullding...... 066 ee asec CHARLOTTE 
Russ Building . sake ... Yukon 2-2-6028 .. SAN FRANCISCO 
Lincoln Liberty Building . -- Locust 7-4279 ..... ‘ . PHILADELPHIA 
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The Chairman of the Federal Reserve System Subcommittee on Collections tells . . . 


How to collect $2,000,000 a minute! 


“90°% of the nation’s business is transacted by check!" says 
Mr. Valentine Willis, Vice-President of the Federal Reserve 
Bank of New York, “But it wouldn't be possible without an 
efficient system of transporting and handling this enormous 
volume of ‘cash letters.’ 

“Every day, the Federal Reserve System collects checks worth 
billions of dollars from all parts of the country. The sooner 
we can return checks to their ‘home’ banks and give depositors 
their money, the better for business. 

“In the past ten years, the maximum time for sending checks 
‘home’ has been cut from seven to two days. For this amazing 
record, we give a lot of ‘credit’ to Air Express! 


—_—.@& AirExpress. 


‘We ship more than 8,400 pounds of checks in an average 
day via Air Express, between the 12 Federal Reserve Banks 
and their branches. These packages weigh from two pounds 
to 450 pounds. One busy day, one Federal Reserve Bank 
shipped almost three sons of checks via Air Express! 

“Checks are the lifeblood of our economic system. Air 
Express has become a vital artery in this important work. 

“Understanding economy is part of our job. We've found 
that we can buy Air Express speed, in most weights and dis- 
tances, at lower cost than any other air service.” 

It pays to express yourself clearly. Say Air Express! Division 
of Railway Express Agency. 


wWXx»— 


GETS THERE FIRSBT via US. Scheduled Airlines 


STOCKING-FULL—Genita Prince, who has 
been chosen “The girl we'd most like to 
find in our Christmas stocking’’ by mem- 
bers of Motorola Inc.'s Engineers Club, 
poses prettily alongside a 6’ replica of the 
new “extended tone’ radio speaker. Ac- 
cording to Motorola, the new speaker's 
design makes it possible to incorporate 
proportionately larger speakers in every 
size radio to improve tone. 


‘Esquire Etiquette’ 
Shows the Man How 


New York, Dec. 10—Etiquette 
has been described as _ nothing 
more than rules for the most prac- 
tical way to do things. 

By this definition, “Esquire Eti- 
quette” (J. B. Lippincott Co., $5) 
more than qualifies. It dishes out 
a generous portion of “how-to-do- 
it’ specifications for behavior at 
the office, at sports and at random. 
All this is made even more palat- 
able by a generous topping of Es- 
quire humor. 

Actually, how useful this book is 
to any man, young or old, will 
depend a lot on where he’s been, 
where he is and where he plans to 
go. It is more for the beginner in 
the worlds of Madison Ave., Michi- 
gan Ave. or Market St. than for 
the rustic poultry breeder. 
| The first 110 pages are devoted 
to business etiquette with the sub- 
headed “Courte$y Pay$.” A hint 
, to the wise is sufficient. Christmas 
is just around the corner, and if 
your gift list includes a business or 
advertising novice who has enough 
j}humor not to be offended by the 
| gift of a book on etiquette, well... 


Wisconsin Newspapers Elect 


Jack Barenbaum, business man- 
ager of Manitowoc Newspapers 
Inc., has been elected president of 
the Wisconsin Daily Newspaper 
League. Other officers elected are 
Clifford Ferris, Rhinelander News, 
v.p., and Harry R. LePoidevin, co- 
publisher of the Racine Journal- 
_ Times, secretary-treasurer. 


|WRNY Appoints Two to Staff 
| Jack Schefrin, who formerly 
headed his own advertising agen- 
_cy in Kansas City, has been named 
general manager of WRNY, Roch- 
ester radio outlet. Fred Bethel has 
|been named program director for 
'the station. 


NORTH CAROLINA 


New Bern is the buying center of 
Craven County’s— 


$52,127,000 


effective buying income. 
The Sun-Journal, New Bern’s od 
‘pewspaper will coeperate in build- 
ing sales for you. 
“REQUEST MORE FACTS—ABVERTISE IN NEW BERN 
ae 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 
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Wee Chenyes to Waee ice director for the new office 
WRJM, Newport, R. I., radio) fF. Ware Newbury, for 17 years Ben Levinger, advertising and Service directo , 

outlet, has changed its call letters package coordinator of Fesnanalt promotion manager of Schlage is Albert S. Whidden, who has ag 

to WADK. The call letters were Mfg. Co., has been named v.p. in Lock Co., San Francisco, has been | been with the agency more than a z 


|Newbury Named Sales V.P. 'the Matt G. Reeves Bldg. Account 


Levinger Heads Marketing 


nish CE bots 
wew | changed to identify the station charge of sales of Alan Berni & Promoted to manager of marketing, | year. 
with the Newport area, according associates, New York package and @ new post. Mr. Levinger will co- . eerie 
elie mee to officials. WADK was selected jndustrial design company. Mr. Ordinate all domestic and export 
to represent the island of Aquid- | Newbury will be in charge of a Sales, research and advertising ac-_ f 
pee ir FACTO neck. Aquidneck Broadcasting new branch office in Boston. tivities. Robert Ebey, formerly ad-|f (CGD) Foreign Language Division| a * 
Ant iMun aa Corp. operates the station. | vertising manager of Arrowquip Soar ae 1 ¥ 
Corp., Jackson, Mich., succeeds | SaRSMMEmEEL Typesetting in Englich |? *: 
oe pote Branham Co. Names 2 V.P.s_ Exide Promotes Moore . him. Jay Pa mS ead over 600 |. 
Albert J. Marucchi, of New C.J. Moore, manager of railway | m\ Languages end Dialects 3° 
York, and Joseph B. Guenther, of and motive power sales of Exide Agency Opens Tampa Office Ne = 5 
Chicago, both associated with Batteries, Philadelphia, has been’ Newman, Lynde & Associates, | 5 * 97 wore's sonewost roncien- |B & 
Branham Co., Chicago, since 1933, promoted to industrial products Jacksonville agency, has opened a 


have been elected v.p.s. 


‘sales manager. special service office in Tampa in| 


STAYS GOOD—Jules Montenier Inc., Chi- 
" cago, is starting a promotion in January 
for ‘‘new Stopette with the anti-immunity 
factor.’ The new product, which contains 


| a factor which “minimizes the body’s tend- 
ency to build up ‘deodorant immunity,’ “ 
‘ will be promoted in Life, McCall’s and Pa- 


rade, and on “What's My Line?” (CBS-TV). 
Earle Ludgin & Co. is the agency. 


Paper-Mate Aims 
: Ad Drive at Late 
7 _ Christmas Shoppers 


NEw York, Dec. 8—Paper-Mate 
Co. will use a concentrated news- 
paper campaign directed at late 
Christmas shoppers in 167 markets | 
Dec. 18 and 21. In addition, 2,000 
dealers are expected to do coopera- | 
tive advertising in local newspa- | 

: pers. | 

: The pen manufacturer will use | 
one-column ads with the headline: | 
“Shopping Late? Give a Paper 
Mate.” The column ad is domi- 
nated by a drawing of the pen. 

The dealer co-op ads will run 
" at the same time as the manufac- 
turer’s national advertising. It is 
believed that the shopping-late 
idea will materially stimulate im- 
pulse buying by last-minute holi- 
day shoppers. 
Foote, Cone & Belding is the 
agency. 


| Spee-Dee Home Products Bow 


A new line of 13 household 
products in aerosol spray contain- | 
ers will be marketed under the | 
name of Spee-Dee by the new)! 
Spee-Dee division of DeMert &| 
Dougherty, Chicago. The products 
will include protective sprays, in- | 
sect repellents, fire extinguisher | 
spray, a decorative snow spray | 
and a spray room  deodorizer | 
among others. Arthur Meyerhoff & | 
Co., Chicago, is the agency. 

| 
‘54 GM Motorama Set | 

General Motors Corp. plans a | 
1954 edition of the GM Motorama 
with four cities scheduled to sec 
the company’s display of next 
year’s cars and other attractions 
The 1954 Motorama will open ai 
New York’s Waldorf-Astoria, Jan 

» 21. Other cities on the schedule 
are Miami, Feb. 6-14; Los Angeles. 
March 6-14, and San Francisco, 
March 27-April 4. 


Opens Canadian Office 
Eastburn-Siegel, Atlanta, Ga., 
agency, has announced opening of 
a Canadian office in Toronto. J. T. 
McDonald, Toronto, has _ been 
named director of the new office. 


PATERSON 


NEW JERSEY 
3rd City in New Jersey Covered With 
THE PATERSON CALL 
In 1952 the Morning Call carried 
more than 6,594,000 lines of local 
advertising. Department Stores and 
national chain food companies 
know, from long experience, the 
people of Paterson read and are 
influenced by their advertising in 
the Call. 
REQUEST MORE FACTS—-ADVERTISE IN THE CALL 
Nationa et ented by 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 
in all principal advertising centers 


Fenced in by 
high operating 
cost ts ? Your company’s printed 


materials may offer one easy way out. 


Undoubtedly, your catalogs, house organ or 
advertising folders are printed on enamel paper. 
That’s what gives them their crisp, sparkling 
appearance. But, today, it’s important to know 
what brand you’re using, because enamel papers of 
identical quality are no longer all the same price. 


2 


| Thanks to the modern enamel papermaking method 
Consolidated ‘pioneered, Consolidated Enamels offer 
the very finest quality at 15 to 25% lower cost. 
This is simply the result of eliminating several costly 
We pass these substantial savings on to you. 


| manufacturing steps still necessary to other makers. 


free ! The best way to check our story is to have your 

printer run Consolidated Enamel Papers on your next job under identical 
conditions with the paper you're now using. We'll be glad to send a generous 
supply without obligation. You set up the test. You check the results. Okay? 
Then drop us a note on your company letterhead right now. We'll do the rest. 


oe ENAMEL 
PRINTING 
PAPERS 


PRODUCTION GLOSS « MODERN GLOSS + FLASH GLOSS +« PRODUCTOLITH - CONSOLITH 
CONSOLIDATED WATER POWER & PAPER CO. + Sales Offices: 135 So. La Salle St., Chicago 3, Ill. 
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Changes in Cleveland: United Broadcasting | Texas PR Group Formed 


Gets UHF Permit; WGAR Sold for $1,750,000 | 


CLEVELAND, Dec. 8—Two impor- 
tant moves have taken place in 
Cleveland’s radio-television field. 

United Broadcasting Co., opera- 
tor of radio station WHK, has been 
granted authority by the Federal 
Communications Commission to 
build a u.h.f. video station for 
Channel 19. 

Simultaneously, the sale of radio 
station WGAR has been announced 
(AA, Dec. 7). The new owner 
will be People’s Broadcasting Co., 
a subsidiary of Farm Bureau In- 
surance Co., Columbus. The pur- 
chase, reported at $1,750,000, must 
be approved by the FCC and the 
directors of the firms involved. 


ws The new tv station should be 
operating by Aug. 1, according to 
Sterling E. Graham, president of 
both United Broadcasting and 
Forest City Publishing Co., which 
owns WHK. 

Forest City publishes the morn- 
ing Cleveland Plain Dealer and 
the Cleveland News, an evening 
paper. By its new step, the pub- 
lishing company competes in vi- 
deo with Scripps-Howard, owner 
of the Cleveland Press and WEWS, 
the city’s first tv station. 

The tv station is the second com- 
mercial u.h.f. station approved for 
Cleveland. The FCC six months 
ago issued a permit to Cleveland 
Broadcasting Co., operator of 
radio station WERE, to construct 
a station on Channel 65. The 
Cleveland Board of Education has 
a tentative reservation for Chan- 
nel 25. The city’s existing tv sta- 
tions, WXEL, WNBK and WEWS, 
are all v.h.f. 

WERE-TV and WHK-TV are 
expected to go on the air about 
the same time, around mid-sum- 
mer. 


e Announcement of the sale of 
WGAR came from John F. Patt, 
president of the station, and 
Herbert W. Evans, v.p. of People’s 
Broadcasting Co. The People’s 
parent firm, Farm Bureau, con- 
ducts the second largest mutual 
insurance company in the world. 
Mr. Patt will go to Detroit and 
concentrate on the operation of 
Detroit’s WJR, the only station 
remaining in the chain of Good- 
will Stations. KMPC of Los An- 


geles, once held by Goodwill, was | 
sold six months pgo to a group. 


| 
} 
| 


How 
much 
influence 


GUARANTY 
SEAL 


have on 
women’s 
buying habits? 


The answer is in the new 
Crossley, inc., survey. 


Send for it... write to 
Harry Chamberlaine, 

GOOD HOUSEKEEPING « Box 10, 
57th Street at 8th Avenue, 


is 


New York 19, N.Y. 


headed by Gene Autry. 

With the acquisition of WGAR, 
Peoples Broadcasting Co. will have 
four radio stations. The others are 
WRFD, Worthington, O.; WMMN, 
Fairmont, W. Va., 
Trenton, N. J. The company also 
has been granted a construction 
permit to build a u.h.f station in 
Trenton. 


Assn. has been formed 


and WTTN,) 


The Texas Public Relations 
in Fort 


Worth by Rowland Broiles, head 


|of Rowland Broiles Advertising 


Agency, Fort Worth, who is tem- 
porary chairman of the group. 
Other temporary officers are John 
R. McCarty, advertising and pub- 
lic relations manager of Frito Co., 
Dallas, vice-chairman; Sam Can- 
tey III, assistant v.p., First Na- 
tional Bank of Fort Worth, secre- 
tary-treasurer, and Ernest E. 
Sanders, Fort Worth attorney, 
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general counsel. Permanent offi-| Two Appoint Wyman 


cers will be elected at the group’s WwW Pit 
. - : yman Advertising Agency, San 
aay peeling directors meeting to| Francisco, has been appointed to 
: | develop a statewide radio and tele- 
vision promotion for Frank Wern- 
Yambert-Prochnow Moves er Shoe Stores and the California 
Yambert-Prochnow, Beverly | branch of Western Nu-Grain Corp. 
= a pal Pe — to Holly- 
Ww and changed its name to. 
-Yambert Inc. No personnel changes Observer’ Appoints Kelley 
‘are involved in the move to 6630| B. J. Kelley, formerly on the 
Sunset Blvd. The agency recently national advertising staff of Rich- 
added two new accounts—Cross- mond, Va., Newspapers Inc., has 
_ley’s Flowers of Honolulu, Los An- , been named advertising director of 
geles, and radio station KMPC. the Observer, Charlotte, N. C. 
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Builds WPET in Greensboro Lummus Co. to Sterling Lopater to Benton & Bowles |Aho Joins Reynolds Metals 


E Shane radio station, WPET, Lummus Co., New York en-| Hans Lopater, formerly with) Arvo Aho, formerly merchan- 

which will operate under author- gineering contractor, has named Gould, Gleiss & Benn, Chicago dising manager of Dayton Rubber 
ized power of 500 watts and 950 the industrial division of Sterling marketing consultant, has joined| Co., has been appointed sales pro- 
kilocycles for Standard daytime Advertising Agency, New York, to the research department of Benton motion manager of the building 
broadcasts, is being built at handle its advertising and public|& Bowles, New York, as a re- products division of Reynolds | 


Greensboro, N. C., by Wayne. ; j . isvi 
Nelson, who also operates WHIP | relations, effective Jan. 1. | Search analyst | Metals Co., Louisville. 


at Mooresville, N. C., and WAYN | 

at Rockingham, N. C. The station WGAR Promotes Smith Opens Spokane Office Heads Livingston PR Firm 

is expected to be on the air by Robert C. Smith, since 1950 as-| West Pacific Advertising Agen- Fred Livingston has resigned as | | 
early spring. It will not be affili- sociated with WGAR, Cleveland, cy, Seattle, has opened an office secretary-treasurer of Video Ad- 
ated with any network, with most as publicity director, has been in the Radio Central Bldg., Spo- vertising, Chicago, to head Living-| | 
of its programs being of local promoted to director of public re- kane. Ralph R. Summers will be ston & Associates, Chicago public 
origin. ‘lations and advertising. ‘the manager. relations consultant. 


' 


“a FS Ww 


/MRS. CASEY ISAACS HERRICK, formerly 
| associated with Hirshon-Garfield, New York, 
/has joined Lester Harrison Inc., New York, 
as merchandising and fashion director. 


Anderson Boosted to S.M. 


James S. Anderson, since 1941 

Ah associated with Babcock & Wilcox, 
Beaver Falls, Pa., maker of water 
tube steam boilers, mechanical 
stokers and other products, has 

, & been promoted to general sales 
\ manager of the company’s tubular 


products division. 


New Guide to 
‘Radio Kesponse 
\ 


| n 
Beific Northwest 


Put yourself in your salesman’s shoes as he calls on a new 
prospect. Would you tell your story to the receptionist and 
ask her whom you should see? . . . or pick a name on the 

; 7 R HE CAN'T REACH 
directory and hope you’ve guessed the right one? The cineca cantina than Masi 
point is that today’s industrial picture is full of hidden Se and inate) Saan—-in Overy nen 


lant—have a voice in rec- 
° e ommen Bog qudiiving call tune 
buying influences who have to be sold before your sales- industrial products. Here’s proof that 


Business Publication advertising will 


MECHANIZED SELLING 
HELPS YOUR SALESMAN 
BY CONTACTING THE MEN 


man can get the order. 


You can give him that help by supplementing his per- 
sonal selling efforts with Business Publication Advertising. 
We call such advertising ‘Mechanized Selling’’ because it 
does for your sales organization what modern machines do 
for production. This high-speed, low-cost sales tool gets 
your sales message into the hands of the people who have 
a voice in buying decisions. Used consistently, it makes and 
maintains contact with prospects . . . creates preference for 
your product or service. 


When it costs so little to reach so many, it makes sense 
to delegate the initial steps in the manufacture of a sale to 
Business Paper Advertising . . . and permit the salesman to 
use his time and skill on making the proposal and closing 
the sale. 

Ask your McGraw-Hill man for a copy of our 20-page 
booklet, “‘Mechanizing Your Sales with Business Paper 
Advertising.”’ Also about our sound-slide film, “‘Mecha- 
nized Selling ... Blueprint for Profits,’ which is available 
for showing at sales meetings. 


M- GRAW-HILL 


: 


McGRAW-HILL PUBLISHING COMPANY, INC. 
330 WEST 42nd STREET, NEW YORK 36, N, Y, @ 


HEADQUARTERS FOR BUSINESS INFORMATION 


help reach these men: 
92% HAVE BUYING INFLUENCE 
A manufacturer of chemical products 
surveyed portions of the subscriber 
lists of five Industrial Magazines. 
Asked: ‘‘Please check your influence 
on purchases.” 
51% reported DIRECT INFLUENCE 
41% reported INDIRECT INFLUENCE 


85% HAVE BUYING INFLUENCE 
Advertising Research Foundation 
asked readers of an automotive pub- 
lication the degree of their purchasing 
influence. 

71% had DIRECT INFLUENCE 


14% made RECOMMENDATIONS 


643 companies—representing a cross sec- 
tion of the metalworking industry —re- 


ported 2,877 executives controlling the 
selection of new production equipment in 
their plants. 

Eighty-one percent of these major buy- 
ing influences are production and corporate 
management executives—men with the 


same titles and responsibilities as 82% of 
a metalworking publication’s paid sub- 
ibers. 


| 
| 
| 
| 
| 
| 


| 
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KEX MAIL MAP 


Here's a map that tells you not only 
where the listeners are, but also 
where they're influenced to act! 

Based on 100,000 pieces of mail 
received at KEX, Oregon’s most 


powerful station, this new map 
_ provides information never before 


available to advertisers interested 


in the big Pacilic Northwest mar 


_ ket. Check the map against your 
sales figures and you'll uncover 
new prospects whose response to 


KEX programs is a matter of rec- 
ord. For details, get in touch with 


| KEX or Free & Peters. 


PORTLAND, ORE. 


50,000 WATTS 
ABC AFFILIATE 


CES: 


RADIO STATIONS Inc 


WBZ + WBZA + KYW> KDKA 
m WOWO - KEX + WBZ-TV + WPTZ. 
| National sg tags Free & Peters. 
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Ford Instrument Overcomes Security 
Regulations in Building Ad Program 


‘Company Sells Its Ability 
to Solve Problems with 
Aid of ‘Doodle’ Sketches 


By Charles Downes 


Lonc ISLAND City, Dec. 9— 
What do you do when you can’t 
show your “product” in your ads 
and you’re practically an unknown 
company? 

This is the problem Ford Instru- 
ment Co. faced when it decided to 
start advertising in 1950. Until 


then, Ford had had only one cus-| 
| what to say that would be allowed 


tomer, the bureau of ordnance of 
the U. S. Navy. But it couldn’t tell 
about the problems it had solved 
for the Navy, because these solu- 
tions came under security regula- 
tions. Furthermore, what Ford had 
to sell was its brainpower, its abil- 
ity to solve problems, and this is 
fairly difficult to put across in an 
ad. 

Ford Instrument, a division of 
Sperry Corp., has been designing, 
developing and making automatic 
control equipment and _ systems 
since 1915. 


@® When Raymond Jahn became 
president and general manager of 
Ford Instrument, he recognized 
that depending on a single custom- 
er isn’t sound business practice. He 
decided to do something about it. 
He started a program of enlarging 
Ford Instrument’s sales, and his 
first step was to appoint a sales 
manager, Robert Porter, former 
Marine colonel. 

In setting up a sales organiza- 
tion, Mr. Porter found that he hac 
to train men to sell something be- 
fore it was made. There was also 
another problem. The company’s 
name was more likely to suggest 
to prospective customers a well- 
known automobile maker in De- 
troit, not automatic control sys- 
tems. 


8 To overcome some of these basic 
problems, Mr. Porter brought into 
the company another ex-Marine 
Holt McAloney, to be director of 
advertising and public relations. 

Mr. McAloney chose an agency 
for the company as his first step. 
This was G. M. Basford Co. 

The agency was appointed, after 
extensive interviews, because of its 
experience in the industrial field 
and because the company felt it 
had the engineering trained per- 
sonnel needed for the job. 

As Mr. Porter developed his 
sales objectives, the agency and 


GENUINE 
SILOS 
PHOTOS 


ta Quautities 
SELL BETTER! 
| ESS ewary 


‘FOR ALL. " 
"PURPOSES | 
Sharp, clear, 
crisp! Prompt 


Reproduction negative 
where required $3. 33 
additional (each subject) 


PHOTOMATIC co. 


53-59 E. Illinois St, Chicago 11, Illinois ll 


Phone: WHitehall 4-2930 


Mr. McAloney worked out how 
the sales goals that had been set 
could be reached. The basic con- 
sideration was how to advertise, 
what to advertise and where. In 


'Aloney and Charny took the same 
sales training course required of 
new liaison engineers. They talked 
with Ford Instrument customers, 
to company personnel, and found 
one outstanding feature that they 
considered a strong selling tool. 
That was the company’s facility 
for “doodling” a problem with a 
customer or prospect and from 
that experience coming up with a 
recommendation. 


addition to the control systems, 


Ford also had component parts to 
sell. 


s But the most important problem, 


,according to Dan Charny, Bas- 


ford’s account manager, was that 
“since Ford Instrument had never 
been a consistent advertiser be- 
fore, no one seemed sure of just 


under security regulations. Wrap 


it up in one ball of wax and it) 


comes out—no product, no policy, 
no nothing—except the selling of 
an idea as against some packaged 
product.” 

To set up a theme, Messrs. Mc- 


s When one of the company’s en- 
gineers sits down with a prospect, 
| usually a government engineer, the 
latter diagrams a given problem— 
equipment for troop support under 
enemy fire, for instance, such as 
a mortar locator—and asks the 
Ford Instrument man to suggest 
a solution. 

From this procedure the broad 
theme for the company’s advertis- 


Stating a problem, pointing out that 
Ford Instrument was asked to find 


ing was conceived. It consists in| 


Pe. Ney 
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INTANGIBLES—These two ads illustrate 
automatic control systems without having 


| 


| This immediately overcame a_/§ 


rn aga . eee sivinios 0+ ran cerese canronation 
ee 


oon Ke eee . 8 Coe nmn Overman mined Ut 


Ford Instrument’s solution to selling its 
to show how they solved these problems 


for the Navy and violating security regulations. 


consideration are not secret but 


an answer and did, and getting) hitch in government service clear-|the solutions are. So, in develop- 


and holding attention with a rough 
drawing or doodle-type sketch. 


ance. 
‘said many of the problems up for 


The Defense Department | 


ment and execution of their pro- 
gram Messrs. McAloney and Char- 


t= 


MEXICO CITY’S pace and progress are reflected in the flow 


of traffic and trade through the 


eo Pa, 14 om Pie 


‘Plaza del Caballito.”? And 


the growth of all Latin America is mirrored by a new survey 
which has been conducted in the continent’s third largest city. 


First Politz Study in Latin America reveals 
size and quality of LIFE EN ESPANOL’S audience 


MAILMAN delivers LIFE EN ESP ANOL to Mexico City fam- 
ily. Politz survey shows average of over 7 readers per copy. 
Survey results were validated with Mexican census figures. 


zine audiences in 


Survey of Magazine 
Mexico City. 


urement. 


language magazines 


a. 


States —has just completed A 


Based on a probability sample 
of the whole metropolitan area, 
the survey establishes new stand- 
ards of international media meas- 


- potitz Research, Inc. 


—famed for studies of maga- 


the United 


Audiences in 


ALFRED POLITZ 


The report shows that in the Mexico City area LIFE 
EN ESPANOL, with a circulation of 21,120, develops with- 
in four weeks of publication a total audience of 150,000 
people aged 15 and over. And it has the highest concen- 
tration of readers at upper levels among the Spanish- 


surveyed. 


60% of LIFE EN ESPANOL’s audience is in upper eco- 
nomic brackets. Over half live in owned homes, 62° in 
households with mechanical refrigerators and 44% in 
households with servants. 

These living standards are not only far above the total 
population's but well above those of readers of other 
leading Spanish-language publications. 
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ny were careful to give the reader ‘This engineer is actually the un- 
of their ads just enough of the sung hero of America’s giant step 
answer to intrigue him, but not toward a more mechanized, more 
enough to give away classified practical defense system. On his 
information. The over-all effect shoulders rests the engineering de- 
was to give Ford Instrument’s cus- | velopment problems of the serv- 
tomers and prospects an idea of!ices, and it is his decision that 
what the company’s brainpower often moves a contract out of the 
is capable of accomplishing. pigeon-hole and into reality. 
® The art treatment is simple, in-| = “This government engineer is 
expensive and_ effective. Ken! constantly searching for more and | 
Smith, one of Basford’s art direc-| better information to do his job 
tors, says, “The doodle layout gave more efficiently. He uses the trade 
Dan Charny not only the visual | and industrial publications as ma- 
presentation, but in most cases | jor sources of information. He 
the finished art. This free style| reads to give greater authority to 
art work is the easiest way to pic- | his decisions. For us, therefore, the 
ture the problem without compli- most effective way to tell our story 
cated photography. It’s exception- is by means of the publications on 
ally effective and to the point.” ' which he relies.” 
Selection of media was a care- Since the company’s design en- 
fully thought out job. Basford me- | gineers, electronic engineers and 
dia people and Ford Instrument! other specialists are typical of the 
agreed that the best way to reach!kind of minds Ford Instrument 
the audience was through business| wanted to reach, Mr. McAloney 
papers. ‘queried them on their reading 
“Ford Instrument’s basic deal-| preferences. At the same time Bill | 


ings are with the government en- | Schink, Basford’s v.p. for media,|to determine the most economical 
Porter points out.| was conducting a study of his own'and effective way to accomplish 


gineer,” Mr. 


the aims of the advertising pro- 
SERVES your Gram. 
SERVO- 


SYSTEMS 


s After considerable discussion, a 
basic set of publications was decid- 
ed on. They divided themselves 
into the following categories: 

1. Scientific American, to reach 
the broad, horizontal technical 
|management groups. 
| 2. The particular publications 
| that cover specialized fields, name- 
ily, Aviation Age, Aviation Week, 

‘Electrical Engineering, Proceed- 
mg oa lle ings of the Institute of Radio En- 
tor high sensitivity servo loops. Lost motion on pitch lin gineers, Nucleonics, ete. 
dose not excee * ein inthe Me taddenexep| 3. Professional service papers 
tional accuracy, Additional design characteristics wiv | such as Ordnance, U.S. Naval 
eS ion Se Citereats’ © | Institute Proceedings, etc. 

To maintain component product 
advertising, the company agreed 


FORD INSTRUMENT 
Single Spider Gear 

Precision Diffe-ential 

Avoilable in 3/16, 1/4, 5/16 inch shaft dicmeters 


Send for FREE Booklet 
with Full information 


A zero spiral angle insures smooth mo 
tien with equal friction and thrust in 


@ FORD INSTRUMENT COMPANY 


DIVISION OF THE SPERRY CORPORATIO: 
31-10 Thomson Avenve, Long Isiond City 1. N.Y 
i 


mp RA in the same media selected for the 
general campaign could be used 

COMPONENTS—Ford Instrument uses ads to advertise such components as 
like this to sell its component parts, which resolvers, integrators, control mo- 
are in addition to its automatic control tors, and similar products. The task 
oem. epnene. of this advertising was to convince 

the company’s management that 
there was a demand in the civilian 


DIRECTOR of Mexico’s Statistics Bureau, Ingeniero Tala- 11,500 


vera, uses census map to help Nate Schiller of Alfred Politz 
Research block out area sample for LIFE EN ESPAROL study. 


* j : é 


U.S. TRAINED supervisor, Delia Pérez, instructs native- 
. 

born interviewers in the techniques which were used in study. 

Six weeks were spent questioning over 1,000 individuals. 


homes as 


UPPER and upper middle class homes account for 32% of 
LIFE EN ESPANOL’s readers, In the Mexico City area, 


only 9% of the people live in these top bracket homes. are at the 


population. Only 


LOWER class areas were 


included to reflect entire 


LIFE EN ESPANOL 
ers live at this level com- 
pared to 31% of Mexico 
City’s total population. 


ae Bee 


HOMES in 269 sample blocks were canvassed and 


rated during the process of selecting representative sample of 
individuals to be interviewed within designated households. 


EXACT individual to be interviewed in each household was 
scientifically predetermined. Interviewers returned to some 


many as 12 times to reach the designated respondent. 


MIDDLE and lower middle socio-economic groups account for 
66% of LIFE EN ESPANOL’s readers. Majority of all readers 


business executive, proprietor or professional level. 


2% of 


b] 
8 read- ae % 
“eae 
1% 08 HH 
a ‘g , » a 
4 4 Lo 2 


in Spanish for Latin Amertea 
in knelish around te world 


Time-Life Building, 9 Rockefeller Plaza, N. Y. 20, N. Y, 


with Basford that fractional space | 


63 


field as well as in the services for 
these products. 


@ These two campaigns have been 
running for about 18 months. The 
results should delight any adver- 
tising and sales promotion man. 

First, recognition of the Ford In- 
strument name has started to show 
up. Recently one of the company’s 
sales engineers made a call at a 
remote U. S. air base where a large 
contract was in the offing. He 
wrote on his sales report: “The 
/major said he had heard of Ford 
|Instrument. ‘You’re those crazy 
people,’ he said, ‘who ran a doodle 
of a tank on a rocking chair in 
Aviation Week.’ ”’ Ford Instrument, 
incidentally, got the contract, Mr. 
Charny says. 

One of the objectives of the ad- 
vertising was to attract some com- 
mercial business to offset the com- 

pany’s 100% government business. 

To date, these ads have pulled 
hundreds of inquiries from com- 
panies outside of government con- 
tract work. 


® A committee of engineers, de- 
signers and sales personnel from 
every division of the company has 
been set up to study worth while 
projects suggested by advertising 
inquiries. 

As far as over-all sales go, in 
the three years since Mr. Porter 
and his department started aggres- 
sive selling, and since the start of 
consistent advertising, Ford In- 
trument Co. has expanded from 
one customer only (the Naval bu- 
reau of ordnance) to almost every 
government agency, and has in- 
creased sales by more than 400%. 

The success of the fractional- 
space advertising has been out- 
standing. The company is now do- 
ing a multi-million dollar business 
in components, and is selling thou- 
sands of computing differentials a 
month, and receiving orders faster 
than can be filled on _ telesyns, 
servo motors, resolvers, etc. 


s The effect on the morale of the 
entire organization has also been 
notable, Mr. Porter says. The peo- 
| ple in the company know that the 
/company’s prominence is increas- 
ing, that it is getting better known 
_in important places. 

As Mr. McAloney summed it up: 
“You can’t argue with success. 
Our advertising may not be adher- 
ing strictly to all the principles 
they teach in school, but the re- 
‘sults are certainly proof of their 
effectiveness.” 


If you use 
PRESENTATIONS 


you should know 
CHARTMAKERS 


There's nothing that can do more 
te complement all the time and 
work you put into a presen- 
tation than creative layout and 
production by The Chartmakers. 


HERE in one shop are complete 
facilities, a large and expert 
statf backed by years of 
experience in designing and 
producing every type of visual 
presentation. 


Let us show you samples 


THE BEST VISUALIZATION 
COSTS NO MORE AT... 


The Chartmakers, Inc. 


480 LEXINGTON AVENUE 
NEW YORK 17, NY 
MUrray Hill 8.2760 
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Silin Joins John C. Dowd merged his business with John C. 
James A. Silin, head of James Dowd Inc., Boston. Mr. Silin, who 
A. Silin Co., Boston agency, has becomes v.p., will be affiliated 
_also with the agency’s New York 
| office, Dowd, Redfield & John- 
JUST ASK FOR MARIE:., _ Stone. 
Call WAbash 2-8655 and ask for 
Marie Maize on. your next multi- 


graph. mimeograph, addressing or Cyril Wright Bows on Coast 
mailing job. Quick pick-up and de- 


livery, fast an Aecitete work, plenty Cyril Wright, formerly sales di- 
an andaatbuned pe "ch ot rector of Foster & Kleiser Co., San 
always lye 1 iad y ihe at Francisco, has opened his own of- 
Ine., 431 aryern Meee fice as a sales consultant at 3570 


ee on 


(Now in our 23rd successful year 4 4 
Clay St., San Francisco. 


29 AGENCIES A 


...in Chicago and out of town continue : 


to realize that using DOT precision engraved 
color reproductions helps to reduce 
the customary headaches of 
agency-client relations. 


ag 


T C. OW" YVMV E'S Ine. 


600 a7 Van Buren Street, Chicago 7 
Telephone: STate 2-5367 


DO 


Beautiful Color Work 


Outstanding Black & White 


Department Store Sales... 


DEPARTMENT STORE 


October Sales Show ‘Moderate Gain’ 


Dec. 8—People| 


WASHINGTON, 
who think they’ve been hearing, 


wails of anguish from the depart-| 


ment store trade on the ground 
that mild weather has been ruining 
their fall and winter business can 
take heart from Federal Reserve 
Board figures on October sales. 


According to the FRB, average | 


daily sales by the big retailers, 
after seasonal adjustment (and be- 
fore it, for that matter), showed 
a “moderate gain” of 3% over sales 


\in the run-of-the-mill month of 


September. 
This means that things are run- 


|ning along a little better than nor- 


mal for this time of the year. It 


|does not mean that the big stores 


are showing anything like the 
last-quarter boom that was the 
saving of 1952. 


s In fact, October sales are 4% 
lower this year than last. For 
the first ten months of the year, 
however, they are still 2% ahead 
of 1952. : 

For the week ended Nov. 28, 
sales continued their see-saw pat- 
tern, dropping this time to 4% be- 
low the levels of the corresponding 
week of last year. At this rate, the 
stores will need a break to stay 
even with ’52 for the month of No- 
vember. 

The breakdown on sales volume 
for October and the first ten 
months of the year is as follows: 

% Change from ’52 
10 


Federal Reserve Oct. Sept. mos. 
District, Area, and City °53 "653 "63 


UNITED STATES ........... pP—4 —1 2 
Boston District ........00.0.. —2 2 1 
Metropolitan Areas 
0 ee | 3 5 
Lowell-Lawrence ........ 4 3 7 
New Bedford ................. 0 7 3 


SALES INDEX — 


1947-49 equals 100 


— seoesccmissccerces 7 2 Week to Nov. 28, ’53*p132 
ote 1 Week to Nov. 29, ’52*..138 
Spine nS as Sita Week to Nov. 21, °58°..131 
PrOVIdENCE vececcececeseesee 0 5 0 |4 Week to Nov. 22, ’52*..134 |} 

New York District monica —3 0 0b Week to Nov. 14, ’53*--133 


Metropolitan Areas Es 
New York-Northeastern Ea 


Week to Nov. 15, ’52*..130 c 


New Jersey ................ —3 —1 = ei , 
New York City ............ sl | cdl Not seasonally adjusted. 
aU Ree —§ 6 pPreliminary. 

II dic cecccdaceiaanatiadcces 1 2 

Buffalo City ................ 1 2 

Niagara Falls ............ 0 7 

Binghamton ...cccee 5 —2 —1| Reading ccccccccccccccescsone —7 

III sevcstinsesncsthcctivie 2 9 Wilkes-Barre- 

ae are —2 2 Hazelton a a | 1 
Cities Wilmington a | i) 
ee —7 —3 -—32/] City 

EMMI  ssesecsssesssseesseeesooess —§ z “ a ees 7 5 11 
Poughkeepsie ................ 2 9 5| Cleveland District ........ 4 3 4 
Schenectady ................... 1 12 | Metropolitan Areas 

ME asstellanbaicetitodctinnsissctee —2 7 | CS oe ee —5 4 2 
Philadelphia District .. —5 —2 2 Canton ......... a. | 4 5 
Metropolitan Areas Cincinnati 0 2 5 
Trenton —8 -3 2 ~~ Cleveland .......... —4 0 2 
Lancaster —1 —l 5 Columbus 1 7 6 

2 3 3 


THE OHIO ADVERTISING DISPLAY CO. 


CINCINNATI, OHIO 


Mr. Advertiser 
EVERYWHERE 
USA 


More than ever you will have to keep your 
brand name uppermost in the buying public's mind. 
More than ever, you will need most outstanding 


POINT OF SALE SIGNS & DISPLAYERS 


More than ever no advertising program will 
be. complete without these most vital materials. 
Whether you buy from us or any other good point of 
sale sign concern, Point of Sale Signs and Display- 
ers for you and your dealers' success 


mee is A must ioe 


Ohio Advertising Display Company serves leading 
manufacturers of brand name products from coast to 
coast. Repregentatives in principal cities. 


Loox To QADCO First FoR NEW POINT OF SALE IDEAS 


Py 


TACTIC-TRIAD is a revolutionary, new low-cost 
plan designed to give you WLW's entire 
circulation — morning, afternoon and night! 
Tactic-Triad is now moving products of other 
advertisers in 1/10 of America — why not yours? 
Ask your WLW man. 


»- TAQ... 


EXCLUSIVE SALES OFFICES: 


NEW YORK 


the nation’s station 


® CINCINNATI! © DAYTON ¢® COLUMBUS ©® CHICAGO ¢* ATLANTA © HOLLYWOOD 
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§; Spokane ................. i a Joins Stromberger, LaVene Crouse-Hinds Boosts Crosby 
i -~——ocems . ’ Ray Conners has joined Strom- John B. Crosby, assistant pub- 
rf 5 nl otek 5 berger, LaVene, McKenzie, Los licity manager of Crouse-Hinds 
! Se Angeles agency, in a public rela~ Co. Syracuse maker of traffic 
ad Boise and Nampa ....... —5 —14 —3 & tions capacity. Mr. Conners has signals, floodlights, airport light- 
21) Twin Falls ....cccecnnon 5 been with Carl Byoir & Associates,|ing and other electrical equip- 
@ Idaho Falls .... en Los Angeles, for the past few) ment, has been promoted to ad- 
| Bellingham .... 18 years. vertising manager. 
= pe 1 
—e Walla Walla .... will 
a MINE, Sacineicsntacepeieresinit 4 
{lp uuiteiiiars. ae : 4 
4 TRevised. ae = Se 
1/ Data not available. 
3 2/ Nine months, 1953. SALESMAN | 
4 3/ Six months, 1953. : 
2 
0 Three Join ‘Family Circle’ : - SA WILL SELL MORE... 
5| Robert P. Boylan, sormnaety — = -. 
| House & Garden; Walter Fr 
_2| ‘formerly with Scolaro, Meeker & PAUL W. RODER, since 1947 advertising | : ° 
‘Scott, and Harold L. Caesar, for- manager of Ciba Pharmaceutical Products | ~ 
»: merly with Chain Store Age, have. !nc., Summit, N. J., has been promoted to 4 THE EASEL PORTFOLIO THAT DISPLAYS e 
—3|joined the Chicago sales staff of v-p. in charge of oo effective | 5 ons SHEET a & ars ree e 
i i » 3 As ti 1 i e 
re asia ; over the top. Special ‘construction allows SEND FOR s 
\ 
, Brochure Details Color TV Gore Named KJEO S.M HER PF a Oe ° 
*| Telechrome Inc., 88 Merrick Rd., re Name 2 Me | Simply lift Viewmaster by the front cover 
| Amit ille, L. I., manufacturer of Del Gore, formerly account ex- © — and the automatic easel sets it up firmly. *Also 100s of other items. e 
+ her indiy Bing ‘eer coker tv, has ecutive for KROW, Oakland, and/ § Carried in stock in four sizes. “4 
5 put out a brochure, ‘Color TV— free lance television producer and | S. ay 4 1702 WEST WASHINGTON BLVD. e 
4, How to Inaugurate It with Mini- artist, has joined KJEO, Fresno, | @ ales o0ld, OE. CHICAGO 12, ILLINOIS e 
{mum Investment.” Cal., tv station, as sales Manager. eeeee cesses eee SESS SS SSSSSSOSSESEOEESESEEEES 
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a 0.P. Color 
1 
1 we 
0 MS 
1 
| 0 
1 
—s Here’s how daily R.O.P. Color 
2 premiums have been reduced: 
—l For black and one extra color, on 1,000 
—6 lines or more, 14¢ per line, was 14.25¢. 
, Full page one extra color, $200, was $343.14. 
—_ Full page two extra colors, $300, was $480.40. 
. Full page three extra colors, $400, was $549.02. 
0 
3 
2 
2 
0 
2 
= Use the Added Impact of QR 
2 
ene 7 
x To Sell 3 out of 5 Families in Nebraska and Western lowa 
2 
ot R.O.P. color in The World-Herald gets sharp reduction in World-Herald color 
: and holds the attention of more than a rates, brought about by the increased 
; quarter-million families in Nebraska color volume and the addition of over 
= . . . . 
3 and Western lowa—a market of 1/2 $100,000 worth of new color facilities 
a million people with two billion dollars to our presses. For more information 
D4 ’ . N 4 « © 
= to spend. Take advantage in 1954 0fthe write us or see O’Mara & Ormsbee. 
2 
0 
4 
1 
3 
F ‘orld-Hi 
° rald 
F Omaha World-Hera 
—5 
1 
0 O’Mara & Ormsbee, 
; National Representatives 
“ New York, Chicago, Detroit, Los Angeles, San Francisco 
1 
2 250,832 Daily 258,372 Sunday 
: Publisher's Statement for March 31, 1953 
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Sklare Heads Copy for Twiss 


Arnold B. Sklare, formerly sales | 
director of Sklare Associates, Chi- | 


cago advertising specialties com- 
pany, has been named copy di- 


rector for The House of J. Hayden | 


Twiss, New York agency. 


‘Time’ Raises Price to 7¢ 


The Time, Greenwich, Conn., 
has become the first daily in Con- 
necticut to raise its price from 5¢ 
'to 7¢. The weekly rate, delivered 
by carrier, has been increased to 


 30¢. 


Spokane AM, TV Stations 
Sold for $1,723,000 

KXLY and KXLY-TYV, Spokane, 
in which principal stockholders 
are Ed Craney and Bing Crosby, 
have been sold for $1,723,000, sub- 


ject to FCC approval. Purchasers | 
are Nerthern Pacific Radio Corp. 
‘and Northern 


Pacific Television 
Corp., which are wholly owned by 
Joseph Harris and Norman Eisen- 
stein of New York and Richard E. 
Jones, formerly general manager 
of WABD, New York DuMont- 
owned tv station, and most re- 
cently in charge of sales for a 


chain of northwestern stations op- | 


erated by Mr. Craney. 


Fox Head Appoints Benston 

James J. Benston, formerly head 
of the display department of Miller 
Brewing Co., Milwaukee, has been 
appointed director of creative dis- 
play of Fox Head Brewing Co., 
Waukesha, Wis. 


WAVE Names NBC Spot Sales 

WAVE Inc., Louisville, has ap- 
pointed NBC Spot Sales, New 
York, to represent WAVE and 
yt att nationally, effective 
eon. 1. 


weet ab I 
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Despite Newsprint Shortages, Beaverbrook’s 
British Newspapers Show Record ‘53 Income 


Lonpon, Dec. 8—Making its an- 
nual statement to shareholders, 
London Express Newspapers—of- 
ficial name of the Beaverbrook pa- 
pers—reports a_ substantial in- 
crease in advertising revenue for 
the year ended June 30, 1953. 

Advertisers spent a_ record 
£6,216,000 ($17,405,000) for space 
in the four Beaverkrook papers— 
the Daily Express, Evening Stan- 
dard, Sunday Express and Glas- 
gow Evening Citizen. 

Net advertising income rose 
‘from £4,252,000 ($11,906,000) in 
1951-52 to £5,341,000 ($14,955,- 
000) in 1952-53, a 25% increase. 


® The Beaverbrook combine is 
confident, too, that it could have 
sold much more advertising space 


lifted. He declares that paper ra- 
tioning is preventing many firms 
from launching sales campaigns. 

The breakdown of the Express 
group’s financial statement shows 
that advertising revenue accounts 
for only about one-third of the 
newspapers’ total income—a much 
smaller percentage than is the 
case with American papers. 

Gross income from sales of the 
four papers totaled £11,642,000 
($32,598,000). But all British pa- 
pers pay out a considerable share 
of these sales in the form of dis- 
counts to news agents (the deal- 
ers), who have absolute control 
over newspaper and magazine dis- 
tribution. The Express group said 
it paid nearly £4,000,000 ($11,- 
200,000) on discounts to news 
agents. 


if not for newsprint controls. In the. 


company’s annua! 
man E. J. Robertson reiterates the 
group’s demand that controls be 


Development 
in 31 Years 


But how 


were 


thousands of 
motorists to be 


convinced 


? 


report Chair-| 


Scientists knew that Shell Premium «with TCP* 
additive was the most important gasoline advance 


since the development of tetraethyl lead in 1922. 
Every test proved it. 


But it was a highly technical achievement in research. 
In a world of claim and counterclaim could the story be 
told in terms millions of motorists would understand 
and believe? 

Mass education 
Here was an opportunity for advertising’s ability to 
present facts quickly and clearly to large numbers of 


ee 


people at low cost—‘'mass education’’ to match the speed 


and economy that comes from mass production. 


In newspapers, outdoor, radio and television our 
client announced “The Greatest Gasoline Development 
in 31 Years” in test markets. Instead of claims, advan- 
tages were explained—convincingly, in terms of how 
this new fuel development solved a problem common to 
today’s high-compression engines. 


ee 


. . something big happened’’ 


Response was so unprecedented that Shell Premium 
Gasoline with TCP additive was promptly made avail- 
able in Shell’s full marketing territory. To quote Shell: 


“When any normal size service station has 167 local 
motorists—new to the station, and new to the brand— 
make gasoline purchases in a single month, something 
big has happened! When most of the 167 ‘strangers’ 
continue to buy in the second month and are joined by 
a new group equally numerous, you have a picture of 
what TCP additive in Shell Premium Gasoline has 
meant to Shell dealers across the country.” 
Is advertising’s sales-making potential also being used 
most effectively in your behalf? We'd be glad to talk it 
over with you. Just call or write. 


*Trademark owned by 
Shell Oil Company 


J. WALTER THOMPSON COMPANY 
420 Lexington Avenue, New York 17, N. Y. 


New York City, Chicago, Detroit, San Francisco, Los Angeles, Washington, D. C., Miami, Montreal, Toronto, Mexico City, 
Buenos Aires, Montevideo, Rio de Janeiro, Sao Paulo, Santiago (Chile), London, Paris, Antwerp, Frankfurt, Milan, 
Johannesburg, Port Elizabeth, Cape Town, Durban, Bombay, Calcutta, New Delhi, Sydney, Melbourne 


@ The Beaverbrook papers report- 
ed before-tax profits of £869,000 
($2,433,000), an increase of £72,- 
000 ($201,600). Net profits in- 
creased by £27,000 to £325,000 
/ ($910,000). 
Sales of all four Beaverbrook 
| papers increased during the year. 
|The Daily Express, with an aver- 
age sale of 4,154,000, is the second 
biggest-selling daily in Britain. 
Average sales of the Sunday Ex- 
press are 3,261,000. The Evening 
Standard sells 789,000 copies daily. 
The Glasgow Evening Citizen has 
a daily sale of 206,000. 


Branham Adds CBS Account 


Branham Co. has been appointed 
exclusive national representative 
for KROD, El Paso, CBS affiliate, 
‘and the Southwest Network which 
includes KAVE, Carlsbad, N. M.; 
KSIL, Silver City, N.M.; KOSA, 
Odessa, Tex.; KUIN, Pecos, Tex.; 
KVLF, Alpine, Tex.; KVKM, 
Monanans, Tex.; KGFL, Roswell, 
'N.M., and KWEW, Hobbs, N. M. 
Branham also represents KROD- 
TY: 


Wolcott Switches Agencies 
Effective Jan. 1, Wolcott Co., 
Hartford, will switch its account 
from Geyer Advertising, New 
| York, to Hicks & Greist, New York. 
| The change was dictated by a con- 
flicting account in Geyer. Wolcott 


‘makes Easy-Off oven cleaner, 
GlasSpray silicone glass cleaner, 
CopperKleen and ChromeKleen, 


and will add several new consumer 
products to its Wolco line soon. 


Vladimir Promotes Burton 

Gilbert L. Burton has been 
named acting manager of the San 
Francisco office of Irwin Vladimir 
| & Co., export ad agency. Mr. Bur- 
'ton has served as an account su- 
pervisor at San Francisco for the 
past year. Russell Pierce, presi- 
dent of Pierce & Co., public rela- 
tions consultant, will continue as 
consultant to the Vladimir office 
in San Francisco. 


A. O. Smith Buys Glascote 

A. O. Smith Corp., Milwaukee, 
has purchased Glascote Products 
Inc., Cleveland maker of glass 
coated equipment for the chemical 
and chemical processing industries. 
L. T. Hickey, a member of the 
Smith management staff, has been 
named v.p. and general manager 
of Glascote, which will be operated 
as a subsidiary and retain its pres- 
ent name. 


GE Promotes Winslow 

E. Willard Winslow, an ad- 
vertising supervisor in the chem- 
ical division advertising and sales 
promotion section of General Elec- 
tric Co., Pittsfield, Mass., has 
been promoted to manager of ad- 
vertising and sales promotion, 
marketing section, Silicone prod- 
ucts department, Waterford, N. Y. 


Names Whaley-Cahill 

Whaley-Cahill, Los Angeles and 
San Francisco, has been named 
representative in the 10 western 
states for Associated Publishers 
Inc., national representative of 28 
Negro newspapers in principal 
American markets. 


| 
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PARTY FACES—Richard P. Hildreth, advertising coordinator, Standard Oil Co. (New 
Jersey), and Fitzhugh Granger, manager, merchandising department, International Your Advertising Agency 
Harvester Export Co., seem to be enjoying a Time-Life International cocktail party eee eh. A 

during the recent National Foreign Trade Assn. convention in New York. bas all the facts "UTAH DIVISION 


rales ISOLATED SALT LAKE CITY & OGDEN, UTAH 

A distinetly independent and unified trade area virtually unaffected 
by advertising in coastal cities 700 miles or more oem, " ~ second on 
fastest growing area in the nation. 


Here your message is absolutely inescapable walk large, pee “Heart 
of the City” poster advertising. A thrifty medium in the heart of over 
a + canal dollar market, visited by 3,000,000 money-spending tourists 
annually. A “Jewel Box” Bhat of eneer me will coal — 
product economically. — mt Poe ameeee |. 


New Book on PR Is 
Helpful and Clear 
Guide to the Field 


New York, Dec. 9—‘Publicity 
for Prestige and Profit” is a book | 
many editors probably would like 
to give to public relations men. The 
main reason for this is, that if the 
very practical advice given in it | 
about writing publicity releases | 
and sending photographs were fol- | 
lowed by more of the p.r. trade, 
the editor’s lot might become a 
better one in many ways. 

This is the best kind of plug 
(obviously) we could give to this 
book. It is written by Howard Ste- 
phenson, president of Community 
Relations Inc. and chairman of the 
division of public relations of the 
school of public relations and com- 
munications, Boston University, 
and Wesley Fiske Pratzner, act- 
ing dean and professor, school of 
public relations and communica- 
tions, Boston University. It is pub- 
lished by McGraw-Hill Book Co. 
and retails at $4.50. 


e Mr. Stephenson and Mr. Pratz- 
ner have written their book clear- 
ly and simply and directly to the 
point. Every page carries sage 
advice on the do’s and don’ts of | 
effective publicity and _ reflect! 
many years of experience. | 

There are few phases of public! 
relations untouched, if any. They 
deal with how to best approach 
editors of magazines, newspapers 
and books, how to write news re- 
leases and make photographs in- 
teresting, with tv and radio and 
film publicity, house organs, com- | 
munity relations, etc. Toward the 
end, there is an intelligent discus- | 
sion of the cost of publicity and| 
how to plan a publicity budget. | 
Chesapeake & Ohio Names 2 | 

Milton B. Dolinger, formerly 
United Press bureau manager in 
Cleveland, has been appointed | 
news editor in the press relations| 
division of Chesapeake & Ohio 
Railway Co., Cleveland. Frank A. 
Buttler, formerly United Press leg- 
islative correspondent at Colum- 
bus, O., has been named assistant 
news editor in the press relations 
division. 


Houck & Co. Appoints Two 


Arthur Fielden, account execu- 
tive of Houck & Co. of Florida, 
Miami agency, has been promoted 
to v.p. Richard Hansen, formerly 
with Russell T. Gray Co., Chicago, 
has been named production mana- 
ger. 


Girard to Honig Cooper Co. 


Girard Inc., San Rafael, Cal., 
maker of French dressing, has ap- 
pointed Honig Cooper Co., San 
Francisco, to handle its advertising. 
Previously, Guild, Bascom & Bon- 
figli, San Francisco, had the ac- 
count. j 


Which advertiser makes it 
easier for prospects to 
buy his products? 


One advertiser is gambling on the “sign off” in his advertising. He leaves 
it up to prospects to hunt for his dealers. 

The other advertiser, Eastman Kodak, is taking no chances! They cash in 
on their advertising by telling prospects how to find Kodak dealers — in the 
convenient ‘yellow pages’ of the telephone directory. 

This company uses Trade Mark Service. Prospects, looking for their prod- 
ucts, easily find the trade-mark displayed in the Classified under Photographic 
Equipment and Supplies. Names, addresses and telephone numbers of local 
dealers are listed under the trade-mark. 

Trade Mark Service localizes national advertising and helps produce more 
sales. It turns prospects into buyers before they cool off or accept substitutes. 
Are you making it easy for prospects to find your retail outlets? 


For further information call your local telephone business office or see Standard Rate and Data (Consumer Edition), 
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isis ene wiadiclne fea canindaiiemae:, 
in America’s hospitals.. Postwar construc-— 


New York, Dec. 8—Radio Corp. 
. tion of $3. 8 billion still leaves a deficit of of America last week unveiled one | 
850,000 hospital beds met next of its greatest electronic achieve- 
Lexdioad ae | ments. 
: five to ten years. The compact, easy to | For the first ye ered pub- 
- _licly demonstrat its technique 
reach, easy to sell hospital market buys _for recording tv pictures on mag- 
3,500 operational and maintenance items netic tape in color and in black 
ie ; : 2 and white. 
_in big business volume. Construction, cur- — The demonstration for the press 
ne ually, mea 2 at the company’s laboratories in 
rently $750 million annually, ns a ‘Princeton, N. J., was an im- 
tremendous hospital market for quality” pressive one, with the tint and the 


monochrome pictures both show- 
building materials and equipment. You | ling up well in the test. 


~ ought. hospital now Let us tell David Sarnoff, chairman of the 
-egleeieai: tall : ° ‘board of RCA, estimated that this 


new electronic tool can be brought 
io “commercial reality in perhaps 
|two years.” 


'g Among the challenges still to 
‘be met by the company’s scientific 


Vay haat beer alin cb age ofl scovinbon, 
Bette ~ cee oe wt 5 Withoond gg cine. 
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REVERE WARE color page GULISTAN CARPETS color page DAYSTROM FURNITURE color page 


Save all the hard work- 


and cut the TIME” prerd Sone 
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We are advertised by... 


our advertisers... These five advertisements from 


the November issue indicate the market that enterprising 


national advertisers have found among subscribers to 


ual: tone 09 $ng tute ann samane wep cove © “s 
howe Oe eernae 5 oe at wd we 
aprons tee ieee toed put wire be 


tan te wane | SuCCESSFUL FARMING... Nine out of ten SF families are 


GE Triple-Whip Mixer on farms—with an annual average cash income 


Why net be tee torwrer bore caching’ + mew Ming twosome share? 


mires eee : = of around $10,000...a huge bloc of buying power! 
oes : 
tse es After twelve years of good prices and good profits, SF 
9 ip wie 
GENERAL @@ ELECTRIC families are living better, and can afford new comforts and 
GENERAL ELECTRIC color ink. conveniences. The remodeling of farm homes on an 


impressive scale, and the high rate of new home building, 
afford an enormous new market for house furnishings, 
furniture and appliances. 


SUCCESSFUL FARMING offers not only a major class market 


Ye of table fo wes apeut today ° . <2 ° 
leeathceamninie? | aera pian ... but balances national advertising schedules, supplies 


r4 Ores 
0 


strength where general media coverage is weak. 


Ask any SF office for the facts! 


’ 
a) ed 
100 BERT SHCRTEFCATY ener coe oe 


MerepitTH Pusuisuinc Company, Des Moines... 
New York, Chicago, Cleveland, Detroit, 
San Francisco, Atlanta, Los Angeles. 


INTERNATIONAL SILVER page 
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RCA Demonstrates TV Tape Recorder 
and Tells Plans for Perfecting It 


brains: 


1. The b&w tape shown was run 
at a speed of 30’ per second: RCA 
expects to cut this speed to 20’ per 
second on the next model and to 
reduce it further thereafter. 


2. The test used a tape reel 17” 
in diameter which carries four 
minutes of programming; work is 
well advanced on a 19” reel that 
can accommodate a 15-minute 
show. 


3. Further perfection in the lab- 
oratory video tape equipment con- 
trols to give even greater preci- 
sion in regulating the speed and 
pressure of the tape. 

4. Continued work on the nec- 
essary apparatus to rebroadcast a 
colorcast from the magnetic tape. 
The RCA system of recording col- 
or tv uses five parallel channels 
(one for each of the primary col- 


ors, one for the synchronizing 
| signal and one for the sound sig- 
/nal) on a single tape %” wide. To 
/ rebroadcast from this tape the in- 
dividual color and synchronizing 
signals must be re-combined in a 
composite signal to send to the 
transmitter. 


a Dr. E. W. Engstrom, v.p. in 
charge of the RCA Laboratories 
| Division, explained that this oper- 
ation was not ready for demon- 
| Stration, but work currently is 
| being pushed to provide the neces- 
| sary equipment. Apparatus for re- 
| broadcasting b&w shows from the 
tape, which is a less complicated 
| operation, has not been developed 
yet either, with experimentation 
‘on the quality of the tape having 
taken precedence over it. 

| However, Mr. Sarnoff empha- 
|sized that “there is nothing in- 
volved here except the doing of it. 
We should be able to devise the 
most practical and economic way 
of rebroadcasting from the tape 
within three to six months.” 


# Stressing the significance of the 
development, the RCA chairman 
said: “It is essential for the future 
of the television art that video 
tape recording be introduced to 
give the television industry a 
practical, low-cost solution to pro- 
| gram recording, immediate play- 
back and rapid distribution. Video 
tape will be important for b&w 
broadcasting; it will be essential 
in the creation of a full-color tele- 
vision service. 

“According to our present esti- 
mates, the cost of recording a color 
television program on magnetic 
tape would be only 5% of what it 
would cost to put it on color film 
since the tape can be ‘wiped off’ 
for re-use.” 

The case for magnetic tape 
versus kinescope recording was 
summarized by Dr. Engstrom: 
“Magnetic tape recording in con- 
trast to the current kinescope re- 
cording process stores the elec- 
trical signals directly as they come 
from the television camera. No 
processing, electronic or photo- 
graphic, is necessary before the 
tape is played back. A single com- 
|pact piece of equipment, which 
/handles both recording and repro- 
'duction, will do the job of two 
| complex installations needed with 
| photographic methods.” 


es RCA estimates the recording 
of b&w programs on film to be 
about five times as expensive as 
magnetic tape, assuming that the 
tape would be re-used, say 25 
times or so. In making copies for 
distribution to tv stations, a 30- 
minute show could be taped for 
about $15. 

Mr. Sarnoff also foresaw an 
era in which this “electronic pho- 
tography” could be put to work in 

motion pictures—to guide the di- 
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SALES PRODUCER—Broil-Quik Co., 

York, reports that this new orange carton 

with black and white lettering, designed 

by Raymond Loewy, is responsible for an 

18% increase in sales for the Broil-Quik 
Chef fryer. 


New 


rector in the actual filming of 
movies at the outset and later 
perhaps more directly; in indus- 
try, and in education. Eventually, 
he thinks, there will be home re- 
cording machines on which people 
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WMaAL.-TV Starts Campaign 


WMAL-TV, the Washington | 
Evening Star station, has em-| 
barked on a $50,000 two-month | 
campaign to build audience for the 
station and the ABC-TV network. 
Ads will run in the Evening Star | 
and the Washington Post, and an- 
nouncements will be made over 
five suburban Maryland radio sta- 
tions and on WMAL and WMAL- 
‘a fp 


Keystone Steel Names Hesse 


Louis W. Hesse, director of com- 
munity relations for Keystone 


|Steel & Wire Co., has been ap- 
|pointed director of the newly 
formed industrial relations depart- 
iment. Joseph J. Gutos, who has 
been associated with Mr. Hesse, 
| succeeds him. 


Bartle Gets Permacel Ad Post 


Franklin W. Bartle, formerly 
advertising manager of the Star- 
Kimble Motor division of Miehle 
Printing Press & Mfg. Co., has | 
been named industrial advertising 


can record their favorite televi-| 
sion programs just as there are 
home sound-only recording ma- 
chines now availabie for the! 
amusement of the populace. 


| 
| 
Canada Dry Will Not Be U. S. 
Cinzano Distributor Next Year 
Cinzano Vermouths will not be | 
distributed in the U. S. by Canada 
Dry Ginger Ale Inc., New York, | 
after Jan. 1. Cinzano Inc. and Can-. 


manager of Permacel Tape Corp., 
New Brunswick, N. J. 


_ know about them. They mean a gigantic — 
market for a wide range of products— 
building and maintenance products and all | 
the new tools of education. In public schools - 
_ the next few years will see millions of pupils 
_ more than present enrollment—a $17.6 bil- 


= OT gee me a) 


"Since the June day when you were solemnly 
_ handed a dip!oma, there have been a lot of — 


changes in America’s schools. You ought to © 


lion need for new facilities. Colleges, now 


Natiows 
Cokoolc 


over the two million mark, will double en- _ 


_ two markets—public schools and higher 
_ education. Ask for ‘Education’s Two Mar- 
_ kets”, a bodklet of facts about America’ 


_ rollment ina decade, need $5 billion in new a 
facilities. Let us tell you about education's — 


AND UNIVERSITY 


ada Dry by mutual agreement "es 
’ have decided to end the arrange- 
ment under which they have been DECEMBER . 195 3 ~ Re 
; operating for the last few years. * 
No new distributor has been se- . fe Se 
lected as yet by Cinzano. Reports : . O07 0m 1B 
that Johnnie Walker Scotch whis- Keep ing Small Business Strong stag ak iii o “ a ma ba 
F ky also is leaving Canada Dry Administrator, Small Businest Administration ra 
, were denied by an official of the : rae th QL ee 
l company. No other changes are A New Science of Thinking. . 43 Go, 
| pending or contemplated, he said. Ser Lie ~ 
L ¥ id 
4 Lockwood Forms PR Firm Budget: from Red Tape to Blueprint 46 LOCUM jo blom - 
Warren S. Lockwood, formerly Hensert E. Mutter : 
. president of the Natural Rubber Saag Steer, Congeionse-Habe, fon, a rs 
: Bureau, Washington, has re-estab- , > - 
lished Warren S. Lockwood Asso- Are These Your Big Problems! 7 a Bi : 
i ciates, 1417 K. St., N. W., Washing- Industrial Editor ' 
: ton public relations consultant. | ; 
: Previously, the organization was Observations on France a 
4 Eowin B. Ge 
a go he ae Boece, Sevarement of Economics, Dun & Bradstreet, Inc. 
bureau, succeeds Mr. Lock d 
. . t Sa oe be Ge wine How to Se 6 Company Museum Pay Off... 34 The table of contents for any one issue tells its own 
change in staff or function of the Marketing Eduor Rage aA 
: bureau, which represents the nat- ; story of the editorial vitality of DUN'S REVIEW and MODERN 
ural rubber growers of Malaya. Can Business Amend Its Ways? . 58 
0 Wii L. Batr INDUSTRY 
: McHugh Co. Names Two A. E.s Work d I 61 , 
C. ° + be Attitu centives ‘ 
, Phil D. McHugh Co., Los An- 7 ae It shows the depth and breadth of approach which 
r geles, has added two account ex- Employer Relations Editor » 
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: Stephen . i 4% Re ey = Fourteen Important Ratios Sor 36 Manufacturing Lines 64 this publication takes to the problems of men, materials, 
/ boo hl — Sack Beene i Vice-President, Dun & Bradstreet, Inc. and methods as they concern the executives who guide 
} 2 , al 
a ously with Clifford Gill Advertis- Putting the Do in “Do-it-yourself”... 137 en) . . 
ing. Joseph La Rocco has been * quowo G:Drcxan phsilion ein America’s ever expanding economy. 
j os sident, Blac cher Manufacturing Company , 
a aa tae gg ggg gw It reflects the understanding of the character of 
, joined Harman & Collins. : ‘ ‘ 
c ' DEPARTMENTS American business acquired by Dun & Bradstreet 
it 
n (ADVERTISEMENT) Heard in Washington 9 Executive Bookshelf 101 through a century of experience. 
.? Resistol Hat V P Paut Wooron Scanning new titles 
Voice of Business 10 The Business Quiz lll If you have a product or service to sell to business 
e Business men speak Exam time 
S$ Photo Visit ... 31 Industrial Methods and or industry, you will want to know more about the men 
r Built-in aids Materials 124 
a . What ond how who read DUN’S REVIEW and MODERN INDUSTRY — 110,000 
= Letters to the Editor. 29 ee oe 
% The readers report Sales Ps ere 153 key executives ...in 30,000 plants which are respon- 
e a : 
0 Frontispiece Sad) a Employer Relations 173 sible for 80% of all U.S. manufacturing — in 9700 
pf Mutual assistance 9 
)- ; i P 
“ The oe of Resinees .. 77 Here & There in Business 181 distributors and wholesalers with an annual volume of 
bo poor om Things and thoughts ae 
h Business Failures 88 Our 48 States 193 over 106 billion dollars. 
)- y and how many New York 
m _ oi verre These are the men who make the decisions. They 
h esstnes © dete eae, 75 ‘cen % A genennerm ry =" ge eo +s . 
page 200 Copyright 1933 is Sn 0 ae Releuen Gemmee Capyrighted can be reached efficiently, effectively, and economi- 
sacle daamenten Wee ties tnatetioee cal Gieees bomen eee oe 
1g Potent Office. Cover; New England Paper Mill by Erevosuy. Poumdeglones Alles shetageahh cally through the publication which is vital to them. 
ye 
aS 
1e 
5 Jerry Rolnick has been named vice THE RIGHT PEOPLE JUN Ss KV] AY 
. president of Resistol Hat Company, | . 4 J ‘ 
, Garland, Texas. Getting ahead in busi- IN THE RIGHT PLACES M | | 
st ness like Mr. Rolnick are thousands of ca de . 5 
or regular Wall Street Journal readers AT THE RIGHT TIME and O Tn IN¢ ustry 
throughout the nation—executives and | 
in their aides who make or influence = 
= cisions on planning, production, sell- . . r 
in ing and baying, Wher on elvertsing A Dun & BRADSTREET PUBLICATION + 99 Church Street, New York 8, N. ¥Y. «+ Digby 9-3300 
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‘There’s Still Work to Do’ 
Is Comment on Automation 
To the Editor: Does automation 
mean the end of thinking? No. 
The full development of auto- 
mation will be troublesome and 
difficult, in the social as well as 
the commercial and_ technical 
sphere. But W. J. Price’s pessi- 


‘mism (AA, Oct. 26) misses the 


mark entirely. It seems to be born 
largely of ignorance. 

He takes as the end result the 
elimination of human labor. Hu- 
man drudgery may be on the way 
out, but there is still work to do, 
and there will still be work to do. 
Design, construction and mainten- 
ance of the automatic machinery 
will call for far more technical 
and semi-technical work. An au- 
tomatized world will require more 


The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


creative selling, too. The giant 


computers we are starting with | 
‘have not replaced the scientist, 


they have only permitted him to 
spend more time in his creative 
work, less in the mechanics of 
equation solving. And he needs 


helpers to keep his computer | 


working. 

And it also gives him more lei- 
sure, as Mr. Price suggests. If Mr. 
Price wants to learn what the av- 
erage man will do with his leisure 
time, let him look at what Ameri- 
cans are already doing with their 
unprecedented leisure. Most of the 
world’s great art, and most of the 
artists, are already concentrated 
here. Our smallest cities have 
their own symphony orchestras, 
and our smaller towns are visited 
regularly by concerts. Serious 
non-fiction in the fields of science, 


now don’t 


bother me! 


A small mid-western manufacturer be- , 
lieved the only way to sell his loaders was “ 
to make friends and influence people, ~ 
mostly through parties—give and go. 


ere’s an ad— 


But advertise? Ten thousand times, “No!” 


sistent space rep.” 


Two days after his first ad appeared 
we got a 10-word wire: ‘‘Well I’ll be damned. 
yy You sold a loader in 


Carolina.” ' 
We've been selling S* 
for him ever since. He’s or 


Med He resisted our sales blandishments for 
**6 two years. He’d be resisting yet if he hadn’t 
Q made the mistake of tossing us a small 
contract just to wash us out of his hair. 
“We'll test,” he said aloud. 
To himself he may have 
mused, “Perhaps we won’t unload any 
loaders, but we'll sure get rid of a per- 


iy 


trying to make up for the sales he 


missed during “‘pre-test’’ years. Our name? Mechanization, 
Inc. We publish four publications, covering coal from earth 
to hearth. For producers of coal: MECHANIZATION, read by 
14,500 buying influences who account for 87% of America’s 
coal output, 95% of coal’s annual purchases. 


For users of coal: UTILIZATION, 
which picks up where MECHANIZATION 
stops, never lets go ’til the ashes are 
hauled away. This unique book does 
the work of 5 magazines, reaching the 
men responsible for 90% of all coal 
consumed. These include coal retailers~ 


and wholesalers, coal docks and coal ( 
handling railroads, manufacturers, steel and cement mills, 
electric utilities and municipal power stations. 


Two more for good measure: MECHANNUAL, which once 

a year records coal mine history, forecasts coal’s future, and 
illustrates progress to date through detailed articles 

on modern mines; and COAL INDUSTRY PURCHASING 


Contact us now. 


MANUAL, which tells buying influences where to 
find what they want. 


The researching, writing and editing processes 
involved in publishing these books puts us in inti- 
mate and frequent contact with the very same coal 
production and coal use men you must reach to 
sell in the billion dollar coal market. 


echanization, Inc. 


MUNSEY BUILDING « WASHINGTON 4, D. C. 
NEW YORK « PITTSBURGH + CHICAGO - SAN FRANCISCO + LOS ANGELES 


sociology, religion are best selling of mine is anxious to get the pro- | 
books in the publishers’ editions, motion started on “Blab-Off” in| formed the large audience at the 
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This attachment, which has re-| 


ceived national publicity, is Blab- 
Off, a patented device which hooks 


on any tv receiver and can, at the) 


touch of a button, cut off com- 
mercials, soundwise, that is. 
Well, it develops that this friend 


have to watch it through those 
awful (!) things—polaroid glasses! 
Dick should also have told us at 
Academy Film Productions about 
it: We’ve doubled our business this 
| year—due to 3-D motion pictures 
|...in 16mm. 

And, although the AR editor in- 


and even better selling books for| New Orleans and other key tv Eastern Industrial Advertisers 
25, 35 or 50¢. Creative hobbies are | markets in the state. So he offers) meeting that 3-D’s chances of sur- 


being taken up by more and more 
people every year. I don’t think 
Mr. Price has to worry about the 
uses of leisure. 

| Mr. Price’s concern with central 
/control, especially in time of war, 
| is, I think, better founded. But au- 
'tomatic control doesn’t mean cen- 
tralized control, necessarily, and 
automation makes possible the 
duplication of control much more 
effectively than our current meth- 
ods. Plans and information can be 
“remembered” by two machines 
as easily as one, and our commun- 
ications techniques already have 
eliminated mechanical contact as 
a requisite for the command func- 
tion. 

It is certainly not true that the 
| further man departs from nature, 
the greater the penalty he suffers 
in time of crisis. A few years of 
,drought completely destroyed a 
|fairly “natural” culture on the 
|Colorado Plateau in the 11th or 
'12th century. These were the cliff 
| dwellers of Mesa Verde and simi- 
|lar now ruined towns. We had a 
similar drought period in the ’30s, 


jand are having one now. They 
cannot destroy our “artificial” 
culture. 


What is true of crises of nature 
is also true of warfare. History 
and archaeology record evidences 
of whole peoples completely de- 
stroyed by the relatively puny 
wars of the past. The cultures of 
pre-Aryan India, of Minos, of the 
|'tower builders of Arizona are al- 
most past remembering. How 
many whole peoples were de- 
stroyed in World War II? 
| Mr. Price’s point about a bal- 
/}ance between the natural and the 
artificial seems a bit labored and 
a bit theoretical. Toynbee’s study 
of history, however, seems to sug- 
gest that the cultural level of a 
people has less to do with its de- 
velopment and survival than its 
reaction to change. Those peoples 
who have faced, and solved, their 
crises, whether trouble stemmed 
from within or without, have 
emerged stronger for the struggle 
...and for the change! Those who 
pulled in their heads and cried 
“Havoc!” (like Mr. Price, per- 
haps?) are today either the “back- 
ward tribes,” striving on the frin- 
ges of our civilization, or simply 
forgotten. 
| As for the triumph of the ma- 
| chine, that is the ultimate triumph 
of Man. For man differs outward- 
ly from the lower species only in 
|his unique use of communication 
jand tools. So he becomes more 
|/human as he makes better use of 
| the machine. 

In fact, Mr. Price’s curiosity as 
to the outcome of his supposed 
'struggle of man and Machine (his 
capitals) is rather on the level 
of the man who hits his thumb in- 
stead of the nail—and loudly de- 
/nounces the hammer. 

HOWARD MERR, 
Copy Chief, Publication Serv- 
ices Inc., Stamford, Conn. 


A Blow at Television? 

Agency Man in a Dilemma 

| To the Editor: The following 
was so unusual I thought some of 
your readers might get a chuckle 
out of it. 

As a small, one-man agency, 
now two years old, I have had 
some peculiar requests, but one 
had last week beats all. Seems as 
how a close personal friend of 
mine recently received the fran- 
chise for the sale of a television 
attachment for the state of Louisi- 
ana. 


ithe account to this agency! 
| My first reaction to this offer— 
and the feeling that decided me 
against having anything to do with 
Blab-Off—was that if any agency 
accepted the Blab-Off account, 
that agency would be guilty of 
violating the basic concept of ad- 
vertising; or at least would be 
guilty of a below-the-belt blow at 
television as an advertising medi- 
um. 

How do you feel about this? 

JAMES ALDIGE JR., 

James Aldige Jr. and Asso- 

ciates, New Orleans. 

Leonard Sive & Associates, Cin- 
cinnati, apparently feels different- 
ly. See story on Page 40. 


3-D on Way Out? Film Man 
Offers Contrary Evidence 

To the Editor: I note in your 
Nov. 16 issue that Dick Hodgson, 
managing editor of Advertising 
Requirements, believes that 3-D in 
its present form is not here to stay. 

Quick, Dick.’. .better tell M-G-M 
about it! They’re planning to ex- 
hibit “Kiss Me Kate” around the 
country in 3-D. What’s more, you’ll 


‘vival are slight, that very same 
_audience was so enthusiastic about 
|““Packaging...the Third Dimen- 
sion,” the 3-D film Academy made 
‘for Stone Container Corp., that 
| they asked to have it shown twice! 

It always amazes and amuses me 
when someone incredulously asks 
me, “Bernie, is Academy still 
|shooting 3-D movies? Don’t you 
know the fad is over?” As any fool 
can plainly see, we wouldn’t be 
shooting 3-D movies if the fad 
were over! In fact, we are now 
engaged in producing what prob- 
ably is the longest non-theatrical 
3-D film ever made: An hour 3-D 
movie, in sound and color, for one 
of the nation’s largest kitchen ap- 
pliance manufacturers! This sales 
promotion film will be shown to 
conventions and women’s (con- 
sumers) audiences throughout the 
country... 

In advertising and sales promo- 
tion, 3-D movies have an applica- 
tion over and above its “gimmick” 
value. When a woman sees a loaf 
| of Holsum bread, in full natural 
color, being handed right out of the 
iscreen to her, she talks about it 
-afterwards. And remembers it. 
'And this remembrance value has 
|/more than a gimmick. It has sell- 


| 


| 
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Zournal — 


Owners and operators of Radio Station 


377,662 DAILY * 


WHAS and Television Station WHAS-TV 
REPRESENTED NATIONALLY BY THE BRANHAM COMPANY 


303,238 SUNDAY 
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ing power! 

Which brings us to the reason 
M-G-M is planning to exhibit 
“Kiss Me Kate” in 3-D. It’s a 
sound economic one: Money! The 
movie company made a test: In 
Columbus, O., they showed “Kate” 
in 3-D; in Dayton, in 2-D. Like- 
wise in Dallas and Houston. The 
result? 40% greater attendance at 
the 3-D showings! Naturally, fu- 
ture showings of this fine musical 
will be in 3-D. 

We have had the same reactions 
with our own films. When we tell | 
a prospect we would like to show | 
them a sample reel of 2-D films, 
they might be mildly interested. 
When we invite them to a screen- 
ing of our 3-D films—brother (to 
quote an ad) then we get enthu- 
siasm! 

So, industrial advertisers, don’t 
let 35mm stinkers Hollywood has 
produced in 3-D frighten you 
about this resurrected-but-very- 
much-alive medium. Good 3-D 
16mm sales promotion films, train- | 
ing films, convention films, etc., to 
be shown.on only one projector are | 
drawing them in... 

3-D isn’t a fad, it isn’t a ota 


...it’s a sales promotion reality! 
BERNARD HOWARD, 
President, Academy Film Pro- 
ductions, Chicago. 
6 6 + 
Joins the Clan 


To the Editor: This was not a 
posed shot. I happened to have 
my camera with me when I ar- 
rived home from the office one 
day and there she sat in her own 
little chair looking at ADVERTISING 
AcE. The coincidence was great 
inasmuch as the magazine was 


opened to the Advertising Market 
Place; therefore, I have titled the 


picture: “They'll Offer Me More 
Money at...” or “Position Want- 
ed. . .1970.” 


The little girl’s name is Linda 
Anne Symes. 

Her Daddy (meaning the under- 
signed) is owner of Symes Adver- 
tising Agency in Grand Rapids. It 
is hoped that both Linda and her 
older sister, Nancy, age eight, will 
follow in their father’s footsteps 
carrying on Symes Advertising af- 
ter he is too old to work. 

Harry P. SYMEs, 

President, Symes Advertising 

Agency, Grand Rapids, Mich. 

a o + 
Blames Commercial 

To the Editor: They’re coming 
for me. 

But before they take away my 
typewriter, belt and shoelaces, I 
want the world to know that Pall 
Mall cigarets are to blame. 

For months (every Tuesday and 
Thursday evening, that is) I have 
been watching the Douglas Ed- 
wards news telecasts and waiting 
for the commercial. But always it 
comes out the same: 

*“...Compare Pall Mall- with any 
short cigaret; Pall Mall is longer.” 

BERNARD HILL, 

Editor, Southern States Bever- 

age Journal, Coral Gables, 

Fila. 

oe . * 
Client Compliments Agency 
To the Editor: Here is a new | 


one. So appreciative of the work 
done by the agency, Kettle Cove 
Industries Inc. of Manchester, 
Mass., made mention of this fact 
on Page 3 of their new food spe- 
cialties and gifts catalog. Kettle 
Cove is famous for orange slices 
in orange syrup. They have added 
many other delicacies and have 
developed a large mail order bus- 
iness. 

Agencies have been known to 
sign in very small type their name 
to a full-page advertisement, pro- 
viding the man who pays the bill 
approves. In this case Bill and 
Eleanor Coolidge at Kettle Cove 
made the suggestion that credit 


be given to the agency in the fol- 
lowing manner: “We are grateful 
to the Donald W. Gardner Adver- 
tising Agency who took our copy 
—criticized it for us—and then 
molded it into this little booklet. 
We like it and hope you do too.” 
The Coolidges have always said 
“the door swings both ways.” They 
have been known to be of real 
help to new companies starting in 
the mail order business. The un- 
usual addition of this agency men- 
tion has already brought one new 
mail order account to this agency. 
DONALD W. GARDNER, 
President, Donald W. Gardner 
Advertising, Boston. 


More Like Plural 


To the Editor: In your Aug. 24 
issue—Page 22—you very kindly 
gave us a good story on our snow 
plow campaign, featuring our 
theme “Just What the Doctor Or- 
dered.” 

On Page 10 of Nov. 13 Printers’ 
Ink is a reproduction of a Liggett 
& Myers ad on the new Liggett & 
Myers cigarets. This ad also fea- 
tures “Just What the Doctor Or- 
dered.” 

Singular, is it not? 

H. E. JORDAN, 


Advertising Manager, Jacob- 
son Mfg. Co., Racine, Wis. 
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Book and Cover 
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Westinghouse Memorial Bridge, Pittsburgh 


Bits 


. Photo by Todd Webb 


The direct, dependable, modern “viaduct” to efficient printing 


of halftones, by either letterpress or offset, is genuine coated paper 


of proved and known performance. 


UMMM 


THE MARTIN CANTINE COMPANY 


Specialists in Coated Papers Since 1888 
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Average Circulation of the 


CHICAGO DAILY NEWS for 
November, 1953, Was 
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The Highest Daily Average 


for Any Month in This News- | 


paper’s History 
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HISTORY! 


SATURDAY 


Average Circulation of the 


CHICAGO DAILY NEWS for 
November, 1953, Was 


582.827 


The Highest Saturday Average 
for Any Month in This News- 


paper’s History 
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Advertising Age 


Feature Section 


C. M. Prizes Decanters 


me 3 ie 


Infantilism Is Threat: Woolf 
A Look at the TV Lineup 


Weiss Discusses Company Magazines 


Outlying Shopping Centers Continue to Grow, But 
Downtown Areas Can Also Prosper, Says Field Executive 


By Lawrence B. Sizer 


Vice-President and Director of Public 
Relations, Marshall Field & Co., Chicago 

The newspaper and the retail store are 
the two most striking examples of this 
country’s distributive genius, and having 
worked and fared together so long, they 
now face a common problem. And this is 
a problem likely te demand the best they 
both can muster for solution. It is the 
problem of decentralization. 

The highly concentrated communities 
in which big retail stores and daily news- 
papers flourish are changing sharply in 
character. Not only the big ones like Chi- 
cago and Detroit, but all the others large 
and small reproduce the pattern in their 
own terms and their own proportions. 

Big city, small city, town and village 
are all moving out—and have been ever 
since the 1920s. Since the start of World 
War II, the whole process has been tre- 
mendously accelerated, until the whole 
distributive pattern of the countryside is 
changing under the impact of our popu- 
lation drift toward decentralization. 


s Not only in the matter of residences, 
but also in terms of making their living, 
city dwellers have developed a whole new 
mode of life in the past two decades. Mil- 
lions of Americans live ten miles or more 
from their work—and even more signi- 
ficantly, millions more Americans lately 
have found their work following them— 
from the downtown metropolitan centers 
out to the open country not far from the 
suburbs where they live. 


Industry Joins the March 
The newest element in the pattern of 


decentralization is industry and trade it- 
self. More and more, as time goes on, 
great cities are being encircled by satel- 
lite communities which develop not only 
their own residential areas, but their own 
industrial clusters. too. More and more 
people live near a city, but feel the pull 
of its business and social life less and less. 

All this has been aided, speeded and 
abetted by numerous other products of 
American inventive and production gen- 
ius. The automobile began it all. After the 
first World War the automobile began to 
furnish transportation. After the second 
World War it began to throttle it. The 
movies began to decentralize entertain- 
ment. Radio came along to further that 
trend—and television has rammed it 
home with speed and clarity. 


® Here, in capsule form, is the descrip- 
tion of a socioeconomic revolution. It has 
been going on under our noses for the past 
20 or 30 years, and we were powerless to 
stop it even if we would. 

The retail community has just begun 
to face and answer its share of this prob- 
lem, while the newspapers are rapidly be- 
coming aware of their stake in the whole 
affair. 

The obvious solution for department 
and other retail stores was to follow the 
path of population. In this respect the 
stores by their very nature are somewhat 
more mobile and flexible than a newspa- 
per finds it easy to be. In our own case, 


At the recent Midwest regional meeting of the National Newspaper 
Promotion Assn., Lawrence B. Sizer, v.p. of Marshall Field & Co., deliv- 
ered an unusually thoughtful talk on outlying shopping centers, the dif- 
ficulties of downtown areas, and the possible effects of these problems on 
newspapers. His talk is presented in nearly full text here. 


we became aware of the problem almost 
exactly 25 years ago, and we began the 
construction of two major branch units 
some 12 or 15 miles from the parent store, 
each containing more than a hundred 
thousand square feet of floor space. 

At this point that seems the obvious 
thing to have done. And yet, when we 
broke ground in 1928 for our Evanston 
and Oak Park stores, it was freely pre- 
dicted that we would come a bad crop- 
per. The stores, located on the fringe of 
the existing suburban Chicago business 
centers, were sometimes referred to as 
“white elephants” and “Field’s Folly.” 

As a matter of fact, it did turn out that 
our calculations for the suburbs were 
wrong. Both stores very shortly were too 
small to serve all the people who gave 
ample evidence of their readiness to use 


our facilities. In spite of additions and - 


expansion through the years, neither store 
has more than kept up with the commun- 
ities and their needs. 


Population Pattern Studied 
Aimost immediately after the end of 
World War II we began a series of sur- 
veys and studies to discover what had 
happened—and still was happening—to 
the population pattern in the area we 
served. Three investigations, starting 
from different points, all emerged at the 
same one. Operating independently, each 
turned up the same answer. The fastest 
growing spot in the Chicago metropolitan 


area proved to be 16 miles north and 
west of the Loop. (This, of course, in- 
cluded the downtown area.) Having 
reached a conclusion, and in _ effect 
checked it twice, we started at once to 
act on the information which had been 
collected over a period of almost three 
years. We began to buy land. 

The site chosen was in the village of 
Skokie, at the junction of Golf and Skokie 
highways—and hard by the new Edens 
highway, then under construction. These 
three super-highways tap the rich strip 
of suburbs from Evanston north as far 
as Waukegan, and include the growing 
areas adjacent and westward. They also 
serve a substantial slice of the northern 
areas of corporate Chicago itself. All these 
are within half an hour (most are with- 
in 20 minutes) of the Skokie location. 


-Surveys indicate a present population of 


278,000 families in the natural trading 
area, and projections based on our own 
surveys, plus those of public utilities, 
state and municipal authorities, indicate 
a potential of 336,000 families in ten years 
or less. 


= Having picked the area and the plot, 
we faced the Herculean task of rounding 
up a sufficient amount of property to ac- 
commodate the kind of center we wanted. 
Much of the property had been subdivid- 
ed, and lots were owned by literally hun- 
dreds of individuals, estates, groups, and 
corporations. The need for keeping the 


DRESSED FOR CHRISTMAS—The main aisle in Field’s downtown store is made festive for 
the holidays with decorations behind the counters and mobiles of star designs. 


project under wraps until we had the 
land is obvious. It took well over a year 
to piece out the 125 acres we now own 
on the site, and the fact that until our 
formal announcement literally no one 
but a few top officials in our company 
knew who was buying the land is an 
amazing thing in itself. 

The monumental task of making sure 
that our final product will have as few 
bugs in it as possible is, I need not tell 
you, a complicated one. For instance— 
while parking facilities for some 7,500 
customer cars plus employe cars) are 
fairly simple to create, the mere problem 
of moving an average day’s traffic in and 
out of such an area is complicated and 
difficult. The problem of getting that 
much traffic off of and back onto three 
major highways with heavy through traf- 
fic is no simple one. 


Will House Other Services 


Our store will have a total area of about 
300,000 square feet. Its four levels will 
house a major department store, with all 
essential departments and services of- 
fered our customers. Other stores and 
service establishments will run the ga- 
mut of shoppers’ needs. A slender office 
building will rise high above the gen- 
erally low contour of Old Orchard like a 
campanile. It will serve as a landmark, 
and, in addition, will house medical, den- 
tal and other service offices. The store 
units will be grouped around a long, nar- 
row plaza, under which tunnels or open 
cuts will give access to incoming trucks 
with merchandise and supplies of every 
kind. 


The general effect of Old Orchard will 
be relaxed and collegiate, with a strong 
touch of early American rather than orth- 
odox colonial or modern. The mall, or 
plaza, will include an arena with space for 
spectators where fashion shows and other 
events can be presented in warm weather, 
and ice skating or curling can be enjoyed 
in the winter. 


# There will be a community auditorium 
(but no motion picture theater) complete 
with stage and adaptable to varying uses 
and public gatherings. Total floor area 
in Old Orchard is planned to be over a 
million square feet, probably including 
nearly 100 individual stores. The cost of 
construction is currently estimated at 
some $20,000,000 and the project will re- 
quire approximately two years from start 
to completion, barring material shortages 
or limitations. 

Our Milwaukee project, announced last 
summer, is similar in scope and plan. On- 
ly slightly smaller than Old Orchard, it 
is located in Wauwatosa, a Milwaukee 
suburb, and construction there is sched- 
uled to start soon. The firm of architects 
retained for our Skokie project is also 
active in the Milwaukee unit. In the case 
of Milwaukee, we do not own the land in- 
volved, and our only part in the develop- 
ment is our own store, which will be by 
far the largest unit to be built there. 

I trust I have not dwelt overlong on 
the details of our new projects. However, 
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Bea als ile tile SS Wider your wils—ek when 
dicoversd. it’s hard t tndervtand why someone hadn't thougin, of them before. 
This te wh val henge ned beak fe 1548 when Ad Age's editors came to an abrupt 


vestivntion that media were Investing millions of dellers per year in research, and 
come te prov is advertisers srl agencies with: ing oortant, useful information 
for. iax'ke ethng Sppiaan da ef nrodyets to @ theusand-and-one marketsa—and that even 
the am efforts to disgeminate this date hed thelr shertgontings, with the result 


that many bs extant people in marketing and edvertieiig Sere unawore of the 
existence Cha éa’t ae fem or fk for pottegh} of much of this ~ital information. By 
preVENY Gi ference peurce which woald make known the availability <! 
ad current sale. waet meavket date, here (alinest toe obvious to be seen) was 


& Peni opaortmamnaty te re acer of valuabie servies to AA's readers. 

That's bow Ad Age's popular wanual “Market Data Isipe” was uncovered. I has 
been publiuhedt each year in May since 1948. In addition to digesting and cataloging 
xorrent coodie-imewed market data (the wacleus of Hts service), 4 feattres important 

overall market analyses, interpretations and trends. 

tn 1652 1} was the only single seference on. the avalabllity of 1,370 offerings of 
gublished market date—sot 2 amall task fer readers to study before ardering specific 
vinterial wanted Quough gpecial Readers’ Service coupons which were provided, 
time Hilt fee ordering being 12 weeks from date of tome, 


Whet « “sleeper” of « jeature this izeve turned gut to be, hat cans proved by « year 
after year landslide of reader response! See the next column for the record. 


reader reaction 


Readers went all-out in letting us know how they used and 
valued the services of the “Market Data Issue”. Over 1,500 
requested additional data available—hundreds placed “com- 
posite” orders through their research, media and library 
departments—with many adding words of praise, such as: 
“Sending this request direct enables me to congratulate 
AA on the valuable service they render each year by run- 
ning such a complete and descriptive list of available market 
data”, Willard A. Pleuthner, vice president, BBD&O. « “The 
efforts by AA to help its subscribers in obtaining this essen- 
tial information is certainly appreciated”, Emanuel Goren, 
director of merchandising, Lehn & Fink Products Corp. « 
“My associates and myself owe you a debt of gratitude for 
the splendid information we were able to reach”, Harry J. 
Lazarus, vice president, Bozell & Jacobs. « “By consulting 
this issue, we always find some excellent stuff that we’ve 
missed”, Russell Holm, director market research, Green 
Giant Co. « “AA is read each week by each member of our 
department, thus with the ‘Market Data Issue’, everyone 
has a chance to mark the data which he desires . . . have 
really used the data received from it’, Gladys C. Jensen, 
librarian, market analysis department, General Mills, Inc. 
¢ “It is our rule that requests for data be cleared through 
the research department. At least 75% of the items I re- 
quested were asked for by others in the agency ... a use- 
ful service ... brings to our attention many items we might 
miss otherwise”, Edward Goldsmith, research director, 
Aitkin-Kynett Co. 


reader action 
4 


L Kl: 


38,529 individual copies of media-issued market data 
cataloged in Ad Age’s annual “Market Data Issue” were 
requested by 1,554 different readers within 12 weeks of 
publication on May 11, 1953. Breaking the 1952 record of 
34,723, this response triples that of 1948. 

1,370 items were cataloged, and inquiries per item varied 
from 0 to 366. This wide range of response indicates the 
thoroughness with which readers studied the digests of 
data available to find and select material pertinent to their 
immediate and future marketing and advertising problems. 

And those who asked! This lists reads like a Blue Book 
of American advertisers and agencies. 

Clearly, here is evidence of thoroughness of readership 
and reader responsiveness which is unmatched in the 
annals of the advertising press—a demonstration that the 
slogan, “AGE—for action”, is fact, not fiction. 

And of course, this is only one of the many closely fol- 
lowed, action-inciting editorial features which contribute 
towards Ad Age’s unchallenged leadership in readership. 


The 1954 “Market Data Issue” will be published May 3. 
Plan now to include this high readership number in your 
1954 promotion schedule. 
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circulation action 


Strictly on the up-and-up 


The attitude of the advertising world to the dynamic editorial 
service provided by Ad Age is reflected by the momentum of its 
circulation gains—an uninterrupted 6-year growth totalling 8,195 
against 3,227 for the second paper. 3 

The fact that Ad Age has again set a new all-time record for 
net paid circulation of advertising publications is significant, but 
of secondary importance to its unchallenged leadership in reader- 
ship among the important people who are most important to you— 
a fact that is substantiated by 40 independent reader surveys made 
by magazines, newspapers and broadcasters. 
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Average total paid circulation, 
ABC publisher's statements 
6/30/47 through 6/30/53 
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Ask the man who knows 


A good salesman is a professional pulse-feeler. He’s extremely 
sensitive to anything that helps him close sales. So if the man 
on the firing line in the territory says he likes an ad campaign— 
that it is doing him good—he should know because he’s closest to 
your customers, is aware of their reading preferences and gets 
the reactions to your promotion first-hand. That’s why a letter 
like this one from Topics Publishing Company means a lot to us 
—and should mean a lot to you when you are setting up your 
promotion program. 


Topics Publishing Company 


MCOMPORATED 


330 W 42° STREET NEW YORK CiTY 


OFFice OF THE 
PRESIOENT 


I can assure you that our Advertising Age 


tions, is paying off, 


Our salesmen are pleased with the reaction 
they have received from our advertising in 
Advertising Are, This in itself makes the 
carpaign well worthwhile, 


You can be assured that in the future we 
will want to continue our prorram, 


Very truly yours, 


Where <here is the largest’ seseabhige of importint buyeny ke > 


—~the large end the small, and more of them than iny place else 
mace their bids for a bigger share of the advertising deliar. ; 

It i# the market hub—the crewsroads where buyers and seflers 
meet--the high potentis! area where conedhtration of telling 
effort pays out best. - 

This is why the swing to Ad Age continues to gain momentum 
why the sales promotion efforts of advertising media and services 
are being further concentrated in AGZ—for action. 

In the first ten months of 1953, Advertising Age carried almost 
double the linage of the second paper. Againat the same period In 
the previous year, 173,964 more iines of dieplay advertisingswung t- 
Ad Age while the second paper showed & gain of only 1627 tines: - 


2,405,942 


$00 E. TLLINOW Of. 


To get into the swing of things, it will pay 
you too, to swing to AGE—for action! 
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Se a TE 


I wanted you to know something of the 
calibre of thinking and planning that is 
being done not only by ourselves but 
many other stores in big cities as well as 
most smaller ones. 


New Era of Community Building 
This is what The Magazine of Building 


in a recent article on Old Orchard de- 
scribed as “Something like constructing 
the entire shopping district of Indianapo- 
lis in one whack.” The magazine said, 
“This is a design problem so big that al- 
most every norma] study procedure must 
be projected into the unknown.” This 
same kind of planning is going on all the 
way from San Francisco and Los Ange- 
les through Detroit and Buffalo to New 
York and Boston. It is not too much to 
call it a new era in community building 
and development. If it hasn’t arrived in 
your city yet—it will, and that before long 
you can be sure. 

Indications are that the process of ur- 
ban decentralization will continue 
throughout the predictable future. The 
greatest impetus comes from the urge for 
industry to break up into small plants 
and decentralize. Two major factors con- 
tribute to this process. The first is the 
pressure by government to decentralize 
for strategic and military reasons. The 
second is the cost factor represented in 
occupancy charges and labor costs. There 
is a third, of course, and that is that the 
worker in industry wants to live in a 
small community anyway, so when 
he gets the chance he solves the question 
of labor supply for outlying plants with- 
out urging or assistance. 

This is the essence of our problem and 
it poses a two-sided dilemma for the mod- 
ern newspaper. Thus far the daily news- 
paper derives its major support from the 
highly centralized, densely populated 
business and residential district colloqui 
ally known as “downtown.” 


s At the same time, the big city or big 
town editor is faced with the fact of 
a great number of small new communities 
with growing civic consciousness and lo- 
cal press representation. In metropolitan 
Chicago, for instance, there are currently 
82 community papers which have been 
in business long enough to demonstrate 
their ability to stick. There is a corres- 
ponding growth of community interests 
—present or potential—in every other 
sizable community. Recently there have 
been some sensational success stories in 
suburban newspaper developments. 

This growth and prosperity of commun- 
ity papers follows the pattern of local 
trading areas, and most importantly, of 
the building of great community shopping 
centers as integrated projects. For, you 
see, each time a downtown store builds a 
branch in such a section, the effectiveness 
of the metropolitan daily as an advertis- 
ing medium may be impaired. The im- 
pairment at first is slight, to be sure, but 
it is likely to be there. 

The reason is that downtown stores, 
with from ten to 20 times the floor space 
of their own branches, cannot make all 
of their advertising and promotions coin- 
cide with those of the smaller units. Fre- 
quently branch stores do not even carry 
some of the major categories of goods 
promoted by the main stores. 

In addition, local tastes and modes of 
living tend to generate differences be- 
tween the kinds of goods sold in a 
downtown store and suburban branches. 
Price lines may not be the same, and 
levels of taste and culture may be en- 
tirely different. 


@ Thus, inevitably, the branch store must 
turn for a part of its promotion to some 
local or self-controlled medium. This is 
not likely to be too serious for the city 
dailies in any single instance, but multi- 
plied by many peripheral shopping center 
units, and by the undeniably stronger 
trend toward such operations, the aggre- 
gate begins to look formidable. Add to 
this the fact of recent advances in litho- 


graphic and engraving processes and you 
can readily predict a continuing growth 
in the field of small community news- 
papers close to, or a part of, big city 
areas. 

While all this is going on, the volume of 
business done by stores in the average 
downtown area is being affected more 
or less drastically in every community by 
the shift of population outward from the 
center. The first signs of serious distress 
come from the marginal stores down- 
town which have been doing well enough 
under the traditional and static down- 
town situation. Volume and profits be- 
gin to slip, and the trend—though gradual 
—is a clear one. Heroic efforts are indi- 
cated if these stores are to be saved— 
efforts on their own part, and, I believe, 
on yours. 

It has sometimes seemed to me that 
the drive for immediate business on your 
part tends to obscure the fact that a 
growing contribution will have to be 
forthcoming from you if the long-term 
health of your primary market is to be 
maintained. This is true both on the busi- 
ness and editorial side. On the business 
side, the answer is obvious: There must 
be increasing effectiveness of your paper 
as an advertising medium, and this in- 
cludes all the special promotional effort 
that can be carried out to improve it as 
a selling medium. 


Newspapers Have Vital Part 

On the editorial side, it means a clear 
realization of your own vital interest in 
the continued existence of a downtown 
business area. From time to time, down- 
town business men think they sense a 
newspaper attitude which implies that 
the problems of the downtown business 
sections are pretty strictly and exclusive- 
ly the problem of the stores. While edi- 
torial policy usually does indicate routine 
coverage of news that transpires there, 
sometimes there is a feeling on the mer- 
chant’s part that something more is called 
for. In short, that there is room for ag- 
gressive, creative journalism on behalf 
of the beleaguered downtown area in 
question. The editorial support needs to 
be active and not passive. 

The -matter of your espousing slum 
clearance, traffic improvements, parking 
facilities and in generating interest in the 
downtown area as a unit becomes more 
than a shot in the arm or an occasional 
filler for a dull day. When a city news- 
paper grasps the principle that the fate 
of the downtown area is indistinguishable 
from its own, then a different kind of 
coverage inevitably follows. Some—but 
not all—newspapers are already well 
aware of this situation. 

National advertising linage is under 
permanent and skillful siege by other 
powerful media. Newspaper linage has 
expanded tremendously in the past years, 
but in any contracting market, national 
linage will disappear far more quickly 
than local linage, which so far has no 


CHICAGO TRADITION—This is the State and 
Washington corner of Marshall Field & 
Co.’s downtown store, mecca of tourists 
and old standby of local shoppers. 
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The Creative Man’‘s Corner... 


Pile of glass? 

It ain’t diamonds. 

Oh, that. 

Yes, that. It’s been piling up day 
after day. I can’t even find room 
for a bouillon cube. 

Well, I’ll tell you, my dear—as 
you know, I find advertising ab- 
solutely irresistible. And recently 
I’ve been reading the liquor ads. 
Like this ad for Old Taylor and 
Old Grand-Dad. You can’t buy a 
bottle of whisky today—you gotta 
get it in a decanter. 

You never saved bottles. 

Of course I never saved bottles. 
But these decanters are different. 
It says here in the copy, “These 
handsome gift decanters will be 
prized long after the last precious 
drop of their treasured bonded 
bourbon is gone.” 

So youw’re prizing them. 

What else can I do with them? 
After being trained for years to 
destroy every bottle, now I gotta 
prize these decanters. “Each is a 
symbol of thoughtful generosity 
and good taste—a pride to give 
and a pleasure to receive.” 

Well, I’m giving you a little 
piece of advice. Either you're 
swearing off, beginning tonight, or 
you’re switching to something that 
comes in an ordinary bottle we can 
put out in the trash. We’ve run 
out of space for food. 


Decanters Are Different 


Listen, Genius, get your fingers out of that typewriter and tell me what that 
pile of glassware is doing out in the pantry. 
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other effective medium to turn to. In 
any case, downtown local linage has al- 
ways been the backbone of newspaper 
success in advertising. It will undoubted- 
ly continue to be, so long as it exists at 
all. 


a And so, the farsighted business and 
editorial management has already begun 
to give more than perfunctory attention 
to the basic problems faced today by 
downtown business men. In a very real 
sense, if he sinks, they sink too. 

Likewise, progressive city dailies have 
begun to offer some solution for the sell- 
ing problems of the branch stores. 
Notably, some have an excellent pattern 
of split runs that offer advantageous rates 
for coverage in only a given neighbor- 
hood. But by and large the newly cre- 
ated shopping centers are still groping 
for an adequate answer to their promo- 
tional needs. Some of them have devel- 
oped and publish their own shopper. 
Others use neighborhood papers, or both. 

When some of these centers reach their 
projected annual volumes (some as high 
as $40 or $50 million a year), they will 
represent a pretty good field for some- 
body. It’s a field big enough to deserve a 
little study even by a big city newspaper 
—particularly when it is remembered 
that a part of this particular business will 
come out of their present linage. 


Outlying Centers Are a Plus 
Our own activities in the development 


of huge shopping centers in suburban 
areas do not indicate any lessening of in- 
terest in downtown areas. We see in these 
outlying areas an added opportunity for 
service to our customers and resultant 
increased volume. At the same time, we 
are still expanding our downtown facili- 
ties and making substantial investments 
in existing ones. 

As a case in point, we have spent well 


over $20,000,000 for capital improvements 
in our downtown Chicago store since the 
end of World War II. In our downtown 
store we have not only registered a steady 
increase each year in dollar volume, but 
in transactions also—indicating that more 
customers buy more in it each year. The 
trend is still definitely upward. 

Meanwhile, in Seattle, we had a clear 
choice between investing in a major 
shopping center development and an in- 
crease in the size of our existing down- 
town plant. After thoroughgoing analysis 
of the city, its traffic pattern and the 
flow of population, we chose to make our 
investment in the downtown area where 
we own the Frederick & Nelson store. 
We doubled the size of the Frederick & 
Nelson store at a cost of $10,000,000, 
added substantial parking facilities, and 
since August, 1952, when the addition was 
completed, the store has forged rapidly 
ahead in sales and customer acceptance. 

Our viewpoint on the basis of these 
facts should be clear. We have backed 
our belief in downtown trading areas 
with more than $30,000,000, which con- 
stitutes a substantial token. But we are 
aware, nonetheless, that the downtown 
areas face a number of difficult and seri- 
ous problems. 

Further, it is our conviction that if 
these problems are solved, two of the 
most important elements in that solution 
will be supplied by the merchants them- 
selves—and by the newspapers in the 
city. It is not too much to say that we 
believe the problems of the downtown 
can’t be solved without the strong, ag- 
gressive and consistent help of the news- 
papers. This must come in a more than 
passive or casual form of aid. Granted 
that the stores must first of all help 
themselves, there still remain great areas 
in which only the newspapers can func- 
tion effectively. 

I have tried to point out what some of 
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these areas are—over and above the nor- 
mal function of supplying a powerful 
selling tool. I have tried to indicate our 
feeling that we shall succeed only if the 
editors and policy making executives on 
the newspapers adopt this downtown 
problem as their own, and look toward its 
solution with unceasing vigor and all the 
skill they are capable of. Many newspa- 
pers have already done these things—but 
we need to be buttressed by all of them, 


On the Merchandising Front... 


working in accord, side by side with us 
as they have always done. 

My main purpose here today, of course, 
is to try to make the point that you news- 
paper executives can no longer regard 
the problem of decentralization as the 
exclusive headache of the storekeeper. If 
you do so, you may look around and find 
some day—like the little fellow on the 
dock—that when somebody shouts, “Man 
overboard”—‘“‘Sunna-ma-gun, it’s me!” 


Manufacturers Make Poor Publishers 


By E. B. Weiss 
(Mr. Weiss is director of merchan- 
dising, Grey Advertising Agency, 
New York.) 

I've constantly been flabbergasted at 
the blithe way in which established busi- 
nesses will leap into ventures vastly re- 
moved from their original and specialized 
function. 

For example, a company selling to in- 
dustry would laugh itself into convulsions 
if it observed a consumer-goods producer 
planning to compete in the former’s in- 
dustrial market with an industrial prod- 
uct. Yet industrial manufacturers have 
been known barely to think twice before 
adding an over-the-counter line. As a 
matter of fact, on several occasions—be- 
lieve it or not—an industrial manufactur- 
er has done this so impulsively. that the 
consumer line has been put into produc- 
tion before the company had anything 
remotely resembling a sales organization 
for the new line. 

In much the same way, I’m sure a 
manufacturer would, to express it mod- 
erately (which is difficult for an im- 


_ moderate guy!), think it rather silly for 


a publisher to produce and sell autos, 
home furnishings, appliances, drugs or 
food. But from the evidence all around 
us, a number of manufacturers have no 
doubts at all with regard to their im- 
mediate success as general magazine 
publishers. 


® In recent years, a number of manufac- 
turers have gone into publishing on a 
really ambitious scale. I am referring now 
to those manufacturers who are putting 
out magazines of general circulation. 
Some of these magazines have a circula- 
tion well up in the hundreds of thousands. 
They might be called “consumer house 
organs”—because that’s precisely what 
they tend to be. Before that, we had for 
years—and still have—house organs pub- 
lished by manufacturers for the trade. 
There are hundreds of these trade house 
organs. 

Now it is my contention that, with only 
one or two possible exceptions, manufac- 
turers flop flat on their proboscises in 
their attempted competition with our 
magazine publishers. 

And I am very much of the opinion 
that at least 75% of the trade house or- 
gans flop in precisely the same way in 
competition with business paper publish- 
ers. (That should surely bring a yowl 
from some of the house organ pumpers!) 

While I intend largely to concentrate 
my fire, in this column, on the trend to- 
ward consumer house organs, much of 
what I have to say I would cheerfully 
repeat with respect to the majority of 
trade organs. 


@ My observation of most of the com- 
pany-sponsored consumer magazines that 
I have studied—and I’ve carefully ex- 
amined the majority of them—convinces 
me (and I'll admit I wasn’t too difficult 
to persuade!) that: 


1. They do not by any strewh of the 
imagination serve an editorial field or 
an editorial function that is not already 
served, and better served, by a publisher. 

2. Their editorial staffs in no way even 
begin to compare with the editorial staffs 
of magazine publishers—in size, accumu- 
lated editorial experience, in competency, 
etc. 

3. They show small ability to attract 
successful or competent authors—proba- 
bly because their compensation rates are 
low and because competent writers are 
not overly impressed with the editorial 


standards or achievements of these com- 


pany-sponsored publications. 


# 4. Their editorial programs are either 
non-existent, or are exceedingly vague 
and thin—and are _ constantly being 
changed to suit the whims of executives 
who haven’t the remotest concept of the 
editorial! function. 

5. Not only is the selection of material 
poor, with too much of the material clear- 
ly a lengthy “‘commercial,’” but the edit- 
ing is seldom on a much higher level than 
the choice of manuscripts. 

6. The printing or technical standards 
of these publications simply do not begin 
to compare with those of our regular 
Magazines. 

7. After the initial flush of enthusiasm 
within the organization wears off—and 
that doesn’t take very long to develop— 
the publication tends to become still fur- 
ther starved for funds, for keen planning, 
etc. Then the publication tends to drift 
more and more strongly in the direction of 
becoming all-out puffery. 

Perhaps the best clue to the basic 
weakness of the editorial function in these 
company-sponsored magazines is that, if 
given the top circulation talent in the 
country, scarcely one could build a paid 
subscription list that would come within 
30% of the present circulation! As for 
ever achieving a substantial newsstand 
circulation—well, that would be a day! 


# Once again I must admit that there 
are several exceptions, although even 
these exceptions could hardly compete 
successfully with magazine publishers if 
company deficiency funds were with- 
drawn. 

Now my reason for putting the finger 
on these company-sponsored magazines 
is not out of a desire to “protect” our 
magazine publishers. They are well able 
to fend for themselves. 

No; my reason is simply that these 
magazines tend to drain funds away from 
the advertising and merchandising and 
promotional budgets. Ah, you might say, 
that’s just what one might expect from 
an advertising agency man. 

Could be. I rather doubt, however, that 
concern with good old No. 1 is the ex- 
clusive preoccupation of the advertising 
agency man. But leaving personal matters 
aside, I earnestly believe that, with only 
a paltry few possible exceptions, the spate 
of company-sponsored general magazines 


started during the last several years rep- 
resents an uneconomic expenditure of 
money, time and effort, and starves the 
various selling budgets at a time when 
more and still more “sell” is vitally 
needed. 

This would be true even if the public 
were not now taxed to keep abreast of 
the demands on its time, and in particular 
the demands on its extremely limited 
reading time. But with the facts of the 
case indicating that the public was never 
more swamped with demands on its read- 
ing time, then I conclude that the com- 
pany-sponsored magazine, creaking along 
as it does under so many obvious handi- 
caps, simply can’t compete with the regu- 
lar magazines for the public’s reading 
time. I suspect that any time-spent-per- 
issue check of these company-sponsored 
magazines would show that they just 
don’t bat in the same league as our great 
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magazines. 

I believe—I firmly believe—that much 
of what I’ve had to say applies, as I’ve 
already said, to trade house magazines in 
relationship to our business press. The 
editorial standards of the lion’s percentage 
of trade house organs are so low that they 
really can’t be dignified by calling them 
“editorial standards.” Simultaneously, our 
business press never before has developed 
such a high level of editorial competency. 

I've long felt that dominant space 
bought in the business press by a manu- 
facturer to present, in one format or an- 
other, what otherwise would be a trade 
house organ, would give the manufactur- 
er vastly better results than a trade or- 
gan, and on a much, much lower cost 
basis. Currently, a number of manufac- 
turers are doing this. 

In any event, I think that as publishers, 
manufacturers make good manufacturers! 


Infantilism Is as Bad for Advertising 
as Dishonesty 


“By James D: Woolf 
(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 

There are times when I can’t help but 
wonder if advertising, at least in some 
categories of merchandise, is advancing 
toward infantilism even faster than it’s 
coming of age. Evidences of juvenile 
thinking in the crea- 
tion of advertising 
ideas may be found on 
many of the pages that 
would firmly ban the 
basic conception if it 
were advanced as an 
editorial idea. 

We all smile know- 
ingly when some child 
proudly boasts, “My 
daddy can beat your 
daddy,” or loudly announces, “Look at 
me, everybody; I can hop!” 

To the young mind everything is the 
biggest, the most wonderful, the most un- 
usual. Every new experience is a sen- 
sation. The child’s life is composed of 
superlatives, of solid black and glaring 
whites with no softening rays. 

Let a youngster tell you of his new 
tricycle and you'll hear glowing praise 
that even the maker would hesitate to 
claim for his toy. Juvenile boasting, you 
say. No child ever owned a second-best 
anything. 

But the youngster grows up. He learns, 
sometimes the hard way, sometimes by 
watching his elders, that mere owner- 
ship does not of necessity bestow fabulous 
qualities to an object in his possession. 
He finds, as his experience ripens with 
his advancing years, that toys will col- 
lapse when mistreated, that his father 
misses two-foot putts, and that, to his 
horror, his mother can occasionally burn 
the roast or turn out a rather pathetic 
pie. 

Thus with each passing month and 
year, is his mind shaped and molded to 
cope with a world of reality. And when, 
finally, he’s reached the age of reason he 
thinks twice before blurting out a pre- 
posterous claim. He has learned there is 
no Santa Claus. He has developed to the 
point where he, in turn, can smile know- 
ingly at the exaggerated boastings of a 
still younger moppet. 


James D. Woolf 


He becomes a man, with some measure 
of adult ability to sift claims and weigh 
facts. He reads the advertisements of two 
or three or even a dozen makers of suits, 
for example, all of them attempting to 
influence his choice. And early in his 
adulthood, assuming he possesses a rea- 
sonable measure of common sense, he 
realizes that all suits in any given price 
range are about the same in quality of 
fabric and workmanship. 

Let a clothing manufacturer overstep 
the boundaries of credibility and his 
claims are either laughed at or viewed 
with indifference or deep suspicion. 

Yet some copywriters apparently in- 
sist in leading from infantilism. The ab- 
surdity of a great deal of copy is good 
neither for advertisers nor the adver- 
tising business. “This situation is danger- 
ous,” according to Earle Ludgin, “be- 
cause ... the young people of today are 
tomorrow’s customers as well as its legis- 
lators, newspaper editors, lawyers, cor- 
poration heads and civic leaders. They 
are the ones who will decide the future 
of advertising.” 

Infantile writing, it seems to me, is the 
reason “too many American young peo- 
ple,” according to Mr. Ludgin, “are sa- 
tirical about advertising in all its forms. 
Ask them at the college level what they 
think of advertising, and you'll wonder 
why you're in business. Advertising is 
for crazy, mixed-up high school kids, 
they’ll tell you.” 


e I, for one, am strongly in sympathy 
with Mr. Ludgin’s views. We need less 
lip service in support of these views and 
more positive action. This is a situation 
that, like the weather, is a favorite topic 
of conversation, but few people do any- 
thing about it. 

Let’s remember that advertising is not 
dealing with juvenile minds. It appears to 
me that there are at least some admen 
who cling to the pretty well discredited 
notion that the average American has the 
intelligence of a child of twelve. Mr. 
Ludgin contends that we are handling 
the American people carelessly. “Adver- 
tising,” he insists, “must be revealed to 
them as the powerful, useful, needed in- 
strument it actually is.” 

Earle Ludgin expressed these views 
in a talk he made at the Four A’s 1953 
eastern annual conference in New York. 
He is to be congratulated. . 
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Trend Toward King Size? 


By Kenneth B. Butler 
(Mr. Butler is head of the Wayside 
Press and of Kenneth B. Butler & 
Associates, Mendota, IIl.) 

Cigarets do not hold the spotlight all 
to themselves in the current swing to- 
ward the king size. 

There seems to be a growing trend to- 
ward the king size in publication page 
size, which may materially effect the siz- 
ing of ad units and cther adplate con- 
siderations. 

Fortune magazine may have started it 
way back when...or Life, when it made 
its bow a few years back. At any rate, 25 
years ago the pocket size magazine burst 
onto the publishing scene and nearly ev- 
ery new publication that was launched 
figured “in the pocket was in the pouch.” 
There’s no denying that Reader’s Digest 
popularized the pint-size format and built 
its way to the largest magazine circula- 
tion in the nation. 

But there seems to be a breaking away 
—a trend to the king size. Most of the 
business publications which adopted the 
king size have become solid successes. 
An unescapable page size of dramatic 
proportions, possibility of using standard 
7x10 ad plates and having editorial on 
every page, and opportunities for jumbo 
display—all of these may enter into the 
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new evaluation of page size. 

I have a letter from a man on the West 
Coast asking whether his hunch is true: 
that the trend is away from the pocket 
size format. I have a letter from a pub- 
lisher of a pocket size publication (it’s 
been getting thinner and thinner) stat- 
ing that he’s changing over to king size. 
The Putman publications have achieved 
an undeniable success with king size. 
Then there’s Modern Industry, and Dun’s 
Review kept the large size when it took 
over the former. Modern Railroads, just 
to name another, has gone to the top 
in a hurry, even against entrenched com- 
petition. 


# And now I read in my favorite pa- 
per, ADVERTISING AGE, (king size) that 
Sutton Publishing Co.’s Electronic Equip- 
ment is going to change, effective March, 
1954, to king size format with a square 
1142x11%” page. 

The arguments seem to be those of pres- 
tige and importance due to size; more 
dramatic editorial presentation; more ed- 
itorial next to advertising; and greater 
flexibility in the number of sizes of ad 
units that can be accepted. 

Those offering rebuttal for the pocket 
size please line up on the right, and five 
minutes will be allowed for each speaker. 


A Look at the TV Lineup 


Now that the 1953-1954 television sea- 
son is under way this is as good a time 
as any to stop and take a look at night- 
time programming. 

First some vital statistics: 

Nielsen measures 157 network pro- 
grams, including duplicates in cases 
where more than one sponsor uses a 
show. 

The median rating is 23.7, which prob- 
ably is a prediction of things to come. 

The median circulation is 4,700,000. 

The average number of stations used is 
about 55. 

Advertising agencies produce about 2% 
of these shows. 

Networks control about 57%; 26% are 
on film. 

Film shows cost about $30,000 for first 
run for a first class show but re-runs 
range from $4,000 to $10,000. 

The average half hour weekly time 
bill is about $30,000. 

A half-hour network show including 
commercials runs to about $2,500,000 for 
52 weeks. 

There are some casualties in  pro- 
grams—‘“Bonino” with Ezio Pinza, “Mir- 
ror Theater” for Revlon—and there may 
be more. 

Many clients are still baffled by the 
difference in Nielsen’s average audience 
and published ratings; this difference 
makes a whale of a difference in hour 
shows. If you don’t understand it, take 
our word and use the average audience 
(one minute audience) figure to apply 
against your commercial circulation. Au- 
dience composition still gives one woman, 
almost one man, and an adult child from 
8 to 11 p.m. 


sw There is little data available on spon- 
sor identification except the ten-city re- 
ports of Trendex, which are published 
three times a year for selected shows. 
Ultra high frequency conversion is 
coming along. More opportunities for sin- 


gle shot participations in regular shows 
are available—the Robert Sherwood se- 
ries in the Berle time period, “Show of 
Shows,” and distress offerings of co-spon- 
sorship or less by over-expended adver- 
tisers. Not enough sales success stories 
are documented, although every client 
wants evidence that television is moving 
merchandise (more about this in later 
columns). 

Color experiments on the “Show of 
Shows,” Bob Hope, “Colgate Comedy 
Hour,” Mr. Peepers’ shows have been 
highly successful. Color commercial film 
is being projected experimentally and 
will soon be on many black and white 
shows. 


a The program leaders are pretty much 
the same as they were last year, although 
it is the opinion of many experts that 
there will be casualties among old favor- 
ites this coming year. On the four tv 
networks, 24 shows are situation come- 
dies, averaging 27.3 rating; 21 shows are 
straight drama, averaging 26.3; 19 shows 
are quiz and participation, averaging 19.2 
—going down, thank God; 17 shows are 
variety shows, averaging 28.8; and 13 
shows are mystery shows, averaging 26.1. 
There are seven musical shows, 11 sports 
shows among the list, but they are rela- 
tively low in rating. 

The above information comes from the 
Nielsen service, which is very good and 
detailed, though few people bother to read 
some of the meatier sections in the fine 
print. 

It looks as though nighttime sets in 
use are going to level off at 50% for the 
yearly average, even though they get as 
high as 69% while Lucy is on. 


ws There you have a rather general pic- 
ture of television based on early, but 
probably indicative, reports. Good shows 
do well and bad shows do poorly. The 
inherited rating is important, as is the 


strength of the competition. Groups of 
shows are in serious trouble and may 
never recover. Prices are going up slowly 
for time and talent, but cost per thousand 
homes per commercial minute is surpris- 
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ingly low—less than $2 in most cases. 
* « * 

Many of the points mentioned casually 

here deserve a more thorough report and 

this will come in later columns. 


Looking at the Retail Ads 


By Clyde Bedell 
(Mr. Bedell is a consultant in cre- 
ative advertising and advertising 


training.) 


For a well-dressed fall ¢? 


at great savings 


Tweed or Flannel Suits 


sare 44st 


Pine Tweed Topeoats 


Good manners are no substitute for ef- 
fectiveness. But in much retail adver- 
tising, neatness and “brushed teeth” are 
substituted for “sell.” The more success- 
fully a store is merchandised, the better 
its location and reputation, the more it 
can dilute its advertising with white 
space and thin-blooded copy. 

Imagine yourself in a great city in com- 
petition with 10, 15, 50, 100 men’s wear 
stores. 

Suppose you had flannel suits to sell at 
$44—flannel suits and tweed suits. Sup- 
pose you and all your competitors had 
opportunity to stand up before a great 
audience to tell why you deserved their 
suit business. What would you say? 

This store finds selling so easy (pre- 
sumably because of its name and loca- 
tion), all it says is: “These suit values 
can’t be matched at this price! Mellow 
Stevens flannel in charcoal grey, blue, 
brown; soft-toned tweed in greys or 
browns. Carefully tailored 2- or 3-button 
styles.” 

Presumably they are here at this price 
for all kinds and sizes of men. 

The buyer for a big store who can sell 
suits this easily has a sinecure. The ad 
people who can sell suits this easily have 
a pipe. The store that can sell this easily 
should roll in profits. 

You can get copywriters who can write 
just words for $35 a week. Or better yet, 
you don’t have to have copywriters. You 
can hire a production girl to clip ads like 
this from papers in Podunk, Bingville, 
Centertown, and Prairie City, and just 
copy their copy. No creative talent re- 
quired. 

Suppose you wanted to sell flannel 
trousers in competition with the rest of 
the city. You would mention your store 
name, so you wouldn’t have to do any 
selling, and simply say, as this store does: 
“To double the wear of your flannel suit 
...or make a fine casual outfit with your 
tweed suit.” 

You wouldn’t have to tell anything 
else—not even the color. But who cares? 
It’s such a privilege to buy from a truly 
great store, you take any color they have. 


This is not advertising in any profes- 
sional sense of the word. It is a soda-pop 
kind of publicity. 

As I write this, I am stricken by the 
idea that I may be accused of being heart- 
less—-that I am hurting someone’s feel- 
ings. 

Most earnestly, I should like to avoid 
that. I criticize no individuals. I criticize 
the amazing conditions which have 
skidded retail advertising into a “state 
of innocuous desuetude.” Those conditions 
embrace all store personnel. The ad writ- 
er cannot be blamed, if he suits his su- 
periors. If he has not been aided or re- 
quired to master the fruits of advertising 
research—if he is employed untrained, 
and is not trained by his employer to use 
store money well, why blame him? 

Likely, if he attempted to write truly 
effective selling copy, a buyer would pin 
his ears back and say “people don’t read 
copy.” 

If the ad manager attempted to pay 
respectable money to copywriters who 
were eager and academically inclined to- 
ward perfecting their copy, the comp- 
troller (who believes the act of adver- 
tising is advertising) would probably 
point out that another store pays $2.75 
a week less—on the average—for copy- 
writers. 

If top management is told flatly by an 
authority that its advertising appropria- 
tion could do twice as much for the store, 
the promotion manager would probably 
“pooh pooh” and kill the idea as malar- 
key, for he doesn’t want to admit he is 
doing the job less well than it can be 
done. 

I do not know a single individual in 
this store personally—by reputation—or 
by name, so I am not singling out this 
store. I am speaking of a grave problem 
that exists quite generally. I do not know 
the answer. But I fear that nothing much 
will be done about it until the stores are 
hurt badly profit-wise. Then manage- 
ment will perhaps begin to go to work 
to make advertising expense dollars really 
sell. 
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Yes, first in th 


city 


In Cincinnati... The Cincinnati Daily Enquirer is now your basic daily paper buy 


Circulation, but also in City Zone Circulation. 


Daily Times- 
Enquirer Star Post 
City Zone 133,780 129,263 126,215 
Retail Trading Zone 40,906 20,436 22,468 
Other 19,683 4,880 9,030 
Total 194,369 154,579 157,713 


Source: A.B.C. Publishers’ Statements, September 30, 1953 


r it and preferred by more WOMEN than any 


other daily newspaper in Solid Cincinnati...as 
shown by the new Marion Harper & Associ- 
ates Survey and the above circulation figures. 


Carries more advertising lineage than any other 
Cincinnati daily. 


159,690 more lines than the Times-Star 
81,184 more lines than the Post 
(First 9 months of 1953) 


’ am not only in Total and Retail Trading Zone : a7 up hearty gain in FOOD lineage as compared 


with losses by other Cincinnati dailies in 1953. 


Food Daily Enquirer Times-Star Post 
lineage +118,869 lines —103,592 lines —23,930 lines 


(First 9 months of 1953 compared with same period in 1952) 
/s 


hows big gain in DRUG lineage. Compare the 
Daily Enquirer’s gain with the losses by the 
other two dailies. 

Drug Daily Enquirer Times-Star Post 
lineage +13,824lines —99,495 lines —28,366 lines 


(First 9 months of 1953 compared with same period in 1952) 
/. c 


arries more EXCLUSIVE National lineage than any 
other Cincinnati daily newspaper. 
Daily Times- 
Enquirer Star Post 
Exclusive national lineage 58.7% 30.8% 10.5% 


(placed by one-paper advertisers 


in Solid Cincinnati in 1952) 
; (Source: Media Records) 


Stretches your budget with the LOWEST milline rate 
of any Cincinnati daily newspaper. 


Solid Cncinnati ready The Cincinnati Enquirer 


Represented by Moloney, Regon and Schmitt, Inc. 


ee % WP ke agate ae s Si Le eae BAe eet a 3 6 ORE RRP a ate PT Ta ah? A Ss SN aye Re he tt RR Cet a cam IR ta age NE Bet Seelam ar SB a Na Sh es Pa ee | pte to ay aes 
é ae P z i . na Eh oe - ~ <o4, Smo Fe Siete Cog VE Oe | OW ne ge ine Or oh coke eae ee i er es Na oe AR OC pe ES a ae, Pet yeh on a ae hee bee a © Sai ceas eee 2. ke ay fen) weg the my ee eek gt try nh Di Bae ee tee pap years 4 te Ran des et 
Ae ih > pe 3: hae oe Beep Rye tage pete 1 Cauhec eh A ene ae Re rey ae ae ie tpevenmaienenc se  ° aj So ea ee nee Pe eee cian cM lini OP Tek at og a Me he op ile Meese. joo ht, 8 eNO Daca we ee 2! 
Fela ts, eles, te ae gift ES eee AD Geen, Yeo) on ie oa iy ener te, Be NPC i ee ae et A We antes 5. ee fee eee : Bede Soha Boe a Pe rigged) tee ST aot ‘ ‘ Saget time 6) mae pie 8 sting Sept 
Paes MR Bees so Sent a Psy ALE ics EO ee 2 Se RRS oT aR es le me Ae, Spiga ere eee elie ee Se ee a per ce Sa oe get Cr A Reg a Le ria et se er Eouee ben 
Ey ee eae PORT ait (ie ee ane rerre ae! 2h “on Ge IRI eae ae ie) oie Bs ey cal BP none es See afi, oe Oe ager pe ee ae eM Ge a ee eae * co < eae tant eo Bey : bs ae Senet ea eae 
y ot ato oer Ks Otte Wage. 8 aaa Py Rs ee ey =F =. Fay meee, a eke os in a + ) eae ot Meo. =. Ss “f > * < Copa Bee S Seat AS 7 mare oe ie er 7 ae ss ie & c 
ner eee A me TAS eT aT Ries is : ts, P x , me ‘ é a ree ae he Oo eas E ; z as aes Ror Se ahaa 
or ‘eet Be sige lepp Ai ee pes te Roe ie Pe ae cea eas > . Ae Nai ae pe iat heed es + caer Hit ae soe Fe a Cas eae ot Oe ee ee 16 rah ie Fe CAE ee te hau See bes as nS eat aR, 
2, tw eo no ae aed ae Bc <2 Ts ae se ig Re Sere he e bite 2 ae EE: ied Pisa ee ‘ a mene , ate 5 Bh gel é : a 7 . : ee ind 7 
a . TT eT EEC ee - 
, Sas ae 
i 
' 
> 
= 
a 
| a 
} 
' * 
) 
| 
} 
f 
‘ = 
ene ” 
eae pe. 
Red 
i ee ie 
or 
ae 
= 
co .. 
a St 
ee, a ee 
cael 
: i. . 
ae? 
wens 
Ere ie 
{ ) ae Res 
ae 
| piesa 
e A PR 
Sonar 
eee 
Re St 
fee 
-* TT ee ee aS ¥ Pe Melee : 
| 2 "Te ~ 9 
} ‘ | \ aa 
| Pe. ae 
pis p ) ad pe 
4 * ) } f ° us tas 
ay’ BA > 
> J 
‘ ‘ —_ 
j ’ % \ / : ow, oi dis i ys 
P LA se a 2 
4 ‘ C 1 “ aS 
‘ A ’ - a 
; A > ” a ii 3 2 
= ~> 0 - rh foe 
~~ 2 . ce i 
oS Ve / ee 
. oan = WARY 1 / Tk ee 
i LRA 1 jf if te eee 
} $¥} ' iv es a ee as 
ih ‘ x iff pee 
i j a Dethes  e 
; 4 . ; BT, oa 
j 4 a ' jf es meas 
"4 ~ j ; 
N ——_ we, ss 
— ~ ie is 
a= ~—s “ay — Oi an )\P ate 
U \N\ Ih —) ae 
, ie 
es : 
. ae ee 
ee 
Bh | os 
hon oe 
Ce 
a We 
EES ol ee 
ieee 
<i 
| ee 
, vas Aas oe ee 
, SP a 
be “hs 
> he 
Beal cs 
, ell 
j ea 
: mal 
er en 
le . 
" Leite 
fey 
- oe 
Bray Gaee 
Pe 
F so aoe 
a a 
y 
> pie 
y gk 
, 
r et 5s 
tigi 
ee ed 
ieee au 
1 Remar 
y s ~ 
as, 
) ee 
SU aah 
* He 
- ; 
Fi we 
y eee 
Fin ee 
.) eo 
Jee ae 5 
Pe aioe 
2 ee ae 
wee 
I ; ise 
ae; 
S 
e 
| Cae 
oe 
ee : 
e ae 
. + - -! ind q 2 be > 
i ; ; x Z “4 are a z . a + Sete ea ra Pees " rc } ; 7 = a ey Shen Pk =f agt mi _ an a > Pee ‘ 5 
fy Tamer Se : : * Be Vt Sa “ite t ‘ la : : : Fea ma Cr NA aay : ile iek Ae Sey Ce 5 etre a Bg aes, Re rel is Wise ee he ake A os Sh, Hae” At 
rs 4 mee Ties ve i Bye ata er eae? Ti adey Yee 2 Se foot ‘3 #2 ae an rem, x ey ji j ah athe ys See a I 8 lode Ta ee. wi a2 ‘ ei be : ‘ pide we eg a . &: = ihe, : - 
“4 apr Wane | Lota he OC ie Oe aay ditt} we ery pew. ; pea i ae iether ee eek é ‘ 4 Nae ee Tig tin ND Poe eo ae , ; me iv Oy eae ‘ om nal : 


bint 


80 


Ried] & Freede Bows in N.Y. 


Riedl & Freede, Paterson, N. J., 
has opened a New York office at 
244 Madison Ave. 


Ad Bureau Roster Now 1,036 
The Bureau of Advertising, New 
York, which has added 20 news- 
papers to its membership since 
last spring, now has a record roster 
of 1,036 newspapers and news- 
paper organizations. Thirteen of 
the new dailies are in Canada, one 
in Puerto Rico and 15 in the U. S. 


Dixon Named Media Head 


Frederick J. Dixon has been 
named media director of Peterson 
: & Kempner, New York agency. 


SIGNS OF LONG LIFE’ 
FOR QUANTITY BUYERS 
THE ARTKRAFT® SIGN CO. 

a 
* Menvtecturing Corporetion 
900 Kibby St., Lime, Obie, U.S.A. 
“Trademarks Reg. U.S. Pet. Of, 


Averill Joins KSTM-TV | 


_ W. H. (Bud) Averill, formerly 
a sales representative of the St.) 
Louis Globe-Democrat, has been 
appointed account executive of 
a St. Louis ABC-TV af- 
iliate. | 


Newbold Named Sales V.P. 


Richard C. Newbold, formerly | 
_promotion manager of Holiday, has | 
been elected v.p. in charge of sales | 
‘and a director of Lehigh Naviga- | 
tion Coal Co., Lansford, Pa. 


CITY 
LOCALLY. 
EDITED 

MAGAZINE OF 


STORE 


Successful retailers 


Here’s what Mr. 


Louisville Courier-Journal Magazine, you get 


KNOW what advertising 
gets RESULTS 


president of WM. KENDRICK JEWELERS, says about 
the Louisville Locally-Edited Sunday Magazine: 


“at home we read it because 
it brings enjoyment... 


at KENDRICK’S we use it because 
it brings business!” 


LOUISVILLE 


COURIER-JOURNAL 


WM. KENDRICK 
JEWELERS, INC. 


Wm. P. Kendrick, 


Why guess about Louisville when a great merchant like 

Mr. Kendrick, president of Louisville’s oldest retail jewelry firm, 
has the right answer—-ready-made. National magazines? No, 
because the topmost national magazine, for example, reaches 
only 9% of Louisville families. But by using the Locally-Edited 


91% coverage 


of Louisville. That’s real newspaper circulation impact! .. . 


The comparison is just as impressive in any of the 14 metropolitan 
areas that comprise the Locally-Edited Market. Each 
magazine gives you selling coverage of its market! 


@ Locally-Edited for 
‘highest readership 


® Gravure magazine 
reproduction 


© Newspaper 
circulation impact 


AKRON BEACON JOURNAL © ATLANTA 
HOUSTON CHROWICLE @ 


Ask your dealers where magazine circulation pays off best ! 
They'll tell you: “‘Use Magazine Advertising at the Local Level 
.. . in the fourteen markets served and sold by the 
LOCALLY-EDITED GRAVURE MAGAZINES.” 


JOURNAL AND CONSTITUTION 


COLUMBIA STATE © COLUMBUS DISPATCH © DENVER POST 
INDIANAPOLIS STAR 


LOUISVILLE COURIER-JOURNAL © THE NASHVILLE TENNESSEAN 


© Complete flexibility 


® Maximum savings 
on positives 


Kelly-Smith Co., 
Inc., 


Kelley, Inc., 


O'Mora & Ormsbee, 
Brooks & Finley, Inc. 


Scoloro, 


NEWARK NEWS © NEW ORLEANS TIMES-PICAYUNE-STATES 
ST. LOUIS GLOBE-DEMOCRAT © SAN ANTONIO EXPRESS © TOLEDO BLADE 


TOTAL CIRCULATION OVER 3,500,000 COPIES WEEKLY 


For more information about these 14 weekly newspaper grovure maga- 
zines contact one of the following representatives: The Branham Com- 
pany, The John Budd Company, Cresmer & Woodward, Inc., Jann & 
Moloney, 


Regon & Schmitt, 
& Scott, inc., 


Inc., 


Meeker Story, 


Coming 
Conventions 


*Indicates first listing in this column. 

Dec. 27-29. American Marketing Assn., 
winter conference, Mayflower Hotel, 
Washington, D. C. 

Jan. 8-10, 1954. Advertising Assn. of the 
West, midwinter conference, El Conquis- 
tador, Tucson, Ariz. 

Jan. 17-20, 1954. Newspaper Advertising 


| Executives Assn., annual meeting, Edge- 


water Beach Hotel, Chicago. 

*Feb. 5-7, 1954. Eastern Conference of 
Women’s Advertising Clubs, sponsored by 
the Advertising Women of New York, 
Savoy Plaza, New York. 

*Feb. 12-13, 1954. Northwest Daily Press 
Assn., annual meeting, St. Paul Hotel, 
St. Paul, Minn. 

Feb. 15-16, 1954. Inland Daily Press 
Assn., midwinter meeting, Drake Hotel, 
Chicago. 

Feb. 18-20, 1954. Southwestern Assn. 
of Advertising Agencies, Houston. 

March 10-12, 1954. American Assn. of 
Industrial Editors, 17th annual convention, 
Hotel Roanoke, Roanoke, Va. 

*April 2, 1954. Brand Names Day, an- 
nual convention Brand Names Founda- 
tion, Waldorf-Astoria, New York. 

April 4-6, 1954. American Public Rela- 
tions Assn., 10th anniversary convention, 
Shelton Hotel, New York. 

April 12-18, 1954. National Advertising 
Agency Network, management confer- 
ence, Boca Raton, Fla. 

May 24-25, 1954. Inland Daily Press 
Assn., spring meeting, Congress , Hotel, 
Chicago. 

May 24-30, 1954. National Business Pub- 
lications, annual spring meeting, White 
Face Inn, Lake Placid, N. Y. 

June 14-17, 1954. National Industrial 
Advertisers Assn., 32nd annual conven- 
tion, Hotel Sheraton-Mt. Royal, Montreal, 
Can. 

June 20-23, 1954. Advertising Federation 
of America, 50th annual _ convention, 
Boston. 

June 27-30, 1954. Advertising Asn. of 
the West, 5lst annual convention, Salt 
Lake City. _ 

Oct. 4-5, 1954. Inland Daily Press Assn., 
annual meeting, Drake Hotel, Chicago. 

Oct. 13-15, 1954. Direct Mail Adyertis- 
ing Assn., annual convention, Boston. 


Joins McGraw-Hill Unit 

Richard N. Murray has joined 
McGraw-Hill International Corp. 
as district manager in Chicago for 
El Automovil Americano, The 
American Automobile, El Farma- 
ceutico and Pharmacy Interna- 


tional, succeeding James Shipley, | 


who is now district manager for 
Ingenieria Internacional Industria, 


Ingenieria Internacional Construc- | 


cion, and McGraw-Hill Digest. 
Joins Westheimer & Block 


Gene Clayton, formerly news di- 
rector of WTMV, East St. Louis, 
Ill., has been named to the public 
relations and copywriting staff of 
Westheimer & Block, St. Louis 
agency. 
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BALI LOST—This “Bali beauty,” featured 
in a current ad for Bali Brassiere Co., has 
produced a flood of communiques from for- 
eign embassies, geographers, etc., pointing 
out that the model is pointing to Indonesia 
rather than Bali. Agency—Altman, Stoller 
Inc.—and client are delighted. 


WSOK, Nashville, Expands 


WSOK, Nashville Negro daytime 
station, has moved to 400 David- 
son St., and has gone on the air 
with WSOK-FM, offering a 20- 
hour air schedule. The fm opera- 
tion duplicates the sunrise-to-sun- 
set WSOK am schedule, contin- 
uing to 1 a.m. when the am broad- 
cast period ends. 


Eastman Joins Earle Ludgin 


Curt Eastman, formerly with the 
Chicago office of Family Circle, 
has been named an account execu- 
tive for Earle Ludgin & Co., Chi- 
cago. 


Twice every month 


YOUR TOP | Sells 7 
SALESMAN | ovt of 
IN THE | every 10 
DAKOTAS | farmers 


No other salesman or dealer 


can match that record 


“DAKOTA 


FARMER 
Dakotas Own Wagayine 


ABERDEEN, SOUTH DAKOTA 


J. P. MALONEY, Advertising Manager_ 


In our plant it’s not how 
fast we can turn out an en- 
graving, but rather, how 
good...which explains 
why our engravings (color 
and black-and-white) are 
so much in demand by the 


hard - to- please. 


Thomas F. McGrath 


AND ASSOCIATES 
PHOTO ENGRAVINGS + DAY AND NIGHT SERVICE 
160 £ ILLINOIS ST, CHICAGO 11, ILLINOIS 
Telephone DElaware 7.514? 
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New Blast at Cigarets as Cancer 
Cause Sends Tobacco Stocks Down 
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people, spoke worriedly of “pick- 
ing up the momentum that has 
been lost (and) in re-establishing 
‘normal contacts with our readers.” 
Apparently he feared some Times 
|/readers had gotten out of the 


(Continued from Page 1) 
is that “prolonged and heavy use 
of cigarets increases up to 20 times 
the risk of developing lung can- 
cer.” 
Dr. Grace M. Roth of the Mayo 


ing as a cause of lung cancer have 
made the market apprehensive. 
Yesterday it was almost hysteri- 
cal. American Tobacco slumped 
| $3.75 a share, Philip Morris lost | 
$2, Reynolds dropped $2.12%, and. 


= 
iy 


Times-habit. 

A Mirror editorial said nobody 
won the “needless” strike, and 
called it “the single greatest shut- 
down of newspapers in the history 
of New York City.” 

How badly the papers were hit 


Foundation at the University of Liggett & Myers lost $2.271%4.” 
Minnesota reported that extensive | (Tobacco stocks recovered 
tests indicate that it is nicotine, somewhat on Thursday, but level- 
and not other factors in smoke, eq off Friday, closing considerably 
that causes increased blood pres- below the week’s openings.) 
sure and pulse and decreases skin 
temperatures of susceptible per- = —. A. Darr, president of R. J. 
sons. She declared flatly that “any Reynolds Tobacco Co., attacked the 
person with a tendency toward jung cancer allegations against cig- 
heart or blood vessel disease arets (as he had to AA a fortnight 
should promptly stop smoking.” earlier) by saying: “They’re still 
Dr. Irving S. Wright of Cornell talking their glib statistics because 
University Medical College, in @ cigaret consumption and lung can- 
report read in his absence by Dr.! cer have both risen. But it’s just 


Roth, declared that “the use of|as sensible to say cigaret smoking 
tobacco may mean the difference prolongs life, since the average 


between life and death for persons | 
with diseases of the circulation.” 


@ All speakers agreed that the 
causative factor in lung cancer 
is smoking, and not polluted city 
air or some other environmental 
condition. 

P. Lorillard Co., maker of Old 
Gold cigarets, counterattacked yes- 
terday with a statement signed by 
Harris B. Parmele, Rh. D., the 
company’s director of research. 

“We are frequently asked ques- 
tions pertaining to cigaret smoking 
and its effect on various phases of 
human health,” he said. “During 
recent months, many of these 
questions reflect the unproven 
opinion that cigaret smoking is 
related to an increase in lung can- 
cer. Such opinions are often de- 
rived from purely speculative sur- 
mises, others drawn from debat- 
able statistics, while still others 
originate from animal experiments 
which have little if any bearing 
on cancer such as seen in the lung 
of man. Even the most biased in- 
dividuals, who are among the ones 
most widely quoted, must admit 
that the evidence produced to date 
is only suggestive and by no means 
convincing.” 


a Dr. Parmele said that Lorillard 
has a research program to study 
all facets that have a bearing on 
tobacco smoking and health. Con- 
cerning lung cancer, Lorillard is 
undertaking a separate program of 
scientific investigation, Dr. Par- 
mele said, and is contributing 
thousands of dollars each year to 
a central agency, which distributes 
grants to laboratories equipped 
to handle all the ramifications of 
the problem. 

In this connection, Dr. Parmele 
said, Kent cigarets with the mi- 
cronite filter have received spe- 
cial attention. “Evidence thus tar 
assembled,” he adds, “proves that 
the micronite filter diminishes the 
exposure of the body to nicotine 
and tars.” 

A report in today’s Wall Street 
Journal says that American Tobac- 
co, Reynolds and Liggett & Myers 
also are testing milter cigarets in 
connection with lung cancer. Phil- 
ip Morris, the report says, recently 
announced merger plans with Ben- 
son & Hedges to acquire the latter’s 
Parliament brand filter. 


® Consumption of cigarets since 
August has continued to drop. As 
previously reported, there was a 
decline of 1.1% at the end of Au-| 
gust, compared with 1952, and a 
decline of 1.6% at the end of Sep- 
tember. The sales slowdown is still | 
continuing, most tobacco men con-| 
cede. 

This fact, plus attacks on ciga-| 
rets by medical authorities, have! 
been major factors in the recent’ 
softening of prices of tobacco 
stocks on the New York Stock Ex- 
change. As one broker described 
it to AA, “Attacks on cigaret smok- 


life span has increased simultan- 
eously with the use of cigarets.” 

Most of the other cigaret makers 
checked declined to comment. But 
one official, who requested that 
his name be withheld, pointed out: 
“The same people are saying the 
same thing over and over. Every 
time they say it they get more 
headlines.” 

E. Cuyler Hammon, professor of 
biometry at Yale University, is 
quoted in the New York Times 
today as saying that laboratory 
evidence “gives no positive proof 
that cigaret smoking causes lung 
cancer, but it is highly suggestive.” 

Two years ago the American 
Cancer Society started a mass 
study of 200,000 men in an attempt 
to settle the question of the harm- 
fulness of smoking, but the final 
report is not due until 1955. 


PULSE FINDS MORE 
SMOKERS IN NEW YORK 


NEw York, Dec. 10—Cigaret 
consumption is up in New York, 
with a higher proportionate in- 
crease among women _ smokers. 
Chesterfield remains the favorite 
brand, with a strong lead over 
Camel, the second placer. 

These are among the findings in 
a smoking survey made for WQXR, 
New York, by Pulse Inc. Made in 
August, the Pulse study covered 
868 smokers in WQXR homes and 
non-WQXR homes. 

The researcher found that the 
ground lost by Chesterfield among 
men smokers in 1952 has been re- 
covered since the advent of the 
king-size Chesterfield. At the 
time of the study, however, there 
were still far more regular size 
buyers among Chesterfield custom- 
ers than king-size addicts. Long 
Chesterfields outranked all other 
king-size brands except Pall Mall. 

Other trends noted by Pulse: 

Philip Morris—the king-size had 
not been on the market long 
enough to show up perceptibly in 
this analysis. 

Lucky Strike—consistent losses 
among both men and women over 
the three years studied. 

Old Gold—unsteady pattern of 
ups and downs. 

Raleigh—substantial gains. 

Most of the filter tip brands 
showed “indecisive patterns.” 


Bishop Suit Motion Denied 
By Judge, Company Solvent 


In its story last week on the 
Hazel Bishop stockholder’s suit | 
against Hazel Bishop Inc. and Ray-| 
mond Spector Co., among others, 
ADVERTISING AGE reported that 


| 


Miss Bishop had applied for the) 
appointment of a receiver for 


1, 1952, Judge Hecht denied this | 


motion on the ground that Hazel 
Bishop Inc. “apparently was a sol- 
vent corporation.” 

Counsel for Hazel Bishop Inc. 
reports that the company is “emi- 


‘life cannot be so upset for such 
long periods of time without point- | 


BLOOD FROM A BUILDING—That’s what they’re saying these days over at the 

Look building where the second annual blood drive produced 390 pints. These three 

lasses, shown with their contributions, are (left to right) Loretta Barnes, office man- 

ager of Minute Maid Corp. and drive chairman; Anne McGannon, Life Insurance 
Assn. of America, and Valerie Conway of Esquire. 


$3.75 Wage Hike for Photoengravers 
Brings Newspapers Back to New York 


(Continued from Page 1) 
Union members on the negotiation 
committee who voted against the 
compromise felt that once the 
picket lines were withdrawn, they 
would be difficult to reestablish 
should it become necessary. 

Advertising men were inclined 
to view the settlement as a signal 
victory for the newspaper publish- 
ers, who not only resisted the pres- 
sure brought by the strikers for a 
$15 boost, but who stood firm in 
the face of the compelling need of 
big retailers for publication of their 
ad copy during the year’s biggest 
buying season. 


ws The way the admen figured it, 
the publishers were determined to 
take their ad and circulation losses 
without a whimper almost indef- 
initely and force the union to ac- 
cept their $3.75 bid because—and 
this was viewed as the key to the 
situation—five or six other union 
contracts will come up for discus- 
sion shortly. If the publishers 
knuckled under to the engravers, 
the speculation had it, the demands 
that would be made later by the 
other unions would have to be 
granted, and the resulting blow to 
publishers might fold some dailies 
for good. 

There was speculation that the 
strike of the 400-man engravers’ 
union, something of a “silk stock- 
ing” outfit since some of its mem- 
bers get $10,000 a year, might 
bring compulsory arbitration in its 
wake. The publishers seemingly 
conceded the right of the engravers 
to strike, but they appeared rather 
bitter that other newspaper unions 
declined to cross the engravers’ 
picket lines, thus halting publica- 
tion. 


e George C. Biggers, top publisher 
spokesman in his role as president 


of the American Newspaper Pub-| 


lishers Assn., indicated the pub- 
lishers would not oppose such leg- 
islation. The head of the Atlanta 
Journal and Constitution said: 
“The action taken by newspaper 
unions in New York City, who are 
traditionally well paid, in leaving 
the biggest city in the country 
without newspapers for so long a 
time, might bring forth legislation 
making arbitration compulsory. 
“Complete shutdowns with no 
means of settling a strike might 


Hazel Bishop Inc. It should have| force not only compulsory arbi- 
been reported further that on May | tration but labor courts which ad- 


judicate such cases, unpopular as 
these things may be. Community 


ing up the necessity for adequate 


nently solvent and is a prosperous legislation to protect the public in- 


| company.” 


| terest.” 


This morning’s Herald Tribune, 
chock full of ads, was the fattest 
morning paper of the lot, boasting 
88 standard pages. Much of its ad 
copy clarioned department store 
sales of merchandise slashed as 
much as 70% in price. The Times 
came out with an ad-less 16 pages 
—‘“as full a report of the news as 
possible.” In a Page 1 notice, the 
Times cited “difficulty in re-es- 
tablishing normal operations” as 
responsible for its pre-shrunk ap- 
pearance. 


# The Daily News led off an 83- 
page paper with the Page 1 salu- 
tation, “Hello, Glad to See You 
Again!” and carefully filled in its 
comics readers with text resumes 
of “What You Have Missed.” The 
Mirror (“Strike Ends! Here’s Your 
Mirror!”’) came back on the scene 
with a 48-pager and performed a 
similar service for comics’ cap- 
tives. 

Most ebullient returnee among 
the dailies was the Post, which 
covered Page 1 with the words, 
“As We Were Saying...’ The Post 
came back with 96 pages. The 
Journal-American weighed in 
with a 56-page issue, while the 
World-Telegram re-entered with 
a 56-pager, too. The Post re- 
capped missing comics with text, 
while the J-A started printing the 
missing comics, and the W-T took 
up its comics where they left off 
when the strike started. 


as In its account of the strike’s end, 
the Times estimated that “in 
Christmas advertising alone the 
newspapers probably lost be- 
tween $8,000,000 and $10,000,000.” 
It also estimated that newspaper 
employes idled by the stoppage 
lost at the rate of $2,000,000 a 


week. Arthur Hays Sulzberger, 
publisher, in a memo to Times 


director. 


FRANK R. REITER, formerly administrative 
| assistent to the president and assistant ad- 
vertising director, Curtiss Candy Co., Chi- 
cago, has been promoted to advertising| W2Y to help offset the 11-day 


financially was a matter of con- 
jecture, and it was a question 
whether they stood to collect very 
much under the terms of the high- 
ly confidential “suspension insur- 
ance” handled by the American 
Newspaper Publishers Assn. 


w Yesterday, in a question-and- 
answer column titled “Facts About 
the Newspaper Strike,” the Herald 
Tribune posed the query, “Don’t 
the struck newspapers have strike 
insurance that covers their losses?” 
The answer given was: “..Some 
newspapers have strike insurance, 
some don’t. However, even in the 
case of those newspapers that have 
it, the insurance protection is no- 
where near adequate to cover 
losses during the current strike.” 

The ANPA insurance plan, re- 
ported by ADVERTISING AGE in con- 
nection with a six-week strike- 
suspension of the Seattle Times 
(AA, Aug. 31), apparently does 
not go into effect for a week after 
a strike hits. For the first seven 
days, a paper stands its own losses. 
In the case of the New York. pa- 
pers, this would mean insurance 
would be paid for only four days. 
Moreover, the amount of coverage 
was said to vary from paper to pa- 
per, with limits decided by an 
ANPA committee. 


s Radio and television stations 
here raked in new business during 
the strike. Department stores, spe- 
cialty shops, movie houses and 
Broadway plays all flocked to 
radio and tv to drum up trade. 

The Daily News’ station, WPIX, 
added 20 new accounts during the 
walkout. Included were depart- 
ment, furniture and jewelry stores. 
Biggest innovation was a series of 
remote telecasts from John Wana- 
maker’s, where the camera went 
right to the store to show the po- 
tential customers what was being 
offered. 


s Broadway preducers, who ha- 
bitually rave and rant against the 
power of the critics, were pining 
for their reviews when new plays 
had to open without benefit of 
their comment. Luckiest of the 
newcomers to the Great White 
Way was John Murray Anderson's 
“Almanac,” whose opening happily 
was set for Dec. 10—two days after 
the papers started rolling again. 

When the papers went back to 
work William-Lawrence, which is 
handling promotion and publicity 
for the review, revised strike-in- 
spired plans for a big tv opening- 
night sendoff and decided to go 
along mainly with newspaper ad- 
vertising as usual. 

All the broadcasters stepped up 
their news coverage during the 
emergency. To give New Yorkers 
the latest happenings in the world 
|of business, finance and advertis- 
jing, James L. Caddigan, program 
manager of DuMont, presented a 
30-minute special telecast Sunday. 
|Material for this program was 
furnished by ADVERTISING AGE, 


Broadcasting-Telecasting, Radio- 
| Television Daily and Tide. 
(The World-Telegram & Sn 


Friday offered retail advertisers a 
| big deal: All retail ads “will be 
published at a drastically reduced 
price” whether the advertiser uses 
a column or a page, “to furnish 
merchants who do not ordinarily 
advertise on Saturdays... an op- 
| portunity to tell Saturday readers 
|}about their Christmas offerings.” 
|The paper said it hopes in this 


| strike against the newspapers.) 
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JDA CITATION—Philip L. Graham (left), publisher of the Washington Post and 

chairman of the Advertising Council, accepts a ‘meritorious services” citation for 

the Council from the Joint Defense Appeal. Making the presentation is S. O. “Shap” 

Shapiro, v.p. and circulation director of Look and chairman of JDA’s publishers 

division, as Samuel Dalsimer (center), executive v.p., Cecil & Presbrey and chairman 
of JDA’s advertising division, looks on. 


paste ty . e23, Siftess 


NO-CAL GALS—At Broadway's “The Fifth Season,”” three models pause between 

scenes for a drink of No-Cal, which is featured in the show. Starting with the crossed 

legs are Terry Tavner, Midge Ware, who is also known as the “No-Cal Girl” and is 

currently shown in Kirsch Beverages newspaper and television advertising, and 
Helen Alexander. 
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MEET THE BOSS—New officers of the New England district of 
the Advertising Federation of America congratulate their gov- 
ernor, J. Frank Bean (second from left), general manager of 
Fred L. Loeser & Son, New Haven. Others (from left) are Paul 


Provandie, Hoag & Provandie, 


PHOTO 
REVIEW 


NEW CHAMP—Pamela Martin, 23-year-old 
copywriter for Management Enterprises “4inc., 
Chicago agency, is shown here alighting 
from a United Air Lines plane in Chicago 
Dec. 8 after breaking the record for cir- 
cling the globe on regularly scheduled 
commercial aircraft. She did it in 90 hours, 
59 minutes. Previous record, set last June 
by H. C. Boren of Dallas: 99 hours, 16 
minutes. Journey International Happiness 
Tours, Chicago travel agency, sponsored 
the tour. 
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CAMPAIGN POSTER—Actress Eva Gabor and Edward F. Thomas, v.p., Geyer 

Advertising and chairman of the public relations committee for the greater New 

York councils, Boy Scouts cf America, unveil the poster that will be used for the 

Scout councils’ 1954 finance campaign. Thousands of these posters are currently 
being distributed throughout New York City. 


DOWNTOWN 


BROADWAY AT 6TH 


WILSHIRE 


MIRACLE MILE 


SPECIAL MODEL—Doyle Dane Bernbach, agency for Ohrbach’s, reports: ‘We had 

a great deal of trouble in finding a model with three eyes and two mouths but the 

attention-getting value of the final 24-sheet posters may have justified our efforts.” 

The posters went up in the Los Angeles area at the beginning of the month announc- 
ing the opening of the New York store’s West Coast branch. 


FULL THROTTLE—Paul F. Jackson (center), eastern manager and 
oldest salesman of Modern Railroads, is honored at party in 
New York to mark his retirement. With him are (from left) Fay 
Keyler, president of O. S. Tyson & Co.; Tim Elliot, v.p. and 


Pg ee 


ar? 


Boston, 2nd lieutenant gov- 
ernor; Leonard H. Marcus, Leonard H. Marcus Inc., Springfield, 
Mass., retiring governor, ond C. Leonard Shaw, Norton Co., 
Worcester, Mass., Ist lieutenant governor. 


medio director of Fletcher D. Richards Inc.; David R.Watson, 
publisher of Modern Railroads, and W. F. Murphy of Shell 
Oil Co.'s advertising department. Mr. Jackson started with the 
magazine in 1945 and his business life began in 1907. 


OUTSTANDING—A sidelong view of this new outdoor bulletin in St. Paul shows the 
3-D effect of this display for Sanitary Farm Dairies, which is also conducting a con- 
test to name the bull and cow featured on the board. The figures are each 12° high 
and project approximately 6'8” from the background. Noegele Advertising Co., 


Minneapolis, designed and erected the bulletin. 
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Advertising Age, December 14, 1953 


Marlene’s Inc. Gets 
Cease-and-Desist 
Order on Mynex Ads 


WASHINGTON, Dec. 9—The Fed-_ 
eral Trade Commission today is- 
sued a cease and desist order 
against the manufacturer and ad- | 
vertising agency promoting a re-| 
ducing tablet, even though the two | 
firms had abandoned the disputed | 
copy themes. 

The order is against Marlene’s | 
Inc., Chicago, and Edward H. Lar- 
son and Nelson J. McMahon, who 
operate O’Neil, Larson & McMa- | 
hon, Chicago agency. 

FTC originally complained that 
Mynex tablets have no reducing 
i property in themselves and rely 

on a low calorie diet for their 

effectiveness. Subsequently the 
company changed the formula for 
its product, adding an ingredient 
which “gives a feeling of fullness 
and satisfaction, in this way curb- 
ing the appetite.” 

Explaining FTC’s determination 


SS TN EN 


NICE UPHOLSTERY—Model Gini Lund sports a fetching ensemble created from the 
upholstery fabric used in the 1954 Dodge. The design, cooked up by Grant Adver- 
tising publicity specialists, was spotlighted in a Chicago fashion show and on several 
Dodge television programs. Miss Lund’s hat, incidentally, is graced with a pipe 
cleaner figure representing, naturally, Dodge’s “elegance in action.” 


executive of KHJ-TV, Los Ange- 


KH]-TV Names Schuyler 


William <A. Schuyler, formerly 
a public relations and sales con- 
sultant of KEYT, Santa Barbara, 
Cal., has been named an account 


Names Proebsting, Taylor 


Ahlberg Bearing Co., Chicago, 
has named Proebsting, Taylor 
Inc., Chicago, to handle its adver- 
tising, effective Jan. 2. The ac- 
count has been handled by Mars- 
les. teller, Gebhardt & Reed, Chicago. 


Adds up to — 
BETTER QUAD.-CITY 
COVERAGE AT NO 
INCREASE IN COST! 
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é TELCO BUILDING, ROCK ISLANO, nino 
iy ® ‘Represented by Avery-Knodel, Inc. 
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to go ahead with the order, Com- 
missioner A. A. Carretta wrote: 
“It appears that the respondents 
are still offering for sale and sell- 
ing a drug preparation and plan 
for reducing weight. Under these 
| circumstances the commission 

deems it necessary in the public 
interest to insure against a re- 
sumption of the unlawful practice.” 


Food Fair Buys Chain, 
Promotes Jules S. Schwartz 


Food Fair Stores, Philadelphia, 
has purchased Carl’s Markets, op- 
erator of 19 supermarkets in Mi- 
ami, Miami Beach, Hollywood and 
Ft. Lauderdale, bringing to 45 the 
number of Food Fair retail outlets 
in Florida and to 191 the total un- 
its in its Florida-to-New York 
chain. The acquisition adds ap- 
proximately $36,000,000 to the an- 
nual sales volume of Food Fair. 
Jules S. Schwartz, director of 
industrial relations, has been pro- 
moted to director of public rela- 
tions for the chain. 


Wolfe-Jickling Names Three 


Robert E. Mulvogue has been 
elected v.p., Alan G. Storey, sec- 
retary, and Richard L. Marks, 
a member of the board of Wolfe- 
Jickling-Conkey, Detroit agency. 


Henn to ‘Hunting & Fishing’ 

Robert R. Henn, formerly with 
Sports Afield, has joined the Chi- 
cago sales staff of Hunting & Fish- 
ing. 


WHO BUILDS AND BUYS 
HOMES? 


Emmanuel M. Spiegel, 
President, National Association 


of Home Builders, Says: 


“The family head who has passed 
40 is a key customer in today's 
housing market. This ‘mature third’ 
of our population, by reason of its 
high earning power and social 

and economic stability, accounts 
for a very substantial share of the 
$12,000,000,000 in new home 
construction sold to American 
families each year."' 


There are now 57,000,000 
Americans over 40. You sell them 
through THEIR magazine. ~ 


@ 22E. 38th St. 
@ NewYork16 
@ny. 
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French Powder Puff Company 
90 Prince Street 
Phone: CAnal 6-4840 


THINK OF POWDER 
PUFFS when plan- 
ning your next cam- 
paign. They carry 
your message bet- 
ter. Many sizes and 
styles. Priced to fit 
your budget. 


For full particulars 


| WasHincton, Dec. 8—The Su- 
preme Court ruled today that em- 
| ployes of tv station WBTV, Char- 
lotte, who distributed pamphlets 


ming, forfeited the job protection 
rights which are provided by the 
'National Labor Relations Act. 

In a 6-3 decision, the court 
turned its back on nine technicians 
| who had been fired by the station. 
Justice Harold Burton wrote: 
“There is no more elemental cause 
for discharge than disloyalty to the 
'employer.” 


to 


tional Brotherhood of Electrical 
Workers (AFL), were distributing 


VACATION 


Let C-M solve your sales problem with 
an exciting Travel Incentive Plan 


What other prize offers the glamor and excite- 
ment of an all-expense trip . . . plus a relaxing 
vacation which brings your men back ready to 
tackle the next tough assignment ? 


Sales executives from coast to coast know the 
power of travel incentive campaigns. The ques- 
tion is: How can this force be most effectively 
applied ? 

Cappel, MacDonald— originators and creators 
of merchandise prize incentives— has the answer. 
A new travel incentive package combines the 
appeal of a dream vacation . . . the stimulus of 
colorful mailings to salesmen and their families 
... the broad opportunity of luxury merchandise 
prizes for runners-up . . . the assurance of profes- 
sional planning and service by an organization 
that has worked with America’s leading sales 
executives for the past 31 years. 


Why not test the power of this proved incentive 
service to solve your sales problem? Without 


Improved sales start with 


DREAMS 


obligation, we will gladly outline a campaign to 
meet your objectives. 


GLAMOROUS EXPENSE-PAID VACATIONS We 
can charter a ship or plane, plan a foreign tour, 
or send your men to a nearby resort. Runners-up 
may choose luxury merchandise prizes. 


PROMOTION MATERIAL THAT SELLS—Colorful 
mailings, prepared by the C-M creative depart- 
ment, stimulate salesmen and their families. For 
meetings, we supply wall charts, posters, films. 


PLANNING AND SERVICE—The country’s fore- 
most travel and incentive experts handle all de- 
tails of campaign planning and trip arrangements 
... Saving your executives time, money and worry. 


MAXIMUM ECONOMY— All planning, service 
and creative work are free. You pay for trips at 
established carrier-resort rates. Merchandise is 
available wholesale, printing at cost. 


FREE INFORMATIVE LITERATURE is available to 
any executive. Write Cappel, MacDonald and 
Company, Travel Incentive Division, 737 North 
Michigan Avenue, Chicago 11, Illinois. 


Cappel, MacDonald and Company 


DAYTON, OHIO . . . OFFICES IN PRINCIPAL CITIES 
Travel Incentive Division, 737 North Michigan Ave., Chicago 11, Illinois 


| The court found that the tech- 
New York 12, New York -nicians, members of the Interna- 


‘Supreme Court Says WBTV Employes Were 
‘Disloyal’ to Knock Station’s Programs 


pamphlets which pointed out that. 
the management of the station had 
not made any provision to broad- | 
cast live network programs. 


| disparaging the station’s program- 


ws The pamphlets said the station 
was relying on film, and that the 
programs presented in Charlotte 
might be one to five years old. The 
|court observed that there was 
‘nothing in the pamphlets inform-, 
‘ing the public of the existence of | 
a work contract dispute between 
the station and the technicians. | 
|The incident took place in 1949 
/when the station was in its early 
operating stages. 

In firing the employes, the sta- 
tion had written them “Certainly | 
we are not required by law or 
/common sense to keep you in our 
j}employment and pay you a sub- 
' stantial salary while you do your 
best to tear down and destroy our 
business.” 


Carl Stanton Heads 
NBC Film Division 


New York, Dec. 11—Carl M. 
Stanton has taken over direction 
of the operation of the NBC film 
division following the elevation 
of Robert W. Sarnoff to executive 
v.p. of National Broadcasting Co. 

Mr. Sarnoff was v.p. in charge 
of the film division until his pro- 
motion a few days ago, with Mr. 
Stanton working under him as di- 
rector, Meanwhile, Edgar G. (Ted) 
Sisson, formerly with N. W. Ayer 
& Son, has been named associate 
director of the division. 

Other shifts which have followed 
the assignment of Sylvester L. 
Weaver Jr. and Robert Sarnoff to 
the top posts of the network in- 
clude: 

Michael Dann, who has been 
program plans manager, has been 
named television program mana- 
ger, working under Thomas A. Mc- 
Avity, national program director. 


® Frederic W. Wile Jr., v.p. in 
charge of production, is expected 


to shift to the West Coast to han- 
dle essentially the same duties. 
Earl Rettig, director of finance and | 
operations on the coast, in turn. 
will come to New York to take 
charge of tv production and busi- | 
ness affairs. | 


ae 
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T. N. TRACY, formerly manager of the 

Portland, Ore., office of Grant Advertising, 

has been appointed Pacific northwestern 

manager for McCann-Erickson, in charge of 
the Portland office. 


Philco Buys Dexter Co., 
Enters Home Laundry Field 


Philco Corp., Philadelphia, will 
acquire Dexter Co., Fairfield, Ia., 
maker of washing machines and 
dryers, through an exchange of 
Philco stock. The purchase price 
is estimated at $21,000,000. The 
exchange is subject to Dexter 
stockholder approval. 

The purchase of Dexter marks 
Philco’s entry into the home laun- 
dry field. It now makes television 
and radio receivers, refrigerators, 
freezers, air conditioners and elec- 
tric ranges. Dexter management 
will continue under same manage- 
ment and its output will be mar- 
keted under its own name. Last 
year, Dexter recorded a net profit 
of $66,849, or 33¢ a share. In its 
peak year, 1950, it netted slightly 
over $1,000,000, or $5.02 a share. 


Crandall Joins ‘Newsweek’ 


Charles Crandall has joined the 
advertising sales staff of News- 
week in its Detroit office. For the 
last four years he was in the en- 
graving business in Detroit. Before 
that he was Detroit manager for 
12 years of Business Week. 


Dealer Ads 
not used? 


Increase dealer paid linage at low 
cost to manufacturer. Many suc- 
cessful case histories available. 
Distributors of Dealer Ad Cam- 
paigns for manufacturers and ad- 
vertising agencies since 1941, 
Write or phone for complete in- 
formation—no obligation. 


Special Correspondents, Inc. 


230 E. Ohio St. DElaware 7-1065 
Chicago 11, Illinois 
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ROCKFORD 


BEST TEST CITY IN 
THE MID-WEST 


Rockford, Illinois is really 
remarkable. 100th City 
in population in the USA, it 
is 31st in per capita income. 
Rockford is the 15th City in 
Total Postal Savings, and 
2nd Largest Machine Tool 
Center in the world. These 
are but a few of the 
reasons why Rockford is 
a superior market for your 
product. For complete 
coverage of Rockford and 
surrounding area adver- 
tise in the Rockford Morn- 
ing Star and Rockford 
Register-Republic. 


. 


131,123 A.B.C. CITY ZONE” 
441,222 A.B.C, RETAIL TRADING ZONE 


‘ 


ROCKFORD MORNING STAR 
Rockford Register-Republic 


me 


cates gies ee ae es Rte B an sii ay ane See Se RES UE ee gal Rat eh Oo ae Spelt Ae ste rita ee = Sa aces es eae ers oy ae oe ci cs ANE ae Nie : % aise an ¥ r age i ¥ < oe oa vo Orn aA ae atte FE as ‘ zy o a eR dane ee Rot i! a 
ey aegis 2° ARIS gee Mara i Siete: cht Ee a hig Bagh 2 eae eee ap PUES SY Ns owges S on aly cee ae EE pa ng 5 ee or a ee Cem oe ane OEE Ce A Beier ie ten ray el cat dig Tine 
eR. RAS a ie Pee Re en Gy NM eR) a ig ts Ree RM a rma E ee Se Pe ce eee eee oD ena 
Bee siatings Pe a ee 
eae 
anere 
a A 
84 ee 
| 
| 
! ; C 
; eee al SPS emails aa : ye ee ae 
7 ‘ ; weight Ps e " ~ _faed Te a | ‘ | N 
hg Rig ' ee: a a: | 
sas 2 = 3 ce iy. — al 
aa of ge Pe sil gee "a > 3 4 wes — . 
ae ae pe _— } c 
hae , 4 ee \ r, eI 
up aul A ae + 5 a bi 
“ « je i. pe Oe ie ire at P oy 
eg | b 
' hag Ty Sige 7 ‘ b 
— oa . : 4 em - ta Git, 3 la 
t | a Tae at a ‘M ’S 4 | 
4 A . ¢ vi rob q re 
4 fy a ail “ea hae 4 ™ p } se 
Lust, 3 ~~ a5: age - SI 
Care: Beate ve 
Me Ci, ee ; < 
; eS Di a ESS a | ' 
RT ee tee ee PS ee eras la 
: “ae Aad So, Oe i 
fr 
re PRIA i 
Jat ee ! B 
ore 
eco of 
a ‘ + | m 
ae a i . in 
2... ‘ Po? f in 
ee a 0 kit / . “in | in 
e Me a = r: = - . i 
on | £2 q w= aw ts ae ee | 
gi => e -- 2 AN a e cS -,- { * 
aa Y “ze AM al Ne of! be 
¢ a A 
Peon = ¥ < e rere — — 4 bl 
ao ee ae IF ri 
ee - = i a 
es . : —e ASSO of er | to: 
.=- = a \ fix 
— ~_2s wa | pe 
edges v3 IN va | wi 
= Kh, “eh a 
: = : 
; : osu | wi 
a " Mu . | co 
? ~ uf, 
5 <tutuanteapegutaeal : 
a = [ a —_— di: 
ng oI a | es 
: v ZF | 
¥ Bs oe C] en ’ en 
ie: &, oy ~~ SS an 
oli : ne of 
eae ( eS 7 in 
i d ¥ in 
es @ € mm . co! 
ro a an \ A | 
: e \ 2 ~ ia A ~ ~\ i eal 
aia = ——- °o 
ence ad ala 7 43 we A, o\ S 
on nee. s P | 
jae ’ renal gane | 
lis" Fis fie hank ee 
a ale rigs ——— °o ee te 
nopeel ye le = 3 is as re! 
ig aes a eres SS = etn ak a } 
ue — me 
ae SS ye 
Sele aa ——— 
ix = —- ve 
Be 
mee 
a ay He 
are Sn 
Re ple 
ae ig we 
als Le ev 
es Ay yo 
Lica oar 4 f ¥ . 
ae a we ot AS y aers ; Caen m« 
‘Px ke  . a) Rea nile se 
; oe? Graze ag 
: ,<S. , ee bu 
™ ; ‘ 
i Bi + tas 
~ 1s 3 ca . * A 
Dae & ? pa La Ae * 
ae e qo 4 doe * tae 
oe ® Ste ee ay te a ss 
os a a tae po 
“s : i 4 a pre 
Py | TA { OP BBA sli 
‘eee ‘ ; , . Joa the 
os ie ] os  # a F x ie nati en, 
=a be | ee x 3 j x io, - “ he — 
ae oo Ries g Nia eit 
Cee a ' ge dae gent 2G, 
hoe e tO MPT TE mo 
een | 7 ne. : , ‘ é. 44 
er a 4 My "ARE a as 
a of ae a“ = (pee I 
es ; : CaS a 
at , i too 
| rs oh ae ae 
“a a: E® “pl 
wt —< me ; #o: wr 
= ¢ aS £2 Ry. 
“s : iF : SF é tha 
‘ y » FY AGe- cor 
i ? a . 

a -, Fe zee 
oy . , > car 
| I 7 Sus iro 
itt a7 ale g 

J = Kis 2 s 

= 1S: 
eye 
el re - 
| anc 

; te 

sod ? me 
: ‘ 

pit ae es 2 Se eee Wes a A ack ok aap 1 Smee Bh 

Naka ene te os i re 4 oe Deans 4 spe. = ee re a : art a gots eA, a : a ; Oe es ne oe 4 ar bom POR Oa? Ra ak eee gene Ee anaes Sei ae, ee ' 

at le ; arg En, Seda oar 4 Te : = Pay Ree ve ris Ages MEM 4, Per atta ates So ae Lae Lo Ae at cary aN eS Saar a) gee wh se : ao “ heey gh Hg 


—. 


Advertising Age, December 14, 1953 


Chemical Specialties Meeting Told of 
New Household Products, Aerosol Boom 


Dec. 10—The 40th 
convention of the 


WASHINGTON, 
anniversary 


Chemical Specialties Manufactur-_ 


ers Assn. held here this week 
buzzed with hints of spectacular 
new household products which will 
be bidding for the consumer’s dol- 
lar in 1954. 


The aerosol people—who al- 


ready have a big share of the in- 
secticide business, plus a healthy 
stake in shave cream, room and 
personal deodorants, paints, hair 
lacquers and Christmas snow—re- 


ported their total unit sales up) 


from 43,000,000 in 1951 to a prob- 
able 130,000,000 in 1953. 

Melvin Fuld, president of Fuld 
Bros., Baltimore, the association’s 
new president, hinted at new uses 
of aerosols. He also predicted that 
major soap companies will be sell- 
ing hydantoin bleaches in 1954 and 
that cleanser-disinfectants will be 
introduced to the consumer with 
increased promotion. 


es Hydantoin, Mr. Fuld explained, 
is a new ingredient which makes 
possible the manufacture of dry 
bleaches which won’t destroy fab- 
rics or make them turn yellow. He 
told AA that “two out of the big 
five soap manufacturers” are ex- 
pected to hit the market April 1 
with hydantoin dry bleaches. 
The new ingredient, he predicted, 
will be used by soap companies in 


commercial bleaches and by man-, 


ufacturers of other products as a 
disinfectant. 

Mr. Fuld predicted 
emphasis on ‘“sudsless”’ 
and told AA that he expects “‘one 
of the major soap companies” to 


increased 


detergents | 


introduce such a product on the 
consumer scene next September. | gloss.” 


He pointed out that the debut of 
a non-sudsy cleaning product will 
involve a major merchandising 
problem in re-educating house- 
wives who have been conditioned 
to a “more-suds-the-better” philo- 
sophy. 


‘ments. “These will be as good an. 
adjunct to floor finishes as the 
pre-waxing treatment for autos,” 
he declared. 

“A flock of household cleaners, 
_based on newer raw material uses, 
|will hit the spring market,” he 
said, ‘with emphasis on upholstery 


cleaners, rug shampoos, and the 


like.” 

Stephan Chemical Co., Chicago, 
revealed at the meeting that it has 
found a way to reduce the con- 
tainer corrosion which had pre- 
vented the introduction of pres- 
sure-packed detergent shampoos. 


# Meanwhile, the manufacturers of 

floor waxes hailed the results of a 
special research project which 
shows that the use of floor wax 
adds to the life of vinyl plastic 
floors. 

The wax people were openly 
concerned about recent advertis- 
ing by leading makers of vinyl 
plastic floor tiles who claimed their 
product does not require waxing. 

A report by the Foster D. Snell 
Inc. laboratory, Chicago, said: 
“Should the owner of a vinyl tile 
floor accept the tenet that waxing 
of vinyl] tile is unnecessary we be- 
lieve that this floor will show a 
deterioration in satisfactory ap- 
pearance as a result of loss of 


Smith Describes Art of Art Directing as 
Polishing and Streamlining Copy Ideas 


Boston, Dec. 9—Paul Smith, “a 
reformed copywriter who changed 
to art direction because those 4-H 
pencils kept poking holes in my 
pockets,” delivered a sprightly ser- 
mon on the art of art directing 
yesterday before the Boston Ad- 
vertising Club. 

Mr. Smith, a v.p. of Calkins & 
Holden, Carlock, McClinton & 
Smith, said that while “some peo- 
ple think an ad agency is a place 
where they put a mole hill on 
everybody’s desk at 9 a.m. and 
you’ve got until 5 p.m. to make a 
mountain out of it, actually, an 
agency is a group of people whose 
business is communication—the 
task of sending an idea from head 
A to head B by the shortest and 
swiftest route.” 


rectors’ Club medal or profession- 
al kudos.” 

But, he was happy to report, 
this tendency among art directors 
is no longer general. The new- 


type director is an artist-engineer, 


a man who functions in the graph- 
ic fields and the idea field, who 
knows the value of freshness and 
simplicity. 

“The new breed of art director 
is more a strategist than a tacti- 
cian. In consequence, he is in- 
cluded in the early planning of 


campaigns to a much greater ex-) 


tent than formerly by agency ex- 
ecutives who know how to get the 
best out of their creative depart- 
ments.” 


Mr. Smith said there is a real | 


® He also anticipates a greater em- 
phasis on pre-waxing floor treat- 


Last Minute News Flashes Packard Will Keep 


FCC Orders Quiz of Buffalo Low-Band TV Bids 


BuFrFAa.o, Dec. 11—The Federal Communications Commission is ques- 
tioning the withdrawal of Enterprise Transmission Inc. as a low-band 
tv channel applicant here. Enterprise entered the picture after four 
other applicants merged into Niagara Frontier Amusement Corp. on 
Nov. 2, leaving one applicant. FCC wants to know: Did Niagara pay off 
Enterprise directly or indirectly to withdraw? And did Enterprise 
_make its application in good faith, or to delay Niagara’s petition? 

° 2 ° 
American Tobacco Schedules Spot Radio Drive 

New York, Dec. 11—American Tobacco Co. will start a major spot 
radio campaign Jan. 1, with morning news programs scheduled mainly 
over 50,000-watt stations in 14 markets. Time for Lucky Strike is being 
cleared through Batten, Barton, Durstine & Osborn, which already has 
the program going on WLW, Cincinnati. Lucky Strike’s recorded musi- 


tions. 


Better Business Bureau Cigaret Ad Code Ready 

New York, Dec. 11—National Better Business Bureau will issue its 
| recommended standards for cigaret advertising Tuesday (Dec. 15). The 
/new code urges cigaret advertisers to submit proof of claims; stop 
claiming cigaret smoking is beneficial, or not harmful, or that a partic- 
ular brand is less harmful; stop claims about elimination of harmful 
substances from cigarets unless backed by proof; use testimonials with 


able to media, and stop attacks upon competitive brands. 


Owens Resigns as Orr V. P. and Plans Board Head 


cam and Lennen & Newell. 


American Safety Razor to McCann; Other Late News 


Grey Advertising is the previous agency. 


its account from Erwin, Wasey & Co. to Gotham Advertising Co. 


e Texas Co. (Kudner Agency), New York, returns to network tv Jan. 
1 as sponsor of the Cotton Bow] on NBC radio and video. Texaco, Mil- 
ton Berle’s former sponsor, was one of television’s earliest big spenders, 
but dropped out of the medium this fall because of rising costs. 


e John H. Nachem, now national sales manager, has been promoted to 
general manager of the DuMont television network, New York, suc- 
ceeding Ted Bergmann, now director of the network. 


e Two more advertising agency creditor actions are in the news this) 
week. Hershey-Paxton Co., Detroit, will hold a creditors meeting Dec. | 
17 in the New York offices of National Comics Group. Its outstanding 
debts are estimated at around $90,000, mostly to comics books publish- 
ers. Earlier this month, Admiral Advertising, New York, filed an as- 
signment for the benefit of creditors, the largest of whom is reported 
to be DuMont. The agency’s outstanding debt is estimated at more than 
$20,000. 


e Karl Wehmeyer has resigned as advertising director of Everywom- 
an’s and has been succeeded by Tom Buck, who joined the sales staff 
in April. Mr. Buck was also named a v.p. Joseph Pitcher, sales promo- 
tion manager of Everywoman’s, has also resigned. Robert Foley, for- 
merly a salesman, was named eastern advertising manager. 


e Bradley Houghton, formerly with Donahue & Coe, has joined the 
Hunter-Wilson division of Frankfort Distillers Corp., New York, as 
advertising manager. 


NARTB Code Board 
Finds Commercials 


Restaurant Men Ask 
for Bigger Share of 
Food Ad Campaigns 


trend to “what you might call the | 


ambidextrous creative man at the| 


CuIcaco, Dec. 9—-Food manufac- 


Running Too Long 


WASHINGTON, Dec. 11—The Tele- 


# And the art director’s role is to 
polish and streamline the visual 
presentation of an idea “until it 
slips into the reader’s mind with 
the minimum of what aeronautical 
engineers call parasited resistance 
—that is, resistance that doesn’t 
either help it get off the ground or 
move it from point A to point B 
as fast as possible.” 

But Mr. Smith cautioned against 
too much streamlining, saying 
“probably more ads have been 
wrecked by over-ambitious Jayout 
than from any other cause.” He 
compared this kind of misdirected 
zeal with the recent New Yorker 
cartoon showing a new electric 
iron being tested in a wind tunnel. 

The job of an ad layout, he said, 
is: (1) To capture the reader’s 
eye and direct his attention to the 
message in an orderly manner, 
and (2) often, to provide by its 
general impression an appropriate 
mood or setting for the message. 


® Urging that layouts have no 
meaningless parts and no useless 
forms, Mr. Smith declared that 
“too many ads have been laid out 


with an eye to a possible Art Di-, 


policy-making level in agencies.” 
These are art men who know copy, | 
and copy men who know aart. 


ws He eulogized the art director— 
“both artist and business man, and 
mighty capable at both”—and 
added: 

“His is the task of casting the 
advertisement into final phy- 
sical form, of distilling the drama, 
the glamor, the showmanship of 
the message into a working unit. 
He is the catalyst between the 
idea and the sale. His tools are the 
pencil and T-square, it is true, but 
his most important tool is the gift 
of synthesizing an abstract idea 
into music for the eye.” 

And Mr. Smith supported this 
accolade by pointing out that an 
ad isn’t of much use to anybody 
unless somebody reads it. 

“It’s like putting on smoked 
glasses and winking at a pretty 
girl. You know what you're doing, 
but she doesn’t. The art director 
is the man that makes the differ- 
ence between a successfully born 
advertisement and just a Freudian 
gleam in the client’s eye,” he con- 
cluded. 


turers should spend more ad dol- 
ars to bring people into restau- 
rants. 

Speaking up at the first of a 
|series of clinics sponsored by the 
year-old Institutional Food Manu- 
facturers Club, restaurant opera- 
| tors asked that people-should-eat- 
‘out campaigns receive emphasis in 
proportion to the volume of manu- 
facturers’ sales to restaurants. 

Manufacturer and agency spokes- 
men in turn pointed out that such 
campaigns would give little as- 
surance that the advertiser’s prod- 
ucts would be purchased by restau- 
rant operators and questioned the 
extent of brand loyalty among eat- 
ing place proprietors. 

Other points raised in the all- 
day session included the need for 
more semi-prepared food, stand- 
ardized menu cards supplied by 
manufacturers and programs to 
encourage food wholesalers to pass 
on to restaurant operators product 
information and research data pro- 
vided by manufacturers. 


WSAI, Cincinnati, Moves 


WSAI, Cincinnati, is moving its 
executive offices into the Hotel 


| Sinton. 


vision Code Review Board of the 
National Assn. of Radio & Televi- 
sion Broadcasters revealed after 
a special meeting here today that 
it has been monitoring tv broad- 
casts and finds commercials “in 
too many instances” are exceeding 
the maximum length provided in 
the industry code. 

Code Board Chairman John E. 
Fetzer said stations appear to be 
adhering closely to the program- 
ming provisions of the code but 
that there is too much commer- 
cialism. 

Individual stations are being in- 
formed of. the facts recorded by 
NARTB monitors, Mr. Fetzer said, 
and the monitoring operation will 
| be expanded to cover a greater 
|number of stations. 
| “The main task we face as tele- 
vision broadcasters at the network 
and local level is to clean up bad 
commercials and restore length of 
copy to the sensible limits con- 
tained in the code,” he declared. 


“Insensitivity on the part of broad- | 
casters to the charges of public’ 
reaction obviously will not con-. 


tribute to the industry’s welfare | 
| and progress.” 


Big Ad Budget for 


‘54 Hard-Sell: Nance 


Cuicaco, Dec. 10—According to 
its president, James J. Nance, 
Packard: Motor Car Co. will re- 
peat next year the high-powered 
advertising program it carried out 
in °53, but for a slightly different 
reason. 

Last year, Packard’s $8,000,000 
ad budget (AA, Nov. 10, ’52)—“out 


of all proportion to Packard’s sales 


cal “Light Up Time” show will continue on NBC’s o-and-o am sta-| 


volume”—accompanied an equally 
large-scale reorganization of the 
company. This year, with the re- 


‘organization about completed, the 


New York, Dec. 11—Robert B. Owens Jr., v.p. and chairman of the seller’s 
plans board at Robert W. Orr & Associates, has resigned. Before join- to an end.” 
ing the agency this past summer, Mr. Owens was with Young & Rubi- 


sell 


big ad outlay will be aimed at 
meeting competition in a “selling 
market.” 

Mr. Nance announced his good 
news for Maxon Inc., the Packard 
agency, in remarks to accompany 
a pre-season trotting out of Pack- 
ard’s line of 1954 models. He point- 


more discrimination; make sales figures based on verified data avail-|ed out that “in the past year the 


| production pipelines in the auto 
‘industry have been filled for the 
first time since 1941. The longest 
market in history has come 


As a further bid for the hard- 
market, Packard is adding 


‘a super series to accompany the 


deluxe and special models in its 


e American Safety Razor Corp., New York, has appointed McCann- | middle-price Clipper line. Prices 
Erickson to handle advertising for Gem razors and blades, effective|on all lines will remain basically 
Jan. 1. McCann also handles ASR’s Ascot lighter and Silver Star blades. | unchanged. 


e Johnston & Murphy, Newark, N. J., shoe manufacturer, has switched | ‘Vz. P. Richard Nixon 


'to Receive NBP’s 
Silver Quill Award 


| 
| 


Business Publications 


10—National 
announced 
today that its 1953 Silver Quill 
‘award will be presented to Vice- 


WASHINGTON, Dec. 


|President Richard Nixon. 


The presentation will take place 


r at a “State of the Nation Dinner” 


here Jan. 16. 
Last year the award went to 
Ben Duffy, president of Batten, 


Barton, Durstine & Osborn. Mr. 
Duffy was chairman of the selec- 
tion committee for this year’s 
award. 

The award goes to the Vice- 
President “for his distinguished 
services to the American people— 
to the business and industries that 
make them strong—which have 
good will building gestures, posi- 
tive policy statements and con- 
duct becoming a true statesman 
that have characterized his world 
tour; that have brought new digni- 
ty and greater prestige to the 
United States.” 


Schenley Admits 
Decanters Aren’t 
Good to Drink 


(Continued from Page 1) 
anybody’s feelings. 

“We have waited in vain for 
them to run advertisements con- 
gratulating us. Instead we see ad- 
vertisements saying it’s not the 
decanter that counts, but what’s in- 
side it. We agree. Don’t drink the 
decanter, drink the whisky...” 

The reproving finger was aimed 
straight at Seagram’s 7-Crown. 

With glycerine tears runnifig 
down the Schenley cheeks, the dis- 
tiller urged, “Please, competitors, 
don’t be mad. The whole world 
dresses up for Christmas. We just 
wanted our fine whisky to be 
dressed up, too.” 

Then, like a fond but stern par- 
ent dismissing a chastened child, 
it added: “So run along, while we 
fill our orders for those fabulous 
Schenley decanters. Once you start 
making friends, it’s awfully hard 
to stop.” 


‘Tide’ Names Gardner 


Fred Gardner Co., New York, 
|has been named to handle adver- 


| tising for Tide. 
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Promotes Warehouse Guide 


Chicago & Eastern Railroad, Chi- 
cago, has launched a campaign to 
promote its new reference book, 
“Directory of Public Merchandise 
Warehouses in the Chicago Switch- 
ing District.” First complete ref- 
erence work of its kind, the book 
may be obtained without charge 
from the railroad. Schedule calls 
for b&w pages in Business Week, 
Distribution Age, Railway Freight 
Traffic, Traffic World and the 
Wall Street Journal. Fuller & 
Smith & Ross is the agency. 


Michigan Stove Names Two 


John M. Storm, southwestern 
division manager of Detroit-Mich- 
igan Stove Co., has been promoted 
to sales manager. Milton W. Elert, 
sales manager since 1950, has been 
promoted to advertising and sales 
promotion manager. Mr. Elert 
succeeds E. C. Barrows, who will 


This Week in Washington... 


By Stanley E. Cohen 
Washington Editor 

WASHINGTON, Dec. 10—The De- 
fense Department is 
against the efforts of retailers to 
force the armed services to close 
down the commissaries and post 
exchanges where military people 
buy food, housewares and other 
items below the regular retail 


: | price. 
GRACE KENNEDY McCLATCHY, who hos Under pressure from organized 
been with Bristol-Myers Co., New York, 11 retailers, Congress ordered the 


years in the field of export advertising, has 
been nomed advertising manager of the 
company’s international division. 


services to close the commissaries 
if privately owned facilities op- 
erate nearby. But in almost every 
assist Mr. Elert in his newly ex- instance the military investigators 
panded department. |have recommended that commis- 


Another Reason Why 


WPTF is 


North Carolina's 
Number One 


Salesman 


WP TE 


50,000 warts 680 kc 


rebelling | 


Defense Dept. Defends Post Exchanges 


saries and post exchanges remain 
open. 

Career people expressed their 
irritation in a report filed last 
week by a committee under Rear 
Admiral J. P. Womble. Among 
ithe factors which make the mili- 
tary career less attractive, the re- 
|port said, is the “emasculation” of 
“traditional compensatory bene- 
\fits’’ as a result of pressure by 
'groups of business interests. 

Assistant Secretary of Defense 
John A. Hannah—who is in charge 
of manpower problems—comments 
that the commissary and post ex- 
change privileges have been one 
lof the selling points which ap- 
pealed to the families of career of- 
'ficers and men. He says the con- 
‘tinuous “nibbling away” at these 


Advertising Age, December 14, 1953 


pee 


petition threatens to destroy their 
industry. 

According to the industry, more 
bicycles were imported to the U. S. 
in the first seven months of 1953 
than in the whole 20-year period 
between 1930 and 1950. From 3.5% 
of sales in 1950, imports of bicycles 
rose to 9.6% in 1951, 13% in 1952 
and 26% in the first seven months 
of 1953. In terms of units, the 
number of foreign bicycles sold 
here increased from 15,757 in 1949 
'to 245.163 in 1952 and a probable 
500.000 for 1953. 

The industry blames its troubles 
on tariff concessions—a 50% cut 
in 1939, another 50% cut in 1948 
and another 30% as a result of 
‘the. British currency devaluation 
of 1949. The industry wants all 
the tariff concessions withdrawn 
| and a flexible quota limitation es- 
hee on the basis of 1950 sales. 


* e e 
| The Census Bureau reminds us 


ee SM Se ee 
tsi teats cnigeeg Pega 2 ia Bem. % Pg a ip his > 


benefits contributes to the situa-|that the huge crop of children 
tion where the services find them-| which has been the nation’s most 
selves losing too large a percentage wonderful blessing during recent 
(of their career people to private | years will push the elementary 


Gracious Lady . . . Harriet Pressly 


Wife of a college president, North Carolina’s 1948 “Mother of the 
Year,’ equally at ease addressing a literary tea or home demonstration 
club. That's Harriet Pressly whose program each weekday afternoon 
tops all others, says Pulse. Alert participating advertisers reach a large 
audience on a program of exceptional acceptance. Contact WPTF or 
Free & Peters now. Get the full story on Harriet Pressly who adds the 
gracious touch to the team that makes WPTF the Number One Sales- 
man in the South’s Number One State. 


North Carolina's Number I Salesman 
NBC Affiliate for RALEIGH-DURHAM and Eastern North Carolina 


FREE & PETERS jcc: 


REPRESENTATIVE 
R. H. MASON, General Manager, GUS YOUNGSTEADT, Sales Manager 


‘industry. 

| NOTE: Secretary Hannah em- 
'phasizes that the “career” soldier 
is a good investment, dollarwise 
so far as military strength is con- 
|cerned. Selective service trainees 
|cost $3,200 to train and are avail- 
‘able for only a short period of 
|service. The career man, trained 
|but once. remains available. 

| “Expenditures by the armed 
|services to promote voluntary re- 
cruitment represent a highly prof- 
jitable investment,” he observes. 
| “Last year the Department of De- 
fense recruitment effort cost ap- 
proximately $100 per recruit 
which subtracted from the $3,200 
potential saving represented a re- 
turn of $3,100 on each $100 in- 
vested.” 


| While there have not been any 
official announcements about it, 
\the Post Office Department is 
| thoroughly pleased with its test 
‘of first class mail by air, running 
since Oct. 1 between New York 
and Chicago and Washington and 
Chicago. Scheduled airlines have 
itaken all the letter mail the post 
| office supplied—18 to 20 tons daily 
from New York alone. There has 
been only one instance where 
mail was removed from a plane 
_and shipped by rail. 

| Officials are convinced the sys- 
.tem works from the standpoint of 
cost as well as service. They feel 
a broader route pattern can be in- 
troduced without waiting for fur- 
ther experiments. 


| Bicycle manufacturers told the 
President’s commission on foreign 


economic policy that foreign com- | 


/school population to about 30,000,- 
000 by 1959—an increase of almost 
8,000,000 in seven years. By 1965, 
the high school enrollment will be 
about 12,000.000 compared with a 
current enrollment of about 7,- 
000,000. 

The bureau isn’t carrying its 
‘forecasts beyond 1965, but it is 
|well to remember that the birth 
rate is remaining steady at the 
-high noint so there is no indication 
that the new schools now beina 
| olanned and built. and businesses 
based on juveniles will be surplus 
in the foreseeable future. 


Mum Mist Deodorant Bows 


Bristol-Myers Co., New York, is 
distributing on a territorial basis 
a new spray deodorant, Mum Mist. 
The product comes in 59¢ and 98¢ 
|sizes and is being tested in mid- 
western and southern cities. It con- 
tains hexachloraphene, an anti- 
bacterial agent. An extensive ad- 
vertising campaign is planned, 
through Dowd, Redfield & Johns- 
tone, New York. 


| Biltrite Boosts Schlakman 


Jerome H. Schlakman, since 
1948 assistant sales manager of the 
findings division, American Bilt- 
rite Rubber Co., Trenton, has been 
promoted to advertising director of 
all divisions. These include the 
heel and sole division, Chelsea and 
Stoughton, Mass.; Amtico flooring 
division, Trenton, and the Cana- 
dian operation for all Biltrite 
products, Sherbrooke, Quebec. 


WTMA Names Hollingbery 


George P. Hollingbery Co. has 
been named to represent WTMA, 
Charleston, S. C. The 5,000-watt 
NBC affiliate formerly was rep- 
resented by John Blair & Co. 
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LARGEST AGRICULTURAL PRESS IN 


Sales Offices: New York, Cleveland, Chicago, Topeka, Los Angeles and San Francisco. 
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YEAR-END REPORT 
FROM 


WASHINGTON, D.C. 


The Washington Star 
is bought by more people 
and delivered to more homes 


both daily and Sunday 


in the total city & retail trading zones 


than any other newspaper 


NUMBER ONE: 


The Washington Star is also number one in general, retail 
and classified advertising—and so far out in front in total 
advertising there is no close second. 
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Articles and advertisements in McCall’s are 
filled with ideas ...on everything from food 
to fashion ...on appliances, home furnishings, 


health and beauty. 


Millions of women—the home managers of 


HARTFORD, CONN. — “Never forget you're in the business 
of serving women,” is the advice Joseph P. Mott, president 
of Mott’s Super Markets, gives the managers of this 6-store 
chain. Mr. Mott, a firm believer in the selling power of food 
articles and advertisements in women’s service magazines 
like McCall's, says, “They help women buy and that helps us.” 


NEW YORK, N.Y. — “You don't have to spend much time in 
any one of our 40 stores to see that women do the deciding 
and buying in all of them,” says Harold J. Hughes, execu- 
tive vice president and managing director of Century Fur- 
niture Associates. “We make it a point to cooperate with 
magazines like McCall's which do a fine job of selling 
women on the idea of improving their home furnishings.” 


POTTSVILLE, PA. — “We try to stimulate women’s interest 
in their homes because they’re the ones responsible for the 
purchase of home furnishings,” says Charles Hummel, the 
president of Hummel’s. “Our experience has proved that 
we have a strong, influential ally in women’s service maga- 
zines like McCall's.” 


““MicCall’s pre-sells 
our best customers’”’ 


America’s leading retailers feel the effect of 
McCall’s IDEA-POWER. 


America—read McCall’s for these ideas ...use 


them in caring and buying for their homes 


and families. 


That is how McCall’s pre-sells your best cus- 
tomer, too. That is why McCall’s has such 


impact at the retail level. 


ST. LOUIS, MO.—‘‘In some businesses it may be the man 
who makes the buying decisions. But when it comes to food 
purchases, ‘Mr. Big’ is ‘Mrs. Housewife.’ So states Paul 
J. Metzger of Metzger’s Supermarkets. “‘That’s why 
women’s magazines, like McCall's, play such an important 
part in our sales picture. Their food articles and adver- 
tisements influence the food buying of our customers.” 


PHILADELPHIA, PA.—‘“‘Sell the wife and you've sold her 
husband — if he shows up at all. She’s the big customer 
around here.” So says Pearl Carey, sales promotion man- 
ager of the home furnishings division of Gimbels. “We've 
found that women’s service magazines like McCall's are a 
big help in educating our customers on the latest ideas in 
home furnishings.” 


a we 


BATON ROUGE, LA.— “The so-called ‘little woman’ is a 
mighty big person in every one of our 28 super-markets,” 
says L. C. Le Blanc, general manager of Capitol Stores. 
“She's the one we're all out to please. We feel that a 
women’s service magazine like McCall's which she reads 
for food ideas and recipes does a big selling job for us.” 


There is no better place to show your product. 


ELIZABETH, N. J.—“If you want to move home furnishings 
you've got to move women first,” says John A. McManus, 
vice president of McManus Brothers. “They're the ones,” 
points out Mr. McManus, “who do the deciding in our store. 
If there’s one thing I’ve seen move women — get them to do 
something about their homes — it’s home furnishings 
articles in women’s service magazines like McCall's.” 


NEWARK, N. J.—“‘There’s no better check of a magazine's 
influence than sales you can trace to its pages,” says 
Pasqual Guerrieri, the vice president and general manager 
of Kresge-Newark. “Time after time we've seen business 
created by women’s service magazines like McCall’s. Why 
are they so effective? They reach our important customers 
— women.” 


LAKELAND, FLA.—“Women are our number one shoppers 
-. serving them, our number one job,” says George 
Jenkins, president of Publix Supermarkets. “We've found 
their purchases, especially of national brands, to be con- 
siderably influenced by women’s service magazines like 
McCall's.” 
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CHICAGO, ILL.— “As women go, so go sales,” says Frederick 
C. Strodel, vice president and home furnishings merchan- 
dise manager of The Fair. “They’re the key persons in 
almost every purchase. We give a lot of credit to women’s 
service magazines—like McCall’s—for stimulating our cus- 
tomers’ interest in bettering their home furnishings.” 


NEW YORK, N. Y.— “Our biggest customers are always the 
ladies,” says Lou Taxin, president of Shopwell Super 
Markets. “Naturally it pays us to feature the items they're 
already sold on. ‘Ladies first’ is just good business.” Mr. 
Taxin adds that the food articles and advertisements in 
magazines like McCall's have a lot to do with this impor- 
tant pre-selling job. “Women act on them,” he says. 


GREENSBORO, N. C.—“Women are the ones who do the 
talking and the buying in a store like ours,” states John A. 
Lennon, sales promotion manager of Morrison-Neese Fur- 
niture Co. “I think women’s service magazines like McCall's 
do a great job of bringing women up to date on the latest 
items and in stimulating them to get new things for their 
homes.” 


NEW YORK, N.Y.— “Women are the big buyers of practi- 
cally everything under the sun at Macy’s,” says David L. 
Yunich, senior vice president of the world’s largest store. 
“In our store women select just about everything for their 
homes but their husbands. That’s why we value the job 
done by women's service magazines like McCall's. They 
alert women to trends, often set them.” 


LIBERAL, KAN. — “The person who called women the weaker 
sex couldn't have been talking about food buying power,” 
says Tom Blakemore, president of the 28 Ideal Food Stores. 
“They're the ones we depend on for real volume. Natur- 
ally, the food articles and ads in women’s magazines like 
McCall's do a valuable selling job for us.” 
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